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ABSTRACT 

Deposit mobilization is one of the major objectives of banks. Deposit is the bedrock of 

all banking activities. The rush by many entrants into the financial system during the 

deregulation era trigger massive competition in the banking industry. 

New products and aggressive marketing techniques/approach to services by the banks 

become the order of the lay, all in their effort to mobilize more deposits; the bedrock 

of banking business. 

The New Banks came forcefully with new techniques into the financial system and the 

older Banks embrace an formulate strong marketing approaches not only to keep them 

in business but also to aintain leadership or control of large share of the market. 

First Bank of Nigeria Plc, one of the leaders in the Banking Industry is not left behind. 

The Bank adopt various marketing techniques not only to remain in the competition but 

to continue leadership of the industry. 

It is this techniques and new approach to banking by First Bank, this work seek to study 

in relation to other banks in the industry. With the hope that the resultant findings will 

be useful to both First Bank of Nigeria Plc and other banks in the financial system and 

the Nigerian Community at large. 
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Inseparability, c - Variab jty and d - Perishability. 

a. intangibility - A lervice cannot be seen, touched or displayed. A 

consumer may pi Lhase a particular service, but typically has nothing 

physical to disple as a result of that purchase. A bank customer who 

made transfer o: [noney from his account to another, has purchase a 

service, but will lave the bank without anything tangible or physical to 

display. 

general it is impossible to separate the production and 

consumption of J service. A service is inseparable from the source that 

renders it. Ab; Ik customer and paying cashier must be present when the 

customer is c thing a cheque. In other words production and 

consumption c fcurs simultaneously with the service. The same thing 

applies to cre< I cards, the machine and card holder must be present. 

b. Inseparability -

c. Variability -1 

on who is pro 

Perishability 

same service can be highly variable, depending not only 

ding it but when it is being provided, 

d. Perishability Services cannot be stored. Services are produced on 

demand and hen only in the presence of the customer. 

QUALITY OF BAN 1 SERVICE 

Most Nigerian banl I have been criticised for poor services and discriminatory 

practices; by Banks Irvices we mean activities, benefits or satisfaction which are 

offered for sale eii pr as such or are provided in connection with the sale of 

goods.23 Banks s< 

congested banking 

However the recen 

has made the bigg 

introducing new r 

/ices in Nigeria are characterised by slow services and 

ills. 

nflux of new banks and the resultant increase in competition 

and older generation banks in the industry to gear up, by 

rketing strategies and new banking technologies to enable 

them meet up wi I the high competition and also respond to their customers 

urgent need for ifective and prompt service. For example, First Bank is 
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