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ABSTRACT

Urban renewal is the redevelopment/revitalization of blighted property of areas in acity.

It's an issue currently faced by both developing and developed countries. The urban
problem posed by the destroyed Central market Jos is one such example. Effectively
carrying out the task of urban renewal like any other challenge requires team effort largely
from professionalsin the building industry. Thus, the architects' involvement and extent of
architectural contribution needed for a successful scheme is a big part of any renewal

scheme.

Unfortunately, the situation presently obtainable with regards to urban renewal is one
where the architects' input has not been well recognised or appreciated and the depth of

influence of an architectural contribution to urban renewal has not been explored.

An extensive study of the urban renewal process with the view of ascertaining the role and
extent of contribution of the architect will be carried out. Also, through case studies of
typica marketplaces in other urban areas and their operations, the maor architectural
factors relevant to the successful operation of the marketplace as well as the urban

environment it influences will be highlighted.

At the end of the work, it is hoped that the findings will show that the architect is indeed a
decision maker in the process of a renewa scheme and beyond that is a mgor influence
through his/her designs on renewal. The findings will show that through the design (or in
this instance, redesign) of a strategically located/significant architectural edifice, renewal

of its urban environment can be achieved.
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CHAPTER ONE

INTRODUCTION

1.1 INTRODUCTION

The activity of buying and selling dates as far back as the Neolithic age when man
began co-existing. To facilitate all such activities, a designated place for buying and
selling was created -- the marketplace. A marketpiace is a space, actual or metaphorical
in which a market operates i.c. where goods and services are exchanged (Wikipedia,

2006).

The central market Jos (popularly known as Terminus market) was constructed in 1976.
At the time, it was famed to be the largest marketplace of its kind in West Africa, thus
its popularity as a tourist attraction and a monument to the city. The market siructure
and its operation created some urban problems which increased in magnitude over the
years. These urban problems such as traffic congestions, parking inadequacies and
circulation problems remained unsolved till the market was gutted down in fire in the
year 2002, The incidence has created an opportunity to redress the situation. Most of the

problems the marketplace experiences can be solved in a renewal scheme.

Urban rencwal is the redevelopment of blighted property or areas in a city usually as a
result of co-operative effort by government authority and private developers (Necent,
2006). Cities all over the world are embracing urban renewal as a strategy for curbing
urban decay and decadence of the urban environment and because this problem is
widespread, (it is prevalent in every functional city in one form ot the other)it requires

all hands to be on deck including the architects’ 1o ensure its success.



The Plaieau State Govermment intends to redevelop the marketplace and its
enviconment in such a renewal scheme so as to revive its use for greater patronage and

revenue.

1.2 PROBLEM DEFINITION
Urban renewal as a scheme rose to prominence after World War 2 in most
industrialized cities of the world, Since then, the role of the architect has been vague
and when defined, grossly undermined. This has been to the detriment of the scheme as
a whole. In many countries, the architect is virtually uninvolved till during the last
stages when architectural services are needed. At this point many mistakes have already
been made and decisions taken which are not beneficial or consistent with the aims of
urban renewal. The result of this is that the architect is called upon 10 give cosmetic
treatment to others’ decision. This is unfortunate because the critical issues are always
at stake in the renewal of cities and architectural factors which the architect contributes
could very well be the difference between a successful and an unsuccessful urban
renewal scheme,
The problem statements are thus:
t.  Architectural determinants that greatly influence the success of an urban
renewal scheme are greatly undermined. This is seen firsthand in the case of the
Jos Central market.

ii.  There’s no clearly defined role of the architect in urban rencwal.

1.3  AIM AND OBJECTIVES
1.3.1  Aim

The aim of this research work 13 (o study and define the role the architect and



architectural determinants play in urban renewal and to establish the extent and impact
of such detcrminants using the marketplace as a tool for renewal.
1.3.2  Objectives
i.  To highlight the Architectural determinants/factors that is crucial to urban
rencwal as a scheme,
ii.  To study urban rcnewal strategies with a view of ascertaining the best strategy
to solve the renewal problem on the study area.
iti.  To highlight the role the architect plays in urban renewal as againsi the urban
planner.
iv.  To study successful rencwal schemes and failed attempts to observe and noie
the discrepancy in faclors considered,

v. To study the marketplace as an influential tool for urban rencwal.

14 MOTIVATION

The main motivation for this work is the gaping need to define explicitly the role and
the place of the architect in the urban renewal process. The place of the architect has
largely been lost in the scheme of things, thus the inability to exploit fully the benefits
of urban renewal. Also the need for an architectural solution to peculiar urban rencwal
problems such as the case in the terminus market (where a single architectural edifice
influences not ‘only its immediate built environment but also the entire urban

envitonment around it),

1.5 JUSTIFICATION
The Platcau state government, in the recent past has signified their inlerest in the market

by awarding a BOT (Build, Operate and Transfer) coniract for its reconstruction. The



contraci was however revoked. Since then, new proposals for the reconstruclion of the
market have not satisfactorily addressed the many problems the market faces and as

such, none has been approved.

Since the destruction of the ‘terminus market, ho central market exists where all kinds
of purchases can be made, only smaller, traditionally open markets which are
inadequate in meeling the towns’ needs. None of these markets have been able to

replace the bumnt market in terms of location, size, capacity or historical significance.

The solution to the urban problems being experienced in the study area depends on the
successful redesign of the marketplace using parameters hoped to be obtained in the
course of this research. The rescarch will go a long way to ensure that mistakes made in

the past are not repeated in the proposed redesign and construction of the marketplace.

1.6 SCOPE AND LIMITATIONS
1.6.1  Scope of the research
This research will include:

i.  Studics and enalysis of all measurable factors which positively or adversely
affect the *“urbanscape” and the built environment around the market and the
extent of such an impact,

it.  Daily market operations and the problems associated with such operations

iii.  Analysis of requirements and adequate appropriation of market spaces within
and round the market structure.
iv.  Careful review of urban renewal strategies with the aim of ascertaining which

strategy or combination of strategies will effectively bring about the desired



renewal of the study area.

1.6.2 Limitations
Limitations to this rescarch include:

i.  Detailed documentation on the physical state of the market when it was
operational and immediately after its destruction cannot be obtained as the
market has undergone change (further deterioration due to weather and the
aborted site work) within the time lapse till date.

ii. A significant number of the previous users of the market are no longer situated
within the market premise and so the source of primary data collection is limited.
Thus, the sampling frame for the research is in-exhaustive and incomplete.

There are few similar markets (closed multi-storey markets) in the country lo

-
——
Pt

study as rclevant cases.

1.7 RESEARCH METHODOLOGY

In carrying out the research for the design and reconsiruction of the proposed market,
the ensuing method will be employed:

Comparative Case Study Analysis

Casc study analysis is a rescarch tool that incorporates an examination and revicw of
four or more empirical studies of marketplaces and their urban buiit environment. A
meta-analysis of all the case studies in light of chosen study variables is used to
empirically examine and understand the research problem and possibly proffer

solutions. The case study method will involve;



Study and Documentation of Bach Case to include visual assessment, pictorial

documentation in form of photographs and drawings and a documentation of all data

gathered on the study.

Study of Relevant Literature such as articles, journals, papers and publications written
in books and posted on the internet pertaining (o the case study and relevant to the
research. By so doing, a clcarcr understanding of their limitations will be obtained and

how best to overcome them.

Analysis of the Cases Studied: A meta-analysis of all the cases studied using common
variables. Also an assessment of other important factors pertinent to the study will be
carried out, such as the efficacy of the waste disposal systems used, the adequacy of
parking facilities, the type of building materials used, the structural system used, the
number of traders and users of the facility, the suitability of the market location and its
impact on the traffic flow and surrounding urban area among others. This analysis will
be done with a view to hamess information which will be relevant in the proposed

design.

Translating alt Data Collected from studies and analysis done and applying them to the

study arca to proffer a solution to the research problem.

1.8 ARCHITECTURAL SIGNIFICANCE
The marketplace is one of the busiest areas in any community. Its purpose has simply
been to provide a trading place for goods and services. In the recent past however, the

marketplace has evolved to become a facility that serves many other functions such as



being a tourist Jocation, providing entertainment and leisure activities, preserving
historical sites and buildings among others. This evolution has made the marketplace
even more popular and busicr than ever. An efficient and functional market design and
a well planned environment are thus necessary to satisfy all users of the market Facility.

This work is a significant leap towards actualizing this need.

This work will also contribute to the recovery of Jos towns’ landmark with its peculiar
visual identity and thereby restore it as a site worth visiting by tourists from within and

outside the state.

Finally, this work will contribute to the upgrading of the urban landscape of the Jos
Central Business District. It will give a ‘face-lift' io the entire area and facilitate

increased commercial activities which will yield economic returns to the state,



CHAPTER TWO

ARCHITECTURE AND URBAN RENEWAL

2.1  INTRODUCTION-URBAN RENEWAL

Urben renewal is defined as the redevelopment of urban areas that have become run
down or impoverished, by demolishing or renovating old buildings or building new
ones (Listokin, Burchell & Robert, 2006). 1t is also defined as the redevelopment or
tehabilitation of real property in a city, usually as the resulf of a cooperative effort by
private developers and local government. {Necent, 2006). Urban renewal thus involves
the process of acquiring and redeveloping propetty for the purposes of increasing its
profitability or utility. It may be conducied by government, private inlerests or a

combination of the two,

Urban rencwal evolved from urban planning. It began as an effort towards slum
clearance in citics and so was only applicable in the housing sector. Urban renewal has
however expanded to include all sectors of the building industry, particularly the
commercial sector. Urban renewal has gained a lot of popularity in the last half of the
20" century for many reasons; chief among them is the economic benefits of rencwal to

any urban area.

It has been widely recognized that commercial, industrial and residential slums and
blighted areas mean economic disaster and strangulation to the central city. Such areas
constitute one of the greatest economic liabilities to any government. They mean

inefficient land uses, traffic congestion, inadequate loading and parking facilities all of



which lead to a deterioration of business, high service costs and eventually low
economic returns (Meyerson, Milgram & Wheaton, 1966).

In light of all these, present day renewal programs and schemes are formulated to
eliminate blight and obsolescence especially in residential areas, to restore economic
uses of land, to increase revenues from the commercial sector, to reduce the cost of city

services and to arrest the downtum of businesses in the commercial districts in cities.

Other benefits of urban renewal include; improving the aesthetic quality of the urban
landscape, sanitizing the environment for better health of the residents and the
environment itself and attracting tourist interest especially where renewal involves
preservation of historical sites and monuments or provision of rest and leisure spaces in

the city ¢.g. parks and gardens.

2.2 HISTORICAL BACKGROUND

Urban renewal goes back at least to the rebuilding of Rome by Augustus. Modern
altempts can be said to have started with late-19th century Paris and Baron Haussman
(Wikipedia 2006). Paris was the cultural centre of Europe and one of the world's most
developed cities. Nevertheless, the physical infrastructure of the city was failing in the
face of increasingly rapid growth—as the effects of the Industrial Revolution took hold
and combined with the cconomic impacts of war and social upheaval. From the 1850s
into the 1870s, Haussmann supervised a program which demolished large areas of
slums and narrow, crooked medicval strects, replacing them with new neighbourhoods,
plazas and traffic circles, and the broad, tree-lined boulevards that are still the hallmark

of Paris. His program also rebuilt other infrastructure and services in the city: railroad



lines and stations, sewerage, streei lighting, regular collection of garbage, and large

parks.

This new move was picked by the United States in the 1930’s after the housing act of
1934 was established to improve housing conditions and standards. Subsequent
housing acts (1937, 1949) provided huge sums for massive slom clearance and
conversion of farmlands for residential purposes. Over the years, changes in
government policies allowed private bodies to be involved in urban renewal schemes.
In the United States, Pittsburgh, then known as one of the dirtiest and most
economically depressed cities became the first major city to undertake a modern
urban-rencwal program in May 1950. Due to rising opposition to the demolition of
houses and unwanted changes Lo many cities” historical buildings, housing policies
were again changed. Focus was now laid on redevelopment of existing blighted areas oy

property rather than on demolition which rendered many homelcss.

During the 1990s the concept of culiure-led regeneration gained ground. This is a
collaborative effort by the renewal authorities that allows input from the people in the
community or area that is being renewed. The approach has become very popular in
places such as the UK as a catalyst to economic revival in its surrounding
neighbourhood and a tool to economic and cultural development. Today, urban rencwal

projects arc approached with a more community-oriented mindset.

2.3 THE URBAN RENEWAL PROCESS
Urban rencwal is a scheme usually carried out by the government through an agency
established for this purpose or through the appropriate arm of government. The urban

renewal process begins with the appropriate governiment authorities identifying an arca

10



as blighted and thus, in necd of renewal. An urban area is said to be blighted when it is
in a severely spoiled or ruined slate. Blight is the legal term given (o a picce of propery
when at least four of eleven outlined criteria or factors for blight are met. These faclors
range from dilapidated buildings, to land title problems and collectively must be
considered to be a threat to the health, safety, peace or welfare of a community (While
& Mamet, 2004).

