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ABSTRACT 

Retailing involves all activities in the selling of  

goods or services directly to final consumers for t heir 

personal, non business use while the retail marketi ng tends to 

emphasize the planning and distribution aspects inv olved in the 

buying and selling activities. This concept is very  important 

in the national business today because everybody is  involved 

in the activity. Therefore, this research work is i nterested 

in finding how most of the retail outfits operate i n the 

present economy which is characterised by uncertain ties.  

On this basis, this study presents a theoretical 

expositions of how retail stores/shops operate with  

particular reference to Lagos metropolis.  

The researcher went further to evaluate the impact of 

store image, retail competition, quality of service  by store 

operators, assortment of goods/products and of cour se the 

general performance of the stores selected. Questio nnaires 

were drawn and administered on five areas in Lagos metropolis. 

Information obtained from these questionnaires were  

supported by the interviewed.  

It was discovered that the stores' corporate image,  

location and design, relationship with customers an d the 

quality of service rendered by the stores play a vi tal role  



vii  

for the success and survival of the stores. Product  

assortments also play important role in differentia ting 

these stores from other retail shops/stores. Retail  

competition has forced retail stores like supermark ets to 

become more efficient, to find and develop better p roduces, 

offer better services, keep facilities up-to-date a nd at 

affordable prices.  

It was observed that the problems of the economy ha s 

affected the general performance of the retail busi ness. 

Specific in-house policy measures were recommended to boost the 

profit contributions as this is the only way to enh ance return 

on investment.  



 

 



 

 



 

 



 

 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

  

 

 
 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 

 

 

 

 



 

 



 

 



 

 



 

  

 

 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 

 



 

 



 

 



 

 

 



 

 



 

 



 

 



 

 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 


