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ABSTRACT

Translation and orthography arc elements that cannot be separated. This is
true of the fact that a text without an authentic orthography cannot be
translated correctly by the translator. Therefore translation is like a dialectic
process, and orthography is only possible when the respective situation is
taken into account in the translation. Orthography is becoming a mgor
problem in most areas, especially the entertainment industry, more
specifically on billboard advertisements. Most of the Hausa advertisements
on news papers and especially billboards do not show the proper Hausa
orthography, for example some of them use full stop in between the words
in a sentence, while some of them merge two different words together.
Therefore, this paper intends to bring out common mistakes, on translation
and orthography particularly as it relates bill board advertisement, and to
present standard Hausa advertisement texts and Orthography Hausa visa-vi

bill board advertisement.



INTRODUCTION

Translation became the most effective means of communication, between
people that do not understand cach others. Because  of the need to pass.
Concrete message under  different  situations . The Translator should
always start with the clearest language. The gencral clementary and
universal consideration for translation is the language and Orthography.
Translation has its advantages in the life of a people because it helps in
promoting socio-cconomic and other spheres of human endeavour.

To have an in depth understanding of the probiem of a particular aspect you
have to study its genesis. Translation and orthography are clements of
applied linguistics that have been used from time immemorial. This paper
intends to study common mistakes in the art of translation and orthography,
Particularly in the media and billboards advertisements. These mistakes
make important messages by companies, Government and individuals
vague, hence further widening communication gap. There is not doubt that
communication through proper translation and orthography are the drops of
oil that lubricate the machinery of effective communication via delivery of

desired messages.



Table 1.1 Hausa billboard advertisement offered by some companies/

organizations.
ADVERTISMENT COMPANIES/ORGANIZATIONS
Yana Korar ctwon nantake Cafenol

Abun sha mai kuzari, vakuma ' Power Horse.
saka cikin shiri ko yaushe
Jama'a ku bada  Children Support- UNICEF,
gudunmuwarku  wajen bawa
varanku ilimi----------
Kun scyi na ku? " Afribank shares.
Mutunchi zabi Arch Namadi | PDP Board, Kaduna
Sambo.
' Cikakken maganin gubar-ciki ' Gestid.
Tsayar da won ciwon kai ' Medik-55

Y Wavar. Celtel.

It is observed that all Hausa adverts examples in table 1.1, are with some
orthographical errors. However, the correct forms of all the adverts will be

analysed in this paper.



DATA ANALYSIS
Word scparation crrors are apparent in adverts (1), (2) and (3). This i1s

evident in place where words are merged instcad of being separated.

Iixamples:
(1) Nantake, instead ol Nan take.
2---—-yakuma saka, instead of ya kuma sa ka----—-- . The aforementioned

adverts also have omission errors which make the first phrases almost
meaningless. Lxamples;

Abun sha mai * kuzari, instead of Abin sha mai sa kuzari--—~—====eam-cneun
(3) Jama’a ku bada gudunmuwar ku wajen bawa  yaranku ilimi-——--—- .
instead of Jama’a ku ba da gudummuwar ku wajen ba wa yaran ku ilimi-

Advertiscment (4) have a pronunciation clfect in such a way that the
[lausa word “sayi”, which mecan “to buy”™ is written wrongly as “seyi”.
This does not make any meaning to a typical llausa native speaker
because of the fact that there 1s no any word as “seyi” in Hausa language.

Similarly, spelling, punctuation and pronounciation ecrrors exist in
advertisement (5) where the * Mutunchi”, which is wrongly written, (rom

the Hausa word ‘Mutunci’. There 1s no ‘ch’ consonant in lausa



language, but ‘e’ alphabet which covers up tor all the “¢h’ words. The
omission of punctuation mark madc the wholce sentence ambiguous. In
this advertisement, 4 nonc native speaker will be made to understand that
it 1s ‘Mutunchi®  {mutunci} that has been adviced to vote for Arch.
Namadi Sambo, which is contrary to the message being communicated.
But with a punctuation mark, be it a comma ( , ) or a colon ( : ), the
message can be understood, especially with the correct 11ausa spelling.
Advertisement (7) has a structural problem. Standard Ilausa, which is
supposedly applied to virtually all the advertisement, doces not allow a
full stop in between words in sentences. Full stop is made 1o mark the
end ol a complete sentence. If anything needs o break a sentence, then it
should be a comma (, ) or a colon ( : ) which is used to further explain a
word or drop a phrase to complete a sentence. This is sometimes
followed by an exclamation mark { ! ). In this advert, the full stop renders
the sentence meaningless and the message, blank. Lixample:
Yi.wayar, should be written and read as  Yi  wayar.  Yi should be
separate from wayar but not written together as a phrase.
‘T'wo errors are eminent in advertisement (8) they include:
a. Wrong use of a word,

b. Typographical or Orthographtcal error.



In this advertisement, cither the word *won™ is used wrongly or there is a
typographical error. Because *“won” scems to be an English word, which
happens to be past tense of ‘win’, and it does not fit into Hausa languape.
But if’ “won™ happens to be a typographical crror, then it could be
believed to be the Iausa word for *yawan’ and it does not use an “ 0 ”
{yawon} but rather an ‘a’ {yawan}.

It should also be noted that in a standard [lausa, the word “tsayar”
docs not properly fit into this sentence, but rather “warkar” | because
“tsayar” means “to stop” while “warkar” mcans “to cure”. So, the

»

proper llausa sentence should be “warkar da yawan ciwon kai ” and
not “tsayar da won ciwon kai” as written on the billboard. Therefore,
the wrong usc of orthography in this advert distract instead of attract the
customcers.

CONCLUSION:

There are a lot of billboard adverts with many wrong Ilausa translation
and orthography errors meant for advertisements all over the places .l
would be better lor the Companics or Organizations concerned to assign
professionals that will help in passing their messages properly,
irrespective of the cost. Also there are quite a numbcer of ways that can be

used to attract the attention of customers, and the best way is Lo use the



right Flausa words, scniences or phrases in the adverts. Translators should
be involved in drafling such advertisements and to train others in the art
of translation so as to arrest this contagious problem that is visible ali
over the nation.

RECOMMENDATION:

In this paper. 1 would like to recommend the tratning of Hausa
orthography right from the primary schools, so that intensive [Hausa
studies will help to check unnccessary crrors that bring about the
distortion of the grammar and the conveyed message . Sccondly a IHausa
translation and cditing committee or association should be formed in
order 1o have unanimous and accepled vocabularies and rules in Tausa
translation which could guide the translation process.

The Hausa Language teachers should be vigilances in monitoring their

students orthography.
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