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ABSTRACT 

This project work is mainly concluded to review thc impact of Advertising o i l 

consumer patronage in hood and Beverage Industry, while Nestle Foods Plc was used 

as a case study. 

Esscnlially, a lot of related literature was reviewed so as lo acquire more knowl 

edge winch served as guide and frame work for analysis and interpretation of thc study 

Historically survey research methods were used for the study which involve utilization 

of documentary, validated questionnaire and personal interviewed as the appropriate 

instruments in gathering relevant data for the study. The researcher selected a simple 

size of 20 management staff and 100 consumers out of an estimated population of 35 

management staff and 1025 consumers respectively. The simple selection was done 

using a simple random sampling technique 

Howcver, the researcher utilised a simple percentage method of analysis complc 

mailing the tabulation of the data for presentation, analysis and integration of data 

gathered. 

from the presentation, analysis and interpretation of the data gathered, the hy 

pothesis already formulated was proved. The working hypothesis which states that 

"Advertising has a positive impacl on consumer patronage of Nestle food products" 

and "Advertising increases consumer patronage, i e, increase sales of Nestle Food prod-

ucls" were accepted. Therefore, the respective Null hypothesis were rejected. 

Among the findings of the. study is that Maggi cube product was more patronised 

than any other products of the company. And that the company's advertising activities 

are very effective 

Howcver, some shortcomings were observed during thc course of the study. And 

finally some recommendations were made among which is that the company should 

design and implement intensive promotional strategies thai embraces the company's 

product to enhance positive attributes and image for their products. This is in view of 

the stiff competition in the industry. 
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Please lick (v") Ihe answers you consider niosl suitable and appropriate. 

a) 
b) 
c) 

Status of oflicer responding 
Lower nutnagcmcnl Q ] 
Middle management [ ] 

lop management I 1 

2. I low long have you been with I his company? 

a) I - I years r j~—] b) 0- 10 years [Z I 

c) I I - IS years Q ~| (I) 16 •• 20 years 

e) 20 years and above, Q 3] 

3) Does your company advertises its products7 

a ' Yes 1 1 a. No [ 1 

4. If yes, through which media/channel 

VA^... ^ ^ 
*»***, 

x. 

a) Radio b) Television p ~j d) Newspaper Q ] 
e) Magazines Q ^ d) Others (specify) Q J 

5. I low often does your company advertise7 

a) Weekly (Z Z] b) Daily I I d) Port nightly 

I)) Monthly Q ^ - J e) Others (specify). | 1 

0. What is your company's advertising objcclive(s)? 

a) Profit oriented \ 1 b) Image making c) Increased market share 

1)) Customer educalioij 1 e) Others (specify) I) All of Ihe above 

7. Who is responsible for advertising? 

a) The board of directors b) finance Depl c) Production Depl. 
b) Personnel depl e) MaiketingDe.pl. I) Others (specify) 

474021 ! 

http://MaiketingDe.pl











