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ABSTRACT 

This dissertation assesses “Noma Tushen Arziki” television programme for 
small-scale farming development in Du district of Jos South Local Government 

of Plateau state. Acknowledging the fact that the programme was initiated by 
Plateau Radio Television Corporation (PRTVC) to help farmers with useful 

information that will educate them on new and improved systems of farming, 
government incentive available for them, new technology and seedlings so as to 
improve their farm yield and productivity. However, there is still poor farm 

yield and hunger within the state; and a recent survey conducted by the National 

Bureau of statistics, placed Plateau state among the 10 poorest states in Nigeria. 
This study therefore seeks to assess „Noma Tushen Arziki‟ television 

programme with a view to determining the efficacy of its communication 
strategy for small scale farming development in Plateau state. Through the use 
of both the quantitative and qualitative research methods and tools, this stud y 

discovered that inconvenient timing of the programme, lack of awareness  
creation and farmers preference for watching films and other free cable network 

channels to watching the local channels available (PRTVC); and lack of 
feedback mechanism and participatory platforms of “Noma Tushen Arziki” has 
resulted to low viewership and subsequently lack of impact of the programme 

on farmers. The Democratic-Participant Media theory and The Development 
Media theory were used to underpin the study. Questionnaire, Focused group 

Discussion and Key-Informant Interview were used to elicit responses from 
respondents in Du District. Three hundred and eighty-two respondents and two 
interviewees were engaged in the study. Based on the findings, the researcher 

recommends that the programme needs to be rescheduled so that the time will 
be conducive for farmers; awareness creation campaign on the existence of the 

programme should be carried out; topics discussed on the programme should be 
within the contemporary needs of farmers at the time; and feedback mechanism 
should be put in place on and off the programme. With this, farmers will have 

access to the programme; it will enhance their participation on the programme 
and will lead to improved yield and hunger reduction in the state.  
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CHAPTER ONE 

GENERAL INTRODUCTION 

1.0 Background to the Study 

From inception of mankind, agriculture has been the main source of food supply. In the 

same vein, people all over the world, especially in developing countries, are engaged in 

agricultural activities as such agriculture is one of the most important primary activities of man 

and it guarantees basic food supply.  However, according to the Regents of the University of 

California (2002), agriculture is defined as the science, art and occupation of cultivating the soil, 

producing crops and raising livestock. Furthermore, it is the very basis of civilization; the food 

we eat, the clothing we wear, the material of our homes, the gardens around us, and of course 

many of our traditions and values. Although the activity of agriculture is defined variously in 

different parts of the world, it most commonly includes, planting of crops and raising of animals 

for the purpose of food consumption. Agriculture plays a crucial role in the life of an economy 

being considered as the backbone of our economic system. It does not only provide food and raw 

materials but also employment opportunities to a large number of people (Agriculture goods 

2016). 

Although, agriculture has remained the mainstay of the Nigerian economy, there has been 

declining contributions to the gross domestic product (GDP) in the past three decades. This could 

be associated with the gross neglect of the agricultural sector and over dependence on the oil 

sector whereas, in the pre-and post- independence era (1930 to 1965), the Nigerian economy was 

predicated on agriculture. In the same vein, agriculture employed about 70 to 80% of the 

country‟s labour force (Falusi and Olayide, 1980) and contributed 60% of the nation‟s gross 

domestic product (GDP) and foreign exchange earnings (CBN, 1995). In the oil boom era (1966 

to 1977) the oil sector came to a prominent position as an important source of the national 
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revenue thereby, bringing agriculture sliding downwards in terms of revenue. The oil sector 

which used to contribute a meagre 2.6% of the GDP in 1960 contributed 57.6% to the GDP in 

1970 and up to 99.7% in 1972 (Keke, 1992). On the other hand, Agriculture contributed only 

12% to the GDP in 1970 which culminated in rising food import leading to the persistent huge 

deficit in the balance of payments over the years (Ugwu, 2007). In order to revamp the 

agricultural sector, the federal government embarked on and implemented several agricultural 

policies and programmes some of which are defunct or abandoned, and some restructured while 

others are still in place. 

The most important need of farmers is information. Information is an essential ingredient 

in agricultural development programmes, but Nigerian farmers seldom feel the impact of 

agricultural innovations either because they have no access to such vital information, beca use it 

is poorly disseminated, not in the language they understand, not through the medium that is 

available to them, or inclusion of farmers in designing messages meant for them is ignored. 

However, Okpoko (2010: 216-217) in agreement to this statement asserts thus:  

Many development efforts in Nigeria including agriculture, which substantial 

human and financial resources have been invested, have failed to achieve the 
expected desired results primarily because the targeted beneficiaries of the efforts 
have not been involved in the planning and design of the programs. Generally the 

interventions have been top-down.  

 

This is usually the case especially in rural communities where the beneficiaries are not 

given the opportunity to get involved in the planning of the various development projects, thus 

making such projects assume top-down approaches. This has however, affected the development 

goals and innovations in the past and even at present.  
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  Efforts have been made by governments both at the federal and state level to bridge this 

issue of information dissemination to farmers especially those at the grassroots. One of such is 

the programme “Noma Tushen Arziki” (Farming is the root of Wealth) programme of Plateau 

Radio Television Corporation (PRTVC) Jos.  

“Noma Tushen Arziki” Television programme, an initiative of Plateau Radio Television 

Corporation (PRTVC) has been one source of information for rural farmers for the past decade. 

It has provided rural farmers with information on new farming systems which has brought about 

their understanding of new variety of seeds, new farm implements and new agricultural 

innovation. 

 Apart from information dissemination, this programme also affords local farmers the 

opportunity to link up with financial institutions to enable them acquire loan facilities and to also 

make them benefit from government programmes on agriculture such as fertilizer and other 

subsidies. PRTVC also collaborated with Plateau Agricultural Development Programme (PADP) 

which is saddled with the mandate of providing farmers with proven technology through Unified 

Extension programmes and implementation of Federal Government agricultural programme 

initiatives like the Agricultural Transformational Agenda (ATA). It is also saddled with the task 

of teaching farmers the theoretical as well as practical ways of improving agricultural production 

in Plateau State. This collaborative effort was expected to yield more community based 

agricultural interventions in order to meet the needs of rural farmers. However, it was short lived 

because PADP withdrew from the partnership due to the problem of inadequate funding from the 

government. Because of the programme‟s impact and importance to farmers, PRTV continued 

the production and airing of the programme once a week as against twice a week when it started.  

The success of agricultural development programmes in developing countries like Nigeria 
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largely depends on the nature and extent of the use of mass media in mobilizing people for 

development. The planners in developing countries realize that the development of agriculture 

could be hastened with the effective use of mass media (Purushothaman  2003). Communication 

has been acknowledged as playing a prominent role in the success of agricultural production and 

adoption of innovations. For the purposes of comprehension, Mass Media has been defined as 

any material, objects, instruments or a system which serves to communicate information, 

including letters, pamphlets, and other written and printed materials, all types of cinema films, 

radio, television and video system (Adams, 1982). Mass media was found to be a veritable tool 

for creating awareness and mobilizing farmers on the importance of change towards new 

science-based agricultural findings.  

According to Oyegbami and Fabosoro (2003), the usefulness of research results is 

generally achieved through an efficient mechanism of information transfer to the appropriate 

target (farmers). The transfer of the information to the target audience at the required time could 

only be achieved by the use of mass media depending on the purpose and the number of farmers 

to be reached (Nwachukwu and Onuekwusi, 2005). Several channels such as the extension agent, 

individuals, farmers-to-farmers contact, print media (newspapers, magazines, newsletter, 

pamphlet and posters) and electronics media (Radio, television, and film schedules and films 

strips) have been widely used to disseminate information to farmers (Olowu and Oyedokun,  

2000). 

Among the mass media means of communication, Television has proved to be a profound 

means of communication and potentially capable of having tremendous effect on the society. 

Undoubtedly, television is an influential and appealing medium, capable of drawing the attention 

of many viewers regardless of the literacy or illiteracy of its audiences. Although, the cost and 
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expenditure of television exceeds that of radio, it is more effective and powerful from the 

educational viewpoint.  

 This research therefore, seeks to examine how valuable and significant television 

programmes have been in developing small scale farming in Plateau State with specific reference 

to “Noma Tushen Arziki” programme of the Plateau Radio Television Corporation (PRTVC). It 

also, intends to examine farmers‟ participation.  

 

1.1 Statement of Problem 

Food is and still remains the most basic necessity of life because of its centrality to 

human existence; it is closely followed by clothing and shelter. Without food, survival, growth, 

development and evolution of the human race would be impossible. No wonder, food is at the 

centre of global debates today because; agriculture is recognized as a fundamental driver of 

economic growth and poverty reduction for many developing countries and a priority area for 

investment. According to the 2014 Global Hunger Index report, the state of hunger in developing 

countries as a group has improved since 1990, by 39  percent. Despite the progress made, the 

level of hunger in the world is still serious, with 805 million people continuing to go hungry 

according to estimate by the Food and Agriculture Organization of the United Nations.  

In Nigeria, there have been diversified efforts like Operation Feed the Nation (OFN), 

Green Revolution Programme, Directorate of Foods, Roads and Rural Infrastructure (DFFRI), 

among others which were aimed at addressing the food challenges in the country. At the state 

level, agricultural development programmes (ADPs) were adopted to help alleviate this food 

problem. The Plateau state government through The Plateau Radio Television Corporation 

(PRTVC) has made efforts at communicating agricultural innovations and discoveries to boost 
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farmers‟ productivity in the state. The television programme titled “Noma Tushen Arziki”, was 

designed to promote productivity among small scale farmers as a means of combating the issue 

of food insecurity in the state. In spite of all these efforts of government there is still poor farm 

yield and hunger. According to the hunger index, Nigeria is in the 10th position out of 15 

countries in West Africa in reducing hunger. A recent survey conducted by the National Bureau 

of statistics (2012), placed Plateau state among the 10 poorest states in N igeria.  Against this 

backdrop, one wonders why the problem of food insecurity still persists. Where in lies the impact 

of “Noma Tushen Arziki” programme?  How accessible is the programme in terms of the 

medium used, the timing of the programme and the language used in communicating the 

programme? What is the level of farmers‟ participation in the programme? Or is it that the basic 

aim and objectives of this programme is not meeting the needs of the people it is intended for? 

These are the issues that form the crux of this study which seeks to assess “Noma Tushen 

Arziki” television programme with a view to determining the efficacy or other wise of the 

programme as a communication strategy for small scale farming development in Plateau State. 

1.2 Aim and Objectives of the Study 

The aim of this study is to assess “Noma Tushen Arziki” Television Programme on 

Plateau Radio Television Corporation (PRTVC) with a view to determining the elements of its 

effectiveness in terms of disseminating agricultural information in Du District of Plateau State. 

The specific objectives of this study are as follows: 

1. To determine farmers accessibility  to the programme “Noma Tushen Arziki” in Du. 

2. To ascertain the effectiveness of “Noma Tushen Arziki” Programme in helping farmers 

improve their production.  
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3. To identify ways in which the structure and content of “Noma Tushen Arziki” 

Programme can further enhance farmers‟ productivity in Du. 

 
1.3 Research Questions  

1. How accessible is the programme “Noma Tushen Arziki” to farmers in Du? 

2. How effective is “Noma Tushen Arziki” programme in helping farmers improve their 

productivity in Du? 

3. In what ways can the structure and content of “Noma Tushen Arziki” television 

programme further enhance farmers‟ productivity in Du? 

 

1.4 Significance of the Study  

This study is important and timely, due to the fact that the issue of food security is of 

global concern. It is also at a time when there has been a clarion call from several development 

scholars and communicators for participatory opportunities to be accorded rural people in terms 

of development projects that involve their community and wellbeing. This is in view of the 

assumptions that despite the numerous television programmes targeted at farmers in plateau State 

and Nigeria at large, farmers are still not well furnished with adequate information that can assist 

them to improve their yields as well as maximize available resources.  

The outcome of the work will provide a workable solution that will help Plateau state 

government, PRTVC, Agricultural extension agents and other stakeholders in the Agricultural 

sector as they plan, produce and disseminate programmes for farmers in the state. It will also 

identify ways through which farmers can be active participants in the process of agricultural 

programming for television. 
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Furthermore, findings from this study will add to the existing literature on Agricultural 

Development, and Development Communication and serve as relevant material for further 

research in similar area of study. 

1.5 Scope of the Study  

 The scope of this study is focused on “Noma Tushen Arziki” television programme as a 

strategy used in reaching out to farmers with useful information that will help them improve their 

farm yield. It bordered on determining farmers accessibility to the programme “Noma Tushen 

Arziki”. The study also ascertained the efficacy of the programme in meeting farmers‟ 

information needs and also identified ways through which “Noma Tushen Arziki” television 

programme can further enhance farmers‟ productivity. 

The study cannot examine agricultural programmes of several Television stations in 

Plateau State, therefore, the study was limited to “Noma Tushen Arziki” programme of Plateau 

Radio Television Corporation (PRTVC) which is a state owned media corporation. Since the 

study cannot cover the whole of Plateau State, Du district of Jos South Local Government was 

chosen as the study area. 

The selection of Du District was due to the fact that the community is a farming 

community, has access to electricity supply, majority of the people in the community understand 

and speak Hausa, they have many educated farmers‟ who are capable of filling the questionnaire 

and they get clear signal of the Plateau Radio Television Corporation. 
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CHAPTER TWO 

REVIEW OF RELATED LITERATURE AND THEORETICAL FRAME WORK 

2.0 Introduction 

 There are several scholarly contributions which are of utmost importance to this study 

and which the researcher reviewed in order to enhance the achievement of the objectives of this 

study. In view of this, contributions in the following fields would be reviewed: Agricultural 

Communication (Yahaya 2003, Jensen 2003), Development Communication, (Melkote 2007, 

Anaeto 2010), Freire 1987 Media and Social impact (AL-Namlah, S.A.S. 1998, Ajibade, O. 