'The process varies from place to place but the basic framework remains the same. The
difference is due to the different government policies and laws binding such activities
and the different hierarchy of authority through which such a scheme would pass 1o be
effectively carried out.

A breakdown of the urban renewal process for most urban areas around the globe
involves:

i. Identification and designation of blighted areas to be renewed, In some
developed countries, these areas are marked by red-lining boundaries. The areas
are identified by government. The community can however request for such an
action from the government or they could give sugpestions with regards 1o the
boundary definition of the renewal area. The areas marked do not have to be
blighted; they could simply be for service upgrading or even restoring parks,
gardens and open spaces or for historic preservation.

Funds for the project is procured by the government sponsoring the project or by
making the project open for financial partnership with interested private bodies wishing
to profit from the project when completed. In the event where private sponsorship is
involved, a body is set-up to oversee the entire renewal program and ensure its
successful implementation. This body consists of representatives from the government,

the community, the linancial sponsors and all professionals needed.

11



iii.

At this stage, necessary lands are acquired from land owners and property
owners if private. This is usuaily done through a form of scitlement where thesc
owners are compensated financially for their property or land. In the United
States, there is a law of eminent domain to take care of such situations. This law
enables private property to be condemned or taken over for a necessary public
project provided the private owner id justly compensated (paid fair market price)
for the property. Closely related to this is the care and provision made for
persons needing to be relocaled {rom the arca.

The government chooses a renewal plan based on its suitability for achieving
the desired goals and in line with the government policies and master plan of the
area. At this stage, buildings are designated for rehabilitation, historic

preservation, redevelopment, demolition and areas marked for upgrading.

Prioritizing the works with which to begin is determined by the extent of damage of

sach property or the degree of threat it poscs to the community. Various proposals for

the urban renewal plan are solicited from interested parties and the best plan for the area

chosen,

iv.

A social survey in addition to an environmental impact assessment of the
proposed scheme on the residents of the area is carried oul. The data collected is
analyzed and the impact reported to the authorities in charge. The repor{ of the
social and environment analysis should also be made available to the public
particularly to the residents of the area.

Detailed drawings, plans and documents on the renewal scheme are now
prepared by the necessary professionals for the implementation of the project o

commence,

12



A schedule for the proposed program with the intended time frame for completion and
the financial implications is prepared. Ilere, the scrvices of professionals such as the

Architect, Quantity Surveyor, Structural, Services and Civil Engineers, Builders and

Planning consultants will be required.

General information about the project should be made available to the public and

forums created for their views to be aired.

2.3.1  Summary and anslysis

Urban rencwal now often employs a people-centred approach; thus the process of urban
renewal tries to achieve its aims without sacrificing the lawful rights of any group or
sector of the community. Public participation, suggestions and input is sought in every
step of the process so that the public and community interest is well protecied and
represented. In situations where the scheme is a long term project or if a difficulty arises,

the renewal stralegy adopted is reviewed and updated from time to time,

At the end of the renewal scheme, the aim is for the redeveloped area io be more
functional and the redeveloped property is leased out to private estate managers or
directly to the public to recover the financial investments made and generate increased

rcvenue.

24 AIM OF URBAN RENEWAL
In the post world war period, when urban renewal began to come into light, the goal of
urban renewal was to replace slum areas in the city with new residential and

non-residential units. The program came under criticism, however, as a strategy that



overemphasized demolition, ﬁﬂsn to the detriment of viable neighbourhoods and poor
or minority residents. An amendment of the goal as well as the stratepy used ensued.
The aim of urban renewal is to improve the quality of life of residents in the
urban areas (Planning and Lands Bureauw, Hong Kong, 2001). Urban renewal is
primarily used to update and improve an areas’ infrastructure and to provide incentives
for desired development. This results in much larger scale of private investments than
the public funds that were invested into the renewal scheme.
The main objectives of urban renewal include the following;
1.  Restructuring and planning designated target arcas;
.  Designing more effective and environmentally-friendly local transport and road
networks,
ili.  Rationalizing land uses;
iv.  Redeveloping dilapidated buildings into new buildings of modem standard and
environmentally-friendly design;
v.  Promoting the rehabilitation of buildings in need of repair;
vi.  Preserving buildings, sites and structures of historical, cultural or architectural
interest;
vil.  Preserving as far as practicable locai characteristics;
viii.  Preserving the social networks of the local community;
ix.  Providing purpose-built housing for groups with special needs, such as the
elderly and the disabled;
x.  Providing more cpen space and community/welfare facilities; and
xi.  Enhancing the townscape with altraclive landscape and design.

(Source: Urban Renewal Strategy, Hong Kong, 2001.)

14
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STRATEGIES OF URBAN RENEWAL

Urban renewal employs vatious methods of revitalizing blighted areas or property. The

strategy employed depends on the nature of the blight, the extent of the damage and the

aim of the renewal scheme. These strategics include;

ii.

Redevelopment: The term redevelopment means ‘to improve an area that has
become run down by renovating buildings, making better use of wasteland, and
encouraging inward investment’ (Microsoft Encarta, 2006) Redevelopment in
the building industry is a relatively new term. It is an all-encompassing term
which involves a number of urban renewal strategies such as reconstruction,
renovation among others. Redevelopment involves partial or total clearance of
depeneratcd areas, replacing them with high standard buildings and facilities.
This strategy almost always involves permanent or temporary relocation of
persons affected i.e. the users of such facilities. The disadvantage of this is thata
redevelopment is often more expensive than a new development as many more

factors are involved in the process than in a fresh development,

Rehabilitation: Building rehabilitation means to restore a building, or part of a
town, to its former good condition. (Microsoft Encarta, 2006.) This strategy was
one of the option opted for when massive demolifion of blighted arcas was
opposed as a requisile in urban renewal. Rehabilitation is carried out on existing
buildings which require only maintenance and does not necessitate a complete
replacement or reconstruction to restore it to good working condition. The
rehabilitation of buildings improves the built environment and reduces the need

or urgency for redevelopment,

15
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iv.

Preservation: Also known as conservation, involves the protection,
rehabilitation and maintenance of buildings or built areas for historic or
acsthetic purposes. Governments, foundations, hislorical societics, private
citizens and architectural preservationists have all made effort to ensure that
historical buildings and sites worth preserving are not destroyed in the process
of urban renewal. Such structures may be preserved intact or the exteriors of
may be kept intact while the interiors are adapted to a new function. The
rehabilitation of such historical buildings or sites can be in form of a restoration
work. This involves the recovery of oid buildings to their original condition by
removing later accretions, recreating elements believed to have been lost and by
reworking weathered surfaces. Conservation is a strategy in urban renewal
applicable to sites and buildings of social, cultural, architectural and historical

importance,

Upgrading: This is a recent World Bank initiative. The approach was
developed in response to the need for the most positive and appropriate renewal
approach. Upgrading involves improving the quality, standard, or performance
of entire neighbourhooeds especially by incorporating new advances (Qjonugwa,
2005) Upgrading is often undertaken with site services such as waler, sewage,
roads, electricity and other services by the government or a public authority.

Large scale urban renewal schemes usually incorporate this strategy.

Reconstruction: This is not a strategy of urban renewal per se but it is

employed in the implementation of most of the strategies. It involves rebuilding

16



a structure, an area or an entire city usually from its remains., It is a term almost
exclusively used for rebuilding of structures gutted down by fire or other such
violent means such as natural disasters or war. Almost every war-lom city has
undergone reconstruction to return the city to a functional state.
The choice of which strategy is best for any given situation depends on a number of
factors such as the anticipated end preduct of the renewal scheme, the cost of each

approach employed and the nature and extent of the damage or blight.

The choice of strategy employed should be chosen only after careful study of the
tesidents of the area under consideration and the impact the renewal program will have
on their socio-economic lives. In keeping in line with the aim of encouraging
community participation in the renewal process, consultation with the representative of
the community is often necessary before a decision is taken especially for renewal
programs in residential areas. Finally, a calculaiion of the estimated cost of each
strategy, in view of their suitability for the purpose of renewing the area undes
consideration is done and compared to help the governing authorities decide which

strategy will be best employed.

2.6 PROBLEMS OF URBAN RENEWAL

Urban renewal, right from its inception has been a very controversial concept which did
not meet total acceptance in many parts of the world. Some of the teasons the
disclaimers of urban rencwal hold against it are the new problems created in a bid to

rencw the urban environment. Some of these problems include:
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ii.

PDisplacement of persons: This problem was the first to arise in the process of
implementing an wiban renewal schome. Because the parts of the city that was
blighted and needed rencwal were the slum areas, the poor and low income
workers were the group adversely affecled in these schemes. A huge number of
slum dwellers were displaced from their homes. Entire neighbourhoods were
torn down in anticipation of new, lax-generating developments coming in its
place. In Boston, one of the America's oldest cities, almost a third of the old city
was demolished to make way for a new highway, low- and moderate-income
high-rises (which eventually became luxury housing), and new government and
commercial buildings. This problem is no longer prevalent as belier approaches
to urban renewal have been adopted. Moreover, urban renewal has since been
reformulated with a focus on redevelopment of existing communities. Thus,
over time, urban renewal has evolved into a policy based less on destruction and

more on renovation, investment and community development.

Segregation: This problem was peculiar to the United States of America due to
policies enacted with regards to slum clearance and granting of housing loans.
The housing act of 1934 was established o improve housing condition and
standards. While it was designed to develop housing for poor residents of urban
areas, that act also required cities 10 target specific areas and neighbourhoods
for different racial groups, and certain areas of cities were not eligible to receive
toans at all. This meant that ethnic minorities could only secure mortgages in
certain areas, and resulted in a large increase in the residential racial segregation

(Wikipedia, 2006).
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The Housing Act of 1949 extended the provisions of previous housing acis by
underwriting additional loans, but further restricted the types of loans that the
gavernment would guarantee. Loans for new housing would be made only (or a single
owner. This of course favored the high income eamers who could afford this.
Segregation continued to increase as communities were displaced and many African
Americans and Latinos were lef with no other option than moving into public housing
while Whites moved to the suburbs in ever-greater numbers.

In 1964, the Civil Rights Act removed racial deed restrictions on housing. This
led to the beginnings of desegregation of residential neighbourhoods in the States. As
opposition grew, policies on urban renewal were changed. Subsequently, the Housing
and Community Development Act of 1974 established the Community Development
Block Grant program (CDBG) which began in earnest the focus on redevelopment of
existing neighbourhoods and properties, rather than demolition of substandard housing

and economically depressed areas.

ii.  Cost: Redeveloping land is considerably more difficult and expensive than
developing new property. Previously developed sites oflen Jack mecessary
infrastructure, access and improvements to make them useable. Additionally
these sites are often burdencd with contamination from years of neglect or
through prior uses. With so many problems plaguing such Sites, whatever urban
renewal approach is employed, costs of execution are high. For any of the
approaches adopted, partial or total demolition and site clearance is involved.

This in itself is cost inicnsive.
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There is also the cost of compensation to displaced persons in cases where massive

slum clearance or relocation precedes the scheme.

The cost of urban renewal is ofien carried by the government authorilies, sometimes in

partnership with private bedies intercsied in the scheme usually for investment

purposes.

iv.

Cholce of sirategy employed: The choice of which strategy that will be best
suited for a given situation is a function of a number of factors such as the extent
of the damage or blight, the estimated cost of each approach being considered
and the desired outcome of the renewal program. In times past, entire
necighbourhoods and property have been bulldozed and replaced when all that
was rcquired was an upgrading of rehabilitation. In some instances, a
combination of two or more approaches would be needed to effectively solve

the existing problems,

Public Participation: At the inception of urban renewal, every decision taken
with regards (o any planned scheme was totally in the hands of the governing
authorities. Urban renewal today works to revitalize communities within the
existing built environment, thus, public opinion is not only solicited, but also
acted upon (White & Mamet, 2004). Urban Renewal areas, the strategy to be
employed and the specific projecis being funded are conceived in consultation
with citizen commitiees who represent a broad spectrum of community interests.
In many parts of the world, public involvement is still quite limited or

non-existent.
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vi.  Social Losses: As cities embark on urban rencwal schemes, there is always the
tisk of those communities involved losing their originality and unigueness. In
many cascs, renewal programs simply resulted in the destruction of vibrant—if
run-down —ueighbourhoods. The hubs of many communilics have been
destroyed for better, more revenue genetaling {acilities. These centres and
buildings of soctal, cultural, architectural and historical importance can no

longer be reclaimed.

2.7 ARCIHITECTURE AND URBAN RENEWAL

2.7.1 Historical background: Architeclure i3 defined as an art and science of
designing structures and their surrounding in keeping with aesthetic, funclional and
other criteria (Dictionary of Architeciure and Landscape Architecture, 1999).
Architecture is now seen and understood to encompass the totality of the designed
environment including buildings, urban spaces and landscape. The architect is a
professional who practices architecture. The architect has been involved with urban
planning for centuries and, as urban renewal is a function of town planning, with urban

renewal as well.

