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ABSTRACT
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The purpose of the study was to determine if
infect posters do communicate messages effectively
to people in Kaduna with regard to health campaign
posters and if the Posters relate to the prevailing
level of public awareness of preventive medicine.

The main objectives of the study were; (1) to
find out how effective health campixign posters <>re

in educating the public towards preventive medicine

;ures, (2) to determine which specific design
elements produce the greatest impact when usee ,
singly or in combination with health campaign josters.

The population of the study was made up of
health workers, and members of the public who are
in the ten randomly selected hospitals and cl.in:.cs.
It also includes the artists from institutions,
council for arts and culture and government printers.

The questionnaire method was used for the
collection of data for the study, specifically

guestionnaire in conjunction with posters comprising



of four elements of design namely line, c )lour
texture and lettering was used. A health campaign
poster on immunization was chosen as the tlerae for
designing the posters which were then used as
stimulus materials. The method used in evaluating
the six posters is similar to protesting techniques
for press advertisement conducted by CorkiTdale(1975).
All data collected was statistically analysed
and the three groups of responses (artists, health
workers, public) were compared. From the analysis
it was confirmed and concluded that (1) health
campaign posters educate the public with legard to
health and can reach as many people as possible.
(2) That a poster should focus on the gene revl
public most of the time. (3) With regard to the
stimulus items, the poster executed in fuM colour
is most effective for campaign purpose. 4) It
was also observed that posters should be printed
often for effectiveness and also that the point
of display is vc?y important and as such :he poster
should be displayed at the appropriate piices for

maximum effectiveness.
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DEFINITION OF TLEKS

Health Campaign Posters:; are posters used fg
enlightening the public on certain issy
attitudes with regard to health,

Preventive Medicine: Is & pre-factor behavi

action aimed at preventing the occureng

diseases (Clark and Machiabon (1967).

T

es and

our and

e of

Health Experts: These are experts on prewz-rLtive

medicine, They include doctors, Healt

1 "
Medwives and Nyrses,

Public llealth Nurses: are nurses who have

experience of dealing with the public,

h Sisters,

the

they

also have the nursing and midwifery quL}ifiCdtion

with public health orientation.
Poster: Is a graphic work used to enlighte
the public on events, ideas and produc

is also used for campaign and educati

£,P.1.; bBxpanded Programme on Immunization

xii

1

and inform

s. It

al purposes,




Chapter 1

1.1 Introduction

Health care delivery services in Kaduna

gaining importance to both the people and th

government,

through out the State. It is in this light t

the Kaduna State Government and

have allocated a greater percentage of their
to health,

President Babangida, in his budget speec

budgetted the sum of 100 million naira for th
rehabilitation of existing health centres all

country. Another 100 million naira was budge

specialist centres of Medical excellence of
university teaching hospitals in Ipadan, Zari

and Maiduguri, (New Nigeria, 1lst January, 194

In the 1986 budget, Kadunua state Govermn

allocated 44.1 million naira for the Ministry

Hlealth and Social Welfare. Ip tiis case, he:

the third largest share of the budget,

Health is important for the developmentg

nation like Nijigeria. Pyresident idabangida in
budget speech expressed the Government's bel
is an essential pre-re

health of the people 1

to sustain social and economic development off

country. lle further stated that the governmb

-4
R
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4,

tate is

There is emphasis on primary health care

at both

the Federal dovernment

budgets

h 1986,
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2

within its limited resources to improve the ality
and quantity of health care, so that the citizens
could lead scocially and economicially productive

ves, The spread of deadly discases like mgasles,

[N

1
small pox, turbeérculosis etc is becoming a thing
of serious concern to the entire populace of]the State,
There is, thercefore, the need for preventive|medicine
in order to curb the spread of all these dispases.
according to French (1979), health is yealth.
She further stated that through out the worfid, the
wealth of a nation is predicated upon the heplth
of its people, Subsequently, it is necessary for a
people to be healthy in order to dewvelop prdsperous
nation, A greater percentage of people in Haduna
State are uneducated as regards preventive gedicine,
there is therefore the necd for public enlightenment
in order for the state in particular and th¢ country

at large to be healthy and prosperous.

The role of public enlightenment involpes
strategies and tactics toc correct some of the bad
habits towards health; resulting from cultuyral
orientation as well ae ignorance. One of such
strategices involvesg the use of posters to dommunicate

with and eventually educate the people,

According to lipgrn (1979), the poster dgenerally,

a combination of appropriate calligraphy ajd a




forceful illustration, is a significant publicart
form with a specific and unigque function in the
total spectrum of communication. B, this defigition

which is considered appropriate, posters are ugeful

tools for communicating to people certain idea%
aimed at educating them. . poster is a medium
among other media like the KRadio, Television, News-
paper and Magazine for the State to use to enlfighten
the public on certain hazards such as illnesspes,
environmental sanitation, nutrition and the uge of
hospitals. The poster is one of the comuionest
tools employed in graphic communication becauge it

is relatively cheap to produce and display,

1.2. The Statement of The Pyoblem.

The purpose of this study is to determing if
infact posters do communicate messages effecftively
to people in Kaduna using health posters as {the case
in point, To do this, it is assumed that the
effectiveness of a poster can be determined fhrough
the degree to which it can change peoples hafjbits,

behaviours and ideas,

Jith regards to peoples attitude towards
preventive medicine, French (1979), states that the
behaviour of the public (e.g. lack of concerg) may

be due to their difficulty in dealing with mptters




that involve benefits that are realized in lor]

term.,
them assume that curative health care will

problem that might arise years later,

this she states that the peoples attitude see;

"why bother with preventive carc novy when the

no immediate benefit". In order to chanaqe

attitudes, the rewards and satisf .ction of p

maintenance should be made known to the peop

a shift in attitu

is then that there will be

The poster appears in this cuse to be a

instrument for educating the people about

term effect of preventive medicine,

Posters are particularly suited to this
educational process because they can be post

almost any where; on the streets, on the wal

places and offices i.e they are cheaper comp
diffussion

radio, television in terms of the

dissemination of ideas. Since health campai

posters have been in use in Kaduna State for
years, it would seem appropriate to assume
prevailing attitudes of the masscs towarrs d
sanitation and health care would be signifid
related to the effectiveness of the posters|
to dete

Subsequently, this study scceks

effectiveness of health campaign posters as

It also leads them to taking risks and
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relate to the prevailing level of public

of preventive medicine.

Finally, health campaign posters unlike

posters whose purpose is to sell products,

mainly with the health aspect, 1t

people with regard to health measures, educat

|

on what to do to prevent certain sicknesses

AW e\l

dg

'3

reness

other

al

tries to dducate

e them

rom

occuring or how to deal with them when (hey chur.

Health posters are used for campaign on cert

and attitudes of the people with regard to N

1t is also used as a propaganda —to propagatg

ideas to the general public, Vosters as men
earlier, are cheaper to produce in comparisij
the magazines, newspapers and radio, as such
will not cost the government much to educate

public with regard to health,

1.3. Objectives of The Study.

The Objectives of this study are:
To find out how effective health campa]
posters are in educating the public tq

preventive medicine measures,

produce the greatest impact when used,

and in combination in health campaign

hin diseases
Palth.

&

certain

tioned

o to

it

the

Lgn

bwards

To determine which specific design eleLents
singly

posters.




To determine public preference for the bﬂsic

approaches in art and design with resard
the elements and principles of design in

relation te health campaign posters.

To find out if health posters do infuct
in changing or iaproving their attitude
towards preventive medicine,
To

find out, generally, what people's

attitudes are towards health posters.

l.4. Research Jucstions.,

The study intends to answer the followin
How effective are health campaign poster

educating the public towards preventive

dhich specific design elements produce t
greatest impact when uscd in health camp

posters?

To what extent do health campaign poste
in changing or improving the public's af

towards healthy

what is the current/prevailing attitude

health posters in general?

lHow does the point of display affect thd

to

tLe 1p

h questions:
5 in

medicine?

he

aign

rs help

titudes
towards

message?




1,5 Delimitations And Limitations of

The Study.