2010). Also, this section reviewed issues in the following order: Perspectives of Communication 

and Development Communication, Agricultural Communication, the potentials of Television in 

Agricultural Development, Importance of Television in Communicating Agricultural 

Development, Participatory Approaches to Agricultural Communication, Small Scale Farming, 

“Noma Tushen Arziki” Television Programme. This chapter also consists of the theoretical 

framework used to underpin this study.  

 

2.1 Perspectives on Communication and Development Communication 

The relevance of communication to development is an established paradigm in 

development studies. It is borne out of the realization that development is human-centered and 

thus requires communication for its full realization. FAO (1994:5) points out that 

“communication is the key to human development and the thread that binds people together”.  

This corroborates Moemeka‟s (1991) view that development efforts cannot be successful without 

planned communication because its flow determines the direction and pace of dynamic social 

growth. This in actual fact shows that without communication there cannot be meaningful 

development.  Furthermore, Moemeka (1991) still posits that the agglutination of communication 
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and development is what brought about the word development communication or better put 

communication for development which emphasizes the kind of communication that is done for 

development purposes. In whichever way it is coined, the established fact therefore is that there 

is a close relationship between communication and development.  

In view of the above, it is pertinent to take cursory look at the concept of communication 

as a discipline with its closed relationship with development. The word Communication comes 

from the Latin word COMMUNIS, which means common or shared understanding. It is 

therefore a purposeful effort to establish commonness between a source and receiver (Schramm, 

1965). Going further in terms of explanation, we find that whatever is being shared could be 

associated with knowledge, experience, thought, ideas, suggestion, opinions and feelings etc. 

Another definition that is worth of mentioning is that given by Baran (2003) stating that 

communication is the process of creating shared meanings. From this assertion, it is evident that 

participants in communication encounter are interested in obtaining messages that are 

understandable. It is because of this dimension that they (participant) have to negotiable, seek 

clarification and ask for explanation to ensure that intended meaning is obtained.  

Furthermore, in the light of development, communication focuses on the empowerment  

of the disadvantaged; that is “the rural poor, the urban destitute, the elderly, children and 

women” (Quarmyre1990:1, cited in Soola, 2002:19). This view perceives that communication is 

a transactional, participatory, and highly interactive process which is receiver–oriented. In 

essence, this involves the active involvement of the people who are the excluded and who are 

capable of assuming the responsibility of determining and shaping their own destinies. Be that as 

it may, for development to take place, its efforts must start at the local level (the immediate 

community). Reasoning along this line, Richardson (1977:14) claims that: 
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Communication caters to the human dimension of development: it establishes a 
dialogue with rural people, involves them in the planning of their own 

development, provides information as a basis for social change and conveys the 
knowledge and skills required to improve the quality of their life.  

 

In the early conceptions on development, it was found that they were synonymous with 

westernization. However, earlier writers and conceptualizes, equated westernization with growth, 

which from the stand point and arguments of other scholars, does not paint a realistic picture 

because development vary according to different cultures. Olatunbosun (1975) using the well-

known dual economy model of Ranis and Fei differ significantly by arguing that development 

should not be analysed from the perspective of growth with little or no attention paid to matters 

of equity.  

Furthermore, development was erroneously seen in qualitative terms representing such 

variables as: gross national product, per capita income growth, mass production, technology, 

modernization and extensive investment in mass media infrastructure. It is important to note that 

this approach to development did not take into account its complex, multidisciplinary nature. 

However, there are certain views and concepts which came much later and that tend to observe a 

paradigm shift from a purely economic and diffusionist view to a humanistic and contextualized 

one.  This shift is invariably important due to the current contextualization of development with 

reference to participation. 

Todar and Smith (2003), stress that development involves both the quality and quantity of 

life. In reference to quality of life, it is centered on opportunities and availability of social, health 

and educational concerns. Whereas, the quantity of life involves the amount of economic and 

political participation of the people. This definition obviously shifts the attention and aim of 
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development somewhat away from an economic perspective to a more humanizing 

conceptualization. Oladipo (1996:1) was apt in submitting that development is:  

A process of economic and social advancement which enables people to realize 
their potentials, build self-confidence and lead lives of dignity and fulfillment. It 
is a process aimed at freeing people from evils of want, ignorance, social injustice 

and economic exploitation. 
 

This assertion was emphatic in its bid to enforcing popular participation at some point and with 

this conception in mind; Todar and Smith (2003) identify three objectives of development as 

follows: “To increase the availability and widen the distribution of basic life sustaining goods 

such as food, shelter, health and protection; to raise levels of living in addition to higher 

incomes, the provision of more jobs, better education, and greater attention to cultural and 

human values, all of which will serve not only to enhance material well-being but also to 

generate greater individual and national self-esteem; and to expand the range of economic and 

social choices available to individuals and nations by freeing them from servitude and 

dependence, not only in relation to other people and nation- states but also to the forces of 

ignorance and human misery”. 

Similarly, development communicators and scholars have identified two paradigms of 

development communication: the first being the diffusion or dominant paradigm and the second,  

participation or alternative paradigm (Windhahl, Signitzer and Olson, 1992).  The diffusion 

model holds the view that innovative ideas and practices are accepted through the transference of 

such innovation from the innovators to those who will accept them in society. That means, there 

must be innovations targeted at a certain people and not just that, the people at which the 

innovative ideas is intended must through meaningful communication, be able to accept the 

innovative ideas with the assurances that they will be in their benefit. Emphasis is laid on the 
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acceptability, which also lies on effective communication. If by any instance, the innovative 

ideas are unacceptable by the people, it fails to be innovative. Innovation in itself is premised on 

impactability. On the other hand, the participatory paradigm presents the view that 

communication effectiveness is enhanced when the receivers are actively involved in the 

processes of message production and distribution. This paradigm looks away from the top-down- 

approach, which deposits innovations at the doorsteps of the recipients without their active 

participation in the processes. Also each of these two paradigms has been associated with the 

theories of communication process and effects, leading to the assertion that the dominant 

paradigm for instance has been associated with one-way message transfer models of 

communication, while the alternative paradigm has been associated with two-way interactive 

models of communication.  

Quebral (1975), cited in Anaeto & Anaeto (2010), defines development communication 

as the art and science of human communication applied to the speedy transformation of a country 

and the mass of its people from a state of poverty to a more dynamic state of economic growth 

which make possible greater social equality and the larger fulfillment of the human potentials. It 

is observed that development communication is a purposeful communication effort geared 

towards realization of human potentials and transformation from a bad situation to a good one. 

That is why Moemeka (1991) defines development communication as the application of the 

process of communication to the development process. Coldevin (1987) notes that development 

communication mobilizes people to participate in development activities; He defines 

development communication as "the systematic utilization of appropriate communication 

channels and techniques to increase people's participation in development and to inform, 

motivate, and train rural populations, mainly at the grassroots level (Jayaweera, cited by Ngugi : 
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1995. This is in line with Balifs (1988:13) definition, which sees development communication as 

a social process aimed at producing a common understanding or a consensus among the 

participants in a development initiative.  

Communication plays a dominant role in development efforts, particularly in the area of 

agriculture. MacBride et al cited in Laninhun (2002:72) claim that communication has tripod 

functions: increasing understanding of development problems; building up a spirit of solidarity in 

a common effort; and increasing the capacity of men and women to take charge of their own 

development. Receiver-oriented communication strategies alongside the activities of extension 

workers can play a key role in creating awareness, changing attitudes and increasing the adoption 

rate of recommended innovations and practices in agriculture. The concepts of communication 

and development are central to our understanding of development communication. In 

development communication, the main reason of communication is to bring about or expedite the 

process of development. In the same vein, communication is necessary for develop ment because 

it helps to mobilize people's participation. Communication is a common denominator for 

development and participation. It is for this reason that the FAO (1994:5) says that 

“communication is the key to human development and the thread that binds people together”. 

Therefore, for Agricultural development to be realized, communication is key and cannot be left 

out.  

2.2 Agricultural Development Communication 

Over the years, deliberate efforts have been made by donors and African countries to 

bring about agricultural development without much to show for it. Much of the failure can be 

ascribed to the adapted transformation approach to agriculture which is characterized by the 

introduction of a wide variety of large scale farming and processing technologies. The failure can 
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also be attributed to the treatment of information as a matter of course by most African 

governments. As often happens, agricultural information is not integrated with other 

development programs to address the numerous related problems that face farmers. Ozowa 

(1995:1). Information is an indispensible factor that is necessary for any agricultural 

development programs to be successful but, Nigerian farmers seldom feel the impact of 

agricultural innovations either because they have no access to such vital information or because 

it is poorly disseminated. According to Ozowa (1995:1), the information provided is exclusively 

focused on policy makers, researchers, and those who manage policy decisions with scant 

attention paid to the information needs of the targeted beneficiaries of the policy decisions. The 

non-provision of agricultural information is a key factor that has greatly limited agricultural 

development in Nigeria 

Agriculture is a critical sector in any country‟s economy.  Even the developed countries 

of Europe and America, continue to pay serious attention to their agricultural sectors (Salau 

2007). However, about 75% - 80% of Nigerians who live in rural areas are engaged in 

agriculture and without formal agricultural knowledge. The need to receive appropriate 

information on improved farming methods is imperative. Adeyanju and Mbibi (2005:99) noted 

that “the production level of the Nigerian farmer depend on the kind of information available to 

him”. Hence information is a critical corporate resource. Gans (2003:98) affirms the point when 

he says that “getting relevant message to farmers will not only create awareness but also foster in 

them the right kind of attitude through knowledge acquisition”. Jensen (2003:69) asserts that the 

right information will guarantee knowledgeable, active and informed farmers who can participate 

wisely in the country‟s economic production and consequently development. He argues that the 

informed and knowledgeable farmer, like any other citizen within a social milieu, needs neutral, 
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trustworthy information- knowledge of the facts, if he must develop the right attitude towards 

agricultural development of the country.  

However, to communicate the right information to a farmer, Yahaya (2003:84) says three 

elements are vital for success in communicating with farmers: these include: Visit Farmer 

Orientation where the agricultural communicator must use a vocabulary that presents issues and 

problems from the farmers‟ point of view of how to solve a problem; Serial Target Change 

means that information must reach the farmer when he needs it in order to enforce a new 

behaviour which becomes part of his routine practice; Media Network which deals with the 

media group (broadcast, print, interpersonal) selected carefully and then integrated in a way that 

builds upon their unique advantage so that a “a multiplier effect” is achieved. This can be 

accomplished by using channel strategies that are based on pre-programme research to determine 

where and how people get information.  

 Communication forms substantial part of agricultural development. Umar (2005:120) 

states that “it is important for extension agents to acquire communication skills that would enable 

them to effectively share ideas and information which may influence the decision of the farmer 

on a given subject matter” He adds that extension workers should present technical information 

in simplified manner that farmers may easily understand, remember and apply. Furthermore, 

communication is the cement that holds the society together. Yahaya (2003:103) states that “for 

over two decades, purposeful application of media and communication has played a vital role in 

rural development”. Food and Agricultural Organization (FAO) refers to it as the systematic 

utilization of appropriate communication channels and techniques to increase people‟s 

participation in development and to inform motivate and train rural populations mainly at the 

grass root levels.  
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The use of media to assist in Third World development came out of research findings 

aimed at reaching people at the village level. Prior to this time, the only link between 

development in agriculture and rural adopters was the extension workers. The challenge that 

came with these include: limited number of workers, transportation difficulties, and poor training 

of illiterate farmers. Moreover, the use of media can accelerate awareness of, and adoption rates 

towards recommended technologies through targeted information, motivational messages and 

training. Information plays a vital role in our present day society as a result of the advancement 

in Information and communication technologies (ICTs) it enhances the relationships.   

According to Camble (1992), man requires information to be able to manipulate factors 

of production such as land, labour and capital resources into meaningful and productive use. 

Agricultural information covers all published and unpublished knowledge on general aspects of 

agriculture and consists of innovations, ideas and technologies of agricultural policies (Aina 

1990). According to Ozowa (1995), agricultural information provides the data used for decision 

making which is needed for overall development of agriculture as well as improve the living 

standard of farmers.  

The objectives of agricultural information can hardly be realised if farmers have no 

access to information (Olawoye 1996). Agricultural information creates awareness among 

farmers about agricultural technologies for adoption. Agbamu (2006) opines that information is 

the first and indispensable step of an adoption process. Adefuye and Adedoyin (1993) suggest 

that for a steady flow of accurate understandable and factual agricultural progress, farmers must 

know, and act in accordance to agricultural information. Therefore, how far people progress in 

whatever they are doing in agriculture depends largely upon the availability and access to 

accurate and reliable information. Obinne (1994) believes that the major setback in agricultural 
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production in Nigeria is not lack of recommended practices needed for economic growth and 

rural transformation but that of disseminating the recommended practices to end-users.  

According to Adeniji (1977) and Idowu (1994) a body of knowledge amassed from 

research as well as indigenous technical knowledge in the contemporary world is immense. They 

argue that the impact of the knowledge on human development lags behind this enormous 

knowledge. They claim that the situation is more so in the field of agriculture where the system 

that form the entity are stratified into highly formally educated technology generation 

(researchers), relatively well educated technology dissemination system (extensionists) and a 

mass of technology utilizing system (farmers) who have little or no formal education. The 

implication of this stratification, according to them, is that messages, production 

recommendations, field problems and innovations transferred from one system, to the other, as 

well as within each system have not been effective in achieving a commensurate development in 

agriculture.  

