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ABSTRACT 

Petroleum products are very important products in any economy. Petroleum products, 

apart from being a major foreign exchange earner, has also been playing the role of a 

cradle upon which all the forms of economic wheels rotates on. 

The product was formally and solely marketed by the expatriate/multinational oil 

companies, such as AP, TEXACO, TOTAL, AGIP, UNIPETROL, ELF, MOBIL and 

NATIONAL. But as a result of increase in the demand for petroleum products, and the 

need for further distribution, marketing and sales of the products, the government of 

Nigeria decided to encourage indigenous petroleum marketing companies who are 

capable to come aboard, and they are known as the Independent Marketers. 

This now increased the distribution outlets. But recently, as a result of a shortfall in the 

production of the petroleum products, there have been accusing fingers pointed between 

the distribution arm of the NNPC, known as the PPMC and the petroleum products 

marketers. 

This research work tries to find out how often the PPMC allocates products to the 

marketers, how the marketers obtain or receive such products and how they eventually 

sell to the customers. 

One thing is clear, structurally, the researcher tried to assess the marketing capabilities of 

the service stations involved and even more difficult in trying to see how the principles of 

marketing are applied in the petroleum products marketing. To this end, the capabilities 

and qualifications of the management and staff of the service stations come into focus. 

The alternative of the customers were also assessed, to ascertain if there was any 

motivational factor(s) behind their purchases. 

Are this stations existing because of scarcity, by the time the scarcity will be over, will they 

be able to maintain their infrastructure? Only time will tell. 
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The management and staff of the service stations should at all times recognize the 

position of customers in marketing and hence should try and always build up a good 

working condition(s) with them. 

Facilities that would make the customers more relaxed as well stock super marketing 

should be give good attentions and provided. 

The petroleum product marketers should ensure they take their allocations to their 

designed points allocations to their products are sold to the public at their right 

government regulated prizes. 

Though competition should always be encouraged but certainly adequate step 

should be taken to ensure that genuine petroleum products marketers are issued 

licences to market petroleum products etc. 
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5.3      RECOMMENDATIONS 

The current regulated pricing system of the white product in the country leaves much 

to be desired for an effective petroleum products marketing. Though the argument 

that Nigeria produce the oil and such the citizen should enjoy the product at 

subsidized rates as relates to other countries. The fact remains that the ineffective 

pricing of petroleum products in the Local market has made the petroleum existing 

to be dependent on the government for funds to maintain the machineries and 

equipment at the refineries. These funds are not made available by the government 

on time which has contributed to the fuel scarcity. 

Our refineries should be re-activated and be properly maintained as to boost 

petroleum products available in nigeria. 

Government should also endeavour to look into such facilities as pump-machines for 

petrol, diesel and kerosine. Marketers complain that these equipments are not cheap 

to obtained and in most cases, they are imported, such facilities when easily and 

cheaply provided, helps the marketing companies to at least always ensure facility 

ones are repaired or changed on time too. 

It should always be encouraged and ensured that each service station has workable 

power generating set for use, when ever the public power system fails. 

Strikes and shot downs should be discouraged in the petroleum sector. The workers 

should realize how essentials the product is in the life of nation, hence should try and 

use other means of conflict resolutions, other then strikes and lock outs.   • 

The people that heads the petroleum tankers drivers union, should be men of 

decency and integrity, this is to discourage situations where drivers now constitute 

draw backs to the petroleum distribution in Nigeria 

The marketers and customers alike should discourage hoarding of petroleum 

products as a result of the hazards it posses. 
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