This study seeks to determine the present
effectiveness of health campaign posters by medsuring
how people respond to such posters and subseqhently
how their attitudes towards preventive medicing
is affected,

The study will also attempt to find out whetherx
the technique and style used in producing the%e posters
as well as the point of display have any significunt

relationship with their effect upon viewers,
For a number of practical and substantiv%
reasons the present investigation is restricted to

Kaduna Lpcal Government area only. First, thjs

local government is the state caj.ital and it fis where
the posters are designed and printed. Secondly, it

is hoped that if the study is focused on Kadyna,

where most of the health officials are, they [could

be interviewed in depth and their insights ddcumented,

Thirdly, based on the feed back received frog the

field over the years, it is believed that t*ese
officials are in a position to provide inforgfation
which would help determine the effectiveness|of

health posters. Forthly, the posters producpgd do

not usually go round the other local governpent areas

of the state due to lack of funds and other [logistical




reasons, as such,

the posters arc distributed

within Kaduna local government area only,

Fifthly, posters are said to be for literate

pecople, that is, those who can read and wy

It is believed that very few people

vrite in the other local government areas

state where as in Kaduna, being the state
more literate people are found,

decided to use the health workers, artist

some members of the public found at the hdg

premises as her targeted sample because sH

access to them, Moreover, the researcher

not want to use any other language in the
such as liausa because of time and financid

constraint. Finally, time and financial d

will not permit the researcher to carryout

ite.

can rdad and

of the

capital,

The resealrcher

S and
spital
e has
did
text

1

onstraints

a

statewide survey in a manner which would énhdnce

external wvalidity of the study.

1.6 Basic Assumption,

: I Health campaign posters will
impact on the people of Kaduna, when
appropriately conceived, and the in

will manifest itself by way of improy
attitude towards preventive health cd

Individually or in combination, elen

have podqitive

pact
red
re.

jents




used in the health posters in Kadungd will

have the potential to evoke certain

sensations, leading to attitudinal c

public on preventive methods against

of the commnon diseases f{ound in the

and towns in Kaduna State,

Health campaign posters will help in
time, money and cnergy when p

lives,

designed.

1,7 Background ind Significance Of

llealth campaign posters will enlightg

9

4

banges.,

N the
some

bil lages

saving

foperly

[ he

Studz.

The researcher has personally deter

through previous experience in field work
graphic design for the Ministry of ilealth
there is a need to improve on posters an
more educative posters that can help in

enlightening the public. The researcher

that on the walls of the hospitals, clini
even within the Ministry of licalth premis
posters on display are for food advertise
baby milk formula and for advertising cer
which are mainly curative, Very few post
how to improve health and ways of living
available.

The chief health cducator, (w|

L’

hined
involving
that

1 to produce

observed
s and
25, most
ent e,g
ain drugs
2Ys on

L re

ho is in




charge of publications for the Ministry) i
opinion that few health posters are produd
do not go round all the hospital and clinij
demands and

the state, and that there are

made from the health sisters and other hed|
workers for more posters. This study is j
in response to this call, that is, to cont
in the effort towards producing more healdt
campaign posters that will quantitatively

qualitatively be adequate,

Furthermore, a study on effectiveness

posters will be of use to the Ministry of

because the study will help the ministry tf

consider the visual communication aspect o
administral

the

care delivery as well as on
of medicine, llopefully this will lead to

ways of preventing diseases,

s also hoped that the current sty

not only provide useful informition for gr
artists working with health departments bu
also help in the production of materials f

training of medical and paramedical staff,

10

s of the
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of health
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It will

serve as an important document for referenges on

what health campaign posters are and what

achieve. A study of this nature is not cg

they can

nnon and

the researcher believes that the findings pill
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assist other researchers whio will undertake

similar studies in future to advance knowlgdge

in this area,

Finally it is hoped that once the stritegies

and tactics for developing effective heal
posters have been identified, their applic;
will eventually lead to improved health st

in Kaduna State,
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v tion
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Chapter 2

o

2.0 R VIEW OF RELATED LITERATUHE.

“— .

This Chapter seeks to review the rellevance and
potentialities of health cuampaign postengs within
the field of preventive medicine, Becayse existing
literature specifically on health campaign
posters is scanty, the review will focuﬂ on the
relevant qualities of postcrs in general}, the
characteristics of health posters as tTey relate
to preveative medicine and attitudinal|change

caused by health campaign posters will be discussed,

Postexs are means of communicationfp It is
through them that people can become awafe of
events, ideas and commercial products. [Essentially
posters are used for enlightening and ipforming
the public of things happening. Mgst ppsters which
are concerned with health are us:d as met of a

campaign or for educational purposes,

ey}

Preventive medicine according te Flrend (1979),
means to avoid incidences of illness tlrough
intervention before the fact. 1Ip ordeyd to avoid
these incidences of illness, posterxs , |if used

well, will help in educating the publi¢ on the

measures to be taken.

12
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The sub-headings of this chapter wil}l include;

. Background and development of a postepf
. The characteristics of posters

. The functions of posters.

« The elements and principles of poster
in relation to health caapaign posteg

. Cther campaign media compared to posit

. lloalth campaign posters, their advant

and disadvantages.

. Freventive medicine and health campaj
R Attitudes as determinants of health d
and how health campaign posters can ¥
changing the negative attitudes towar

health care.

s

9

a

design

n posters.

e

elp in

ds

2.1 Background and Development of a |poster

In elden days, our fore-fathers used
outh to communicate to each other. Therd
orm of communication like the poster, ruad
elevision. Pictorial poster i.e. the ski
ypography and drawing with colour as a me
ommunication started barely 100 years agol

tarted in the 18th century.

W

i
1
%

ord of
w.as no
o and
ls of
ns of

All these

In 1810-20 i.e. during the regency tihes, the

undamental requirement of the poster were

introduced,



i.e., the development of display and publici
Playbills no bigger than handbills with nor

type were also introduced. These playbills

as theatre programmes and as notices of per

mances. The details of the programme is ca

laid out and scaleddown in order of import.y

and it is printed on a 20" x 8" paper. Lat

display types, fat fuce types, tgyptians ty

grotesques type sans serifs, open and shadg

etc., were introduced. Most of this types o

dynamics and sometimes ornamental weodcut.,

Since then different types of posters

been produced. There are large posters deg

be posted on the wall and there are small b

too. Some in the form of handbills, Othef

specialized posters include posters for thF
theatres, shops, sales, agric, health, wan

various metiod of travel,

By 1890's there were postors suit&bli
various trades, men's tailoring, boots ang
ladies fashion etc. These posters inform

P

on what sort of goods they produce, the kin

service they render,

nhhc

stuck on a plain back ground were also ex

Large posters using cut out paper

1 C

14
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Posters can either be pictorial or typographical

or a combination of the pictorial and typogfaphy.

These posters are used to comuunicate ideas|or give

certain information to the people.

2.2, The Characteristics Of A Good

A poster is an instrument for social dommunica-
tion. \ccording to Horn (1973), a poster gets the
message across quickly and counvincingly to |the
potential market and people.

The characteristics of & good and sucdessful
poster are:

1. The poster must deliver its message qhgickly
and in brief but direct, The designe} should
take into consideration the fact that|a
substantive number of rcaders are likely to be
in a state of motion. The design musk also
incorporate those design elements thajt are
absolutely necessary to tell the compflete story.
These elements are discussed later inl this
chaptoer,

24 A\ poster must have the capability fox commanding
attention. It must be designed to ciytcech the
eye. This has reference to visual inmpact
generated by the treatment of words |and




radio,

illustrations, symbols and colours. The p
will be useless if it fails to attract the

attention of its intended readers.

The poster must be convincing; for the me

of the poster to be convincing, it should

lettering, illustrations and
as a single unit.
quality, the designer must lknow as much as

about the subject of his poster,

Colour should be used as a supporting elem

in the total desiqgn. It rioes not mean tha
full range of colour should be used in a s
poster. an idea can be presented more eff

with limited use of colour.

The poster should reflect an utter simplid
in its design in order to be forceful., §1
increases readability and retention. Thig

assists the observer and enables him to gk

messages of the poster quickly, The poste
then be designed to include only those ele

necessary to make the message complefe

2. The Functions Of A Posterx]

It is well known that magazines, newspape

television and other media are used ihn

advertising product for sale, and to educatq t

Also in order to achiev

16
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A poster as a medium of communicition as Wil

in Niggli (1957) puts it,

attention and to direct it to tlhe product or

message. Uy so doing it relies on the

that continuous impact of a poster day after

leads to product acceptance and message

A poster is an effective mcans for carr

out large scale publicity drive, similar to

media such as radio and television,

Williams in Niggli (1957) surveys have repe

prov

reme

Accordil

) iam

is to catch the vigwers!

n fact
day

b rance,
ying
pther

e} to

tedly

proven that the out door poster is read by people in

motion, people who normally have a maximum o

time of five seconds. Therefore,
to be capable of delivering its message witHh

time in order to be effective,

A poster can persuade the passer-by if

first attract his attention. 1In order to dd
it should stand out from its surrdoundings 4
should be able to be seen at a glance, and §
be able to arouse viewers' curiosity.

