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ABSTRACT 

The banking industry is going through unprecedented 

changes in the history of banking in Nigeria. In number, size, 

profitability, and more importantly in product offering. The credit 

for these revolutionary changes, which introduced marketing into 

banking services goes to the Structural Adjustment Program (SAP), 

with deregulation of the financial system as one of its major 

components. 

Some banks have been able to recognise the dynamism, and 

competitive nature of banking in the present day Nigeria, and some 

are making efforts towards improving on their services to meet the 

changing environment within which they operate. But are they 

conscious of the immense importance of aggressive marketing of 

their services in consolidating the position of their banks in their 

markets? What actually are they doing to improve their services 

and how are they going about selling these improved services to 

their customers? These and other pertinent questions necessitate 

this study. 
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To make the project worthwhile, the researcher shall review 

some existing work of well known authors on marketing of banking 

services. To be able to get detailed information about the 

marketing programs of the banks, the research shall employ the 

use of questionnaire supplemented with personal interview. 

The population for the purpose of this research consist of all 

commercial banks in Nigeria with particular reference to Union 

Bank of Nigeria PLC, United bank for Africa (UBA), First Bank 

PLC, and African International Bank (AIB). The information 

gathered from these four commercial banks shall be used to 

generalise on all the commercial banks in Nigeria. 

Appropriate recommendations were listed by the researcher 

to help surmount some of the problems identified during the 

research work. 


















































































































































































