The influence of architecture in town planning dates back io when landscape architecis
planned layouis of cities. The nature of these plans evolved from rigid and symmetrical
fayouts popularly used between the 15™ and 17" century to the more fexible designs
which reflected individual beliefs and preferences and favourcd more natura! themes.
These change revolutionaries the concept of landscape architecture by subordinating

buildings to their environment and this in turn, resulted in a closer relationship between
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landscape architecture and urban planning. It could be said that the design and planning

of the cities by the architects brought and heightened the experience of the city fo the

people.

2.7.2  The Architects’ role: Throughout the ages, three bodies/disciplines have been
responsible for the building of cities; the king (now replaced by the development
authorities and government), the architect and the commoen trend of the time, people
and region. However, as the profession of architecture evolved in scope and content, the
role of urban design moved away from the architect and was taken up by the town
planners, Thus, while the place of the ruling authonties and the regional vemacular and
needs of the people have remained comnstant as factors controlling/governing the

development of cities, the place of the architect have more or less been usurped.

In the struggle to define the place of the architect, it seems that architects adopt one of
two attitudes towards thc complexity of urban renewal; the first being “only the
architect is capable of leading the team” and the other being to back out completely
from the field and leave it (0 the town planners (Crane, 2006). The result has been that
the architect is called upon only to remedy an already bad sityation- the product of
others’ decision making. This is unfortunate for there are earth-shaking issues involved
in urban renewal, for one, Urban Renewal can be used as a means for structuring Urban
growth especially in its immediate surrounding rather than allowing the city to respond
to it. Architects need to become effectively involved in this emerging new realm of

government-aided urban development and renewal,



The complete urban area would be a product of the combination of good architecture

and iown planning.

The role of the architect goes beyond design of the city but possibly orchestrating a
multi-disciplinary tcam —a collaboration of engineers, landscape architect and town
planners. This collaboration should be the hallmark of urban design with the architect
as the head of the design team. Thus, the answer (o the question of who is in the best
position to bridge the gap and provide a balanced middie ground between the other two
groups will be no other than the architect, and this for a number of reasons which
include;

i.  The town planners and policymakers are slow to understand or incorporate the
design principle of respecting human needs in coordination with the functional
needs of a city- a principle well understood by architects. Architects understand
the human and physical environment can co-exist harmoniously especially on
urban areas.

ii.  Many cilies already defined in their space, yet in need of renewal cails for the
architect to play a greater rolc in leading multi-disciplinary teams (o redesign
these challenged urban areas. The archilect provides the creative and social
interaction needed between the planners and the communily.

ili. Many historic areas are threatencd by changing land use and pressure for
development. Architects have the skills to assist in the preservation of historic
areas/buildings. Indeed, when the renewal scheme is centred on a historic or
monumental building in need of careful rchabilitation or restoration, the

architect is most qualified professional to handle such work.
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Sumimnarily, the disciplinc of the architect is the most suited to translate the needs of the
people , the urban arcas and the authoritics into design that does not only renew the
urban environment but also keeps up with the ever-changing /kaleidoscopic nature of

the modern city,

Prominent architects who planned citics include the ancient Roman architect Vitruvius
Marcus Pollio, 15" century Alberti Leone Battista and 18™ century John Nash. In
modern times, renownod architects such as Frank Lloyd Wright, LeCorbusier and

Kenzo Tange were all involved in city planning.

2.7.3 Summary and Recommendations: Urban planning is an offshoot of
Architecture and thereby stands to gain a lot from the profession, particularly for sucha
delicate subject as urban renewal. At present, the role of the architect is in the design
{or redesign) stage of a renewal project i.c. at the implementation stage. 1t onght not to
be so. In order to get the best of any renewal scheme, the architect needs to participate
in the following ways;
i. Be involved right from the onset of the renewal project i.¢. in the advisory and
decision making stages.
ii.  Be actively involved in the design and implementation stages of the rencwal
process.
iti.  Lead or work hand in hand with the leader of the team of professionals involved

in any renewal scheme,



2.8 URBAN RENEWAL IN NIGERIA

The concept of urban renewal has only recently come into limelight in Nigeria. Before
the advent of Democracy a scant ten years ago, little or nothing was heard or known
about urban renewal and beautification in this country. It started in metropolitan Lagos
with urban sanitation and the provision of drainages for the city roads. This continued
til! the scheme of Lagos slum clearance was proposed and came to operation in 1951

and 1955 respectively.

As in other parts of the world, urban renewal in Nigeria now covers a wider scope to

encompass all aspects of revitalizing a city.

Nigeria has adopted a number of renewal sirategies to curb usban degeneration in
Nigerian cities. The strategies include; Redevelopment, Rchabilitation,
Conscrvation/Preservation and the recent upgrading of sile and services scheme. An
alternative strategy that has been applied in Nigeria to curb congestion especially in the
large cities is the development of satellite towns. These attempis until recently have
largely becn towards slum clearance of residential areas. In most states in Nigeria, a
metropolitan or development board exists to cater for urban developments and
problems within the urban centres. Examples of atiempted urban renewal schemes in
Nigeria include: |
i.  Redevelopment of Lagos Central Area: This was a slum clearance scheme
attempted by the Lagos Exccutive Development Board {L.E.D.B) in 1955. It
involved a phased demolition of about 28hectares of poor housing and
redeveloping the land for commercial purposes and improved housing quarters.

All the old and blighted buildings within the arca were to be demaolished except
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thase considered adaptable or judged worthy of retention by reason of their sound
structural state. Provision was made in the new proposal for new roads and open
spaces. The scheme failed in 1960 due 10 inadequate funds, inability 10 settle all
displaced persons, problems of land acquisition and many other unforeseen

problems which arose in the course of the implementation.

A similar scheme was carried out in Kaduna in 1977, It was aimed at the renewal of the

slums in the Kurmin-mashi, Kabala west and Nassarawa areas. The scheme also

involved massive demolition and also eventually failed as it met with stiff opposition

from the cesidenis of these areas.

ii.

iii.

Rehabilitation of Government Residential Area Ilorin: This scheme was
carried out in 1988. It involved the rehabilitation of bad roads and deteriorated
recreational facilities, the reconstruction of drainage putters, replanting of
ormamental trees and generally improving the entire landscape of the area. Large
plols were also subdivided for beller management. This was more successful than
the earlier attempts at renewal carried out which involved massive demolition of
slums.

Rehabilitation of Ahmadu Bello Way Kaduna: The aim of this scheme was to
replace old sub-standard structures of thatch and mud which stood side by side
with modern commercial storey buildings along Ahmadu Bello Way. The Kaduna
Capital Development Board (K.C.D.B) came up with improved building
standards which the property owners were directed to comply with through the
redevelopment and in some cases, demolition of their premises. The program
wasn’t entirely successful as space was inadequate to meet the standards required

by the development board. Also, many of the old buildings were structurally unfit
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iv.

and remained so as just the fagade of the buildings were modemized to conform to
the standards sek.

Bauchi and Imo State Site and Service Upgrading Scheme: The Bauchi State
scheme commcnced in 1980. The focus of this scheme was towards the upgrading
of unused lands to make them usable and also the upgrading of services within the
built up arcas. Thus, huge expanses of land was sub-divided into serviced plots,
areas liable o flood was upgraded and made ready for use. This same scheme was
carried out on a larger scale in Imo state,

Nevelopment of Satellite Towns: This strategy was applied in Lagos and then in
the present capital, Abnja. Abuja was provided the satellite towns of Gwagwalada,
Bwari, Karu among others. This was to prevent Abuja from getting too conéestcd.
These schemes usually fail as these satellite towns end-up experiencing the same
problem they were created to solve. In Nigenia, the population explosion in major

cities makes this problem difficult to solve.

In the more recent past, states such as Akwa-Ibom have done a lot to renew the urban

environment of their state capitals. Past Govemnor of Akwa lbom State, Obong Atiah,

an architect, designed the Master Plan of Uyo City and spear-headed the construction of

the Tbom Piaza to add vaiue to the aesthetics of the city. The Ibom Plaza, strategically

located at the centre of the city by the Ibom Conncction is the first port of call to any

visitor to the State. It has a water fountain, a landscape of flowers and shrubs adoming

the entire Plaza. It is equipped with constant power and water supply, stale of the art

floodlighting system, a flea market for petty traders and hawkers, shops, car parks, as

well as foolbridge that links the plaza shops and parking lots with the flea market area.

The Ibom Plaza also has a digital giant screen which keeps the people of the State
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abreast with evenis within the country as well as an amphitheatre, The project, apart
from increasing the acsthetic value of the environment, has created job opporlunities
for hundreds of youths, one such group being the photographers who have taken
advantage of the beautiful environment for photography purposes. Other business
opportunities opened by this singular project are numerous. The project was described
as the first of its kind in the area and one of the many projects transforming Uyo into a

modern, workable city in Nigeria.

Likewise, cities such as Calabar have also undcrgone face-lifts as problems of waste
disposal were tackled, bad roads rchabilitated and new developments built up in their
commercial areas, Abuja has also been undergoing a kind of renewal, better described
a3 a purge of the urban area by enforcing conformity to the city plan and building laws

and regulations.

So far, urban rencwal attempts in Nigeria have failed more than they have succeeded
for the same reasons they have in other paris of the world. These reasons include;
i. Lack of proper consideration of the socio-economic characteristics of the
residents of any area ear-marked for renewal.
ii.  Financial inadequacics and miscalculations.
iii.  Inefficient administrative and technical organization.
iv.  Huge social and physical cost.

v.  Low level of community panticipation and involvement,
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The strategies of rehabilitation and upgrading have proved the most successful. A more
carcful consideration of all the hindrances encountered in the past and how best to solve

them is needed for beiter success of urban renewal in Nigeria,

2.9 NEW DEVELOPMENTS IN URBAN RENEWAL

As the concept of urban renewal continues fo evolve, new ways of improving the

quality of life of urban dwellers are being developed. New developments in this regard

include;

i.  Gentrification: Urban Gentrification is a process in which low-cost, physically
deteriorated neighbourhoods experience physical renovation and an increase in
property values, along with an influx of wealthier residents who displace the
neighbourhoed’s original inhabitants (Wikipedia, 2006). Sociologist, Ruth Glass

coined the term in 1964,

Gentrification can integrate the positives of the old neighbourhood with the positives of
the ncw residents of the area. Positive gentrification is a precarious balance between the
newer wealthier residents and the older, poorer residents ol the neighbourhood.
Utilizing many community revitalization tools such as community input, community
engagement, and interaction during the revitalization process can minimize many of the

negative effects of genfrification.

ii.  Culture-led regeneration: Regeneration means “to return from a state of decline
to a revitalized state” (Microsoft Encarta, 2006) During the 1990s the concept of
culture-led regeneration gained ground. Here, renewal is carried out around a

cultural or tourist centre so tourism is attracted. Examples of this approach of
urban renewal include Temple Bar in Dublin where tourism was attracted to a

bohemian 'cultural quarter’ and Bilbao where the building of a new art museum

29



was the focus for a new bustness district around the city's derelict dock area. The
approach has become very popular in the UK due (o (he availability of lottery

funding for capital projects and the vibrancy of the cultural and creative sectors.
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CHAPTER THREE
THE MARKET AND URBAN RENEWAL

3.1 THE CONCEPT OF THE MARKETPLACE

Man is a social bemng, one who needs others 1o survive. As early man began comimunal
Hving, diverse communities were formed. 1t was then discovered that various people
had skills, services or goods which the other needed or wanted. A means of exchange of
these commodities was sought and trade by barter began. Transactions were made by
exchange of poods, services or skills as agreed upon by ihe pariies involved. A
designated place where such business aclivities could be carried out was created. Thus,
the concept of the market place evelved. A marketplace is the space, actual or
metaphorical, in which a market operates (Wikipedia, 2006).

The marketplace is usually cenirally located wilh routes leading (o and from: every
part of the town. H s also located within close proximity of other ctvic and social
centres. In times past, the marketplace served as both a commercial and a social centre.
In many towns, the marketplace doubled as the town square. Thus activities in the
marketplace had a wide range which included buying and selling, religious meetings
and festivals, social gatherings and entertainment. This concept of the market as more
than an economic function has been reborn and is fast gaining ground in many parts of
the world.

Some markets operate only on certain days, others deal only in specific
commodities or trades. The size of the marketplace is dependant on the size of the

communily or town and on the variety of the commodities being offered for zale.
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3.2 DEVELOPMENT IN THE MARKET STRUCTURE
While the activity of buying and selling 1s as ancient as Neolithic times, the concept of
an orgamzed marketplace as 1s known today can be dated 1o comparatively recent times.

Development in the market structure can be broadly categorized in three stages

3.2.1 The traditional open market: Also called streel markets. This is the
commonest of all the markel types. Here, traders set up their wares on stalls or mats and
buyers browse the merchandise in an open marketplace. This kind of market 1s very old,
and countless such markets are still in operation around the whole world. Traditional

open markets are located at the city centre, town square, along major streets or in the

commercial district of the town.