Once the attention of the passer-biy ha
arrested it is possible to bring to his not]
desirability of certain courses of action ag

many cases it can even get the passer-by to

the matter. Finally, in order Lo induce thL

the posteqy

ilewing
has

in that

it can
this,
nd

hould

been

ce the

d in
consider

reader




to carry an idea away with him, the poster shoyld
not give him too much to carry away, Meaning
that the idea of the poster should be in simplé¢
termms and there should be as few messages as

possible,

2,4 Elements And Principles of Design.

The elements of design jinclude line, shapes,
space, colour, value, texture and lettering.
According to Brommer and l!grn (1977) these
elements exist in varying degrees from one object

to another., They are the visuual configuratioh that

appear over and over again when a viewer loo at
or observes the environment. Besides the visjual

elements and their descriptive qualities, thdre

are the basic principles of design which are
referred to as the order and the organization of
a design. These principles of design includ+:
balance, unity, contrast, pattorn, emphasis,

movement, rhytha and value,

2,4.1 Elements of Design .\s They Rolate

To Health Campaign Poster.,

These visual elements of design which Include
line, shapes, space, colour, value and text*re
as mentioned earlier have their own distinct
properties in a desian. They are combined fn the

structure or organization of a design,
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Line, is defined by the different ways fin
which it appears. Brommer and llorn (1977)
stated that line can be scen in drawing
magazines, newspapers illustrations, and
cartoons. Line may be us2d to create ghapes
and objects. It is alsu thought of in |two

dimensional and three dimensional form

Different kinds of lines can be used t
describe or visualize people, objects ind
ideas, There are also implied lines, these

implied lines are not solidly visible.

The designer wuses line to communigate

ideas, to create movement, pattern and

fecling, Moreover line gives directioh, for
example, a vertical line projects the feeling
of upward movement; horizontal lines e
restful and diagonal linces are active jand
moving. Ljine in general suggests digection,
orientated motion and energy, Some lﬂnes are
smooth and continuous while others arg rough
to the "touch', With regard to health
campaign posters lines arc used to cogmunicate
ideas. In the present investigation the
researcher intends to use lines on ifs own

to find out if line can b used in a health
campaign poster to have o Jdesired effgct on the

viewer,




(b)

Colour 1is a surface quality and is knowq

an important feature of the world aroun

It describes the outerxr ap

scenes,

colour gives identity to things.

aexrrance of objects
Sronmer and Hporn (1977) stated

1t is
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as

us,

that

also

used to show existing relationships betyeen

abstract and cencrete shapes.

to create varying moods in a design. !

I1¢ is algo used

JEthout

colour our surroundings will be quite dpll,

The graphic designer uses colour to epress

ideas and to attract attention,

Colour is used in a health poster

extent that it contributes to the tota

forces of a design. liprn (1976) states
colour has a psychological impact on t

observer. It helps in attracting the

attention, Some colours are cool, ref

with & relaxing feelinag on the observe

others have a sense of warmth and stim

dJhen designing a health campaign post

meaning and effect of colours on the

should be put into consideration, this

help in making the health campaign poq

effective, Talabi (1979) states that

is that sensation produyced in the eye

of light. The light is a mixture of 4

tlo the
]
that,
L
vievers!
reshing
r, while
plation.
er, the
server

will

terx

colour
by rays

11 the

and



colours of the spectrum. The spectrum,

also states, is the colour band into

a beam of light is split when it is pas
1t includes

through & prism. the prima

and the secondary colours,

21

he

vhich

The primary colours are yellow, re# and blue,

these celours are used to form other co

such as the secondary, tertiary, otc.

secondary celours are green, orange and

lours

[ he

purple. Colour is said to have value, kue

and intensity, The property of coloux

Known as wvalue distinguishes between t*e

lightness and the darkness of colour o)

t he

quality of light which the colour reflgcts.

In order to change the tonal value of §

colour, it must be mixed with another
which makes it either darker ox lightefr

character,

tHlue is referred to as the name of
colour which is used to differentiate
different colours. A colour may chan+e
by being mixed with another colour in
spectrum e.g. Yellow mixed with blue
green, HMany colours can be created by

mixing two or three other colours.

tolour,

in

the

the

its hue

the

hives
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Intensity is refered to the quality
of light in a colour. Intensity is usefl to
distinguish a bright tone of a colour ffom
a dull one of the same hue., The intunshty
of 1 colour can be changed by mixing the

hue pigment with black, white or grey,

Ocvirk, Bone et al (1975) stated that
an artist may use colour in different ﬁays.
He may use it to give spatial quality o
the pictorial field; to supplement or
substitute for value differences in order
to give plastic guality; and to create
interest through the counter balance of

backward and forward movoment in pictuye,

Morcover it creates mood and symbolize

idea and serve as a vehicle for the expression
of personal emotions and feelings. Celour

is used to attract and direct attentio as

a means of giving organization to a
composition., 1t is also used to accomplish
aesthetic appeal by a system of well ofdered
colour. and finally, colour may be uspkd to
identify objects by describing the supprficial

facts of their appearance.




()

The researcher therefore, intends to
use colour in the present investigation
to find out if colour really has any eff
viewer. AS such one of the post

on the

will employ only colour.

Lettering as one of the elements of

is used to complete the intended messayg

of the poster. Lettering should be use

as brief as possible, 1t is also used

tie together the picture and the product.

On the other hand, lettering can be usoff

its own, in this case the lettering wilfl

the place of the pictorial

the poster, According to llesteller in

Nigogli (1956), lettering

simple and easy to read. .ith regard fo

health posters letterings are used to

re~inforce the idea beling communicatedyg

Letterings can be in a form of the title

caption, They describe or tell people

more about the intended message of the

Therefore, the researcher intends

23

pCct

'S

design

to

on

t;.ke

representatiion of

for poster sHould he

oT

poster,

to

use lettering in the present investigdtion

to find out its effectiveness

as mentjoned

above,
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Lettering is used in five of the postefs

designed as stimulus items. The fifth
poster contains only lett:ring in orde
find out if this lettering will be ef

in educating the public when used alon

shapes, bLrommer and Horn (1977) state

that, shape is flat and tvwo dimensional,

Shapes are used by the artist to expre
ideas., They are the major features of
natural and human made things. Shape

be suggested by an outlince of an objec

when traced and is sometimes considerel

an extention of line, Shiape as Feldma
(1971) puts it, seems to take priority
over line, colour and texture. It is
outward physical manifestation of an

inanimate object. Closed lines become
boundaries of shapes like circle, tria
etc. Shapes can also be created witho
Shape, most importantly, is something
can be perceived as a distinct entity,
thing which supports meaning and ideas
might represent natural or man made th
some shapes also do not apparently occl

nature but are invented by the axrtist

 to

fective

[

i

the

hgle

bt line,
that
Some-

. -

L ngs,
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although the researcher did not use
shape in a separate poster, shape in sden
in almost all the posters that is why Ii is

reviewed,

( &) Texture is a surface quality. The gurface
quality describes the outcer appearance fof
objects and scenes. UBrommer and liorn ((1977)

stated that texture gives identity to {hings.

The designer combines colour, shapes agd

texture to show existing relationships|in a design.

Texture as a surface quality can be seIn and
felt by touching. Hence, "seeing" a texture
really means having a good idea about ?

particular surface quality., Some textpres are

smooth, some are very rough and scratchy

and unpleasant to touch, Texture is presented

through manipulation of other visual ements,

We learn from texture what an object is made of,

how it was formed and whether it is szﬂfe to

handle. Tribal art exhits a textural |[force

and vividness which is especially attgactive

to contemporary artist,
The researcher, therefore, decide§ to

use this element in one ol the poster} to find

out its effect on people. This is algo done




Jecduse

(£)

because in almost every thing there is

a textural feeling either smooth or rou

Space
eayxch a space ship.

live in has space,

(1965) we are forced to recognize the f

that in the field of wvision nothing is
negative.

as the image itself,

is every where, some people call
The environment wT

According to De'Sau

26

the

marez

ct

The space around us is as ppsitive

The artist works within the dimensjion

of flat space, therefore, it is a very

important element for his work,

According

to Brommer and Horn (1977), it is withﬂn this

area or space which is on the paper thda
artist works by arranging lines, shapesd

and value to show an idea. This space
called the picture plain,

The researcher decidoed to
aspects of space because it can be see
the posters designed as stimulus items

although it is not treated as a separa

review 5Ime

t the
, colour

is

in

te

elenment to be tested in thoe present sthdy.