Communication therefore is to be conceptualized as a process of information flow by 

which ideas are transferred from a source to a receiver with the intent to change his/her skills. 

Adebayo (2004) opined that communication is a key process in information dissemination in 

agriculture. In a similar vein, Udall (1983) suggested that communication can be regarded as a 

process by which one person (or group) shares and impacts information to another. According to 

Van Den Ban (1972), rigid social structure is one of the reasons why traditional farmers usually 

become suspicious of all government actions. He believes that farmers do not trust the high-

status government officials and are not confident that the officials will act in their interest.  

Opinion leaders, according to Okwu (2006), are usually characterized by more use of the 

mass media, higher levels of gregariousness and self-perception to influence others and as having 
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attributed roles as source and guide. The identification of opinion leaders as intervening variable 

between the mass-mediated message and audience is significant in the study area for diffusion of 

agricultural innovations where the more information – active farmers become opinion leaders to 

the less active ones. Pickering (1984) suggests that in areas emerging from large subsistence 

agriculture, extension services are generally poorly organized and frequently are subject to 

political and administrative abuse. He believes that many extension agents tend to be younger 

than their audience in general a grave disadvantage in rural traditional societies. According to 

Awa (1992), lack of sensitivity to local beliefs and knowledge can severely reduce the ability of 

technical and extension workers to learn from local peoples‟ knowledge and experience, which 

could otherwise render a development project less worthwhile to all concerned. Beynon et al. 

(1998) as reported by Agbamu (2005) states that agricultural extension was associated with 

information, which the public good character of which depended on;  nature of its provision by 

mass media or personal contact, its speed of diffusion and time sensitivity, whether it was 

embodied in physical inputs.  

 According to him, pure agro-information, which was not embodied in a physical product 

was generally, regarded as both non-sub tractable and non-excludable. Agbamu claimed that if 

the information diffused rapidly there was incentive for farmers, not to pay for the information 

by obtaining the information from other farmers. Obinne (2012) reiterates the fact that the field 

of discourse in the communication process indicates a shift from the linear to be systems 

approach which emphasizes the synergistic interdependence of the elements in the process  

The integration of farmers' perspectives and indigenous knowledge into the research 

process could enhance the relevance and acceptability of the new innovations. No doubt there are 

limitations to the farmers' knowledge, especially technical knowledge, but the examples given 
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above clearly indicate that in many cases, scientists could have improved their research results 

and made the technologies recommended more acceptable if farmers' knowledge is seriously 

incorporated into the research process. The incorporation of farmers‟ knowledge into the 

agricultural research and innovation process is steeped in the participatory paradigm which 

requires a shift in the way individuals are considered, from passive recipients to active agents of 

development efforts.  

There are a number of reasons for this shift, the major one of which is presented by 

Ascroft and Masilela (1994), that “If peasants do not control or share control of the processes of 

their own development, there can be no guarantee that it is their best interest that is being 

served.” Common features of this perspective are the emphasis on people, the endogenous vision 

of development, and the attention to power and rights issues. The underlying goal of 

participation is, to empower communities, groups or individuals to determine their own 

direction, objectives and options for change, make well informed decisions, take collective 

action to achieve their goals and monitor and evaluate if they are getting where they want to be.  

The goal of participation is to empower people by equipping them with capabilities and 

providing them opportunities to take control and give direction to the change process to improve 

their livelihoods (Huesca, 2003). It requires open sharing of information and opinions in all 

directions, identifying areas of conflicting interests and collective assessment and testing of 

options that can fulfill needs while capitalizing on opportunities and compromising on conflicts. 

This places participatory communication at the core of sustainable develop ment. Facilitation of 

participatory communication processes inherently implies “giving voice”, hence power, to all 

parties involved. These processes should be based on a thorough stakeholder analysis. This 
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analysis helps to understand who has what stake in the process and what functional and power 

relations exist amongst and within the different stakeholder groups.  

Understanding people‟s positions, interests and relations is required to design and employ 

the most suitable communication and engagement methods to raise interest in and initiate the 

dialogue. Rather than applying a standard set of recipes from a toolbox, situation specific 

processes need to be designed with a clear and mutually agreed objective. The process design 

should be based on considerations such as existing inter- and intra-group dynamics, language 

choice (both from an ethnic as a vocabulary perspective), access to and suitability of media or 

channels to be used, external noise that may occur and anticipated effects of both the internal 

processes and the external noise.  

2.3 The Potential of Television in Agricultural Development 

Broadcast media are powerful communication tools proven to be effective in promoting 

agriculture and development in rural areas (Chapman, 2003; Cremedas and Lysak, 2011) as such 

it is a tool for the delivery of quick information (Nakabugu, 2001; Binswanger et al., 2010). In 

the same vein, radio and television as integral parts of the media are considered as effective tools 

for communicating development (Hussain, 1997; Nazari and Hassan, 2011). In terms of effective 

rural communication, radio is considered as most effective, especially in developing countries 

(FAO, 2001; Nazari and Hasbullah 2010). Television has also proved to be a profound means of 

communication and potentially capable of leaving tremendous effect on the audience as well as 

the society (Verhoeven, 2010). Undoubtedly, television is an influential and appealing medium 

capable of drawing the attention of too many viewers regardless of the literacy or illiteracy status 

of its audience (Castiez, 2001). In comparison to radio, television has visual potential which 

enhances its values. In order words, it is a „seeing‟ and „listening‟ medium unlike the radio which 
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is only for listening. Although the cost and expenditure of television exceeds that of radio, it is 

more effective and powerful from the educational viewpoint (Elman, 2010).  

Furthermore, according to Arokoyo (2003) and Vietnam Laverack and Dap (2003), 

video, radio, television, single-page (flyers), publications and posters are the major sources of 

information for the farmers. Often times these materials have English as their communication 

language and by so doing, it is required that the farmers should have basic education in order to 

be able to access the information therein. Many researchers and educators have tested the 

knowledge of farmers and other clients toward the delivery of educational information (Trede 

and Whitaker, 1998; Suvedi et al., 1999; Orhan Ozcatalbas et al., 2004; Opara, 2008; Nazari and 

Hasbullah, 2008; Vandenabeele and Wildemeersch, 2012; Díaz-Pichardo et al., 2012). The 

outcomes of their studies indicated that different media and methods are used by Extension 

educators to communicate emerging new technologies to farmers.  

Among the wide diversity of mass media, radio and television, due to their wide and vast 

range of audiences, have had an outstanding position from informal teaching point of view and 

are considered as the best cultural and educational media (Tancard et al., 2005). Ball-Rokeach 

and DeFleur (1976) believed that media are the agents for transferring information from one 

system to another (audience) based on their needs. They mentioned that media play important 

roles to attract people by providing necessary information for them and it helps the social system 

as well. Escalada (2007) believed that the common electronic media which consist of radio and 

TV is regarded as very effective in communicating the latest knowledge to the farmers. 

Similarly, Al-Namlah (1998) reported positive effect of television to inseminate farmers‟ 

knowledge in all farming process. From the assertions above one can rightfully say that 
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broadcast media has a powerful effect and is essential in the transfer of information to a diverse, 

heterogeneous and it is effective for the transference of agricultural messages.  

Television as a tool for agricultural development has a distinct advantage over radio 

because of its combination of sight and sound. Television has been found to be effective in 

situations where radio is limited, like in cases where demonstration is necessary to show a way 

of doing things such as mixing of fertilizer or oral rehydration therapy (Ansah, 1991). Television 

is good and reliable for rural development. It has dual advantage of vision and hearing. It has 

immediacy and gives the message as it happens in true life with all the verve and vitality 

surrounding the occasion (Omenesa, 1994). The audience maybe led to imitate the behavior 

presented by a model if they can see the rewards of the behavior.  The audience may be led to 

avoid the behaviour presented by a model if they see the negative consequences of the behaviour. 

The model should be presented in a real situation so that the audience can relate the behavior to 

everyday life.  

The strength of television for development communication is clear because it is 

prestigious, persuasive and it combines audio with visual. However, television tends to be 

monopolized by powerful interests because of its prestige. It is not always available in all rural 

areas and it is expensive to run in terms of its production and reception.  

2.4 Importance of Television in Communicating Agricultural Development 

Agboola, (2000) explains that information plays a key role in agricultural development 

and production and their effective communication will help facilitate mutual understanding 

among farmers, agricultural scientist and extension workers. In support of Agboola‟s explanation 

Kaye (1995) opines that good information improves decision-making, enhances efficiency and 

provides a competitive edge. Knowledge and information are basic ingredients for increased 
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agricultural production and productivity. In the same vein, Opara, (2008) clarifies that 

information is a critical resource in the operation and management of the agricultural enterprise. 

Abbas et al. (2008) also argue that lack of information adapted to local needs and lack of 

technical knowledge at farm level are the important factors responsible for this low yield.  

Information is therefore considered as one of the most important resources in agriculture 

and rural development that assists the farmers to take decisions and appropriate actions for 

further development related to farming (Harris et al., 2001; Morrow et al., 2002 and Stefano et 

al., 2005). Examining the submission of these scholars above, they to dwell on the role and the 

importance of information to agriculture but fail to acknowledge the method of passing the 

agricultural information for proper and effective participation. Thus Mass media method of 

information dissemination is crucial in agricultural development.  

Mass media methods in agricultural information dissemination generally, are useful in 

reaching a wide audience at a very fast rate. They are useful as sources of agricultural 

information to farmers and as well constitute methods of notifying farmers of new developments 

and emergencies. They could equally be important in stimulating farmers‟ interest in new ideas 

and practices (Ani et al. 1997). Radio and television are the most effective tools in 

communication for the support of development (Hussain, 1997). TV can provide an illiterate 

person valuable instruction and education in agriculture, health population control, sanitation and 

other aspect of his daily life (Rahman, 1999).  

From whatever theoretical or ideological perspective we may view the social role of the 

mass media in general and television in particular, it is generally agreed that they constitute a 

crucial variable in the development process of any society. Even in developing countries like 

Nigeria, governments and individuals invest a great deal of resources in the mass media because 
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these media are credited with a lot of power and influence. The intellectual roots of this belief 

could be found in the works of Western scholars like Lerner, Pye and Schramm, among others.  

According to Schramm (1964:19), “countries in a hurry cannot afford the luxury of an 

inert mass. They require the active and informed cooperation of their village people as well as 

their city people. Their human resources are indispensable”. Therefore, they are going to have to 

speed the flow of information, offer education where it has never been offered before, and teach 

literacy and technical skills wisely. This is the only way they can rouse and prepare their 

populace to climb the economic mountains, and the only way they can do it and keep the 

timetable they have in mind is to make full use of modern, communication (Schramm, 1964).  

Going by the picture given by Schramm above, many decades ago, it is glaringly evident 

that the organ of mass communication occupy a crucial place of pride in whatever kind of goal a 

nation wishes to pursue be it politics, economics, technology, physical, agriculture, or otherwise. 

Nothing seems more important in agricultural development than the dissemination of latest 

agricultural technologies among the farmers. Agricultural extension organizations are entrusted 

with this primary task for which they use a variety of extension teaching methods/media. An 

important objective of the agricultural policy of Nigerian government in the area of agricultural 

extension and technology transfer is to disseminate useful and practical information relating to 

agriculture, ensure practical application of such knowledge and mobilization of farmer‟s 

resources for the purpose of improving their welfare (FGN 1988). One of the strategies 

employed in achieving this objective is through establishment of effective communication 

channels among researchers, extension agents and farmers. Television is one of the media being 

used for this purpose both by public and private sectors 
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Laogun (2005) says that Television is another dimension to radio broadcasting. It 

therefore increases the scope of methods available to the extension worker. Television offers the 

people an opportunity to use two major senses-seeing and hearing in the teaching learning 

process. For the extension worker, he can demonstrate as well as talk. The viewer is not in a 

position to ask questions to clarify the points made in a television presentation. For this reason, 

television programmes require meticulous preparation. Every piece of equipment must be in 

place and the dialogue must be well thought out. Television programme have the advantage of to 

handle emergency information, reach people who cannot read, reach people who cannot attend 

extension meetings and builds interest in other extension activities. 

2.5 Participatory Approaches to Agricultural Communication 

The idea of „participatory development communication” draws attention to the emphasis 

on two-way communication processes, and a departure from one-way communication 

approaches that involve disseminating messages, transmitting information, or persuading people 

to change their behavior. Participatory development communication gives preference to  

horizontal approaches that involve encouraging dialogue centered on problem analysis and a 

search for solutions, as well as bottom-up approaches that aim to raise the awareness of decision-

makers. These approaches are based on a process of community communication. The low 

performance of agriculture sector does not only threaten the livelihood but it also  affects the 

production capacity of natural resources base, accelerates environmental degradation and fails to 

address poverty and malnutrition (Ashley and Maxwell 2011).   

Empowerment and participation are two most important issues in agricultural 

development programs. Participation is critical, in order to come up with successful and accepted 

programs since they facilitate the development plans. Empowerment refers to process in which 
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community gives or gets power from another. Participation as empowerment is an approach in 

which people hold complete power over and are in full control of a program. Participation refers 

to involvement of marginalized groups in development process, which intend to build peoples 

abilities to access and control of resources, benefits and opportunities towards self- reliance and 

to better standard of living. Farmer‟s participation plays a vital role in economic development 

and poverty alleviation. Without participation there would be no  program, no development. Lack 

of participation in decision-making to implement agricultural policies can lead to failure in 

agricultural development.  