A typical open market in Chad Republic, Africa (Source: Microsofi Encarta 2006)

In the USA, such markets (ell out of favour, bul renewed mterest in local food has cause
the reinvention of this type of market, called farmers' markets, in many towns and cities.
In continental Europe, especially in France, street markets, as well as covered
marketplaces where merchants have permanent stalls, but not entire siores) are

commonplace. Both resellers and producers sell their wares to the public.



An open-air marker-stall in Saint John's, the capital of the Caribbean island-state of
Antigua and Barbuda. (Source: Woodfin Camp and Associates, Inc./Jeffrey D. Smith)

3.2.2 Modern closed markets: The earliest known of these types of markets 1s the

Greek agora and the Roman forum

The remains of the Agora, Athens. The Sth-century BC Temple of Hephaestus stands on
a hill overlooking the agora. (Source: Microsoft Encarta 2006.)

I'he forum mn ancient Rome was a pubhic square or marketplace m the city where

business was conducted and the law courls were situated. The agora in Athens, Greece,

built i the 6th century BC, was an open square bordered by public buildings, including

33



law courts and shrines, and served as the political and commercial centre of the city.

(Bregman, 2005}

Closed markets developed from the traditional open markets which grew 1n size such

that they became permanent mstitutions comparable to the modern shopping malls

Enirance to the new Johanneshurg produce market, Soweto
(source: www.sowetoproducemarket.com)

One example is the huge Seventh-Kilometre Markel near Odessa, Ukrame. Indoor
multi-vendor shoppmg is thus not a recent innovation. Other examples include the
Oxford Covered Market in Oxford, England which was officially opened on |
November 1774 and 1s stsll gomg strong today. The Burlington Arcade also in London
was opened in 1819 The Arcade(a specific type of shopping mall consisting of a
butlding or set of buildings with interconnecting walkways enabling visitors to easily
walk from store 1o store) n Providence Rhode Island introduced the concept 1o the

United States in 1828
The central market, Jos can be categonized as a modern closed market.

3.2.3  Shopping malls, plazas and complexes: A further development of the closed
market 15 the shopping mall. A shopping mall 1s a pedestnanized shopping area with
enclosed walkways in a town (Microsofl Encarta, 2006). 1t can also refer (o a collection

ol shops all adjoming a pedestrian area that allows shoppers to walk without
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interference from vehicle trafTic. Mall 1s generally used to refer to large shopping areas,
while the term arcade is used (o refer (0 a narrow pedestrian-only street. oflen covered

or between closely spaced buildings.

The shopping mall evolved as a result of many city dwellers choosing to live in the
suburbs. The shopping mall is filled with department stores, specialty shops, fasi-food
franchises, and movie mulliplexes. In malls, purchase of food, clothing, and
entertamment can be carried out in an isolated environment surrounded by parking lots.
Malls can be classified into regional and super regional malls, mega malls, stnp malls,

fashion malls among others.

Pitt Street Mall, Sydney, Australia (source: en.wikimedia org)

Mega malls are very large shopping malls

Regional malls were built in the 1980s and 1990s. A regional mall is a shopping mall
which is designed to service a larger area than a conventional shopping mall{(Pocock,
2006) As such, 1t 1s typically larger, and ofTers a wider selection of stores. Given its
wider service area, these malls tend to have lugher-end stores that need a larger area in

order for their services fo be profitable. Regional malls are also found as tournst
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attractions in vacation arcas. Currently, planning regulations prohibit the construction

ol any more regional malls.

-

9 - - !
vahir Mall, Turkey, seen here with its six floors. (Source: en.wikimedia.org)

[d

Super-regional malls are usually shopping centres with over 1 million square feet of
retail space, and which serve as the dominant shopping venue for the region in which
they are jocated. In many cases, regional and super-regional malls exist as parts of large
superstructures which often also include office space, residential space, amusement
parks and so forth, This trend can be seen in the construction and design of many

modern super malls such as Cevahir Mall in Turkey.

A strip mall (also called a plaza) is a shopping centre where the stores are arranged in a
row, with a sidewalk in front In the United Kingdom they are called "retail parks” or
"out-of~town shopping centres" (Hartwick, 2004). Strip malls are typically developed
as a unit and have large parking lots in front. They face major trafTic arterials and tend

to be self~contained with few pedestrian connections (o surrounding neighbourhoods.

Strip mall from the 1950s a1t Whitestown, New York. (Source: www.easternct.edu.)



in the U.S. and Canada, strip malls usually come in two sfzcs. The smaller ﬁaricty is
more common, and often located at the interscction of major streets in residential areas;
they cater to a small residential arca. They are service-oriented and will often contain a
grocery store, video rental store, dry cleaner, simall restaurant, and other similar stores,
Pharmacies, gas stations, banks, and other businesses sometimes have their own
free-standing buildings in the parking lot of the strip centre. The other variety of strip
mall in the U.S. has large retailers as the anchors, such as Wal-Mart or Target. They
attract and cater to residents of an entire population area. There are typically only a few

of these types of strip malls in a city, compared 10 the grocery store-anchored strip mall.

Strip malls vary widely in architeciure. Older strip malls fend to have plain architecture
with the stores arranged in a straight row. Newer strip malls are ofien built with
elaborate architecture to blend in with the neighbourhood or be more attractive. In some
cases, Strip malls are broken up into smailer buildings to encourage walking.
Sometimes the buildings will wrap around the parking lot to hide the parking from the
road or residential areas (Ngo-Viet, N., 2002). The first shopping centre (strip mall) in

the United States was the Roland Park Shopping Centre in Baltimore, Maryland (1896).
33 THE ARCHITECTURE OF A MARKETPLACE

The architecture of a typical marketplace regardless of type, size, or location is built
around the customer i.c. to appeal to the market users. The structures consist basically
of imdividual shops or stores with a common passageway or access area linking them all.

There's also vsually a rear entrance for deliveries.

The individual shops use as much visual appeal as possible to atiract customers. Hence,
goods are displayed on shelves or stacked decoratively, glass display windows used and

so on. Over the years, methods and styles have improved and taken advantage of the
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available technology so lights are manipulated for the desired effect and sounds are also

used.
Distinguishing characteristics that make up the architecture of marketplaces include;

Visual appeal: marketplaces are designed to capture interest, to be places of appeal to
all the senses. Thus every shop is designed to have direct visual relationship with the

market-user.,

Location: goeds and services are located within easy reach of the customer, Strategic
locations for instance along the major passage way, are struggled for, hence the

constant “fight” between hawkers and legal shop-owners.

Planning: Goods and services related or similar are bunched 1ogether, also to improve

the shopping experience for the market user among other reasons.

Circulation: marketplaces are designed such that everywhere is linked. The
marketplace is one big community. Hence the logic of markelplaces being held in

squares or around a circular market centres in times past.

The architecture of marketplaces has evolved quite dramatically over time but the
primary concepts still remain the same. Whether it’s a traditional open market or a
lﬁega mall, they all are designed to appeal to the market user, to facilitate a pleasurable
market experience, to be within the closest proximity and most advantageous location
to the market user and achieve the best circulation network among the various market

seclions.
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34 PROBLEMS RELATING TO MARKET OPERATIONS

Certain problems are observed to be peculiar to the marketplace. These problems
include:

3.4.1  Planning problems: The design and planning of marketplaces is a challenge
because consideration has to be given to the various users of the facility. The fact that
most marketplaces are located in the central business district of cities exposes them to
the problems faced by such areas. There is usually congestion caused by the high
density of buildings, narrow streets with more vehicular traffic to cater for, higher
demand for parking areas, incompatible land uses, problems of access to the

marketplace among others.

A busy marketplace in Jos, Nigeria. (Source: Author’s field work.)

With all these problems spilling over from the surrounding area, the marketplace
experiences overwhelming difTiculties in planning to satisfy the pedestrian, the

motorist, the shop owners, and other market users.

For the pedestrian, access into the marketplace and adequate circulation space

{walkways and streets) arc of foremost concern. For the shop owner, easy delivery of



goods to his shop, adequate space appropriation for his goods and the favourable
location of his shop to attract the intended customers arc the chief problems (o be solved
in planning the marketplace to satisfy the shop owner. For the motorist, the main
problems which need to be addressed include access into the market facility, easy

circulation, adequate parking space and security (Burns, W., 1959). . .

These problems in planning are more clearly seen in the closed marketplace. Many of
them are solved in the design of the modern shopping mali. In a redevelopment scheme

however, they pose a greater challenge and are more difficult to solve.

3.4.2 Circulation: Circulation within the markctplacc involves a network of
pedestrian market uscrs, vehicular circulation, services and delivery routes. These
routes which are clearly defined when the markeiplace is designed eventually get
mixed-up. This could be due to changes in land use, activity of hawkers or increased
population which the routes provided cannot adequately cater for. Thus, the easiest
routes are taken up by whichever group of market user is deficient. This problem is
more pronounced in more populated towns and cities and consequently in larger

marketplaces.

343 Waste disposal: The marketplace generates a lot of solid waste. Large
quantities of perishable and non perishable goods are delivered daily. Discarded
packaging, excesses, rotlen farm produce, defective items are among the many waste
products in the marketplace needing effective disposal. Foul waste is also generated

especially in the marketplaces of developing countries where rain water and surface
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water often compounds the problem of waste disposal in the marketplace. 1t is

commaonplace to see huge rubbish dumps in the neighbourhood of local markets.

]

Foul water drainage gully between shops in Teju-Osu market Lagos, Nigeria (source:
Author's field work.)

3.4.4  Fire: The numerous incidences of fire in marketplaces underscore the need to
address the problem of fire occurrences in such facilities. The marketplace operates
only during the day, thus the danger of fire outbursts are increased when the facility is
not in use. The presence of a lot of combustible goods and waste also increases the risk
of fire. The problem of fire is not limited to marketplaces only but to most public
buildings for the same reasons. The situation is further complicated in the marketplace
due to the constant congestion of human and vehicular traffic and the indiscriminate use
of all space available. In the eventuality of a fire occurring during working hours,

access of fire fighting vehicles to the market structure would be almost impossible.

3.4.5  Security: The marketplace is a focal point for the public and of all commercial
activities; it therefore attracts various tradesmen including those of the underworld thus
endangering both the customer and the shop owner alike. This problem grew

increasingly alarming with more urbanization. The main areas that pose a threat include



delivery areas and the parking areas. Loading and offloading of delivered goods and
bought items need to be in a secure environment. The shop, storage areas and
warehouses are also areas which require tight security because of the goods they
contain. This problem of sccurity is solved to a high degree in the design of the enclosed

shopping mall where the market environment is more secure.

3.5 URBAN RENEWAL AND TIIE MARKETPLACE

Utban renewal was initially proposed only for residential aceas, The relevance of urban
renewal programs to commercial and industrial areas was realized afterwards. By this
time, urban rencwal was going through a change in process from the ugly phase of
demolition to the more tolerable redevelopment/rehabilitation scheme which was
precisely what most blighted commercial areas required. More so, the cost of
demolition and putting up a new development was staggering to the government. The
marketplace is an area which is used daily, ail year round and is highly populated so it is
harder to propose énd effectively carry out a new development for it than most other

urban arcas.

Of all the butldings contained in cominercial districts, none is in more obvious need for
renewal as the marketplace, Almost every aim and all the benefits of urban renewal can
be realized if the marketplace is revilalized through a renewal scheme. The aim of
urban renewal to improve the quality of life of residents in the urban areas will
undoubtedly be achicved as the markelplace is usually centrally located and is an
integral part of every urban dwellers daily itinerary. Other urban renewal aims that will

be achieved in renewing the marketplace include:
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i.  Updating and improving the markets’ infrastructure to modemn standards thus

providing incentives for desired future development,

ii.  Designing more effective and environmentally-friendly road networks within and
around the marketplace

iii.  Rationalizing land uses and space allocations

iv.  Preserving buildings, sites and structures of historical, cultural or architectural
interest. Many markets are situated in sites of historical importance or themselves
are historical buildings or landmarks and so require renewal schemes that will
preserve or restore such buildings. |

v.  Preserving the social netwarks of the local community.

vi.  Providing better and more open public spaces and enhancing the townscape with

attractive iandscape designs to attract increased local and foreign patronage.

Renewal efforts have shifted in focus from residential arcas-they have been left for
private developers and property owners-(o the more lucrative commercial districts
where renewal of facilities like the marketplace will undoubtedly boost economic

returns {Wheaton et al, 1966:468).

3.6 ENVIRONMENTAL IMPACT ANALYSIS OF THE MARKETPLACE IN
AN URBAN AREKA

A number of characteristics have been recognized all over the world as indicative of

urbanization. Top on the list are the interminable traffic jams and congestion, Others

include; noise and air pollution, high building and population densities, problems of

solid and foul waste disposal (particularly in urban arcas in developing countries) and



so on (Bumns, W., 1959:96). A study of the modern marketplace will reveal the presence

of all these problems and more and at deeper levels.

The impact of the operation of a marketplace bears upon the social, physical and even
biological environment. The impacts on the physical and socio-economic environments
are however most felt. These impacts can be assessed in an Enviropunental Impact
Analysis (E.1.A). This is an activity designed to identify and predict the impact of any
give.n project on the biological, geographical and built cnvironment on the residents of
the area and to interpret and conununicate these impacts to the relevant authorities

{Munn, 1979).