2.4.2 Principles of Design,

These are qualities that are basi

13




effect forceful solution to poster desig%
In & design, the artist is concerned with
achieving a sense of organization and orfder.

For example, effect of contrasting coloyrs

and closely related colours of an artist's
idea whether suitable or not is importart.
These effects can only be achieved throjgh
the knowledge of the principles of desi¢gn which
are balance, unity, contrast, pattern, emphasis,
movement and rhythm. The present revie
will only discuss those principles of dpsign

that relate to the study,

{a) Balance 1is the establishment of viswrl
relationship between the clements i.e.
lettering, illustration etc., included |Jin a
design in such & way as to project a fgeling

of stability and equilibrium.

According to Hoxn (1976) there are|threc
types of balance, they arc a formal, ififormal
and radial balance, Formal balance, ifi this
type of balance the parts are arranged| in
an imaginary vertical central line, TF&
design is described as being restful, fkon-
servative and less dramatic. In informal

balance, the design may have a large ghape




located on one side of a central vertigal
line, balanced by a smaller shape positjoned
further away on the other side. This type

of balance creates a freer and more actfve
visual effect and is thought of as a represen-
tative of the spirit of today. Radial palance
on the other hand is a feeling of radiajting

or spinning from a central point,

With regard to this study, the
informal balance is appropriate becausq it
creates a freer and more active visual [effect.
Once a poster is balanced it will creafe interest
and curiosity within the viewers mind,] It

will make him think about the subject gatter,

(b) Unity is one of the principles of visgal
organization, A true test of unity acIicved
by the artist depends on .ow well the parious
parts the artist uses to relate to eafh other
in the poster. Unity presents an appeprance
of oneness. according to iorn (1976) Hf the
poster does not seem to hold together,| it
lacks unity in its arrangeament, Fieldman
(1971), also stated that one of the objjectives
of design is to create some Kind of ofder
or unity among those events or elementls that

the viewer will see. Unity project § feeling




or order and oneness., 1In conclusion, fLr
a health campaign poster to be effectivg¢ the
element used should be united, they shopld

appear AaAs one,

(c) Emphasis, the artist uses different
degrees of eamphasis in a design so that| the
eye of the viewer will move through the
design in an orderly way Ilrom one point| to
another. Emphasis is given to an impoftant
word in a poster by making it larger thin
other words or by using different coloprs

for it.

-

According to Hern (1976), emphasis|is
the assigning of varying degrees of impprtance
to different elements contained in the| poster.
A component can be made larger for enphpsis
and then subordinating all other components
to it in the order of importance, Thijs can

be achieved by:

1. using contrasting background, shapdgs,
and illustrations.
2. allowing a generous amount of open |space.
3. using contrasting styles, sizes ang
colours of lettering.

4., incorporating a large illustration into a design,
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As you look at things around you
certain parts stand out and other remain in
the background, Bright colours seem to|come
out towards you, while dull colours fud&
away, This type of contrast adds int@r#st
to our visual world. Thus if an illustfation,
slogan and other parts of a health CJmpTign
poster are treated with the same importpnce,

the poster will appear somewhat flat.

Emphasis is therefore, used to bring t
important words or important illustratijon
to convey message or idea which the vigwer

should take home with.

Although the researcher did not &se
this in the poster designed as stimul*s
item for the tests, it is bLelieved tha} this
idea of using emphasis could be used ip a

health campaign poster.

(d) Movement and Rhythm, are important quplities

of life, According to Horn (1976) a 4ind
of movement and rhythm is produced by
nature that is essential to a healthy {and
interesting existence in the world, sych as
the change of day and night, reqular iequence

of season of the year,ectc.




(e)

The artist uses movement and rhyt
make their design lively Ly the way th
repeat shapes, use colour and wvalues,
makes the eye move in a certain direct
The rhytlmic qualities of a design may
from swooth and flowing to existing an

Movement in a health campaign poster
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Y

This
ion,
range

1 tense.

an be

created by adding directional lines, ajrrows

and lines of dots, AN
that points
desired direction can also be used to

movemant,

With regard to health campaign pg
general, the researcher fcels that, al
elements and principles of design can
applicable in one way or \nother to mg

health campaign poster effective too,

action illustia

sters

ke

s tion

the eye of the observer in a

s how

in

1 the

be

These qualities, although not address
the present study are nevertheless co
important in any visual presentation
at changing attitudes,

Contrast, contrasts of lines, shapes,

value and texture are used in a desigh

variety and to communicate ideas, 1k

also used to emphasize things and ideps

d in
sidered

imed

colour,
for
is



Contrast is used sco that the poster's n

important message will be seen first,

Brommer and Hgrn (1977) states thi

most dramatic contrast is that between

night. Contrast can also be seen in s

and in sizes of things around us. It

seen in colours, some colours are bri

while others are dull,

The researcher considers contrast

important because it can be used in a

campaign poster to lay emphasis as

2‘5.

Other Media Compared to health P
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health

appfropriate.

psters.,

McCron and Budd in sutherland (19
stated that the role of mass comnunica
in peoples lives is that it is qﬁite H
and capable of influencing people, pe
them and generally affecting their opi
Hlass commnul

attitudes and behaviours.

alse known as mass media includes rad

television, newspapers, miagazines, oS

films. These mass media can be used

pronote health,

Well designed visual media campa

can be an effective approach if its o

is to provide information which can h

people to come

76)

tion
owerful
suading
nions,

ication

jio,

ters and
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Lgn
pjective
Plp

to a decision for themkelves




as to what is the most appropriate healf
behaviour for them.
Radio and Television (the broadcas

media) are also potentially effective mi

media method in the sense that

Ll

Ling

LSS

they have the

potential to reach large audience at onge.

Broadcast media images according to McC

Fon

and Budd in Sutherland {(1979), are peranent

and if the receiver cannot keep pace wifth
the message it is lost, The communicatpr
has no control over the audience. lie cannot

even have any certainty that the messaJt

>

has

been received 1let a lone act upon in ﬂine with

his intentions. Mgreover, viewing teld

or listening to the radio is to much dd
upon its availability. Not many peoplg
afford television or radio in Nigeria,
the

few that have them miqht not listeor

every pregramme so that the producer is

e

sure if the programme is listened to o
watched. People often choose the prog

they watch or listen to. also if the |

vision

pendent

can

even

to
not

being

famme S

brogrammes

are not interesting the channel is s&tiched

off or the radio turned off., It could

that in this respect posters have an a

over radio and television.

be said

Hvantage




Thus,

health campaign posters do no
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ot

only communicate to viewers but are chdaper

to produce and present to people. Heallth
campaign posters can also be refered td at
anytime because of their permanent natyre.
Many things can be included so that it |earries
more information., «lthough the radio gnd
television, earry conviction to the vigwer,
making things look real, the idea or tl}e
messagy lave 1o be Lrict i tix lletener
can grasp the message within the short [period

of time it is on the air,

howzver, the viewer can look at it, t

the message and make sure he understan
before taking decisions, 1f he wants

morc he can always refer back to it.

With the pogter,

ink about
s it

to khow

fle can

also tell others about what he saw, wh¢re he

saw it and those people can go round agd have

a look to confirm.

A successful health campaign post
should attract attention to itself by
design , position and text or slogan.
a purely visual message unlike the rad
you only listen to and somctimes somet
can attract your attention while you a
forever,

and you will miss the messag.:

can't play it back. The same is true

4
L LS

1t gives

Lo which
1ing

re listening
You

vith television.




Opnce the attention of the public hrs been

caught by the poster, it should be able

reinforce its message on the observer,

to

The

message of the poster should ideally b# able

to suggest & new course of action or pe
the observer to adopt a new attitude oy

of behaviour.

according to McCron and Bydd in Sy
(1979), mass campaign may have the objg

of providing information which can helg

rsuade

mode

therland

ctive

people

come to a decision for themselves as t

what

is appropriate health behuaviour for them and

there is no doubt that well designed m
media campaign method, like the poster

quite effective in this respect,

Thus, it is in view of the foregofi
advantages of posters over other mediy
the present research considers it moﬁt
appropriate for use in health campaign
hence the present investigation to idgn

ways by which they can be maie more ef

The difference between health campaiagn

and other posters is discussed next,
2.6 Health Campainn Pgsters.
The objectives of a health campa

are to provide information which can

55

can be

ng

that

and

tify

fective.

posters

Lan poster

help people

35



to come to a decision for themselves as
what is the mest appropriate health behg

Posters are known to exert influence thy

36

to
viour.

ough

their effect on public opinion rather than

individual attitudes. Sutherland (1979
notes that in course of time, individual
will tend to internalise these opinions
will affect them invidividually and wilgl

action on individually,

?

s
which

take

Hence, the purpose of producing heplth

campaign posters according to Biffy (1964) is

to force the attention of the public td

some matters of health importance, to ﬂnfluence

peoples sentiments towardds Some aspect

of

health, and to explain the relevant hedlth

facts to the minority who are already

interested and willing to learn.