There are five types of farmer‟s participation according to (Aref 2011) they include: 

empowerment, partnership, interaction, consultation, informing, and manipulation. There are 

various reasons why active participation is very hard to achieve including people‟s lack of 

knowledge, confidence, capital, skills. Ignorance is considered as the main barrier to farmers‟ 

participation in agricultural projects. Farmers‟ participation in planning and decision- making, 

shortage of incentives to those who participate, and lack of capable organization were 

contributing factors to farmers‟ lack of participation (Aref 2011). According to Iqbal (2007), 

most agricultural projects fail because when projects are designed, farmers or local ethics, 

culture and socio-economic characteristics are not considered which lead to outside agents not 

being able to develop and recommend appropriate technologies that are compatible with the 

target group. Douglah (1997) also added that poor adoption and failure of agricultural projects 

are results of lack of participation of the target group in all stages of the projects. He said that 

people are not given chance to participate in all decisions that affects their lives directly.  

Government officials and experts support the idea of participation in principles but at 

ground level there is no common agreement while Blay et al. (2008) found that involving target 
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group or local knowledge has weaknesses such as solutions which are based on limited scientific 

understanding of processes, limited technical knowledge and dissemination of results may be 

limited to gender or specific socio-economic groups. Festo (2003) stated that the use of top- 

down approach is one of the major factors causing failure of agricultural projects and that 

approach builds on farmers‟ experience instead of promoting empowerment and building farmers 

capabilities. 

According to Anaeto, Onabajo and Osifeso (2008:166) participation is necessary in order 

to share information, knowledge, trust, commitment and a right attitude in planning and 

implementation development programmes. This goes to say that participation is essential in 

achieving development, because if people are not involved in the development process, and their 

ideas are not valued, they will be distrustful and not want to accept any innovation brought. 

Hence the importance of participation in agricultural communication is important. 

2.6 Small Scale Farming 

The Nigerian agricultural sector is characterised by a multitude of small scale farmers 

scattered over wide expanse of land area, with small traditional holding ranging from 0.05 to 0.3 

hectares per farm land, rudimentary farm systems, low yield per hectare Olukosi and Erhabor 

(1987). Agriculture provides primary means of income, employment for Nigerians and accounts 

for about 27% of total Gross Domestic product (GDP) and about 70% of labour force FAO 

(2003) and World Bank (2010) 

 Small-scale agriculture has been defined by Kirsten and Van Zyl (1998) to be the 

production of crops and livestock on a small-piece of land without using advanced and expensive 

technologies. This type of farming is usually characterised by intensive labour and in most cases, 

animal traction, limited use of agrochemicals and supply to the local or surrounding markets. 
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Unlike large-scale commercial agriculture, it plays a dual role of being a source of household 

food security as well as income from sale of surplus Kirsten and Van Zyl, (1998).Small-scale 

farming is a natural outgrowth of sustainable agriculture, which is essentially agriculture that 

produces abundant food without depleting the earth's resources or polluting its environment. It is 

agriculture that follows the principles of nature to develop systems for raising crops and 

livestock that are, like nature, self-sustaining. 

 Small-scale farming is ecologically friendly in that less land is cleared for cultivation, 

there are fewer emissions due to less use of fuel-driven machinery and the market is usually local 

implying less carbon miles. On the other hand Agriculturalists and others claim that per unit of 

area small-scale agriculture is far more productive than commercial agriculture in terms of total 

output from the piece of land. Economically, small scale agriculture enhances local economic 

development as it is a source of employment and keeps most of the income local as the market is 

predominantly localised. Socially, especially on traditional lands, the produce is first meant to 

feed the household thereby contributing to food security Bravo-Ureta and Pinheiro(1997). This 

means that there is a proven inverse relationship between farm size and its productivity. In other 

words, smaller farms are more productive and efficient but tend to lose their productivity as they 

grow in size. 

 Despite this importance, small-scale farming is slowly being less practised and farmers 

are facing problems due to a number of factors; such as reliance on limited technical and 

financial support, indifference among the youth to farming, government policies that are in most 

cases not area-specific, reliance on other livelihood sources such as formal employment and 

social grants, lack of Education, Lack of Finance and Lack of information. According to Ozowo 

(1996) one of the constraints faced by small scale farmers is lack of very vital information.  
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 The vital information referred to include information on product planning such as what 

crop and variety to grow at a given season with marketability of such a crop as an important 

deciding factor. As suggested by Parrish et al (2005), small scale farmers also require 

information on current prices, forecast of market trends and sales timing which assist farmers in 

ensuring that they do not cause a market glut. Having all these kinds of information is important 

but in some cases, for example information on loan facilities might be in existence but due to low 

level of literacy farmers are mostly unaware it exist Ozowa (1996). 

 In line with what Ozowa said, Sibale (2010) and Key and Runsten (1999) attributed the 

lack of vital information to the scattered and unorganised nature of small scale farmers and lack 

of communication tools in most developing countries. These factors are known to leave most 

farmers ignorant of potential markets and having to rely on extension workers, where they exist, 

otherwise it is by word of mouth which in most cases the information is distorted and inaccurate 

(Sibale, 2010). 

 Hence the importance of information for small scale farmers cannot be overemphasised. 

It is also important that this information reaches the farmers as and when they need it. Therefore 

many Broadcast media houses (radio, television) include agricultural programmes in their 

programme line-up so that farmers will have a channel for information transfer. These 

programmes include discussions or interviews with stake holders, and other farmers on issues 

that are of importance to farmers and help them improve farm yield. “Noma Tushen Arziki” 

television programme of PRTVC is one of such programmes that have been on for a while and 

reaching out to farmers with new innovations and system of farming so as to improve their farm 

yield and curb the issue of hunger and poverty.  
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2.7 “Noma Tushen Arziki” Television Programme 

“Noma Tushen Arziki” is a thirty-minute agricultural programme aired on Mondays from 

4:30pm to 5:00pm on the television arm of the Plateau Radio Television Corporation. It is a 

programme which incorporates a wide range of ideas and information on agriculture; and 

addresses issues on both animal and crop farming. The Hausa language is used during the 

programme because it is a common language spoken by people in the state. The format of 

“Noma Tushen Arziki” television programme is consistent but the content varies from one 

edition to the other, this is to ensure that the programme presents various issues and events that 

require farmers understanding. The programme is aimed at informing, creating awareness, 

enlightening, and persuading farmers to adopt new farming techniques and helping them better 

existing ones. The strength of this programme is creating awareness especially to farmers and 

this all important goal is not only limited to the television, but it has extended to all media for 

instance the mobile phone which is presently preponderant and easy to acquire (Fagurusi, 2015). 

The mobile phone is fast becoming a useful medium of communication which is quite different 

from the television basically because of its availability and owners proximity. This later part 

makes it more vibrant and apt for reach especially to farmers (Mitra, 2010).      

 Efforts have been made by development, agricultural and media scholars to increase the 

capacity of agricultural programmes to meet the food demands of Nigeria‟s growing population 

by addressing the challenge of low farm yields (Miri, 2011). The peculiarity of modern day 

communication in communicating these efforts is largely on availability, speed, accuracy and 

precision of agricultural innovations to farmers (Shitak 2011). Thus, the mainstream media has 

been in the forefront in actualizing some, if not all the characteristics stated above. However, at 

the beginning of the 21st century, the evolution of the  new media in this case, the mobile phones 
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with its acceptability and wider usage in rural areas presents additional opportunity for 

agricultural communication to reach out wider to farmers with messages on new innovations. 

Fagorusi, (2015:85) explains that  

Mobile phones are critical to the future of crop production and animal rearing 

especially in rural areas where activities are dominant. A deep integration of 
mobile phones into other existing new media forms will make its use more 

effective to address the issue of food security that mobile phones with advanced 
features also serve for radio communication and smart phones can be used to 
search for information by browsing the internet.  

 
The above is true; however, the use of mobile phones for disseminating Agricultural messages 

comes with a lot of limitations. These limitations range from farmers having limited knowledge 

about the specialized use of mobile phones; the cost of buying smart and android with 

multimedia functions as well as buying data bundles to access internet facilities is high. Our 

indigenous languages are not factored in the design of phone apps hence limiting the 

understanding of its usage in communicating agricultural messages.  Where farmers are even 

fortunate to own smart phone, their usage is limited to answering calls and snapping pictures.  

Communicators should work towards developing programmes for agricultural communication. 

All stakeholders in the agricultural sector need to work together to build the capacity of farmers 

in mobile phone technology, to accomplish this, time, effort and resources need to be expended. 

In the same vein radio is an interactive media, though a blind medium, it has enormous 

capability to stimulate the listener‟s imagination (MacLeish, 1999). That is to say, it gives the 

audience a sense of belonging to the aired programme. Radio has proved to be most effective in 

bridging information gap and promoting agricultural development in rural areas. Moemeka 

(1981:44) as cited in Ifeanyi (2017), states that: 

Radio is a veritable medium of development. It is inexpensive both to own and to 

maintain makes it affordable to most people, simplicity of its operation makes its 
application easy by both literate and non- literate owners and the use of batteries 
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removes the obstacle posed by power supply, as it is a major area of concern in 
Nigeria. 

  

Radio is well-acknowledged by scholars as seen above as an indispensible medium. However, 

the delivery of agricultural information and the need for participation is an issue of concern.   

Ifeanyi (2017), studied Radio Communication and Agricultural development an Appraisal of 

“Harama Manoma” programme on Kano State. The research appraised the influence of “Harama 

Manoma” radio programme on the agricultural practices of Karu Local Government Area of 

Kano State. The programme though has great potential of promoting agricultural development 

because of the reach and cheap nature of radio as a medium,  however, it is not participatory in 

nature. Using structured questionnaire, and qualitative research methodology, the study revealed 

that majority of farmers about 72.5% attest to the fact that communication style is an imperative 

aspect of radio communication. The research discussed agricultural communication and the role 

of radio in agricultural development. The conclusion of the study highlighted the importance of 

the radio programme “Harama Manoma” and suggested ways to improve it. The study is 

important to this research because it authenticates the fact that agricultural programmes in the  

media, in this case radio, is crucial to agricultural development and therefore require a level of 

farmers‟ participation in both the listening and the packaging of programmes. Despite the fact 

that the study validates the importance of radio programmes to agricultural development, it 

uncovers little or nothing about the programme influence of television programming on farmers 

given the fact that television has an advantage of not just sound but pictures hence the 

differences and indeed the significant relevance importance of the present research. 
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2.8 Review of Studies on “Noma Tushen Arziki”, 

For instance, in the study carried out by Pam Hudung Dafei a student in the University of Jos on 

“Noma Tushen Arziki”, viewed television as a vehicle for rural agricultural development using 

PRTVC agricultural programme as a paradigm. Pam (2014), in her work, sorts to determine the 

level of viewer of “Noma Tushen Arziki”, to also evaluate the level of viewer accessibility of the 

programme. It further examines the factors that militate against the programme “Noma Tushen 

Arziki” in order to make relevant recommendation.  

The study reveals that farmers are aware of the programme but not all of the farmers have access 

to the programme. It also revealed that farmers are aware of the importance of the programme 

however, Plateau state government on its part has failed in their responsibility of educating the 

general public on the relevance of the programme and farmers who practice one form of farming 

or the other. The study has enhanced the believability among farmers and television has been 

found to be necessary for agricultural development. Examining this study, it is evident that the 

research was limited to viewers‟ perception on the effectiveness of “Noma Tushen Arziki” for 

Agricultural development.  

In another study carried out by Julie Oke Ajaluke a student of University of Jos on 

Television programmes and crop production in Plateau State: An Assessment of PRTV‟s “Noma 

Tushen Arziki”. Ajaluke (2014) in her study, set to ascertain the gratification derived by people 

from agricultural broadcast and the extent to which the information gotten is utilized by people 

especially people interested in the sector, farmers and investors in the area.  

The study shows that television programmes have enabled many people get agricultural 

awareness on crop production and have helped audience in acquiring proper knowledge on crop 
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production and also improved their awareness on farming strategies, through viewership of such 

programme. It also revealed that farmers are aware of the “Noma Tushen Arziki” programme 

and farmers put into practice new innovation they learn on the programme. Also television 

agricultural programmes have helped in sharpening the agricultural sector in Plateau state. The 

study further revealed that if agricultural programmes are properly packaged and utilized, they 

can be useful in enhancing crop production in the entire country” Ajaluke (2014).  The study was 

carried out to only investigate farmer‟s perception of the information roles of “Noma Tushen 

Arziki” transmitted by PRTV.  

Therefore, there is a need to also determine farmer‟s accessibility to the programme “Noma 

Tushen Arziki” and ascertaining the effectiveness of “Noma Tushen Arziki” Programme in 

helping farmers improving their production, as well as identifying ways in which the structure 

and content of “Noma Tushen Arziki” Programme can further enhance farmers‟ agricultural 

productivity. 

It is also pertinent to examine the level of farmers‟ participation in the programme 

content formation, method or means of feed back in the programme and evidence of “Noma 

Tushen Arziki” programme on the farmers‟ agricultural activities. To achieve this, the study is 

designed to determine the elements of “Noma Tushen Arziki” programmes‟ effectiveness in 

terms of disseminating agricultural information for Small-Scale Farming Development in Du 

District, Jos South Local Government, Plateau State. 