Thus the .1.A process can be defincd as a well organized, orderly and scientific
appraisal and evaluation of the total effects of a particular development on the

environment.

E.LA is carried out before the implementation of any U.R scheme to deterinine the
extent of the impact such a scheme or project would have on the environment and this
in turn would enable appropriate decisions to be taken on the best course of action that
will maximize the benefits of the scheme to the physical and socio-economic

environment of any given urban area.
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An E.ILA of marketplaces on the urban environment particularly in Nigeria is shown
below.

Table 2: summary of E.LLA of the marketplace in the urban

environment
FACTORS EFFECT COMMENT/RECOMMENDATION
Environmental  Air pollution from cars. Design of effective vehicular
factors

circulation and provision of adequate
parking facilities needed to reduce

traffic congestion.

Noise pollution from
vehicular traffic, market

transactions and

Little impact on neighbouring districts
as marketplaces are usually situated in

commercial and public areas or at the

activities, generators and  city centre where noise level is high.
other mechanical

equipment,

Foul odour from Provisions of proper drainage facilities.
decaying perishable

goods, refuse dumps and

open drains
Socio-economic

Effect on surrounding Designation of large expanses of land
impact land use

for parking purposes.
May necessitate special land uses in the
surrounding area such as pedestrianized
zones
Positive effect on economic growth of
the area. Commercial boost and

wicrease in revenue generation.
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Quick development of surrounding area

- to complement market activities such as

business centres.
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Muketplaca“in urban areas boost
employment rates in the area.
| More diu’iaud'” 'for pubhc amenities thus

? 5
nmrket users/day.
Circulation Pedestrian and vehicular Increased pedestrian and vehicular

impacts circulation movement.
Better access into the market and for
pedestrians.
Proper and effective planning for
vehicular circulation within the market
premises needed to avoid congestion
and traffic jams.
Other impacts Safety and security Negative impact on market users as
‘well as on the residents of the
- surrounding area as the marketplace
attracts a lot of touts, swindlers and
thieves.
Effect on vegetation and  Special care needs 1o be taken to ensure
landscape that the operation of the marketplace in
the urban area doesn’t adversely affect

vegetation and green areas.



Parks and gardens can be incorporated

in the design of the marketplace and
care laken (o ensure they are well

preserved.

Effect on historicai sites  Most marketplaces are historic centres
and locations and thus are beneficiat to the urban
environmeni in which they are situated

et as a tourist attraction or for educational

purposes.
Aesthetic quality of With successful redevelopment, an
physical and built urban marketplace is an asset to the city
environment in terms of its aesthetic appearance.
Design of an aesthetically pleasing
market structure will go a long way 1o
ensure that.

36.1  Analysis
From the table above, the architectural contribution to urban renewal in the marketplace

is evident,

The goal of the analysis which the architect aims to achieve is to design the marketpiace
such that the adverse impacts are minimized and the posilive/beneficial impacts are
maximized. For example, provision of an eflective car parking sysiem will greatly
reduce air pollution from cars beld up in traffic congestion. Likewise, functional design
of drains and a waste disposal system will minimize the common problem of

perpetually offensive odour in marketplaces,

Adherence to the recommendations made will ensure that the impact of an Urban

Renewal Schems on the Marketplace is beneficial.
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CHAPTER FOUR
CASE STUDIES

4.1 INTRODUCTION

A case study involves an analysis of a particular case or situation, (related to the subject
of study) used as a basis for drawing conclusion in similar situations. Case siudies are
meant 1o bring {o light current, real time occwrrences and issues for detatled analysis,

thus providing the infermation necessary to make an informed decision.

4.2 SELECTION CRITERIA AND STUDY VARIABLES
This study employs the use of comparative case study analysis to discover and highlight
patterns that transcend the analysis of an individual case (King, Keohare & Verba, 2000)
This study reviews five cases of local and international renown and because the imethod
of analysis is by comparison, all five cases are similar in ceriain important and relevant
espects and dissimilar in others.
4.2.1 Selection criteria
This research focuses on an urban problem. Thus, each market selected;
Is situated in an urban area and thus faces problems peculiar to public buildings in
urban areas
Is a modern market complex distinct from the modem shopping mall as highlighted
in the previous chapter.
4.2.2 Variables
Yariables for study include;
Planning
Access/Parking

Services



iv.  Materials used/Construction

v.  Impact on the urban environment

4.3 CASE STUDY 1- TEJU-OSU MARKET
The Teu-osu market is located along Ojuelegba road, Yaba, Surulere Local

Govemnment, Lagos.
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Location map of Teju-oso market. {source-Microsofi Encarta)

The market was built by the Lagos State Market Development Board and
commissioned in 1978, It is bordered by N.T.A 1o the south-west, the railway 10 the
south and the national stadium to the west. The railway track and its surrounding area

near the market have been converted fo a *fairly-used’ clothes market.
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The entire market complex initially occupied a ground floor area of about 34,500
square metres. Al present however, it is impossible to ascertain the actual size of the
market due to its spread all around. Facilities provided include a police post, Market
Admin. Section.

The market is currently shut down for redevelopment purposes. Market activilies

around the closed market however continue,

4.3.1  Planning: The market consists of two parts; the phase | which is a two-storey
complex and the phase 2 which consists of lock-up shops built row upon row. This was

an extension of phase 1.
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Site layout of the market{source: Lagos state ministry of works)

432  Access/parking: The market can be accessed from the Ojuelegba road. This
road is quite congested with both vehicular and pedestrian traffic. Hawkers and petty
traders line the roads on all sides of the market. The allotted parking space within the

market for customers has been taken up by traders of perishable goods.
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The railway south of the market. 1t has been taken up for use as *bend-down' markei. (Source: Author’s
Jield work.)

43.3  Services

i.  Fire: The densely packed nature of the market at presen{ allows no access fo fire
service trucks, hence in the event of a fire, the market structure would be naccessible.
Also the close proximity of all the buildings on site and the plank market on the north
end of the market is an additional fire hazard.

1. Lighting: Pockets of spaces and sections in the entire market, phases 1 and 2, are
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Aerial view of the pha.t.c 2 markel. . Source: Author's field work )
poorly lit. The main market structure, phase 1 is box-shaped and compact in plan, thus,

there are sections in the interior which is not reached by light from all the fenestrations
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L.

provided. The roofing system allows for the market 10 be lighted from above but this
does not adequately cater for the lighting requirements of the market. This necessitates
the use of portable generafors by the traders and leaves the enclosed environment
constantly polluted by fumes from the generators and gives off different ambient
lighting conditions from shop to shop. In addition to the discomfort this lends to
shopping, it is also detrimental 1o the health of markei users. The phase 2 also
experiences poor lighting conditions. Sunlight penetration is poor because the rows of
shops were built with inadequate space in between which over the years have been

covered for weather protection.

Drainage: Like in most parts of Lagos, drainage is poor especially in the phase 2

markel.

drainage gully between the railway and phase2 market

. (Source: Author's field work. )

A huge drainage gully runs beiween the railway line and the south-end of the phase 2
market. Disposal of solid waste is taken care of individually

434  Materials used and Construction

The phase | complex is built on a beam and column system with decorative brick facing

on the external walls and corrugated asbestos with cladding used for the roof structure.
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The phase 2 is a sand Crete-block construction of blocks of shops arranged in rows with
pedestrian passage ways in-between. The roofing is a simple pable also of corrugated
roofing sheets. The west end of the phase 2 markel is also a farly-used market of shoes
and clothes. Simple post and lintel stall construction, roofed with zinc has been set-up

by the traders.

The building materials used have the advantage of being good fire-resisling materials.
435 Environmental Impact Analysis - The market facility and operation impact
the environment in the following ways:

a) Impact on the urban environment, Most of these are negative impacts such as
increased air pollution, lots of solid and fou! waste which give off a bad odour, noise
pollution, particularly affecting the residents of the area market and most of all the
impact on traffic. Traflic along roads is always jammed, routes are even diverted 1o
avoid the jam and access to other public facilities in the area is seriously hampered.

b) Impact on services: Negative impact on drainage services particularly around the

second-new market along the railway markel.

44 CASESTUDY 2- CENTRAL MARKET, HONG KONG.

The Central Market, Hong Kong 15 localed between the Praya (Des Voeux Road
Central), Queens Road Central, Queen Vicloria and Jubilee sireets. Hs history dates
back to 1842 and then it was called the canton Bazaar. It was renamed Central Market

in 1850. The market has been rebuili a number of times, the present day market was

built in 1938.
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Location map of Central Market(Source: Architectural Services Department, Hong Kong)

44.1  Planning: The market is a 4-storey reinforced concrete struciure and contains
200 booths inside. The market is spacious with a central court, high ceiling and window
walls for natural hight and ventilation. There are two entrances of the market and
because the market was constructed on a sloping site, the Des Vouex Road Central
entrance is on the ground floor while the Queen's Road Central entrance is on the first

floor.

44.2  Access/parking: The main market entrance is on Queen Victoria Street and
another is on the 2* floor on Queens Road central. No parking space is provided for
within the market structure thus the entire market surrounding is a pedestrianized zone.
Vehicular movement is restricted to designated parking areas (zones) around the

market.
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44.3 Services: The market is bordered on every side by roads and so access of
services such as fire is taken care of The market was constructed on Reinforced
Concrete columns and beams. This serves as a fire resistant material

Lighting on the fagade of the market consists of strip window walls running across with
shading devices at the east and west sides. The windows allow maximum lighting and
ventilation 1o the crowded market interiors.

There's also a long linear centre courtyard on the middle of the building which
enhances natural lighting and ventilation to the building.

4.4.4 Materials vsed/consiruction: The market is of Reinforced Concrete beam and
column frame-structure.

44.5  Design: The Ceniral market was built at the period of the greatest influence of
the Bauhaus, thus, the Bauhaus principle of form follows function was strictly adhered

to. Similarities in the horizontal windows on the fagade of the market with that of the

Bauhaus can also be seen.
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Third (Roof) Floor Plan

All drawings are nol to scale (Source: Architectural Services Department, Hong Kong)

The facade design 1s simple with no unnecessary ornamentation. In general, the overall
design of the central market follows its functional requirement as a market place while

each individual element follows its specific performance requirement

"mr;g ‘a‘ I":l

Perspective View showing fagade on Queens Road Central scale (Source: Hong Kong
institute of architects)
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44.6 ElA:

Impact on urban environment: The market ts situaled in a predonunantly financiat and
commercial district with high-rise buildings. This disirict was the earliest developed
area in Hong Kong. The market site is very significant historically as a number of

note-worthy events in Hong Kong history are centred onit.

4.4.7  Architectural Significance: The existing market building was designed 1o be
fimctional and simplistic, Thus is has posed no problem to the environment, or its users.
The zoning of the site and its adjacent area ensured vehicular traffic was co-ordinated
around the market. It can be seen that the architectural input contributed to the
development of the urban area and minimized negative impacis of the operation of such
a facility to the urban environmeni. The market is accessed only through pedestnan

walkways and entrances.

4.4.8 Historical Significance: Presently, the central market is closed down (has been
since 2003) and the building is marked for redevelopment. However because the
building is one of only two of its style (the Bauhaus siyle which prevailed in the 30's,) il
is considered a monument. The work has an old hisiory dating back to the late 19
century. In the past, the markel was used as a place for gathering and entertainment, it
was ong time Asia’s biggest meat market, the market was renamed by the Japanese
troops when they occupied Hong Kong, thus it has wilnessed a historic event. In
addition 1o all this, the central markel pioncered the development of the modern indoor
market leading to the development of the shopping mall etc. the market is in close

proximity to other cultural heritages in the same district and also a number of street

59



markels close by. All these give a rich diversity of social, architectural and historical

significance to the general public, tounsts and academics.

449  Facilities Provided. Include stafl quariers and offices for market staff, about
180 market-stall spaces and an open space in froni of the market used in the past for

enlertainment.

45 CASESTUDY 3- ST, LAWRENCE MARKET, TORONTQO

The St. Lawrence market is located in the North-west community of the front
Street/Jarvis Street intersection. The matket place, owned by the city of Toronto has
existed since 1803 when Governor Peter Hunter designated the area of a market block.
Ttus expanded over time to form the St. Lawrence market placed including the North
and South market buildings and, St. Lawrence Hall. The market place has been a cenire

of Governmeni, Commerce and Social aclivily and now a tourisi and shopping centre,
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Site Location map (close-up). (source: www. loronto.ca).
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4.5.1 Planning: The market is comprised of three buildings; the north ﬁmrkct, the
south markel, and north of the north market, the St. Lawrence hall. The south market is a
3-storey building with the topmwost floor housing the market gallery (the official
exhibition centre for the cily of Toronto archives.) On the ground and 1** floor, a variety
of market activities take place, particularly the sale of fresh fruit and vegetables.