For a health campaign poster to bL

effective, the amount of vording which{ the

poster can effectively carry as well a%

degree of complexity of its design anfi

the

message

depends on the circumstances under whiph it

is expected to be used, !lecalth campaipn

posters could also be more effective LLf

they

are put or pasted in its proper enviranhment.
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For example, a poster on child welfar¢ if

its pasted in a child clinic or ward ¢ill have

quite clear meaning and effective mesgage

cffective.

Health campaign posters for campd
most especially during an epidemic wil
more effective if they appear alone af
of display.

Commercial pusters attrad

attention because of what they carry,
carry what people expect or want to sg
while health campaign posters carry wa
about reality; what could happen to a
in the near future. Another logical

difference between commercial adverti

ign
1 be

t more
they

e
rnings

person

I';ng and
health campaigns 1is that commercial campaicns

are directed to things which people wwnt to

do but health campaigns are desianed f

people either not to do things that tHey enjoy

doing or to do things thit they do not

cularly want to do such as stopping t

habits, for example, those related to

alcohol or caffein.

is good for them, like what they need

to be healthy, what they nced to do in

to prevent certain illnesses, and to k

parti-
d

drugs,

People need to knpw what

to eat

order

wep

the point

0 persuade



their envirconment clear and so on. By

instead, most people prefer to enjoy t

38

t

hem-

selves by over indulging in habits whikh

constitute health hazards,

According to Sutherland (1976), 4
comnercial advertisers miain motivation
the promotion of new produact brands tl

maintenance of brand share of a produdg

he

are

<]

t and

the provision of 'free-~loating’ info:“ation

For future use and so on,

Comnercial advertisers arge selling luw
life style while health posters are 's
likely future health outcomes, the eff

of which may not be felt for many yeal

2.7. Preventive Medicine And lled

ediate
zlling?

ect

lth

Campalign i"nsters.

The main aim of prevontive medict
to prevent the occurrence of discases
first instance. According to Clark
preventive medicine taken literally ig
disease provention. As one doctoxr €f
Mindstry o©f lealth Kaduna State State?

'preventive measures aim ot preventing

ne is
in the
1967},
plies
om the

oxr

s topping people from getting discases(



Thus, health campaign posters help
comnunicating to the public these prevd
measures, Some doctors in Kaduna confi
that health campaign posters do help in
promoting public awareness . Some of
ways health campaign posters can effec
behavioural changes is by acting as con

reminders to the public on certain heal

in

ntive

rmed

t he

stant

th

issues on a permanent on going basis ST that

there is no question of forgetfulness,

Secondly,

they orient the people toward preventiye

or controel steps and also inform them ef the

timing for such measures and give diregtion

to where help could be sought as in the case

of immunizations., Thirdly, health campaign

posters can be used to list the advantphyes

of obeying health instructions and alsp list

the dangers that could result in cases
the instructions are not fullowed. Fip
most doctors interviewed also bulievcdﬂ

the printed poster has a psychological

where
ally,

that

effect on the people. According to them, an

average Nigerian considers all printeé

material as authentic, unquestionable pnd to

be obeyed fanatically.

Payne in Clark (1967) states thay

preventive measure may be based on thg

a




experience of clinical medicine, on popular
believes and practices or on epideminolopical
data, The poster therefore, should be dpsigned
in such a way that the disceases that neefl

to be prevented and how they are to be p%evented

aye communicated clearly to the public,

The ten major caused of morbidity aLd
mortality in Njgeria have been identified
as malaria, dysentery and gonorrhea, whdoping
cough schistosomiasis, chiken pox, tuhcﬂculnsis
and meningitis (Federal Ministry of Health

report 1975}).

1n the case of diarrhoecal discases]which

is a major cause of death in Infants ang
children, Dr. Kinoto of wW,ll,0, stressed|the
necossity of a good educational programpe to
mothers, doctors, nurses to censure the
effectiveness of oral rehydration theafapy
(ORT) to reduce the number of deaths
(New Nigerian 6th January, 1980). To pnforce
the method of mixing the solution to thp
mothers, posters and small pamphlets wefe
produced and displayed for mothers in oxder
to teach them how to prepare the solutipn at

home and administer it to their childraP ~when




ever they are under dehydration, The
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pam-

phlets and posters contained the diffg¢rent

procedures for mixing the solution un* the

recommended quantities of the

and water to be used,

Inmunization is known to be cone

most widely accepted and practical of
preventive measures.
and Clarxk (1967), the objective of
imnunization
produce without harm to the recipient
degree of resistance.
are also used in Nigeria and are wide
acdepted, hence the selection of that
for designing the stimulus materials

the present investigation.

Moreover, as Wilcoaks (1955) sta
certain diseases are due
of certain organs while some are inhe
It is also probable that external con
do play a part in worsening such cond
In this case, in order to prevent the
from spreading, these exi~rnal condit
taken into consideration in

should be

determing preventive measures. Dr. S

According to Magq

for the individual is t({

Immunization p{

to faulty ful

Salt, swgar

¢f the
all

Emabon

A
bs ters
&
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hctioning
Fited,
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of Hlealth Management Board in Kaduna a

supported that health awareness could |

through public lectures, organized by

teams using as teachers in such lectur
influencial persons in tle community s
school teachers, family/village heads,
leaders and where necessary trained pu
health workers,

Smalley in Bicknel (1977), stated
physical enviromnment is a major factor
can affect the patients mental state
conseqguently can aid or retard his rec

of health. He also stated that the pe

a patient's stay in a hospital is the
of intense pressure for most people.
important, therefore, that the images
be experienced within this

that the hospital surroundings need tg

| so

wealth

S,

Lich as

hlic

that
that
and
pvery
riod of
period
It is

of life

environm enft and

supply

sufficient stimulus for individuals hgnce the

need for art in hospital environment o
token gesture of cultural refinement.
this reason, abstract posters can be (
interior and

to decorate the hospital

surroundings,., This abstract forms can
be used to simplify certain concerpts

nurses and doctors ordinarily find dif

S a
For

sed

also
that the

ficult

be achievec

religious



to verbalize to the paticnts,

2.8 Attitudes As Determinants of

Health C:\-re-

13

According to French (1979} attitudls of

both the public and health are fundamenf

al

to the realization of preventive mainteTanCﬂ

aspect of health care. She also stated

the public's lack of concorn may be due

that

to the

difficulty of dealing with a mattexr thag

invelves benefits that are realized in fthe long

texrm,

In Kaduna, the public might bave tjhis

attitude because they a:e not educated enough

to know what they should be concerned wWith,

especially when it comes to attitudes fowards

health and environmental sanitation. b%&
o

people for example would prefer to sel}l

ood

than eat it, What makes them behave t*at

way may not be unconnected to the low level

us
of health awareness as wullﬂthe "get rich

gquick" syndrome.

Through health posters, peoples' way of

living could be improved, good environpent

could be developed, eating good food pnd

feeding th: clildren well could also bL

encouraged as well as going to the hoﬁpital

at the right time,




Chapter 3

3.0 METHOLOLOGY

This chapter describes the study sample | the
instrument used for data collectica, procedufe

for data collection and analysis,

3,1 The Study Sample,

The study sample consists of ten randomfly
selected hospitals and clinics in Kaduna Lofal
Government Area of Kaduna State,

All the hospitals and clinics that are pnder
the State Ministry in Kaduna Lacal Government
Area are listed and ten ocut of the twenty-dight

28) hospitals and clinics were selected yYsing a
table of random numbers. These ten make uy the
sauple for the study., The decision to use |[these
hospitals and clinics is based on the fuct |that
the twenty eight heospitals and clinics are |the
only ones currently available in the local
government area under the Ministry of Healtgh,
There are other private hospitals and clinjcs
which are not under the direct control of the
Ministry of Health and therefore are not often
targeted by government health campaign driyes,
Secondly, while the government health instjtutions

are well established, the private clinics Tre not.

