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ABSTRACT 

Marketing may be defined as the performance of all business activities that direct 

the flow of goods and services from the producers to the consumers. The process 

includes buying, selling, transportation, storage, standardization, grading, 

financing, information and risk bearing. In every economy, marketing acts as a 

catalyst because the economy and the market system have reciprocal effect on each 

other. Therefore the role of marketing in the Nigerian economy can not be over 

emphasized. 

The project represents a humble attempt to study how to cany out marketing 

effectively. For this puipose, the National Livestock Projects Division's Dairy Unit 

was selected as an organization which engages in marketing activities, and whose 

marketing division is quite young and needs to be guided with the much needed 

strategy to effectively market its products. 

This research has shown effective marketing as an important function in industrial 

organizations in Nigeria. 
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time, place, and form utilities to the products. These roles are played at varying degree 

between the Federation and its retailers. 

Because of the smallness of the scale of operation, there are no appointed 

distributor(s) for the products for now. 

Pricing of the Milk and Milk Products.  

The pricing of milk and milk products in this case covers the fresh pasteurised milk 

and yoghourt. Areas of emphasis include retail and wholesale pricing as well as 

marketing cost and margins. 

The price of purchase from the producers by the federation has remained constant, it is 

not affected by seasonal variation whereby we have the flush season and the lean 

season. 

The price at which the fulanis deliver the milk at the collection centers is at Nl 1.00 

per litre. 

Changes in the retail prices have varied too constantly between June, 1993 and May, 

1994 due to increase in the cost of additives, transportation, sales and administrative 

expenses. 

These changes are reflected as shown below; 

Ex-factory Prices: ' --------- ƴ --- *2212        
RAR

Y 

1
st
 June, 1993 to 12th September, 1993. 

N 8.50 Per 330ml Plastic bottle of Yoghourt 

N6.00 Per 3 OOgrms Sachet of Yoghourt 

N 4.00 Per 500ml Sachet of Fresh Milk 

13 th September, 1993 to 1st November, 1993. 
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