The North market is used for special market-day operations such as the farmeré market
on Saturday; antique market on Sundays, and on week days, the North market hall is
rented out for functions, gatherings, etc.

The third building s the St. Lawrence hall built in 1850, it houses retail businesses on the
ground floor, and offices for the city of Toronto on the second floor, the third floor was

restored in 1967 to contain the great hall also available to let.

4.5.2 Access/Parking: The South market is accessed mainly from Javis SUeet and
also from Market Street and the esplanade while the north maiket is accessed from Javis
Street and Front Street, On site parking 1s unavailable, there are however a number of
publicly and privately owned parking fots and garages within close proximity to the
market. Total parking spaces within a 300-mile radius of the market are 4000. A

pedestrian crosswalk conuects the north market to the south market.
4.5.3 Services: Loading and off-loading bays are practically non-existent. A small

parking/loading area is available at the rear of the north market but the access it provides

into the building is limited. Javis Street, Front Street and sometimes King Strect are used
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to load and unload carge in passenger cars or cargo vans and trucks. Thus the delivery

services into and from the market is unsatisfactory.

454 Design and Construction: The market halls are all rectangular in shape. The
North market hall is about 10,000sq {t. The plan of the market is coded/keyed ﬁccarding
to the type of preducts being sold.

The south market is roughly about the same size as the north market but designed on
columns all around to support the upper floors. Along Jarvis street and the rear of both

the north and south market are pedestrian streets.

455 Environmecntal Impact Analysis:
Urban Impacts: The most pronounced impact is the traffic impact due to increased
activity of on and off loading on the roads bordering the market site and around road

intersections,

The North market is being considered for redevelopment and expansion to maximize its
use. The market place enjoys patronage from all over the city of Toronto, thus, it adds a

positive impact to the economic growth of the acea.
Opposite the market place to the east arc private residential areas. The public activity and

number of people attracted to the market could pose a danger/threat security wise to

residents in the area besides taking up most of the parking spaces in the vicinity.
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4.5.6 Historical Significance: St. Lawrence market is one of the city of Toronto’s
most valuable historical properties. The market was established in 1803 by Govemor
Peter Hunter. The present day market was butlt in 1850 to replace a brick market
structure which burnt in fire in 1849. The south market began as a city hall housing city
offices and the market. As the city grew, it became inadequate for use as a market. The
building also experienced problems with {looding and so renovatien work began on it bit

by bit and then completely in 1978. The market enjoys patronage from all over the city.

(vii) Architectural contribution: Both the Norith and South markets have undcrgoné a
series if renovations, and total recémstruction from the original city hall/market buildings
they were to what is presently existing. In this period, many acchitectural inputs. have
been sought and utilized. Through all the changes bowever, the buildings have served the

same function they were originally designed to serve.

4.6  CASE STUDY 4- FANEUIL HALL MARKET PLACE BOSTON.

The Faneuil hall .marketplace is located in the heart of Boston, adjacent to historic
Faneuil hall, and bordered by the financial district, the water front, the government centre
and the market. It is one of the city’s popular tourist attractions and is within close
proximity to other tourist and historic places such as the New England aquarium, the

children” museum, the old state house, etc.
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Faneuil hall location map(source:www.greatbuildings.com)

Faneuil hall was built in 1742 by Boston’s wealthiest merchant at the time, Peter
Faneuil. It was home to merchants, fishermen and other traders and provided a platform
for the country’s famous orators such as Bill Chnton, Ted Kennedy, and George
Washington. The market was expanded in 1820 1o include Quincy market - material on

this market place.

4.6.1 Planning: Faneuil hall market place comprises of four buildings. Fanewm!
hall, Quincy market, the North and South market, all on 6 acres of land. The markel
place consists basically of the Quincy market place colonnade, shops, restaurants, and
the bull market with pushcarts In additton to this, on-the-street entertainment 1s
provided. Other facilities provided include rest rooms, coffee shops, stalls, and of

course the hall for rent.
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Elevation of the north market{source: www.greatbuildings. com)

4.6.2 Access/parking: The market is located at the intersection of two streets
(Congress and North Street) and is accessed manly on foot from various bus train
terminals, parking garages and even the atrport all close to the market place. There are

10,700 parking spaces within a 2-mile radius of the market place.

4.6.3 Materials used/construction. Materials used for construction i1s masonry. The
market place was run down in the early 70's. It was redeveloped in 1976 in an UR
project which tumed out to be a huge success leading to the creation of similar market
places in New York, Miam, Washington, etc. The market buildings were renovated,
the number of shops, stalls, and restaurants increased and expanded, pedestrian
walkways and side streets improved on and glassed over to provide weather protection

and extend markel operations and expand markel space

GG



Ads
i

| &
3 ;
:53

-t

Perspective view of the quincy market. (source. www.greatbuildings.com)
Quincy market was renovated in a blend of neoclassic and Greek revival architecture in

which it was initially butlt

4.0.4 EIA

Urban Impacts: Impact of the market on the urban environment has mostly been
positive particularly since its redevelopment in an U.R. project in 1976. Commerce and
Tourtsm have been boosted. There are so many parking garages around the market
place and many access ponts to the area that pedestrian and vehicular circulation has

not been adversely affected

46,5 Historical significance. The marke( place has a lot of histoncal significance
Fanew! Hall was founded m 1742 by Peter Fanewl as a central marketplace for crops
and hvestock i downtown Boston. Fanewl Hall served as an important meeting place
in the history Boston, it was expanded to include Quincy Market in 1826, when
Boston's rapid prowth necessitated a larger marketplace Faneuil Hall celebrated s

150th birthday i 1976 with major renovations, creating Faneuil Hall Marketplace. The
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construclion was considered America’s most prominent “urban renewal” project, and
the Marketplace’s subsequent success hias spawned the creation of other similar urban
marketplaces in New York, Ballimore, Miami, Washingion, Los Angeles, Tokyo,

CardifY, Glasgow, and most recently in Portland, Maine,

Faneuil Hall Marketplace originally had five restaurants, three bars, seven delicatessens,
and 16 food shops, as well as other shops selling a variety of merchandise. Today, there
are 49 shops, 18 restaurants and pubs, 35 Colonnade eateries and 44 pushearts in
Faneuil Hall Markeiplace. It ts easily accessible from Bosion public transporiation, and

there are 10,724 parking garage spaces within a two-mile radius of the Marketplace.

4,7 CASE STUDY $5- MAKURDI MODERN MARKET
The Makurdi Modem Market is located off Naka road, Makurdi, Benue State. The
markei was consiructed over 30 years ago. } is bordered by Ankpa housing estate (o the

east, the NUJ house to the north and the industrial layout of Makurdi is further west,
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Access and parking into the market(source authors field work)

Business and residential districts are adjacent (o the access road (o the market.

4.7.1 Planning: The market 1s planned within a ring road that serves as the loading

and off loading bays for the various market sections.
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Lavout of the market{sonrce: market administrative office.)

The entire market 1s fenced with a gate at the entrance which leads directly to a
double-banked parking space for 200 units. Beyond the parking area s the
administrative bloc of 3 floors which houses banks, the market admumstrative section

and a multi-purpose hall for let. The rest of the market consists of blocks of shops

Each block is rectangular in shape and consists of two rows of 5-shops each arranged
back to back and sharing an internal wall. Traders of similar goods are grouped together
in a place e.g provision and food items are situated to the left of the admin Block,

clothes, shoes and bags to the right, building matenials, hardware supplies are situated al

the rear of the market
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The market administrative block{source:authors field work)

4.7.2  Access/Parking: A singular access into the market branches off the mam road
and so 1t 1solates market users and mimimizes traffic on that road. Parking space 1s
available in front of the main market buildings so all vehicular movement except for
delivery purposes stop at that point. The parking space (for about 200 cars) 1s usually

sufficient except at peak periods dunng festive seasons

4.7.3 Services: Drainage is well taken care of by covered gutters along every row
and around the ring road. Transparent glazing is used in-between the rooling sheets to
allow hight into each unit shop. In many of these units however, the traders have

constructed temporary cellings and so the sky hghts are not being used Loading and
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off-loading services are well taken care of by the ring road and especially used by the

building material market that occupies most of the rear end of the market.

4.74 Materials used and Construction: Aluminium panels are used ass wall
cladding over the shops. Each block is constructed as a framed structure with posts at
each comer and a beam over the entire block. Non-load beanng timber walls are used as

partition 10 divide each block into [0 shops.

4.7.5 Environmental impact analysis: impacts on the urban environment are
minimal in terms of traffic congestion to major roads around and also in terms ol noise
and air pollution because the market location is nol at the city centre and yet is
accessible from the town. The residential district in the area however sufTers from air
potiution because of the abattoir located within the markei as well as security threais
posed by the many market users.

The built environment around the market has been positively affected as the area is fast
developing due to the markets presence in ithe prescienl. Shops and business cenires
have

“sprung up” to the lefl and right ol the access road. The entire area is thus taking shape

to pive an attractive “townscape”.
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ii.

iii.

iv.

Vi

vil,

viii.

RECOMMENDATIONS

Clusiered rather than compact planning of the marketplace ensures better
lighting, way finding and circulation, fire fighting (in the event of fire outbreak),
and more room for expansion,
Provision of off-sile parking lols within close proximity to the marketplace best
takes care of the problem of traffic congestion within the market premise.

The function marketplaces serve has evolved from strictly buying and selling 1o
a more diversified range of activities including tourist attractions, entertainment
and leisure. Thus, the provision of facilities such as halls, movie theatres,
recreation and green areas not only facililates tourism but also increases
revenue,

In the local studies, space appropriated for fresh farm produce or the food
market is often inadequate, thus provision of adequate space for this specialty
market is needed.

Marketplaces with a good parking ratio (no. of cars: no of shops had less traffic
problems to contend with,

Marketplaces are oflen also sites of historical stgnificance and are thus good
areas to showcase local culture.

De-centralized planning of the marketplace for better lighting, way finding and
circulation, fire fighting (in the event of fire outbreak), and for more room for
expansion.
Provision of off-site parking lots around but within close proximity to the site.
Provision of facilities such as town halls, recreation and green areas to diversify

the use of the marketplace and increase revenue.
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X.  Provision of large and adequate specialized fresh produce market or food

courts.



CHAPTER FIVE

SITE CONSIDERATIONS

5.1 INTRODUCTION

Plateau state was carved out of the former Benue-Plateau state when the couniry was
divided into nineteen states on Febrary 3, 1976. Plateau State, which derives its name
from the Jos Plateau, is located in the Middle-Bell Zone, 1t lies between latitude

80°24'north and Longitude 80°32" and 100738’ east.

Map of Plateau State(source: www.plateaust. gov)
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52 SITE SELECTION

The selection of site chosen for the market is in confermation with the existing site ol
the bumt market already being demolished. Other possible locations (for the
decentralization) of the Central marke! include; Rukuba, Bukuru, Faringada and
Mararaban jama’a all in the Jos metopolis. The selection of this location over others is
not enly the $tate Govemments’ decision or because it is the present location bul also

because of the historical significance the marketplace has come to have.

53 SITE LOCATION

The site is located right at the “heart” ofthe Jos CBD, This waé not in conformity to the
original master plan formulated for Jos fown when it was made capital of the then
newly-created Plateau State. Most of this master plan (1974-2000) was not
implemented. Thus, the district which served as the Central Business District at the
time still remains the CBD of Jos metropolis {oday.

The site is located at the infersection of Murtala Mohammed road, Bauchi road and

Tafawa Balewa road.
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Location map-Central Market{source.JMDB, Jos, Plateau State)

54 ANALYSIS OF SITE

54.1 Size: The site occupies a floor area of approximately 72,000square meters. It 1s
bordered by Bauchi road to its north, the Dilimi area to the east, the Old Jos University
Teaching Hospital (J.U.T.H) and Terminus Railway Station to its south and the shops
and shopping precint of Ahmadu Bello Way to its west. The size of the site has been a

constraint in the past, thus the site is being expanded into the present J.U.T.H space.
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The hospital occupied this space teraporarily and is presently moving {0 her permanent

site in the Rayfield area.

542 Climatic Conditions

The main factor responsible for the unique climatic condition of the Jos Plateau is its
altitude. This is a major influence on the temparature. its location aiso places it along
the palh of the seasonal inter-tropical air masses. The dry season is dominated by the
north easterly dry tropical continental air masses popularly known as the harmattan
(October to March), while the wet season is dominated by the south westerly moist
tropical maritime air masses (May to September). The amount and distribution of

rainfall, temparature, relative humidity and wind speed follow these two seasons.

Temparature: Compared (o other parts of the country, the temparalure of the Jos
Plateau is low mainly due 1o its high elevation above sea level. Its iowest temparatures
are experienced in the months of December and January, sometimes falling as low as 8°
C while the warmest months are the months of March and April with temparatures

rising as high as 32°C.



mean monthly temparature for a yr.
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Rainfall: The Jos Plateau like other parts of the country experiences (wo seasons, the
wet and the dry seasons. The wet or raimy season streiches from April to October while
the dry season is from November to March. The annual average rainfall is about
1400mm while the months of July and Augus! experience the most rainfall sometimes

for up 10 48 hours at a streich.

