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ABSTRACTS 

My interest on this research was due to the fact that the Legal Professional Act of 

1975 prohibits any sort of advertisement by a Legal Practitioner. As advertisement in 

law, is seen as unprofessional and/or likely to bring the profession into disrepute. 

The research findings shows that Nigerian populace are interested in knowing what 

services is provided by the Legal Profession. It was observed that most Nigerians are 

ignorant of law. This was why in my opinion the maxim "ignorantia facti excusat; 

ignorantia juris non excusat", should not be applicable in a country like Nigeria, 

because it seems to me that the Nigerian Society is being made ignorant of law 

intentionally. 

Also the society sees the profession as operating in a deliberately mysterious and 

secretive and confusing way. Nobody seems to know much on law or what services it 

renders to the society. 

The general view therefore is that Lawyers, or their association should have a change 

of attitude, on the rule regarding advertisement, especially where such advertisement 

are not misleading. Other countries have since changed such rules concerning 

promotion of legal services. Countries like England permits partial advertisement, 

while other countries permits total advertisement. 
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Law Office Facilities: Although the firm has not computerised its 

documents, however, office facilities such as fax, telephone and official 

vehicle are available for the smooth running of the office. 

Seminar/workshops under NGO are usually organised by this firm to enlighten 

the public on some aspects of law. The firm is a member of: 

a. Women in Nigeria 

b. International Association of Women Lawyers 

c. Nigerian Bar Association 

d. Martin Luther Kings People 

The firm handles their cases diligently, by not compromising standard and not 

over charging their clients. Clients cases are also not personalised. They 

represent their clients especially where they have remedy at law. 

Yahaya Mahmoud & Co. (Arewa Chambers): 

The above firm was established by the above named who was called to the 

Nigerian Bar in the late 70s. The firm came into being in 1990. It also has 

another branch office in Lagos. 

The staff strength of this firm is 13, this includes lawyers and non-lawyers. 

The firm is not in partnership with another lawyer. The area of practice of this 

firm is general. The incentives given to the staff includes medical allowance, 

transport allowance and leave grants. Also available to the staff in this firm 

are proficiency courses like seminars, workshop. Also of importance is a 

production of materials every 3 months where members of staff as at the date 
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