Mohammed, K. Y. and Olabode, I. B. (2002), in a research paper entitled, “Measuring the 

Impact on Farmers of Agricultural Radio and Television Programmes in Southwest Nigeria ”, 

investigated farmers perception of the informative value of “Agbeloba” radio and “Ejekaroko” 

television agricultural programmes broadcast on radio and television. Using questionnaire as an 
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instrument of data collection, the study showed that farmers received these programmes on their 

radio and television sets, and that they perceived that both of the programmes have substantial 

value in terms of relevant agricultural information. The conclusion of the study highlighted the 

importance of radio and television programmes to farmers and the importance of advertising 

messages in generating additional funding for the programmes as long as it does not interfere 

with programme benefit. The study is important to this study because it affirmed the importance 

of television as an effective tool in disseminating agricultural information. It also emphasised the 

importance of television programme in terms of its visual advantage in small scale farming 

development. However, the research tilted towards the impact of these agricultural messages on 

farmers with little emphasis on the programmes under study. This research therefore attempted 

an assessment of “Noma Tushen Arziki” television programme with a view to determining the 

element of its effectiveness in disseminating agricultural information in Du District of Plateau 

State. 
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2.9 Media Mix 

 Many development interventions have failed to generate the desired impact among 

African resource-poor farmers for reasons including the centralised and top-down approach, lack 

of active community participation, and over reliance on external strategies and channels to 

deliver information and technologies. However, rural communities have well established 

communication systems through which they traditionally generate, store, share, communicate 

and utilize information. Local communication channels and networks  provide an effective means 

for rural communities to access various types of information related to their farming and day-to-

day life. 

 Indigenous media has been proven to be very potent in creating a critical mass of real 

communication for substantial change (Burnay, 1997). Fafunwa, cited in Adekunle (1995:61) 

also notes that indigenous media can be used to raise the standard of living in the rural areas by 

using them in adult education programmes to teach basic health habits and technology. Folarin 

and Mohammed (1996:110) also called attention to the fact that indigenous language press can 

be a veritable instrument in mobilizing the vast majority, who are unlettered in English language, 

to be involved in the political process.  

The increased importance of community media is based on the fact that media houses are 

located in the urban areas and do not effectively reach the larger population in the rural areas. 

According to Anaeto ( 2010, 146), at times, some urban-based media houses claim to be engaged 

in rural broadcasting/reporting but the programmes and issues presented are hardly relevant to 

the needs, hopes and aspirations of the rural people.  

Howley (2005:2) defines community media as:  

Grassroots or locally oriented media access initiatives predicated on a profound 
sense of dissatisfaction with mainstream media form and content, dedicated to the 
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principles of free expression and participatory democracy, and committed to 
enhancing community relations and promoting community solidarity. 

 

Community media are those media which are developed and managed by people sharing 

common values and aspirations in a small geographically defined area which promote access and 

participation for development. These are media, be it newspaper, radio or television which have  

been adapted for use at the community level for the purpose of development. Kasoma (1991), in 

explaining what a rural/community newspaper is, says it is:  

A regular publication which carries news stories, features, editorials, illustrations 
and/or pictures as well as advertisements for rural people. It is put together and  
published by rural folk in their own place…. To qualify as a rural/community 

newspaper, therefore, a publication should not only be published in rural areas but 
should also be compiled and published by villagers themselves.  

 

This explanation emphasises the geographical community, in terms of locality and the audience. 

It stresses the participation of its members in almost all aspects of the process of mass 

communication: from ownership and establishment of the means of communication to 

management and production. Others would also equate this system with the concept of 

„alternative‟ media. Masilela cited in Karikari (2000:46), for example, sees no distinction 

between alternative media and community media. According to him: 

Alternative media are distinguished by their ownership and management 

structures, their financing, their regulation, their programming and their policy 
stances on issues of access and participation. In terms of their ownership and 
management, alternative media are community-owned and managed through duly 

elected representatives or direct and voluntary community participation. In terms 
of their programming, alternative media carry community-oriented programming 

produced by community members for community members. In terms of their 
policy stances on issues of access and participation, alternative media are highly 
responsive to highly targeted audiences and use interactive methods as much as 

possible. 
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The characteristics of community media include: Local/community ownership and management; 

localised contents and programming; Decentralised and democratisation of the media; 

Participatory and interactive; Non-profit oriented; Limited coverage or reach, and Utilize 

appropriate, indigenous material and resources.  

Wallace (1996) emphasizes that native media, when used for local people, in arts, 

writing and verbal messages, is powerful in bringing about desired changes in the lives of 

people. The potentials of traditional or oral media could be harnessed to bring about change and 

development. The traditional media are grounded in Indigenous culture, produced and consumed 

by grassroots members of traditional societies. According to Ugboajah (1989:233), they 

reinforce the values of the society. They are “visible cultural features often quite strictly 

conventional, by which social relationships and a world view are maintained and defined.  

As underscored by FAO (1998:8), traditional folk media are cultural resources that 

accumulate indigenous knowledge, experience and expression passed down from generation to 

generation. Woven into proverbs and poems, songs and dances, puppet plays and stories rhythms 

and beats, they are embedded with a strong sense of cultural identity, which can be a potent force 

for development. In many cases, these media are the traditional conduits of indigenous 

knowledge, experience and culture. When they are creatively used, these cultural resources can 

be a subtle and effective way of introducing development ideas and messages.  

In contrast, exogenous channels like the mass media are intended to reach a mass 

audience that is, they are channels of communication primarily used to reach the vast majority of 

the general public. The most common platforms for mass media are newspapers, magazines, 

radio, television, and the Internet. However, in contrast with the indigenous media, these media 

have limited coverage, are more rigid, and local people are often skeptical about externally 
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controlled channels and information. Even extension personnel and radio, the most widespread 

forms of exogenous channels, fail to reach many rural people (Mundy and Compton, 

1995).Unfortunately, local knowledge and practices were not given due consideration in many 

development efforts in the past using modern media. 

Therefore, it is also important to integrate Indigenous Knowledge with exogenous 

knowledge since local farming systems at times face challenges that farmers are unlikely to be 

able to address without access to exogenous knowledge and information. Exogenous knowledge 

refers to the information made available to the rural community from the sources outside its 

boundaries as part of the information transfer process to support modernization (Mchombu 

1995:124). The importance of improving the existing agricultural Indigenous Knowledge by 

integrating it with exogenous knowledge is important (Hart and Mouton 2005; Madukwe 2006). 

The integration adds value to local knowledge, innovations and practices rather than replacing 

them. For example, Dove (2000) found out that the successful production of rubber resulted from 

the confluence of indigenous and exogenous knowledge in Southeast Asia. It is obvious from the 

aforesaid that not only indigenous knowledge is significant for reducing hunger and poverty but 

also exogenous knowledge is important too. However, poor people lack access to exogenous 

knowledge and information, as well as opportunities to share their own knowledge.  

2.9 Theoretical Framework.  

 Theoretical frame work is very important to every research work. It is a particular 

perspective, or lens, through which a topic can be examined. Asmah (2009:34) categorically 

accepts the submission that theories are formulated to explain, predict and understand 

phenomena; in many cases to challenge and extend existing knowledge within the limits of 

critical assumptions. In view of the above assertion, this research will employ The Democratic-
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participant theory as propounded by Dennis McQuail in 1987 and the Development Media 

Theory as propounded by Dennis McQuail in 1987. 

2.9.1 Democratic-Participant Media Theory 

The Democratic-Participant media theory calls for the decentralization and 

democratization of the media. This is to allow for easy access to channels of communication and 

the active participation of media audience in the media (Anaeto, 2010:19). Democratic-

participant Media Theory calls for greater attention to the needs, interests and aspirations of the 

receiver, in the society. In place of top-down, it calls for horizontal communication and a 

concern for feedback in socio-political communication. It recommends the associational and 

service modes as opposed to the command mode (Folarin,. 1998:30). This theory has been 

described as the press equivalent of grassroots democracy. The theory emphasizes that the 

audience is important in the communication and development process; hence the media should 

serve the needs, interest and aspirations of the receivers  

The emergence of the theory is motivated by discontentment with the libertarian media 

theory or free press and the social responsibility theory; such discontentment arose due to their 

failure to achieve social benefit anticipated for them. The two theories have also failed to stem 

the increasing tide of commercialization and monopolization of the privately owned media.  

The theory therefore opines that greater attention should be given to the needs, and 

interests of the receiver in a given democratic society. It advocates pluralism as against 

monopolization, and decentralization against centralism. It suggests that small- scale media 

enterprises should replace or co-exist with the media conglomerate. It also suggest horizontal as 

against top-down communication. It stresses its commitment to feedback in social political 

communication in order to attain complete, communication circuit. Interaction and participation 
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are the important concepts of the democratic participant media theory. Unlike the social-

responsibility theory, it focuses on the new small-media's development which the members of 

the group can control directly. 

 Ascroft and Masilela (1994) have argued that “if peasants do not control or share control 

in the process of their own development, there can be no guarantee that it is in their best interest 

that it is served”.  Without people actively participating in the media, agricultural communication 

will be characterized by perpetual suspicion of the entire message and lack of interest by the 

local people. This will in turn constitute a serious challenge to small scale agricultural 

development. When communicating agricultural programmes, there is need to take note of 

important factors such as language, belief, population, sex, traditional practice of farming in that 

area, etc. Thus, the need for the adoption of the democratic-participant media theory. 

2.9.2 Development Media Theory 

This theory propounded by Dennis McQuail (1987) canvasses media support for an existing 

government and its efforts to bring about socio-economic development. It argues that until a 

nation is well established and its economic development well underway, media must be 

supportive rather than critical of government, but assist them in implementing their policies. As 

the name implies, the theory relates to media in third world nations. It favours journalism that 

seeks out good news, requires that bad news stories are treated  with caution, for such stories 

could be economically damaging to a nation in the delicate throes of growth and change. The 

media is seen to fulfill particular social and political duties; hence media freedom while desirable 

should be subordinated to national integration, socio-economic modernization, promotion of 

literacy and cultural creativity. Development media theory seeks to accentuate the positive; it 

nurtures the autonomy of the developing nations and gives special emphasis to indigenous 
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cultures. It is both a theory of state support and one of resistance to the norms of competing 

nations and competing theories of media. As the press performs its responsibilities, according to 

McQuail (1987), it bears the following tenets in mind:  

  Media must accept and carry out positive development tasks that are in 
line with the policies formulated by the political leadership and freedom of 

the press should not be at variance with economic priorities of the 
government and the development needs of the citizenry.  

 

 Secondly, media should therefore give priorities to the coverage of those areas that touch 

on the lives of the people. In other words, content should be development-driven and should 

centre on socio-economic and political lives of the people.  

 Thirdly in the overall interest of development, the state has the right to intervene in media 

operations by the use of censorship devices, especially when the activities of the press are not in 

consonance with the development objectives of the government. Mass media should accord 

priority to politically, geographically and culturally contiguous developing countries in their 

coverage as part of the holistic strategy for less developed societies. McQuail and other scholars 

like him certainly deserve credit for their penetrating insight, especially into what appears to be 

common line of thinking among leaders of developing countries. But certainly, the expression of 

these principles can do with some fine-tuning, so as to make them more useful and at that same 

time in terms acceptable to all conscientious journalist, as working guidelines.  

 The Development Media Theory, thus, sees the media as powerful and therefore, an 

instrument by which development can be achieved in a society. This theory is hinged on the 

perception of the press as a powerful instrument that can be used to achieve positive 

development in any society Nwabueze (2005:5). Indeed, Wogu (2008) confirms that "the theory 

was propounded by African experts with the aim of channeling communication to development  



44 
 

needs in third world countries". It rests on the belief that the media should be at the vanguard of 

development and that the mass media should not only be instrument of development, but also 

drive and determine development.  

 The choice of this theory is clear from the fact that the study focuses on “Noma Tushen 

Arziki” television programme for small scale farming development. With this theory, we are able 

to centre our investigation on the role of the “Noma Tushen Arziki” in, promoting and achieving 

small scale development in the agricultural sector in Du District of Plateau State of Nigeria. The 

theory directs communication experts to the potential ways of using the media such as the PRTV 

to make development possible. This involves the planned and organized utilization of 

communication techniques (both mediated and non-mediated) to promote sustainable 

development by disseminating and sharing relevant information, and by eliciting active and 

conscious participation of the beneficiaries of development. 

Folarin (1988:74),  in support of Burgoon and Ruffer (1978:77), and  McQuail (1977:68), who 

are psychologists, sociologists and human communication experts respectively, has stressed the 

relevance of the theory in changing human reasoning and behaviour for good on a given change 

situation. This theory serves as the framework for ascertaining the power, capability and role of 

mass media, in bringing about a change of attitude and behaviour on the part of the target 

audience. In this study, it serves as basis for ascertaining the persuasiveness and convincing 

power of “Noma Tushen Arziki” television programme to change old attitudes and practices of 

rural farmer and bring about small scale farming development in Du. 
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CHAPTER THREE 

METHODOLOGY 

3.0 Introduction  

This chapter is concerned with description of methodology and procedure used in this 

study. Therefore, it comprises of the research design, research population, research instrument 

and data collection, sampling techniques and instrumentation. Others include procedure for data 

collection and procedure for data analysis. 

3.1 Research Design 

This research adopted both the qualitative and quantitative approach to research, which is 

expected to assist in the collection of data on the topic under study. Qualitative research involves 

the use and collection of a variety of empirical material such as case study, personal experience, 

introspective, life story interview, observational, historical, interactional, and visual text that 

describe routine and problematic moments and meaning in individual lives.  
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Denzin and Lincoln (2011) define qualitative research as multi-method in focus, 

involving an interpretive, naturalistic approach to its subject matter. This means that qualitative 

researchers study things in their natural settings, attempting to make sense of or interpret 

phenomena in terms of the meanings people bring to them. Cresswell (2012) defines it as an 

inquiry process of understanding based on distinct methodological traditions of inquiry that 

explore a social or human problem. The researcher builds a complex, holistic picture, analyzes 

words, reports detailed views of informants, and conducts the study in a natural setting. 

Qualitative methodologies helped this study understand farmers‟ experiences and 

knowledge about “Noma Tushen Arziki” television programme. Using the In-depth interview 

and Key-Informant interview has helped the researcher to gain in-depth knowledge about the 

efficacy or otherwise of “Noma Tushen Arziki” television programme among farmers in Du 

District. 