Average rainfall distribution for 1yr.
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Humidity: Relative himidity is highest in the rainy season, sometimes geting as high as

90% and in the dry season as low as 10%.
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average monthly relative humidity for a yr.
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Sunshine: Because there are longer days than nights during the dry season, Jos town
experiences its highest sunshine hours between the months of November and February
and this 1s sometimes as long as 10hours/day. The least amount of solar radiation 1s

received in the month of august- about 3hours/day because of the constant downpour.

monthly mean hours of solar radiation
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Site climate: Though the prevailing climatic conditions are the same for the entire Jos

Plateau, slight variations are noticed in the site due to certain features and



characteristics peculiar to the site. The site is located in an urban and built up area, thus
the temperatures are shghtly higher than recorded in other parts of Jos town. The site is
also devoid of any vegetation and natural features that can make the site climate more
favourable.
Summary/Recommendations:
i.  The almost constant rainfall in the months of July and August necessitates the
provision of covered walkways to protect the markel users al such times.
n.  Planting of trees, shrubs and green areas will improve comfort levels of the sile
climate.
. Shading devices are required particularly west of the sun to reduce the effect

of the setting sun.

54.3  Slope Analysis

most suitable buildable area.

posvible mea
i fot usa m
basement
a Noar.
1]

Section A-A

Fig. 5.1 Slope analysis
The site slopes 1/80 from west to east. This difference in levels is significant enough to

accommodate a basement floor. The slope will also ensure effective surface water

85



drainage from the site. Most of the site is paved but will necessitate the use of ramps

and stairs 1o connect the different levels.

544 Damage Assessment

A physical survey of the sile shows that most of i lies in ruins ol the fire which

destroyed 1t. A pictoral documentation of the damage on site 1s shown below.

Damage on the semi-vaulted roof and its steel members. (Source: authors IﬁC Id work)
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An  overview of the damage to the roof members and their supporting  structural
members(source: authors field work)
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Structural damage particularly affected the growsd floor which is fast dissappearing under the weight of
the collapsing first floor. (source:author. .Tlfit’ftf work)
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Water collecting on the exposed wallway now sagging. f’.s'nura'.'umhnr.\"_fh’hf work)

Summary: The images above clearly show the damage on site. The entire site 1s in a
dilapidated state as even the structures thal werent affected in the f ire have detenorated
due to lack of use in for last 6years. An estimated 76% of the site in damaged with over

50% of the damage being structural.
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Building laws in many parts of the world use cosl as a determinant for the
reconstruction or demolition of fire damaged properties. Most of them do not permit
repair of a building damaged by fire, decay, and storm or otherwise to an extent greater
than 75 percent of its assessed value above its foundations, the assessed value used
betng the current assessed value of the building. The scope of work and lowest estimate
must clearly show that the repair of {ire damage can be carried out for less than 75% of
the assessed value of the building. If the lowest estithate is more than 75% of the

assessed value of the building, the building is marked for demolition.

Recommendation: For damage this extensive, it would be best to demolish the entire
structure. In terms of cost effectiveness, structural stability and architectural design,
this would be the best recommendation. Fortunately, the plateau stale government has

already declared her intent of dotng yust that.

S48 Traffic Flow Analysis

Access and Parking: The major access road leading to the site is from the Murtala
Mohammed way. Other possible points of ingress and egress are the roads bordering
the site on the north and east ends i.e. market road and Dilimi streets respectively.

The busiest access road is the Murtala Mohammed way/Bauchi road as the road runs
through the entire Jos town. To ease access inlto the site, collector roads will need to be
created as well as increased entry and exit points particularly for pedestrians, Presently

however, the site is off limits to the public.

Parking is mostly on the street parking which is inadequate as motorists park as far

down as Rwang Pam Street, two sireets away from the marketplace just to find an
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available fot. Basement parking will be used to take advantage of the slope of the site.
In addition, ofI-site parking areas will also need to be created to cater for this problem.
Traffic: The site 1s bordered on three sides by roads. As such,a study of the traffic

flow(both vehicular and pedestrian)around the site 1s imperative.

¥

/

¥ig.5.2 The site bordered by the roads which influence traffic flow around it.

The roads 1n study are;

.. Murtala Mohammed Wayv/Bauchi Road- This is the major road that passes
through the entire city of Jos and 18 the major access road into the site. This road
experiences the most northbound traffic congestion for a number of reasons;

* A lot of commercial activities as well as offices are located along this
road. Thus, most traffic movements are from the residential areas in Jos

town 1o or through this road.



* The road connects Bauchi road and its surrounding districts to the rest of

Jos town,
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Nothbound traffic queues along Murtala Mohanmed Way(source: authors field work)

1. Market Street- This road borders the marketplace to the north. When the burnt
market was operational, this sireet was heavily congested due to the role it
served linking the front of the market to the back as well as serving as a shortcut
from Murtala Mohammed Way/Bauchi, Talawa Balewa and Kashim Ibralim
Sreet to Market Street. This served to increase the ftraffic at the Tafawa
Balewa/Market Street intersection (at the round-about). Presently, the street is

not motor able as 1t has been 1aken over by market traders and pedestrians.
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Heavy pedestrian traffic at the tafawa balewa'market street intersection, (source: authors field work)
I Dilimi Street- This Street borders the site to the east. It provides access to the

back of the site

Traflic along dilint street-not congested. (source: authors field work)

Summary
A study of the roads in the study area reveals the following;

1. Through-traffic from Murtala Mohammed way and Bauchi road are heaviest.



i1.

i,

iv.

Other congested roads are the Kashim I brahim Street and Tafawa Balewa Street.
Traffic flow from these streets to Murtala Mohanuned way is heavier than vice
versi,

Rusl hour traffic is experienced at peak traflic hours which include 8-11 AM
hours, 4-7 P.M hours and weekend peak hours(noted to be on Saturdays)
Queues on Murtala Mohammed Way and Bauchi Road during these rush hour
periods are as long as a kilometre from the round-about at A.M and weekend
peak hours and longer than that at P.M peak hours while Queues along Tafawa
Balewa street and Kashim Ibrahim street are an average of 500m at AM and

weekend peak periods and as long as 800m at P.M peak periods.

Recommendations

i,

fii.

iv.

An altemative route for the Murlala Mohammed Way/Bauchi Road
through-vehicular traffic needs to be created. This can be done wi th the
introduction of an overhead bridge taking off before the intersection of Kashim
lorahim Street and Murtala Mohammed way and ending afier the round-about
along bauchi road. This will serve motorists not going to the site.

Market Street should be converted to a pedestrian-only street. Thus, the site will
be able to be accessed by pedesirians from that street.

A possible point of entrance and exit can be introduced along the sites’ south
boundary where J.U.T.H presently occupies. 5

A collector road should be introduced from the Murtala Mohammed way to link
the major road to the proposed access road into the market. This wil serve to
drastically cut short queues of inbound vehicular (raffic to the site from the

major road.
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v.  Another possible entrance and exit can be introduced from the Dilimi Street

since it expe: iences the least traflic congestion.

S4.6  Services

Fire: The bumt down market was constructed of reinforced concrete and steel roofing
members. This is the most common material used for market structures and as concrete
has good fire resistant properties. The proposd market will be of similar construction
but will 1ake the following into consideration in the design,

i,  De-centralized design will provide significant fire breaks between different
parts of the market, thus, spread of fire is inhibited between adjacent market
seclions.

ii.  Accaess of {ire fighting equipment and vehicles to be as close to the building as
possible. Every part of the building should be accessible in the event of a fire.

iii.  Fire escape roules (o be easily located and accessible with mimimum travel

distances in any given direction.

Drainage: The site slopes to the east direction, Thus, all drainages will be channeled to
flow likewise with collection/service points at the necessary intervals.
Lighting: The de-centralized planning of the marketplace will ensure that every part of
the market structure is well serviced with natural Jight,
Delivery of goods: A suitable location for the service entrance is the back of the
market, from dilimi road. The service route proposed will go around the shopping areas
Waste disposal: Provision of well defined collection points along every circulation

axis will go a long way {0 incite proper wasle disposal.



5.5 CONCLUSION
Deduciions made from the sites” analysis in addition to other deductions obtained in the
course of this research will go along way to ensure the new design of the marketplace is

vety functional and befitting for its infending purpose.
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6.1

CHAPTER SIX

DESIGN PROPOSAL

DESIGN CONSIDERATIONS FOR MARKETPLACES

The design of a marketplace demands a logical and functional approach as such

buildings answer to the unique needs and social coltures of the community which it

serves. The design takes into consideration various factors depending on the function

the market is to serve and the users who it serves. There however are a number of

common design considerations regardless of the markel type or finciion, its location,

and the market culture of its users.

.
L

ii.

Function: The design brief of all the functions the marketplace s 10 serve is a
major design consideration, Though all marketplaces are primarily centers for
buy ing and selling, there are quile a number of specialized markets (for example
flea markets, antique markets, food markets and so on). Sales ara also carried
oul at different levels such as retail, whole sale or bulk. These functions in as
much as they influence the design, should be made as flexible as possible as the
marketplace is a dynamic environment and functions may need 10 be adapted (o
suit the changes. The function of any given marketplace also affects other
factors such as its size, butlding construction method among others.

Location: This could be in an urban area or in the suburbs or for a small
community, In the urban area, it couid be located in the city center or at the
owtskirts of 1own, off the town center. These various locations call for different
design considerations as factors such as circulation and traflie, accessibility and

size and land use are influenced 1o meet each specific need.



Some locations, especially of already existing marketplaces also double as
historical/heritage siles, Such locations call for preservation or other such renewal
strategy as is decided upon by the relevant authorities.
fil. Services: Services such as the delivery of goods, fire, waste disposal and
lighting are major considerations in the design of any marketplace,
There should be access for goods to be delivered as close to the market stores as
possible.
In designing for fire, the major conswderations should be;
a. Travel distance which is the maxunum distance lrom any given point in the
market structure 1o an exit point (fire escape exit).
b. Number of extts; This depends on he estimated number of users of the
marketiplace at the peak periods of activity.
¢. Ease of access of fire trucks and other fire fighting equipment. As applies to
delivery trucks, fire fighting vehicles should have as close an access to every
part of the building as possible and the entire market should be within close
proximity (0 a fire station 10 minimize response time.
Natural lighting is best opted for in most developing countries as they require
almost no maintgnance.
Waste is a constant by product of market operations and & good system of
disposal is an imporiant consideration.
iv. Land use: The marketplace should be designed to relate harmoniously with the

surrounding built environment and not conflict in land use.



6.2 PLANNING CONSIDERATIONS
In addition to planning regulations and by-laws guiding the design of commercial
spaces, in marketplaces, the following factors should also be given much
consideration;

4. Accessibility for pedestrians and car users.

b. Parking adequacy for the motonsts

¢. Circulation and way-finding.

d. Size and space appropriation based on need

e. Security and safely considerations,

6.3 DESIGN BRIEF

The proposal for the central market Jos is one that should fit into the category of a
historically sighificant marketplace because that is precisely what it is.

The proposal for the marketplace is a shopping precinct covering a wide variety of
shopping and shopping related activity as is commonly found in other historic
marketplaces still operational in other parts of the werld,

It is to be a hub and focal point of the city center a fourist destination, an information
center, an entertainmeni center as well as a leisure stop.

A single marketplace cannot cater for the entire range of shopping items as many
specialty markets exist in these parts of the world such as the flea market (fairly-used
clothes and items), meat market, tomato market and so on.

From the research carried out specifically on the central market, Jos, the market section
least provided for is the fresh food markel. These small scale sellers and their wares
have become an eyesore around the market environment. They need Lo be properly

telocated. Thus, a {resh food market is included in the brief as a specialty market.
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Pooled from deductions made {tom the gnalysis and synthesis of the study area,
findings from case studies and other observations made, the facilities that need to be
provided include;

A minimum of 1(0{-shop markef siructure to include {resh food sialls, retail and
departmental stores and a provision for hawkers.

A minimum of 1000 parking lots, mosliy off-site.

Administrative offices for the market authority.

Banking facilities/A. T.M

Restaurants and eaieries.

Parks, leisure/rest areas and children playground.

A fire slalion,

Borehole and waler reservoir.

A police post.

Movie theatre.

City mall,

Generalor house.

A transport/marshal unit and a bus park to cater for commercial rond users.

Church and Mosque.

