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ABSTRACT 

Corporate Social Responsibility is a concept that requires 

institutions to regard themselves as part and parcel of 

the same social system, and as such contribute to the 

sustenance and healthy growth arid development of it, 

The study here is focused on how far this idea has fared 

in Nigeria, using the due of PAN Ltd., and UNT Plc. 

The result of the exercise indicates that "social 

responsibility" is not altoghter a dirty phrase in 

Nigeria, but has not been fully imbibed as a business 

culture. Hence, the half-heartedness of social involve­

ments by companies who tend to concentrate more on 

economic (monetary) gains. 

While the company executives are contented with the level 

of their social contributions, the society at large feels 

the former need to double their outlook. And this is an 

indictment of the degree of commitment to Corporate 

Social Responsibility in Nigeria. 

Some of the recommendation made to remedy this situation 

include making social activities of 

institutions mandatory, with good monitoring machinery. 






























































































































