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ABSTRACT 

The Nigerian Marketing environment had been experiencin 

turbulent time over the year. Therefore, this project topic "An evaluation 

of Nigerian Marketing environment an its effect on company's corporation 

performance" is pulse to evaluate how some corporate organizations have 

strive under this turbulent times. 

This research project is made up of five chapters, Chapter one of 

this project deals with an introduction to marketing and other factors that 

have direct or indirect effects on marketing. These factors include 

political, economic etc. It deals with statement of problem, purpose of 

Study, research question, hypothesis, definition of terms, scope of study 

and relevant of the study. 

In chapter two, relevant text used in the course of the research 

was reviewed. 

Also, in chapter three, the methodology adopted in carrying on the 

research work was highlighted. 

Chapter three deals with data presentation and while chapter five 

deals with summary', conclusion, recommendations and suggestion for 

further research on the topic. 
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