Rest rooms

A civic cenler

A shopping plaza

A lood markel



6.4 SCHEDULE OF ACCOMODATION.
S/n | Spaces Size{m) Area | No. | Total
0. (m2) floor
area.
1. | Fresh  produce | Stall 1 1.5x2.5 1375 200 75000
market Stall 2 1.5x1.5 225 | 300 675.00
2 Shopping plaza Retail stores ax5 2000 | 400 | 8000.00
Departmental stores 6x8 4800 | 100 | 4800.00
3 Hawkers/open air o 30x30 9000 |2 180000 |
0
1 Parking On-site(stafl) 2.5%5 1250 | 100 | 1250.00
Off-site 25x5 1250 | 1000 | 125000
0
5. Admin. Area. Office 4x4 1600 |1 16.00
Records Ax4 16.00 {1 1600
Store 6x4 2400 |2 48.00
General office 60 3600 |1 36.00
6. Bk  [ATMponts  [2x2 1a00 127 [1600
Banking hall 10x10 1000 |1 200.00
0
Offices 4x3 1200 | 5| X2 | 120.00
Money vault Ax3 1200 |1 24.00
Managers’ oflice 4x4 16.00 [ 1 32.00
Garage(bullion van) IxG 1800 |2 72.00
A Restaurants Big 18x6 1080 | 4 432.00
0
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1

Smatl Axh ©o14s00 0 288,00
Jiataiics ZOwpetson(20pp | 40.00 |4 1600 |
)
R Iire station
o YWawer | YTy T
reservoisfhorehole
0. T Police post Offices 4x3 KRN S S &7 X
Complatns | G 3000 {1 a0 |
Cell 2x2 460 {75 e
Slorage x4 600 2 3200
Rest/changiog reom x4 2000 2 40.01)
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6.5 FUNCTIONALITY CHARTS

RELATIONSHIP ATIALYSIS CHART
e 100D MARKE L SHOPPING PIAZA CHIY MAIL GUEEI AREA PARKING
FOOD MARKE T > = R , ) » "
SHOPPING PLATA <) o ®
CITY MAIL ' -
GRTTN ARTA e L3 B ]
PARKING T e e e | T il ==
| LLGEND [ R T | et ottt

The proposed market can be categorized into four major areas all of which are in some
way related in function. The relationship strength between the major parts of the
maiketplace i1s shown above while a further breakdown of the functional flow betwern

spaces 15 shown in the chart below
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FUNCTIONAL FLOW CHART
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Fig. 6.1 functional flow chart

6.6  DESIGN CONCEPT

This 1s the central id=a or theme that informs the design decisions on a project. The
design concept for the marketplace is a combination of a number of concepts, all of

which evolved from the design process beginning with the site analysis and synthesis.

6.6.1 Site Concept

This is a logical consequence of the functionality zomng and that for activity and noise,
The nose and activity zoning shows the arca of heaviest activity which is also the most
populated aren i terms of human trafTic. This is along the main pedestrian access mio
the market-Murtala Mohammed Way and Market Street. The food market is hence
located for casy access from both roads. 'The commercial park is also situated close to

the food market as they are strongly selated and is also a high activity area.
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The city mall is on the other hand, the area of least human activity and population
oxcepl for the movie theatres which it houses. This however is a facility almosl
exclusively used at night so most of its users wiil be assumed to be vehicle owners. The

cily mall is thus located at the south end of tle site.

The shopping plaza is best located between the food market and the city mall as it
relates strongly with both of them. Its location will also provide a suitable buffer

between the two spaces. It is also easily accessible by both motorists and pedestrians.

The park, ieisure and rest areas which are facililies to be used by all market users are
interspersed al around the markelplace. To prevent the abuse of those spaces, they’l!
require the use of demarcations and barriers of some sorl to serve this purpose, yet nol

obsiruct the visual enjoy ment/appreciation of the parden parks.

Facilties such as the conveniences are located such that the predominant north-easterly

wind does not direct foul air inte the rest of the market, rather, away from it,

Linking all the pedestrian gates and the market structure, covered walkways are used to

protect market users from rainfall and solar radiation. The walkways also make

provision [or rest stops along the way.
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NOISE AND ACTIVITY ZONING
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FUNCTIONALITY AND SITE CONCEPT
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Iig 6.2 Zoning
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6.6.2  Form Concept
The form concept for this marketplace is evolved from the traditional market squares
and courtyard, a shape which offers maximum lighting, ventilation, fNexibility in
expansion, adaptive re-use, and circulation.
1) The traditional market square.
2) Its adapted shape for easy expansion and circulation (indicated by the arrows).
3) A combmation of three market squares for better flow, planning, circulation and
flexibility in expansion.

FORM CONCEPT

tig. 6.3 [l<orm concept
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6.6.3  Service Concept. '

i, Lighting: The use of courtyard spaces ensures adequate light and ventilation
penctrates the market structure.

iL, Drainage/waste disposal: The sile natorally slopes from west (o easi so drainage
will also follow the natural gradient with collection points at the interseclion
point of two or more drains.

i, Fire: maximum (ravel distance in any given direction is 45m. Fire escape
stairways are located at either side of the three-storied shopping plara each of
I.8m width of stairs and |1 50mm riser. Fire fighting equipment has close access
to every part of the building. In addition to this, a watch tower and fire station is
located at the highest point of the site with good visibility over the entire sie

and also (0 minimize response time,

0.6.4 INNOVATION CONCEFPT

The prevaleat Nigerian market culture which has time over time proved to be
ircesolvable is that ofhawkers. They pul the legitimate shop owners out of business by
being readily available and stratepically locating themselves along the way such that
customers get to them before the proper shops. And because they are small scale and
can be quite mobile, altempts to disperse them simply leaves them relocating to another
part of the market. The problem has come (o be accepted as unavoidable in any mairket
environmeni. Here, a concept which will greatly discourage if not curb this challenge is
used. Provision is made for the hawkers but their patronage is discouraged by limiting
ts access 1o an indireci one. Thus, the plan is to confine the hawkers to the courtyard

space of the shapping plaza but limit its access via the first floor, Hence, a market user
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will be forced by design 1o do twice as mucl work to patronize the hawkers, Since

there’s no access from the ground floor, he/she will have to go up to the first floor then

back down into the courtyard. This is a big discouragement as one of the basic

principles upon which a market [unctions is direct and easy accessibility,

This is a new concept that will take care of or reduce the challenge posed by the

hawkers to the legitimate shop owners.

6.7

6.7.1

1.

1is.

DESIGN REPORT

Site Plan

Total built-up area: The market site covers an approximate ground floor area
ol about 96,250sq.m. 'The market structure and all its ancillary facilities cover a
ground floor area ol about 30,000s¢.m, approximately a third of the entire stle
as against the burnt down structure which occupied a whooping eighty percent

of the site leaving inadequate space for vehicular circulation or expansion,

Lots of free outdoor spaces in addition {0 serving for possible future expansion can

serve as green areas which in themselves could later be converted to buildable areas.

Weather protection: As the bulk of circulation within the market premise is
pedesirian, provision is made for their protection from harsh weather condillions
in the form of covered walkways linking all the major pedestrian enfrances to
the

Vehicular and pedestrian circulation: The site is also designed such that
vehicular movement is restricted only to and from the parking lot, except for
delivery trucks and other service vehicles. Thus, all other movement on site is
pedestrian to simplify the traffic on site and to make easy access for service

vehicles 1o the structures when the need arises.
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iv.

‘There are at least ten pedestrian gates 1o provide access into the marketplace from the

various parking lots around the site. There are however only two vehicular entrances

in keeping with the resolve to limit as much as possible circulation on site 1o

pedestrian; to the stafl parking lot and the fire slation entrance.
Market sections: The site is planned such that it employs the natural slope of
the land to section off the marketplace. The green and leisure areas are on the
highest paris of the sile giving a good view of the entire site. The parking lot is
situated partly below ground level and the main market structure is sandwiched
between the two on the area with the biggest expanse of relatively at land.
Location of facilities: Facilities such as the fire station, conveniences,
information center, staff parking and worship areas are strategically situated on
the site to best meet the need of their users for example, the fire station and
tower is located at the highest points of the site to give the best vantage point
over the whole site, the information center is situated such that it is accessed
directly from the major market entrance and within easy reach from all the main
enfrances which visitors are likely to use, the staff parking is situated to
conveniently serve all parts of the market.

A commercial park with offices for the park aulhorities is located behind the food

market 10 serve as a loading and off-loading area for commercial road users coming

to and from the market from all arovnd the Jos metropolis.

There are four parking lols on every side of the markel to serve other road users

coning from dilferent directions.
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6.7.2 Ioor Plan

The market complex itsell comprises of three major parts; the fresh food market, the
shopping plaza and the city mall all oriented north 1o south and arranged in order of
their activity level requirements.

Unlike the previous market, where facilities such as banks were located right in the
miiddle of the market structure with market activity going on all around, heightening
stress levels, security threats and fostering anxiety among the bank stafl as well as the
customers, Here, the banks are sitvated in the lenast activity area-the city mall with their
entrances separate from the mall entrance but accessible from within the mall. A T.M
points are also localed around the bank prennses. Thus, they are easily accesstble by
market users and yet secure by reasonable standards. They are also easily accessed from
1he parking lots 1o the soulth, east and west of the site and also from the on-sile parking

lot,

The shiopping plaza houses two shop calegories according to size. 11 also incorporales in

i'= coutlyard an authorized hawker’s space accessed from the first floor of the plaza.

The food market is divided into two stall sizes and covers fourteen catepories of fresh
and dry food items. The space allotted to each item (shown color-coded on plan) was
determined by this thesis research into the adequacy of spaces provided in the cases

studied.

The entire market structore is designed for easy way finding, - another problem which

{he previous market had.
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Entertainment facilities in the marketplace are provided in the city mall section of the
market with a market museurn/gallery in the main mall lobby and the movie theaters
located at one end of the complex with their separate entrance point. The green areas,
other than being used as rest areas will also provide shaded sit-outs and scenic views

which is hoped 10 be taken advantage of by lounsts and photographers.
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. CHAPTER SEVEN
CONCLUSION
7.1 SUMMARY |
The challenge of urban renewal and its altendant probllcl."n.s has, IS and sﬁll wil] be .a .
concern for every growing urban arca. While it is not exclusively an a.trchi.tec!'ural
problem, the architect and architectural input cannot be extricated from it,
For every successful urban renewal scheme, the architect is needed right from start to

finish as his influences are too preat too be ignored,

In the modern city, one of the areas usually in need of renewal is the commercial area.
Public spaces such as the marketplace which serves as an activity centre and core for
many other spaces are key to renewing the urban areas in which they are located. Their

successful renewal has a huge bearing on its swrounding areas.

For tile .de.sli gn of 1ﬁarke[placés in ﬁfbau dentres, ceftain ;zlrchitectux'al fa_étors are crucial to
“getling 1t right”. These determinants such as planning of the built envifonmenf and
circulation among others have been explored in this research dissertation and a design'
proposal put forth to show that a rencwal, throiugh the redesign of a .strategics.llly

located/significant architcctural cdifice can be achieved,

7.2 CONCLUSIONS
i. The architect is a major {cam player and decision maker indispensable to any urban

renewal scheme.
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Whether Ill\le dccision beihg ﬂla&c is the dcténninalbn of bliéh_tcd property, the

 determination of the best renewal strategy to adopt for the blighted propcrty or area ot
the psychology of man and his built environment-how such a renewal will affect the
daily living activities of the end users, cither bCITéﬁcial or adverse, the architect is in the
best position 1o asceriain it all. He serves as the ‘human angle” in a rencwal scheme as
no other professional in the built industry can. ._ .

u Major architectural determinants crucial to urban renewal in a marketplace include
planning, vehicular and pcdcstri_an circlilaﬁéﬁ, sc;rviccs and size of space appropriation.

.- 1il. The best urban rencwal strategy fbr the renewal of the Termminus market, Jos is a
teconstruction as the damage in the study area is quile exfensive and more harm than
good will be done if any other strategy is employed.

iv. Successful rcnclw;'lal schemes for marketplaces have been carried out in other parts of
the world. In such places, important considerations which made all the différence
include the cmphasis given to taalfic functionality and circulation and a
decongestion/deccntratization of the market spaces and activities, - .

v, The urban marketplace is a powerful tool for renewal. This is because it is one
commercial centre that so many other cm.nm;:r.ci.ﬁl acli';’ities revolve around and so a
rcaewal of such places sends a ripple effect across its built environment,

In conclusion, urban rencwal is a big phenomenon worldwide with the architect in his
place and playing his part, his role as primme consultant, head, and leader of the building
industry will not be threatened. Beyond that, our urban centres which stand an even
greater threat will have a much better chance at successful, long lasting and Sustainable

rencwal,
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74 RECOMMENDATION |

In the study of urban renewal, using the marketplace as a tool for the rencwal, some
| tnajor archilectural team players have been determined, a further exploration of the
operation of other markets types, locations should be done with a view of exposing even

more of such determinants pivotal to the successful renewal of any such area.

An evoiution of lliarkeiplace:s is stilllgoiné ;)n alround the world, Its_givén rise to terms
such as shopping arcades, strip malls, mega malls, specialty mafkets ﬁnd th.e like. A
thorough look at the various market types, categories, and functions should be given with
the aim of upgrading the built environment of our local markctplaées to sui_t local needs
and letting go of old, dysfunctional means of buying and selling and market cultures

which promote urban blight and decay.

A closer look should also be given to diversifying the roles our marketplaces play as was
shown in the design proposal. This line of action should be pursued to heighten every
urban market goers experience, increase benefits to the government and ease the

- work/challenge of renewal for such commercial urban centres.
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