44




Thirdly, it would also seem that the more
established a hospital is, the more qualifiﬁd
the doctors, nursing, sisters superintendents
and staff nurses and midwives there are, whe

can provide the information nccded for the
present study - ie. in the ficld of preventfve

medicine and communicable discases,

These clinics and hospitals are:
1. Kymin Mashi Clinic

2. Sabon Gari Clinic

3. Junction Road Clinic

4. General Hpspital Kakuri

5, Dballet Clinics Kawo

6, Family Health Upit Tudun VJada Kadura
7. Ungwan Rimi Clinic

8. Badarawa Clinic

9. General Hospital Tudun Wada

10 Mational Ypouth Service Corps Clinig,

Besides the above sample, the opinion pf
artists was also sought. The selection off the
artists/designers was done randomly. The pample
will consist of government printers and artists
from institutions and Council for Arts and
Culture, The decision to seck the opinions of

artists in the present study is based on Jhe fact




that it is the artist who is familiax with ¢

elements and their use in the design work.

should be able to tell which element is morg

effective in educating the public with regaj

to health campaign posters and hould be ablg
to give advice on the elements to be used in
the health posters. Some menbers of the gen
public too will be used in order to find ouf
do understand poster messages and find them

educative. General public here implies the
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esign

They

d

eral

if they

patients at the hospitals and clinics that are

randomly selected,

3.2, Instruneéntation.

A questionnaire in conjunction with pospers

comprising of four elements of desian namel}:

line, colour, texture and lettering were uked,

These elements were found to be the most ccmmonly

used in health campaign posters in Kaduna Spate,

Review of these elements was presented earlier in

Chapter 2.

Although there are other unedia such as |television,

radio, newspapers, films and so on, the refsearcher

diecided to investigate only posters as a megiia of

conmunication for the study boeciwuse it is mjost




frequently used by the Minstry of Health to
educate people on health matters. Also, post¥

are cheaper to produce, and display,

3.2,1 Juestionnaires.

Bruce (1978) stated that the use of questfi
provides the easiest known way of assembling
mass information. e also stated that a quesft
makes it possible to measure what a person 1ﬂk
or dislikes, what 'a person thinks and what a
person knows. He also added that the informyt
obtained could be transformed into qualitatiye
data by using attitude scales or rating scalés
This technique is considered suitable for th¢

present study and will therefore be used.
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ionnaire
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In orxder to determine the offectiveness df the

selected design elements in health campaign

poster, specific questions were ecarefully cops

and administered to the following category of
respondents:

30 - experts

30 - artists

40 - members of general public.,

The researcher gathered that in most clini

and hospitals in the local government area d¢f

Kaduna with the exception of the General lidsp

tructed

Ccs

ital

Tudun Wada and the new general hospital (nujgsing

home) , there are two doctoxrs or more and thg¢re
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arc about 10 - 15 staff nurses , about 3 hecalth

aids/assistants or none at all, The ruﬁcdrchir

therefore decided to pick one loctorxr, one staff

nurse and one public health sistor from each

hospital and clinic, Some of these clinics dpn't

have either the health aids workers or the

health assistants, hence they were not includpd

in the sample. That brings tlo total number

of the sample of experts to 30 i.e, 3 from eaph

of the ten clinics and hospitals.

Based on this, the researcher decided to Juse

30 artists. Consdering the fact that memberJ

of the general public are more than the expenqt

s

and the artists, the researcher decided to sample

40 out of the people who come to the clinic.

people were sampled from each hospital or clinic

that were randomly selected.

The questionnaire utiliscd the check list,

order and Rikert type scale methods, In the

check 1list type of questions, the respondent]is

expected to select one of the possible choices
offered to him, In the rank order question,|t
respondent is expected teo rank them accordinpl
and in the Likert scale type scale, they arp

expected to indicate a choice ..long the scalp

“

rank

he

y



given (see appendix two).

The questionnaire was designed to help f
out the over all usefulness of health campai

posters and also find out if health campaign

Bro

ind

an

posters do infact educate the public with rﬂgards

to health, 1t was also to find out if healq

h

campaign posters help in changing or improvqng

public attitude towards preventive medicine,
was also designed to find out the current piy
attitudes of the public towards health campy
posters. Finally it attemptod to establis)
the point of display has any cffoect on dissg

and adoption.,

3.2:2 Validity And Reliability Of

The Ipstruments,

In order teo validate and e¢stablish the

reliability of the instrument a pilot study

It
evailing
ign

if

mination

Was

carried out using similar items., The instryments

was also assessed by content experts with |
Department of Industrial Design, Almadu Bel

University, .aria,

3.3, Procedure For pata Collection.

he

18

A health campaign poster on immunizatiog was

choosen in the present study o5 the sthuuluL

material, The choice of immunization as th¢ design




theme for the stimulus posters was influenced
by the campaign on Expanded Programme on
Igymunization (EP1) which was ¢gring on all ove
country at the time of the rescarch. Secondl
E,P.1, campaigns deals mainly with preventive
medicine, The choice was also influenced par
by the fact that the public know and have at

least scen or experienced something related

the subject matter.

A set of six posters were designed to
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3

t1y

o

collect information with regard to the sulecqed

elements of design. Although the message ang
visuals were basically the same for the six
posters, it was hoped that by analysing the

composition into various elements it would be

possible to detemmine the relative impog

of each eleanent, The overall intent being te¢

out the extent in which these elements affecg

way health campaign posters are perccived.,
The set of six posters were:

1. Complete design i.e., a design that will
represent a combination of all the seledt
elements and principles of design., In b

poster, a photograph was used in order Jo
depict as realistically as possible immyn

scene, The photograph was chosen becad

tance
find

the

ed

is

ization

se it




is a comnon approach in message design,

the use of realism (see Appendix 1,1),

The second poster used linces only. Line
being one of the primary elements of des

was usced to described the shapes of the

hgn

objects contained in the poster, Accord?ng to

Feldman (1971), line conveys meaning thr
its indentification with fundamental nat
phenomena.

involves him

The third poster employed colour.

believed to be a surface quality which |

Colour

pough

iral

It leads the viewer's eye and

in its destiny,.(sve .'tppLem'lix 1.2)

is

kLS

the power to arrest viewers' attention jnd is

also believed to have a definite psychol
impact on the observer. The three primg
colours and three secondarv colours werd
The primary colours are the colours whig
used to produce secondary and tertiary
The poster will therefors consist of theg
colours namely;

red, yellow and blue (p3

and green, purple and orange (secondary)

From the researcher's preliminary

investigation and through experience in

ogical
Iy
used.
h are
clours,
six

imary)

the

field it was observed that most health

posters in Kaduna State are restricted

ampaign

O



predominantly primary and secondary colours.
reason for this might be nonavailability of
range of colours or lack of untrained staff,

(see Appendix 1.3).

The fourth poster employed texture. This ﬂs

The

full

also a surface quality. It describes the ?utur

appearance of the object and gives it its id

and a sense of tactile feeling (see Appendiy

The fifth poster which was purely typograph
carried the corresponding mes=sage, as in thqg
posters. Lettering was used scantily in thg
posters simply as a digital reinforcement td
iconic idea in the poster. 1t helps in desd
what the poster is all about, Lettering is
generally uscd to conplete the intended mess
of the poster., 1t can also be used on its ¢

convey the message (see appendix 1,5).

entity

lo‘l) -

ic,
other
other
t he

ribing

age

wn to

The sixth poster was only a picture withou& "words".

The function of a pictorial symbol is to caf

the targeted viewers' eye (see Appendix 1.6“.

All textual materials in the study will
in English, because as mentioned earlier in
literature review, the present investigatior
focused on the literate population only.

The method used in evaluating the six pd

ch

be
the

is

psters




is similar to pretesting techniqjues for press
advertiscment concducted by Corkindale (1975).