Quantitative research design, on the other hand, is the standard experimental method of 

most scientific disciplines. These experiments are sometimes referred to as true sciences, and use 

traditional mathematical and statistical means to measure results conclusively. They are most 

commonly used by physical scientists, although social scientist, educationists and economist 

have been known to use this type of research. It is the opposite of qualitative research. Harwell 

(2011) posits that, Quantitative research methods attempt to maximize objectivity, reliability, and 

generalization of findings, and are typically interested in prediction. Integral to this approach is 

the expectation that a researcher will set aside his or her experiences, perceptions, and biases to 

ensure objectivity in the conduct of the study and the conclusions that are drawn. Quantitative 

research on the other hand, refers to an approach that collects, analyzes and displays data in 

numerical rather than narrative form. The essence of adopting this method is because of its 
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flexibility and interactive nature that will best assist in the collection of data on the phenomenon 

under study. 

Thus, the use of questionnaire was deployed by the researcher. In the questionnaire 

survey, the responses of respondents were quantified using the Likert Scaling of frequency. The 

quantitative research method was also used to  analyse the collected data along the frequency 

scaling of (Agree, Strongly Agree, Disagree, Strongly Disagree, Undecided, Yes and No). 

Therefore, the suitability of the two methods for this research is due to the fact that they 

are needed to address the research topic in accordance with the research objectives. More so, the 

study adopts both methods because of their determinant, flexibility and their interactive nature 

that will assist in the collection of data on the phenomenon under study.  

3.2 Research Population 

The population of the study is the people residing in Du district of Plateau state who are 

also part of the viewers of “Noma Tushen Arziki” Programme of PRTVC. Women and men will 

be represented because they all form the farming population in the area. Thus copies of the 

questionnaire were administered to three hundred and eighty-two farmers in Du District which 

was drawn from the total population of 57,980 (Population projection based on 3.0% Annual 

Growth rate) from the 45,675 people living in Du District (2006 Population Census).  

3.3 Sample Size 

The three hundred and eighty-two sample size drawn from the total population was 

gotten from the statistical data formula formulated by Yamane (1967). According to Yamane 

(1967), sample size can be determined by the following formula. 

n = __       N_____ 
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1+ N (e)2 

Where: 

N = Total Population 

E = Level of precision or error limit = 5% or 0.05 

n = Sample size 

Therefore, for a population of fifty seven thousand, nine hundred and eighty people in Du 

district, the researcher administered the questionnaire among men and women farmers. A total of 

three hundred and eighty copies of questionnaire were distributed but only three hundred and 

fifty five were returned. 

Key Informant Interview was conducted to gather information from the Producer “Noma 

Tushen Arziki” and the Programme Manager Plateau Agriculture Development Programme. 

Also, Focus Group Discussion was conducted with two groups comprising of six (6) farmers in 

each group, which helped to generate more information on the topic under research. The 

interview was conducted in both English and Hausa language.  

3.4 Research Instruments for Data Collection 

3.4.1 Questionnaire 

According to Marthers et. al (2009) Questionnaires are very convenient way of collecting 

useful comparable data from a large number of individuals. Bello and Ajayi (2000) further assert 

that a questionnaire is a series of relevant questions sometimes statements which are usually used 

to elicit information from target population of a given study. The Questionnaire is one of the 

research instruments commonly used in the behavioural sciences and it involves drawing up a set 

of questions on various subjects or specific aspects of a sub ject that a selected number of a 
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population are requested to answer (Sobowale, 1983). The Questionnaire is a veritable way of 

eliciting the views of a group, people or population of the study about an event, activity or 

phenomenon. 

 Questionnaire form part of the instrument for data collection for this study because it 

will provide one of the best means for collecting the varied views of the respondents concerning 

the issues under study. There are two types of questionnaire that are commonly used in research: 

close-ended and open-ended questionnaire format. The close-ended is the type that respondents‟ 

answers are limited to a fixed set of responses, usually the Yes or No response and/or several 

options from which to choose. The open-ended is the type that no options or predefined 

categories are suggested. The respondents supply their own answer without being constrained by 

a fixed set of possible responses. For this study, the close-ended and open-ended questionnaire 

format is employed in order to elicit adequate information from the respondents. When properly 

constructed and responsibly administered, questionnaires become vital instruments by which 

statements can be made about specific groups or people or entire population.  

3.4.2 Focus Group Discussion (FGD) 

Focus Group Discussion according to Wimmer & Dominic (2003) is a qualitative 

research strategy which is aimed at understanding people‟s attitudes and behaviours. They assert 

that it involves the interview of six to twelve people in a group who share certain characteristics, 

quality, or interest. This may be streamlined along gender, age, vocation, language, behaviour, 

among many others (Wimmer & Dominic, 2003). It is also used for obtaining preliminary 

information about belief, ideas, opinions, attitudes and behaviours in a community. This method 

was used to extract information from farmers in Du District. Two Focus Groups were constituted 

for this study; one focus group was formed comprising six (6) women farmers of Du community 
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while, the other group was formed comprising of six (6) men who are farmers in Du . The focus 

group method was used to tease out information from the participants  

During the focus group discussions, the participants were permitted to listen to each 

other‟s responses and to make their contributions, each focus group discussion did not last longer 

than one hour; the purpose was to get high quality data. The focus group discussion was 

conducted in Hausa language as the researcher has adequate knowledge of Hausa language. 

 

 

3.4.3 Key Informant Interview 

A key informant interview is a loosely structured conversation with people who have specialized 

knowledge about the topic you wish to understand. Key informant interviews were developed by 

ethnographers to help understand cultures other than their own. A good key informant can 

convey this specialized knowledge.  

Key informant interviews enable the researcher to explore a subject in depth. The give 

and take of these interviews can result in the discovery of information that would not have been 

revealed in a survey. 

This interview was conducted with the Producer of the programme “Noma Tushen 

Arziki”, the Programme Manager Plateau Agricultural Development Programme (PADP) and 

Chairman of Farmers in Du. 

3.4.4 Secondary Sources of Data 

 The researcher also made use of information collected from internet and relevant 

publications (e.g. books, journals, and reports). The data were used to establish the background 

to the study, statement of the research problem, deploy the theoretical framework that underpins 
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this study. Information sourced from secondary data was used in the review of related literature. 

All Authors cited have been acknowledged.  

3.5 Procedure for Analysis 

Knowing that inferences would be drawn from the data collected, it is essential that 

simplicity and effectiveness be ensured. The descriptive statistical method was employed in this 

study by utilizing simple percentage, frequency tables, and figures. This is so because, with 

descriptive statistics, data is reduced to understandable and meaningful level, which allows for 

easier interpretation. The analysis was also based on the findings derived from the presentation 

and interpretation of the data collected.  
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CHAPTER FOUR 

DATA PRESENTATION AND ANALYSIS 

4.0 Introduction 

This chapter captures the presentation and analysis of data collected through three 

research instruments: The Questionnaire, the Key informant Interview (KII) and Focus Group 

Discussion (FGD) methods. The research adopted the quantitative and qualitative research 

methods for data collection and analysis, so as to get a better understanding on questions the 

questionnaire did not address well. 

To elicit response from randomly selected people in Du District of Jos South Local 

Government of Plateau State, three hundred and eighty-two copies of the questionnaire were 

distributed. Out of the three hundred and eighty-two administered, three hundred and fifty-five 

were filled and returned. 

The key-informant interview was conducted with the Producer of the programme “Noma 

Tushen Arziki”, and the Programme Manager, Plateau Agricultural Development Programme. 

Also, Focus Group Discussion (FGD) was carried out with both men and women farmers, total 

of twelve (12) farmers participated. Two groups were formed one for men and the other for 

women comprising of six farmers each. 

Furthermore, frequency tables and simple percentage scaling were used to analyse data 

obtained from the questionnaire. In view of this, the analysis in this chapter is divided into four 

sections: A, B, C and D. The first section (A) represents the demographic characteristics of the 

respondents, while sections B, C and D were analysis of data gathered based on the objectives of 

the study which are as follows: 

1. To determine farmers‟ accessibility to the programme “Noma Tushen Arziki”.  
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2. To ascertain the efficiency of “Noma Tushen Arziki” Programme in helping farmers to 

improve their productivity. 

3. To suggest ways in which “Noma Tushen Arziki” Programme can further enhance 

farmers‟ productivity. 

4.1 SECTION A: Demographic Characteristics of the Respondents  

TABLE: 1. Distribution of respondents based on Age 

Variable  Frequency Percentage  Cumulative Percent 

18-30 years 92 25.9% 25.9% 

31-50 years 134 37.7% 63.7% 

51-70 years 104 29.3% 93.0% 

71years and above 25 7.0% 100.0% 

Total  355 100.0  

Source: Researcher‟s field survey, 2016 

 

Table one shows that 92 respondents, which represent 25.9% were within the age range 

of 18-30, 134, which represent 37.7% respondents are between ages 31-50, while 104 

respondents which represent 29.3% respondents were within the age range of 51-70 and 25 

respondents which represent 7.1% were within the age range of 71 and above. This above 

distribution shows that most of the farmers in Du are between the ages of 31-50 therefore, 

information that was gathered will help to answer the question this study poses.  
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TABLE: 2. Distribution of respondents based on Gender  

Variable  Frequency Percentage  Cumulative Percent 

Male  232 65.4% 65.4% 

Female 123 34.6% 100% 

Total  355 100.0  

Source: Researcher‟s field survey, 2016 

Table Two shows that 232 male, representing 65.4% of the respondents participated in 

the research, while 123 female respondents, representing 34.6% also participated in the research. 

This implies that both male and female in the community have knowledge of “Noma Tushen 

Arziki” television programme. It also shows that the programme is gender inclusive. This will 

enrich the data collected from the field. 

TABLE: 3. Distribution according to Occupation 

Variable  Frequency Percentage  Cumulative Percent 

Student 72 20.3% 20.3% 

Civil servant 80 22.5% 42.8% 

Farmer 178 50.1% 93.0% 

Trader  25 7.0% 100.0% 

Total  355 100.0  

Source: Researcher‟s field survey, 2016 
 

Table 3 shows the distribution of respondents according to their occupation. In the table, 

178 respondents, which represent 50.1%, are farmers, while 80 respondents, which represent 

22.5%, are civil servants. 72 respondents which represent 20.3% are students and 25 respondents 

which represent 7.0% are traders. This implies that majority of the people who live in Du are 

farmers and are the right choice for this study. Also, even among the population that were civil 
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servants, students and traders have farm lands that they cultivate. Hence, their capability to 

adequately respond to the question asked.  

Table 4: Distribution according to length of years engaged in farming 

Variable  Frequency Percentage  Cumulative Percent 

5-10 years 54 15.2% 15.2% 

11-20 years 42 11.8% 27.0% 

21-30 years 100 28.2% 55.2% 

31years and above 129 36.3% 91.5% 

No Response 30 8.5%  

Total  355 100.0 100% 

Source: Researcher‟s field survey, 2016 
 

Table 4 indicate that 129 respondents, which represent 36.3% said they have been 

farming for 31 years and above, while 100 respondents which represent 28.2% said they have 

been farming for 21-30 years. Also, 54 respondents which represent 15.2% confirmed that they 

have been farming for 5-10 years and 42 respondents said they only have 11-20 years 

experience. However, 30 respondents, which represent 8.5% did not respond to the question. 

This means that majority of the respondents have been engaging in farming activity for a long 

period of time and can adequately respond to the questions this study seeks answers for. 
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4.2   Table: 5. Farmers’ accessibility to the television programme “Noma Tushen Arziki”   

S/N  Strongly 

agree 

Agree Undecided Disagree  Strongly 

disagree  

5. 

 

 

Farmers are familiar 
with the programme 
“Noma Tushen 
Arziki” 

6  
(1.7%) 

 

200 
(56.3%) 

5  
(1.4%) 

137 
(38.6%) 

7  
(2.0%) 

6. 

 

There is electricity 
available in Du 
community for 
farmers to  have 
access to the 
programme on 
television 

200  
(56.3%) 

 

147  
(41.4%) 

 

5 
(1.4%) 

 

 

 

2 
(0.6%) 

 

1  
(0.3%) 

 

7. 

 

Farmers view “Noma 
Tushen Arziki” 
programme on PRTV 
regularly 

30  
(8.5%) 

 

28 
(7.9%) 

 

 

59  
(16.6%) 

 

14 
(3.9%) 

 

224  
(63.1%) 

 

8. 

 

Farmers watch 
“Noma Tushen 
Arziki” programme 
on personal television 
sets at home. 

115 
 (32.4%) 

 

154  
(43.3%) 

 

7  
(2.0%) 

 

72 
(20.3%) 

 

7 
(2.0%) 

 

 

9. 

 

Farmers‟ watch 
“Noma Tushen 
Arziki” programme at 
their neighbours 
house 

 

14 
(3.9%) 

 

 

26 
(7.3%) 

 

 

57  
(16.1%) 

 

 

 

142  
(40.0%) 

 

 

116  
(32.7%) 

 

10 

 

 

 

11. 

The language of 
communication used 
in “Noma Tushen 
Arziki” programme is 
understandable to the 
farmers. 

The airing time of the 
programme is 
convenient for the 
farmers. 

140 
(39.4%) 

 

 

75  
(21.1%) 

187  
(52.7%) 

 

 

92  
(25.9%) 

18  
(5.1%) 

 

 

- 

5  
(1.4%) 

 

 

38  
(10.7%) 

5  
(1.4%) 

 

 

150 
 (42.3%) 

 

 

 Source: Researchers field survey 2016 
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  Table 5 shows 1.7% respondents strongly agree and 56.3% respondents agree that they 

are familiar with the programme “Noma Tushen Arziki”. However, 38.6% respondents disagree, 

and 2.0% strongly disagreed that they are familiar with the programme “Noma Tushen Arziki”. 

