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ABSTRACT 

The general belief that advertising contributes 

immensely to the growth in sales of a product has 

prompted me into undertaking this research work bo find 

out whether this is actually so. 

My interaction with advertising agents and the 

fact that I have queried many advertising cost in my 

client' accounts during the cause of my audit work also 

contributes to my wanting to know whether those 

advertising cost actually match the result they produce 

in terras of increase in sales. 
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CHAPTER TWO 

LITERATURE REVIEW 

Ted bates etal (1969) defined advertising as:-

"The art of getting a unique selling proportion 

into the beads of most people at the lowest possible 

cost." 

Bernstein (1974) defined advertising as:— 

"The origination and or communication of ideas about 

product in order to motivate consumers towards purchase." 

Webster defines advertising as any form of public 

announcement intended to aid directly or indirectly in 

the sale of a product. 

From the foregoing, advertising is a promotion 

method designed to reach a mass audience. Messages are 

delivered through mass media which bring the marketer to 

the consumer or audience- Advertising time or space is 

purchased by the firm directly. Therefore the 

advertiser has control over content and style. The 

advertiser is then assumed of being identified as the 

sponsor. 

According to Jones e t a l (1980), a large amount of 

money is spent every year on advertising in Nigeria. 

The principal forms are through the medium of the press 

and television. These are the most expensive means of 

advertising particularly as they are brought to the 

notice of the greatest number of people both regionally 

and nationally. 
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