According to him, in measuring attitudinal chang

2
with regard to graphic communication products,

is desirable to use involvement criterion in of
to distinguish between the comuaunication effeck
on respondents with different degrees of interg
in the product. Thus, following Corxkindale's
(1975) method, the respondents were shown the B
pictures (posters) and asked to respond to thep

using a set of closed questions (see Appendix R

The responses wer2 in three categeries,
responses from health workers, responses from |t
artist and responses from the goneral public,
three responses were then tabulated and compage

The data analysis is presented in the next ch
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Chapter 4

4,0 ANALYSIS,

This chapter is concerned with the present

of data analysis, findings and «iscussions, T
data collected are tabulated with the response
the

the three groups i.,e, the general public,

health workers/expexrts and the artists. It is
on one set of questionnaire given to the three

groups of respondents,

4.1, analysis Of Dala And Jiucussionl

In an attempt to find out which of the md

(radio, television, poster, newspaper and filﬁs)

is most effective for campaign purposes, the

respondents were asked to rank order them accg

Radio had the strongest support with 252

while television had 141 scores, poster socred

ation
he

$ of

based

dia

rdingly.

scores

70,

The result shows that on the whole radio is m

|

prefered for campaign purposes, This could b
to the fuct that posters are not seen very of

as such are less prefered than radio,

Aalthough posters are saic to be the cheap
means of communication (see Chapter 2), it is
comionly seen in the street and hospitals in K

State.

5t
due

en and

est
not

aduna
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The table below shows the responses of tﬁe
public. There are 100 respondents as a whole,

Table 1: The Relative Effectiveness of Different Kinds
of Media for Public Campaign, as per¢ieved
by subjects,

Very Effective Effective Some Ineffe-
what ¢tive
effe-
ctive.

(4) (3) (2) (1)

Poster
G/FPublic 3=12 7=21 13226 17=17
H/workers 0=0 1=3 18=3 i=1
Artists 6=24 10=30 4=8 0=0_
Total scores 36 54 70 18
Radio;
G/Public 27=108 6= 18 7=14 0=0
itYWorkers e3= 92 7=21 0=0 0=0
Artists 13= Ze¢ 10 =30 7=14 0=0
Total scores 252 69 28 0
Television:
G/Public 0 =20 22=66 0O=20 18=18
H/workers 0=20 19=57 2 = 4 =9
Artists 0 =0 6=18 19 = 38 5=5
Total scores O 141 42 32
word of Mouth,
G/Pyblic 10 = 40 4 = 12 20 = 40 =6
I/Workers 8 = 32 2= 6 0O =}]0 20=20
Artists 2= 8 3= _9 1 =) 2 24=24
Total Scoroes a0 2 42 50

The point of display of a health campaigp postex
will make it more effective in educating the public,
as such an attempt was made to find out where these f}n’]o!\ﬂ
health campaign posters should be displayed. The
respondents were asked to show Ly order of prefprence




which place they would prefer the health campaign
to be,

The responses indicated that posters might bf
effective if they are displayed in the hospitals
scoxed 204. The next most prefered point of dis)
just anywheretd with 170 scores.

The result shows that if health campaign pos
are displayed in the hospitals, which are the mos
appropriate places, they might be more effective

educating the public with regards to health.

Table 2: The Comparative Effectivencss of Foint of

56

posters

P more
It

.xlay is

fers

f I

PDisplay.

Respo- Very Effective Somewhat Ifeffective
ndents.ceffective cffective

€y ) () (TS
llospitals
GAlgblic 23=92 17=51 Q=0 D = O
{/Workers 24=96 0=0 6 = 12 D = O
nrtists 4=16 ll=g§ 15 = 30 D = O
Total Scores 204 a4 42 0
ilomes
G?Public 8 =32 5 =15 27 = h4 0 = (O
I/ Werkers 0 =0 21=63 9 = 18 D = O
Artists 0 =40 17=51 13 = 26 D = 0
Total Ycoraes 32 129 983 O
fknzwhere
G/Fublic 9=36 20=60 11 = 22 D = O
H/Workexs 6=24 g9=25 15 = 30 D = O
nrtists 25=100 2=5 3 = Q D = O
Total scores 160 g9l 58 O
1 yon't know
G/Publice Q=0 0=0 Q= 0O 40 = 40
li/Workers 0=0 0=0 0 =0 26 = 26
Artists 0=0 0=0 0 = 9 3p = 30
Total scores 0 O 0 06




&7

People are being motivated to go to the
hospital either when there is an out b reak lof
an epidemic or when they fall sick or throﬂgh
the media,

In order to find out what motivate thdm
to go to the hospital for a certain treatmgnt,
like in the case of immunisation, the respgndents
are asked to indicate which specific media
informs them faster with regard to hecalth patters.

The responses indicate that radio and
television reaches out to people more, They
scored 188, followed by posters with a scofed
of 81, Although poster had more adv&ntaqe&
than disadvantages as was discussed in the
literature review, the result in this case| shows
that radio and television are most prefereL.
This might be due to the fact that people pre
not used to seeing posters around them as Jsuch
did not consider them an appropriate meang for
transmitting vital information such as thqgse

related to preventive medicine,
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Table 3: The Relative Effectiveness of Media

for Immunication Campaign purposes.

Call Media

Respon-
dents, Very Effective S5omewhat Ineff fective
hffﬁftlve (3) nffefﬁfve (1)
FPoster
3/FPublic 0= 0 9 = 27 12 = 24 19 = 19
iYworkers 0O=20 7 = 21 17 = 34 6 = 6
Artists 14 = 56 11 = 33 4 = 8 1 =1
Total scores 50 81 00 78
Radio and Television.
G/Public 33 = 132 4 = 12 3 =06 O 0
ti/workaers O =0 23 = 69 7 = 14 =20
wrtists 14 = 54 14 = 42 0=0_ 0=0
Total scores 186 123 20 0
Outbreak of an Epidemic.
G/Public 7 = 28 29 = 87 6 = 12 0 =0
H/workers 30 = 12 0O =0 0= 0 0O =20
Artists 2= 8 2=6 25 = 50 1 =1
fotal scores 156 93 62 b3
Advice from People.
G/Pyblic 0 O 0O =0 19 = 38 21 21
H/Workers 0 =20 0 =20 5 = 10 25 = 25
Artists 0=20 3=9 1=2 26 = 26
Total scores 0 9 50 72
In view of the fact that not only poster is hsed as
a means of coummunication. The researcher decided| to use
series of posters to find out if they are effectipe

means of communication.
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The researcher attempted to establish which

particular design style for the posters

Was

most effect, The following scale was used fdr

rating posters:

5, Extremely Effective
4, Effective

3, Somewhat Effective.
2, Ineffective

1, Extremely Ineffecctive,

with regards to poster 1, (The completd

design) the responses as indicated on table ]

shoved that 56 respondents rated poster 1 as
extremely effective, and about 39 respondenty

it as an effective postexr for campaign purpof

an

rated

o

while 5 respondents rated the poster as some+hat

effective.

The high rating of the " complele" pos

for

i.c postexr 1 which is designed in full colouf might

be attributed to the fact that it portrays rgality

and attracts pecoples attentions more.

Table 5:1 T,e gxtent of Effectiveness of the

full

Colour Approach as itated by Res.onflents.

Respondent ExXtent of Effectiveness
1 2 3 4 5
G/Pyblic 0 0 0 15 25
Health workers 9] (8] E 15 10
Artists [¢] o 9 9 gi
Total scores O 0] L. 39 56
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With regards to poster 2 (line), the gcores
show thht 53 respondents rated it as somewhalt effective
for campaign purpoesces. 29 respondents rated it as
effective for campaign purpoeses while 5 respon-
dents rated the poster as ineffective fdx
campaign puxposes.

Table 5,2: The Lxtent of Effcctiveness of tfhe
Line Approach as Rated by Respondents,

Respondents Extent of Effectivengss
' 1l 2 3 4 5
General Puyblic O 5 25 2 18]
Health workers O 0 10 13 7
Artists o] 0 16 14 O
Total scores 0 5 51 20 13

Wwith regards to poster 2 (Texture), the scores
show that 47 respondents rated it as somewhit
effective for campalgn purposes, 42 respondents
rated it as an effective pester, while 11 rgspondents
rated felt it was extremely offective for ¢ampaign

purposes.
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Table 5.3: The Extent of Effectivencss of fhe
Textual Approach as Rate by the
Respondents,

Extent of Effectiveness
Respondents
1 2 3 4 5

General Public 0 0 22 15 3

Hoalth workers O 0 9 13 8

Artists 0 0 16 14 0

Total scores ] 8] 47 42 31

Jith regards to poster 4 (colour), th? scores

show that 65 respondents rated the colour a

”
2

being effective for campaign purposes. 5
rated it as extremely effective, while only

respondents rated it as ineffoctive.

bproach as
respondents

3

Da

Table 4 The Extent of Lffectiveness

Approach as Rated by the Res

Colour

ﬂindents.