Meanwhile, 1.4% are undecided. Inference from the responses to this question reveals that the  

majority of the respondents are familiar with the programme. Also, FGD response from both 

group discovered that farmers are aware of the existence of the programme (FGD response from 

Farmers in Du, August 2017) 

   Also from the Table above, 56.3% respondents strongly agree and 41.4% respondents 

agree that there is electricity in Du communities for farmers to have access to the programme on 

television. While, 0.6% respondents disagree, and 0.3% respondent strongly disagree that there is 

electricity for farmers to have access to the programme on television. However 1.4% respondents 

are undecided. Thus, farmers have electricity supply in Du to power their television sets.  

  Still in the table, 7.9% respondents agree and 8.5% respondents strongly agree that 

farmers view “Noma Tushen Arziki” programme on Plateau Radio Television Corporation 

regularly. However, 3.9% respondents disagree and 63.1% respondents strongly disagree that 

farmers‟ view “Noma Tushen Arziki” programme on Plateau Radio Television Corporation 

regularly, while 16.6% respondents are undecided. Inference from the responses shows that, 

most of the farmers do not watch the programme regularly.  

  Also 43.3% respondents agree and 32.4% strongly agree that farmers watch the 

programme on personal television sets at home. However, 20.3% respondents disagree, 2.0% 

respondents strongly disagree that farmers‟ watch the programme on personal television sets at 

home while, 2.0% respondents are undecided. Hence, it is observed that most farmers have 

personal television set at home. 
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  The above Table reveals that, 7.3% respondents agree and 3.9% strongly agree that 

farmers go to their neighbours‟ house to watch the programme. Meanwhile,   40.0% respondents 

disagree and 32.7%strongly agree that farmers go to their neighbours‟ house to watch the 

programme, while 16.1% are undecided. From the result, it is observed that few farmers go to 

their neighbours‟ house to watch the programme “Noma Tushen Arziki”.  

   In the above table, 52.7% respondents agree and 39.4% respondents strongly agree that 

the language of communication used in the programme is understandable to them. However, 

1.4% disagree, 1.4% strongly disagree that the language of communication used in the 

programme is understandable to them while, 5.1% respondents are undecided. This shows that 

Hausa language used in transmitting the programme is understood by majority of farmers. In 

support of the above findings, Mr. Thomas Nanmiap the producer of the programme “Noma 

Tushen Arziki” in an interview stated that: 

Hausa language is the major language of communication among people of diverse 
tribes and culture on the Plateau. It is the popular language used by farmers and 

their neighbouring communities; hence the language is a well known one in the 
state. 95% of farmers we have worked with can speak and understand the 
language very well (interview with Mr. Nanmiap producer of “Noma Tushen 

Arziki” Programme on PRTVC, 2016). 

 

 This implies that the people of Du understand Hausa language and use it as a language of 

communication among themselves and other tribes in their environs.  

  However, data in Table 5 also show that 42.3%respondents strongly disagree and 21.1% 

agree that the airing time of the programme is convenient for them, also 10.7% disagree, and 

25.9% strongly agree that the airing time of the programme is convenient. Hence, it is observed 

that the airing time of the programme is not convenient for farmers.  
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  From the responses in Table 5, it is evident that the programme “Noma Tushen Ariziki” 

is accessible to farmers in Du, this is due to the fact that, majority of the farmers under survey 

are familiar with the programme. In an interview Mr Thomas Nanmiap, the Producer of “Noma 

Tushen Arziki” television programme of Plateau Radio Television Corporation (PRTVC) 

remarked that: “PRTV has a wide reach you can see us in Langtan and Shendam where we have 

our booster stations” (KII with Mr. Thomas Nanmiap, PRTVC, 2016) 

However, majority of the farmers do not watch the programme regularly. This can be deduced 

from the submission of 238 representing 67% of respondents who confirmed that they do not 

watch the programme regularly because of the airing time is not convenient for them. Reiterating 

on the airing time of the programme not being convenient to the farmers, majority of the 

respondents 188(53%) and the interviewees emphasised that most times the programme is aired 

when farmers are not back home from their farms and sometimes have other engagements to 

attend to. From FGD discussion with men farmers‟, it was discovered that, they rarely watch the 

programme, even when they do, it is only when they have less work on their farms and they 

accidentally stumble on it”. (FGD response, Du, August 2017). 

In the same vein, the women FGD group said: 

We are always in the farm from morning to evening and before we get home it is 
already late and the programme must have been over. It is only when we are home 

early coincidentally and the programme is still on that we watch the programme.  
(FGD Response Du, August 2016) 

 
Meanwhile, the male FGD group stated that: 

 

Anytime we are home early, we prefer watching other cable networks to the local 
television network like PRTV. We only watch PRTV once in a while; some of us 

do not even know what time the programme comes on air. (FGD Response Du, 
August 2016) 
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Also, Mr Gyang Pam Gwom a farmer, in an FGD said,  “I know the programme but it‟s been a 

long time since I watched it. I even thought the programme is dead”  

 With the submissions from these interviewees, it is right to say that factors such as wrong 

airing time of the programme and farmers‟ preference of home videos and other free cable movie 

channels to PRTV programmes are responsible for the low viewership of “Noma Tushen Arziki” 

programme. 
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4.3 Table: 6. Effectiveness of “Noma Tushen Arziki” Programme in Helping Farmers  

Improve their Production. 
 

S/N 

Variable  Strongly 

agree 

Agree Undecided  Disagree Strongly 

disagree 

12 Farmers always get 

useful information 

from the programme 

202  

(56.9) 

6  

(1.7) 

20 

 (5.6) 

125 

 (35.2) 

2  

(0.6) 

13 The information 

farmers get from the 

programme is clear 

and understandable  

3  

(0.8) 

242 

(68.2) 

4 

 (1.1) 

106  

(29.9) 

Nill 

14 The programme 

provides new 

knowledge and 

innovations for 

farmers 

5 

 (1.4) 

221  

(62.3) 

3  

(0.8) 

123  

(34.6) 

3  

(0.8) 

15 The information 

farmers get from the 

programme “Noma 

Tushen Arziki” helps 

in improving their 

farm yield 

2 

 (0.6) 

200 

(56.3) 

12 

 (3.4) 

18  

(5.1) 

123  

(34.6) 

16 The programme 

“Noma Tushen 

Arziki” is relevant 

and should continue 

96 

(27.0) 

181  

(51.0) 

5 

 (1.4) 

7 

 (2.0) 

66 

(18.6) 

       

Source: Researchers field survey 2016 

 

In Table 6, 56.9% respondents strongly agree and 1.7% agree that farmers always get 

useful information from the programme “Noma Tushen Arziki”. However, 35.2% disagree, and 

0.6% strongly disagree that farmers always get useful information from the programme “Noma 

Tushen Arziki”, while 5.6% are undecided. This indicates that farmers get useful information 

from the programme. This is agreed to during a FGD with the men farmers, they said: 
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They have provided useful information on how to combat diseases and pest on 

our farms. Through the programme we are exposed to other things that we were 

not aware about like mushroom farming, fishery, piggery, etc. it has been 

broadening our horizon to know that we can engage in other forms of farming that 

can generate income and employment. (FGD with farmers in Du, August 2017)  

 

Similarly, in the table, 0.8% respondents strongly agree and 68.2% agree that farmers get clear 

and understandable information from the programme. 29.9% disagree that farmers get clear and 

understandable information from the programme, while 1.1% are undecided. Hence, it shows 

that majority of farmers understand the messages that are communicated through the programme. 

The above table also reveals that 1.4% respondents strongly agree, and 62.3% agree that 

the programme provides new knowledge and innovations for farmers. However, 34.6% disagree, 

and 0.8% strongly disagree that the programme provides new knowledge and innovation for 

farmers while 0.8 are undecided. This implies that the programme provides new knowledge and 

innovation for farmers, these findings was corroborated in an FGD with the men group of 

farmers‟ they stated that: 

Sometimes we get information from the programme and sometimes we are 

exposed to farming other crops too that we didn‟t know or have an idea we can do 

here and we say let me try something like this on our farms and it works. Other 

people see it to and learn from us and the source has been the programme “Noma 

Tushen Arziki”. It is more of the extension part of the agricultural work that we 

have been receiving from them. (FGD Discussion Du, August 2017) 

 

 In the Table above, 0.6 respondents strongly agree, 56.3% agree that the information farmers get 

from the programme helps in improving their farm yield. Meanwhile 5.1% disagree, and 34.6% 

strongly disagree that the information farmers get from the programme helps in improving their 

farm yield, while 3.4% are undecided. Therefore, the information gotten from the programme 

helps farmers in improving their farm yield.  
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The Table above reveals that, 27.0%respondents strongly agree, and 51.0% agree that the 

programme is relevant and should continue. However, 2.0% disagree, and 18.6% strongly 

disagree that the programme is relevant and should continue, while 1.4% are undecided. 

Therefore, majority of farmers want the programme to continue because it is relevant.  

Submissions of the respondents above indicate that the programme has been contributing 

positively to the farmers‟ in Du District who have time and opportunity to watch the programme 

regularly as confirmed during an FGD with the women farmers in Du, they said: 

 Yes, the programme should continue, it is a platform where farmers can improve 

their ways of farming which will bring about better yield and they can learn from 
one another (FGD with farmers in Du, August 2017). 

 

Similarly, another respondent during the FGD stated that: 

Some of us follow the programme most times we are available. We really 
benefited in the area of poultry farming, the programme has helped us with 
information on improved system of brooding and feeding our birds. We have also 

been educated through the programme on how to keep our farm environment 
clean and free from diseases. (FGD with Farmers in Du, August 2017). 

 

From the respondents‟ submissions, it is evident that the programme “Noma Tushen Arziki” has 

helped farmers who have access to it with the information that has helped their farming system 

and has given them information useful for the improvement of their farm yield.  
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Table: 7. Opinion of farmers if “Noma Tushen Arziki” can enhance farmers’    

productivity. 

Variable  Frequency Percentage  

Yes 337 94.9 

No 14 3.9 

I don‟t know 4 1.1 

Total  355 100 

Source: Researchers field report 2016 

 

In Table 7 above, 94.9% are of the opinion that the programme “Noma Tushen Arziki” can 

enhance farmers‟ productivity, while 3.9% of respondents are of the opinion that the programme 

does not enhance farmers‟ productivity. This goes to show that the programme is relevant and is 

bringing about positive improvement in farm yield. In agreement with this view, the women 

FGD group responded that: “the programme is really a good innovation, we feel it should 

continue”. In agreement with the above comment, Mr Philip Gonap, the Programme Manager of 

PADP agreed that: 

The essence of agricultural communication is to relieve the farmers through 

sensitization and information dissemination through this media. The programme 
has helped us reach those that were not available to us while we are trying to pass 

some information. So the essence is to pass this information to farmers' and since 
it is electronic, it gets to a wider population of farmers and has been sensitizing 
farmers and conscientizing them, improving their capacity to develop better. (IDI 

with Mr. Gonap PADP, 2016). 

 

From the respondents‟ submission, it is evident that PRTVC is trying in the area of agric 

extension through the “Noma Tushen Arziki” programme, however, more has to be done 

to cover for the short coming of extension workers in the state.  
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4.4 Table: 8. Ways in which the structure and content of “Noma Tushen Arziki” 

television programme can be improved to enhance farmers’ productivity? 

 Variable  Strongly 

agree 

Agree Undecided  Disagree Strongly 

disagree 

18 
Farmers should be 

allowed to actively 

participate in the 

planning and 

production of 

“Noma Tushen 

Arziki” programme 

230  

(64.8) 

120  

(33.8) 

4  

(1.1) 

Nill 1 

(0.3) 

19 
More feedback 

mechanisms should 

be created so 

farmers can 

contribute on or off 

the programme. 

198  

(55.8) 

134  

(37.7) 

20  

(5.6) 

3 

(.8) 

Nill 

20 
Local content, 

initiatives and 

farmers‟ perspective 

should be given 

uppermost priority 

in the programme. 

134  

(37.7) 

210  

(59.2)  

9 

 (2.5) 

1 

(0.3) 

1  

(0.3) 

21 
Use of indigenous 

language of the 

farmers should be 

encouraged for 

better understanding. 

111  

(31.3) 

232  

(65.4) 

3 

 (0.8) 

6 

 (1.7) 

3  

(0.8) 

22 
Consideration of 

farmers schedule in 

respect of timing the 

programme 

220  

(62.0) 

95  

(26.0) 

26 

 (7.3) 

8 

 (2.3) 

6  

(1.7) 

 Source : Researchers field survey 2016 

From Table 8, 64.8% respondents strongly agree and 33.8% agree that farmers should be 

allowed to actively participate in the programme “Noma Tushen Arziki”. However, 0.3% 

strongly disagree that farmers should be allowed to actively participate in the programme “Noma 
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Tushen Arziki”, while 1.1% are undecided. This implies that farmers want to be active 

participants in the programme. 

In Table 8 above, 55.8% respondents strongly agree and 37.7% agree that more feedback 

mechanism should be created so farmers can contribute on or off the programme, while 0.8% 

disagree and 5.6% are undecided. The table reveals that farmers want feedback mechanism on 

and off the programme so they can be part of it. In support of the above findings, during the men 

FGD, they said: 

 
There is no feedback mechanism; we are speaking from experience when they go 
you don‟t see them again. There should be something like that so we can interact 

with other farmers‟ and the producer”. (FGD Discussion, August 2017) 
 

Also in the same Table, 37.7% respondents strongly agree and 59.2% agreed that local content, 

initiatives and farmers perspective should be given uppermost priority in the programme. 

