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ABSTRACT 

This work is an attempt to look at the marketing activities of United Nigeria 

Textile Plc as a case study. The study is aimed at identifying those marketing 

strategies adopted in the company for the survival and profitable operation of 

the company. 

We are faced with high cost of production today, the threat of recurring 

recession and inflation and increase government regulation. Some industries 

face intensive foreign competition and others have to contend periodically with 

shortages. People values are fast changing. There is a growing demand for a 

better quality of life. There is concern about our social and physical 

environment. 

These social and economic changes pose major challenges to business in 

general and marketing in particular. Business firm must develop a societal 

orientation and awareness of their social responsibilities. At the same time, 

they must satisfy consumers want and generate profit for their firms. 

To carry out this work successfully, questionnaire and interview were used. 
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