Respondents Extent of Effectivenegs
1 2 3 4 5
General Public 0 3 7 24 6
l'ealth workers O 0} O 21 9
Artists o O 0 20 10
Total scores 8] 3 7 65 25




With regards to poster 5 (Lettering), the
scores show that 38 respondents rated the approach
as an - ineffective poster for campaign purpokes.
33 respondents rated it as extremely ineffegtive while
only 1 respondent rated the leltering approagh as

an effective poster for campaign purposes,

Table 5.5: The Extent of Effectiwvness of th
Lettoxing Approach as rated by the
Respondents.

Respondents Extent of uffcctivenesL

1 2 3 4 5
General public 20 14 6 O 0
Health workers 9 1 20 J 0
Artists 4 23 2 i 0
Total scores 33 38 20 1 0

Wwith regards to poster ¢ (Victure), thHe
scores show that 56 respondents rated the pictorial
approach as an ineffective poster for campaing
purposes. 28 respondents ratoed it as extremjely
ineffective while only 1 respondent rated tlje
picteorial approach as an effective poster fdrx

campaign purposes,
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Table 5.6: The Extent of Effeoctiveness of ghe
yctorial Approach as rated by fthe
Respondonts.

Respondents Extent of BEffectivoness

). 2 3 4 5

General Public 15 25 Q O 0

Health Workers 3 25 2 O 0

Artists 10 6 13 1 O

Total Scores 28 56 15 1 0

Table 5.7: Comparative Effecctiveness of th¢ 6 Fosters.

Poster Poster Postexr Poster Pdster TPgastex
1 2 g 4 5 6
Highest . - . - . .
Seora 56 53 <t 7 65 38 36
Thus poster 4 which was executed in tolour
was selected as the over all wost effective |poster

to be used for health campaign. Colour is ¢
quality, it gives identity of things and it
to attract peoples! attention and had a psyd

impact on the observex. This was confirmed
high response of the respondents on colour.

| Poster 1 which was executed in full cg
selected second most effective poster to be
campaign. This ahows that the reality can h

attracting the public and is very effective

surface
is used
hological

by the

lour was
nsed for
21lp 1in

for




for health campaign purposes.

In an attempt to find out the most efflective

pester to be used during a breakout of an

epidemic using the 6 stimulus items, 76 resy

ondents

prefered poster 1 as the most effective pos&ex

to be used during a breakout of an epidemic|

Followed by 21 respondents who prefered posfer 4
as the next most effective postexr, while 32 gespondents
prefered poster 3. The remaining posters wdre not
considered effective.
Table 6: The suitability of the Different Hosters

for use during a Breakout of an Epidemic

as Rated by the Respondents.,
Respon - Poster Poster Poster Pgster Péster Poester
dents. 1 2 3 4 8 6
General 31 0 3 6 0 0
Public
H/workers 26 O O 4 0 O
Artists 19 0 O 11 &} 0O
Total scorces 76 0 3 21 0 0
_____________________________________________ P——

With regards to the best time in whic

attention may be arrested, the following fip
pertient. <41 respondents agreed that peoplg
is most uften drawn to health campaign posg
during an outbreak, followed 'y 36 respondef

agreed that peoples attention is most often

health campaign posters during a campaian of

N peoples!

dings were
s!' attention
ors

5 who

drawn to

sone sort,
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Table 7: The Comparison of Yhen Pgople's Atteption
is Best Drawn to llealth Campaign Pospers,

Respon- During buring At the 1 don'ft know
dents, coutbreak Campaign Ilospital

G/rPublic 28 3] < (8]
t/workers 10 4 16 O
Axrtists 3 24 3 o

Toal scores 441 30 232 0

llealth campaign posters

on certain aspect of life on ¢ :-rtain people #t

certain times.

indicate when they think healil campaign pos{
should focus on certain cateoyyr of

responses show that health campaign

focus on:

The respondents were asked tg

wre designed to

people.

focus

2rs

The

posters

hould

S

1. General public always ~ 62 sco

2 andult - sometimes - 39 scor

3 Children sometimes - 58 scdr

4 {ipuse wives sometimes - 41 scdr

When Health Campaign Ppsters Should Fogu
on the Fublic.
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Table 8: On yWhom Health Camsadon ’gsters Should

on When,

Respondents Most of Always Sometimes Never
the Time
(1) (2) (3) (4)
Adults
G/iublic o 16 24 ¢
li/Wworkers 13 12 3 O
Artists Q 11 10 0
Total scorzs 22 39 39 0
General Public,
GyPublic 4 23 3 0
H/workers 1 28 1l 8]
Artists - 11 1 o
Total scores 33 02 ) O
Children,
G/Public 12 7 21 0
il/workers 0 10 20 0
Artists "D 13 17 0
Total scores 12 30 58 C
liouse wives,
C/Public _ 0 | 17 23 o
IVworkers 9 13 8 0
Artists 9 11 10 0
0

Total scores B il 41




Table 8 (Con!d)

67

Most of the Always Some Never
) time times
}{QSIM)I]-
dents. (1) (2) (3) (1)
All of above:
G/PPublic i2 10 18 9]
I/workers 12 13 O ]
Artists 30 0 (0] ()
Total scores 54 23 18 (8]
None of the above.
G/Public ¢] 0 0 40
fi/lorkers 0] O 9] 30
Artists 0 0 O 10
Total Scores O O O 100
4,2, Findings.

Based on the analysis of data, the resg
has been able to make the following findings:

1, Use of radio for propaganda was most Py

by the population sampled,

2 i With regard to the point of display of
campaign poster the responses show thaf
should be displayed mainly in the hospi
In addition, poster will also perform o

if displayed just about anywhere,

archer

a health
posters
tals.

ell




With regards to which media best inform

people to go to the hospitals the respo

shoyed that radio and television were t

68

<
]

nses

ne best.

The respondents agreed that health campaign

posters are useful tools for propaganda

educate the public with regards to heal

to

th,

With regards to the effect of the indivkdu;l

elements of design, it was found that c

pDlour

was the strongest element among those opserved,

With regard to when people's attention
arrested to health campaign posters,
findings show that peoples mostly durirg
an outbreak of an epidemic,
The respondents agree that health camp
posters should focus on I

the general pu

most of the time, ratheyr than address §

sectors of the society.

is best

the

9

ign
iic

pecific




Chapter 5

5.0 CONCLUSION AND RUCOMMENDAWTIONS

This chapter contains conclusions based jon the

findings and recommendation for future researghers.

following conclusions were drawn:

l.

Sk Conclusions.

Based on the data analysis and findings| the

There is a strong agreement among the
respondents that radio and television afe
very effective for public campaign. Thjs

proference was made because the respondpnts
don't see much of the posters around,
They get most of their health informatijon

from the radio and television,

More health campaign posters should be

printed

and pasted in the hospitils and every where

in ordexr that the campaion poster be efifective.

If this is done, people will be more ay

of what is happening with regard to heg

and will qget used to reasling the postey

are
1th

S.

The respondents strongly agredd that hgalth

campaign postexs educate the public wigh

regards
people as possible and also

on the public., This
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to health and can reach as many

effect change

confomed what Bipby




(1964) stated, that the purpesc of producing hdalth
postexs is to force the attention of the publi

to some mattexr of health importance; to influefce
peoples sentiment towards some aspect of health and
to explain the relevant health facts to the mipority

who are already interested and willing to learp.

The respondents agreed that a complete poster
i.e. a poster executed in full colour which pgrtrays
reality, is the most effective poster for public
campaign. This is because the colour helps in
attracting peoples attention and helps in making
the pdcture look real, «lso tie lett:ring usqd
helps in telling the people more about the Sﬁbjnct
matter.
The respondents strongly agreecd that a postef| should
focus on the general public most of the timel as
opposed to a particular scament of society sufph as

children, adult or house wives,

5.2, Recommendations.

Based on the findings of the study, thg
following recommendations are mades
1. That there is the necd tu use posters v%ry

often as a means of communication in order to

educate the public with regards to heldth,




71

If the public see more posters around {hem

the posters will change their attitudei more

readily than radio and television,
significant since posters are cheaper

and display than radio and television.

There is the need to print more health

This is

to produce

campaign posters and they should be pagsted in

the hospitals and evexy where. The po

int of

display of these posters are very impoftant

in order that the campaign be effectivT.

If this is done people will be moxe awire of

what is happening with regards to heal

Full colour posters like the stimulus
should be used for campiign purposes i
order to attract peoples attention. T
interest in the people and make them w
all

know what it is about.

Printed posters should focus on the g

public most of the time. When this is

L h,

item 1
h
h excite

hnt to

eneral

done

no particular segment of the society Jill bhe

left out.