Meanwhile, 0.3% disagree, 0.3% strongly disagree that local content, initiatives and farmers‟ 

perspective should be given uppermost priority in the programme, while 2.5% are undecided. 

The above table depicts that farmers want their local content, initiatives and perspective to be 

given uppermost priority. 

In Table 8, 31.3% respondents strongly agree and 65.4% agree with the opinion that 

indigenous language should be encouraged for better understanding. However, 1.7% disagree, 

and 0.8% strongly disagree with the opinion that indigenous language should be encouraged for 

better understanding, while 0.8% is undecided. Inference from that responses show that farmers 

agree that indigenous language should be used on the programme to better understanding.  

Also in the above Table, 62.0% respondents strongly agree and 26.8% agree that 

consideration of farmers‟ schedule in respect of timing of the programme is important, while 
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2.3% disagree, and 1.7% strongly disagree that consideration of farmers schedule in respect of 

timing of the programme is important, while 7.3% are undecided. From the above responses, it is 

agreed that the programme timing should fit into farmers‟ scheduled. This result was agreed to 

during the FGD with farmers in Du, they said: 

The time for the programme should be changed because at 4:30 we are still on our 

farms. It should be adjusted to 7:00pm to 7:30pm because if it exceeds that time 

we may have gone to sleep. (FGD with farmers in Du, August 2017)  

The positions in Table 7, were also agreed with by some of the farmers during the FGDs who 

explained that farmers should be given more opportunity to actively participate in the 

programme; feedback mechanisms should be put in place; local content, initiatives and farmers 

perspectives should be given uppermost priority; indigenous languages should be used; and 

farmers time should be considered.  

From the submission above, it is evident that the issue of feedback, timing and local 

content and participation of farmers in the programme are problems hampering the effectiveness 

of the programme in reaching and meeting farmers‟ information needs adequately. 

4.5 Discussion of Findings 

 In an effort to determine farmers‟ accessibility to the programme “Noma Tushen Arziki”, 

the finding shows that the programme is accessible to farmers in Du district and other farmers in 

Plateau state, due to the fact that Plateau Radio Television Corporation has a wide coverage with 

good signal that covers the whole of Plateau state including Du district. Also, the farmers in Du 

district have access to personal television sets in their various homes and enjoy good electric ity 

supply. This was confirmed by 75.7% and 97.7% respondents respectively who affirmed that 

farmers have access to television set, availability of electricity, and could receive the signal of 

PRTVC in their various homes which made it easier for them to view the programme “Noma 
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Tushen Arziki”. This implies that the wide coverage of PRTVC and farmers owning television 

sets and good electricity power supply in Du district has helped in making farmers accessibility 

of the programme easy.  

The above responses give credence to the assertion of Chinemere (2014) that the 

presence of television sets in homes has grown rapidly over the years in Nigeria. Her view on the 

increase in television sets in most homes is further supported by a research study conducted by 

Awake magazine (2002) that there are 232 television sets for every 1000 people worldwide. This 

means that, there is every possibility for most household in Nigeria to own a television set.  

  Aside from measuring farmers‟ accessibility of “Noma Tushen Arziki” programme 

through ownership of television sets, having good electricity power supply and the wide 

coverage of PRTV in Du district, another important aspect to consider is the language used in 

communicating “Noma Tushen Arziki” programme to the farmers.  Majority of the respondents 

sampled in this study, 92.1% affirmed to the fact that the television programme which is 

broadcasted in Hausa language make it easier for all farmers in Du district and Plateau as a 

whole to understandable the messages of the programme. No wonder, Paulo Freir (1972) and 

MacQuail (2005) posit that, “to communicate sustainable development, the media must be in the 

language of the people, be participatory, promote the culture of the people and must be able to 

communicate development that can satisfy the information (participative interaction) needs and 

aspirations of the people”. This implies that, if agricultural messages are in a language the people 

understand and are used to, it could go a long way in satisfying their agricultural information 

needs and aspirations. This submission is in agreement with the theoretical frame work used in 

this study. For instance, the Democratic participant media theory,  call for the decentralization 
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and the democratization of the media for the sake of easy access of people to channels of 

communication and active participation of media audience (Anaeto, 2010). 

  However, the availability of television sets, electricity and the use of language that is 

understandable to the farmers is not enough to conclude that all farmers have access to the 

programme. This is due to the fact that, 42% of farmers living in Du acclaimed that they are not 

aware or familiar with the programme. Observing the percentage difference of the respondents, 

that said they are familiar with the programme “Noma Tushen Arziki” (58%) to the percentage 

of farmers that said they are not familiar (42%), the 16% difference  in the two submissions show 

that most farmers are yet to know about the programme.  

  This is contrary to the view of Adefuye and Adedoyin (1993) who suggested that for a 

steady flow of accurate, understandable and factual agricultural progress, farmers must know, 

and act in accordance to agricultural information. Therefore, for “Noma Tushen Arziki” to be 

well known or gain more viewership in Plateau state especially Du district, there is a need for 

adequate awareness creation campaign to be carried out. This could be done more effectively 

through extension service agents, unfortunately these agent are not available. In a FGD with the 

men farmers, the discussants, pointed out that  

We have no extension agent around here again, that was when World Bank was 

working; even in PADP it is just on paper because we don‟t see anybody. The 

ASTC that is even trying to do before, is now commercialized and gradually 

phasing-out, these days they are just limited to cultivation of land. However, 

RURCON which is an NGO have been helpful in providing extension services 

and have been helping and encourage us farmers to do a lot of thing that 

government should have done. (FGD discussion with farmers in Du, August 

2017) 
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This is also the reason Agbamu (2006) opines that information is the first and indispensable step 

of an adoption process. Thus, how far people progress in whatever they are doing in agriculture 

depends largely upon the availability and access to accurate and reliable information.  

  Therefore since it is gathered that many farmers are yet to know about the programme, it 

is however necessary to find out the reason why 144 respondent representing 40.6% sampled in 

Du are not familiar with the programme. This according to farmers during the FGD, is due to the 

programme timing scheduling. For instance, most farmers‟ interviewed complained that they are 

on their farms whenever the programme is on, while some said they meet the programme 

accidentally and some also said they prefer watching other free cable channels to relax 

themselves. 

  It is therefore clear, that the reason why most farmers do not watch “Noma Tushen 

Arziki” programme is because at 4:30-5:00, most of them are still on their farms, hence is not 

convenient for them. The implication of this is that, the objectives of the programme to provide 

farmers with information and educate them on the basic knowledge of farming and the most 

recent innovations involved in farming for better yield will not be achieved.  

Similarly, to ascertain the efficiency of “Noma Tushe Arziki” programme in helping 

farmers to improve their farm productivity, the study reveals that the programme to some extent 

has helped farmers who are regular viewers to improve their agricultural knowledge, farm 

productivity and provide information on new agricultural innovations. This can be deduced from 

the response from the majority of the farmers‟ who agreed that the programme is useful in terms 

of the quality of information gained; clarity of the messages; new knowledge and innovation for 

farmers. This simply means that the information provided in the programme is relevant to 

farmers‟ needs if it is regularly viewed by them. That is why Agboola, (2000) explains that, 
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information plays a key role in agricultural development and production and their effective 

communication will help facilitate mutual understanding among farmers, agricultural scientists 

and extension workers. Information is therefore considered as one of the most important 

resources in agriculture and rural development that assists the farmers to take decisions and 

appropriate actions for further development related to farming (Harris et al., 2001; Morrow et al., 

2002 and Stefano et al., 2005). Hence, there is a need for PRTV and the programme producer of 

“Noma Tushen Arziki” to consider farmers viewing convenience in scheduling the programme 

so that more farmers can view and also participate on the programme. Also, proper awareness 

about the programme should be created so that more farmers will benefit from the programme. 

Feedback mechanism should also be enhanced so that the communication will not be horizontal. 

In regards to this, the theoretical framework used in this study which is the Democratic 

Participant Media Theory emphasizes that the audience is important in the communication and 

development process; hence the media should serve the needs, interest and aspirations of the 

receivers. 

Furthermore, in proposing ways in which “Noma Tushen Arziki” can further enhance 

farmers productivity, the study reveal that there is a need for the programme to be made 

participatory and impactful to the farmers. This is confirmed by 98.6% of respondents who are of 

the opinion that farmers should be allowed to actively participate in the planning and production 

of the programme. 93.5% believe that more feedback mechanism should be created so farmers 

can contribute on or off the programme. 96.9% of respondents are also of the opinion that local 

content, initiatives and farmers‟ perspective should be given uppermost priority in the 

programme. And 96.7% agreed that indigenous language of the farmers should be encouraged 

for better understanding.  
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Thus, if farmers‟ are allowed to actively participate in the planning and production of the 

programme; feedback mechanism are put in place; local content initiative and farmers‟ 

perspective are given uppermost priority; and farmers‟ timing is considered, farmers will be 

empowered effectively to participate fully on the programme and benefit from it as well.  

Thus there is no doubt that participation plays a vital role in development intervention 

and is a crucial process of development programme planning and eventual intervention. In 

modern development intervention paradigm, participation allows the beneficiary or recipients to 

be included and involved in the process of the planning, implementation, monitoring and 

evaluation as well as the sustainability and continuity of the development to a significant extent. 

Here, the people believe that the development facilitation is considerably what they desire and 

wish for. Participation in development intervention is seen as key to empowering the people to 

become part of the development process as opined by Aref (2011), and Douglas (1997). Farmers‟ 

participation in agricultural communication is important, because if people are not involved in 

the development process, and their ideas are not valued, they will be distrustful and not want to 

accept any innovation brought to them.  

Therefore, the need to incorporate the rural farmers in decision making is a desirable idea 

in order to reduce their indifference towards issues that affect them. This is because, they are 

likely to oppose decisions which they feel are imposed on them and hence mass media should be 

given the opportunity to play their vital role of explaining the principles and activities of 

government development programmes as well as agricultural projects in practical terms, a view 

further supported by Awa (1992), when he explained that lack of sensitivity to local beliefs and 

knowledge can severely reduce the ability of technical and extension workers to learn from local 
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peoples‟ knowledge and experience, which could otherwise render a development project less 

worthwhile to all concerned. 

This position is in agreement with the theoretical framework used in this study, which 

advocates for horizontal communication as against vertical communication. It is pivot to 

feedback in socio-political communication in order to attain completed, communication circuit. 

In addition, it calls for interaction and participation which are important for development. 

From the discussions so far, it is observed that the programme “Noma Tushen Arziki” 

has not been able to achieve its objectives. The programmes‟ objectives are to inform, create 

awareness, enlighten, and persuade farmers to adopt new farming techniques and helping them 

make better use of existing ones to improve their farm yield. However, the reality is far from the 

programme‟s intention, this is because PRTVC has not been able to cover the wide information 

gap; many farmers in Du still don‟t know of the existence of the programme; the airing time of 

the programme is not convenient for most farmers because farmers are still on their farms while 

the programme is on air; and there are no feedback mechanism which has made communication 

one-way and not participatory.  
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CHAPTER FIVE 

SUMMARY, CONCLUSION AND RECOMMENDATIONS  

5.1 Summary of the Study  

The study set out to assess “Noma Tushen Arziki” television programme for small scale 

farming development in Du District of Plateau state. The study paid critical attention to farmers‟ 

accessibility to the television programme “Noma Tushen Arziki”. It has also ascertained the 

effectiveness of Programme in helping farmers to improve their production and get suggestions 

on ways in which the Programme can further enhance farmers‟ productivity.  

To achieve the aim and objectives of this study, simple random sampling was used to 

collect data through questionnaire administered to farmers in Du district of Jos South Local 

Government Area of Plateau state. The analysis was also based on the responses gathered from 

Key Informant Interview (KII) and Focused Group Discussion (FGD). 

The findings show that farmers in Du have access to personal television sets in their 

homes; they have electricity to power the television sets coupled with the wide signal coverage 

of PRTV in Du district. This simply means that farmers have all it takes to view and learn from 

the programme. Majority of the respondents are familiar with the programme “Noma Tushen 

Arziki”, however, few are regular viewers of the programme. This they attributed to the issue of 

wrong timing of the programme. Also, there is no feedback mechanism for the programme which 

inhibits communication flow between the farmers and the producer and other farmers. This all 

boils down to lack of participation in development which is supposed to carry the people who the 

messages are intended for. This is inconsistent with the Democratic-Participant Theory 

postulations which advocates media support for cultural pluralism at the grass-root level. Media 

are to be used to stimulate and empower pluralistic groups (farmers) so that they can have access 

and right to use the media and communicate. 
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Therefore, if farmers are allowed to communicate and participate on the programme, 

“Noma Tushen Arziki”, the programme will be more effective and participatory. It will meet the 

felt needs of the people and will be capable of improving farmer‟s knowledge and productivity in 

the State.  

5.2 Key Findings 

Based on the responses collected on the three objectives of this study, Assessing “Noma Tushen 

Arziki”, television programme for small scale farming development in Du, the following are the 

key findings 

1. The programme “Noma Tushen Arziki” is accessible to the people in Du in terms of 

coverage; accessibility to television sets electricity and clear signal of PRTVC. 

2. The airing time of the programme is not convenient for farmers; lack of awareness 

creation on the existence of the programme and its importance; and farmers preference 

for free cable network channels to watching the local channels available (PRTVC), are 

factors responsible for low viewership 

3. It was also discovered that there is no feedback mechanism on and off the programme. 

Also, Local content initiative and the use of indigenous languages are lacking.  

4. The programme provides practical knowledge to farmers‟ who watch it, that is, they see 

and follow the steps. It also provides useful information on how to combat diseases and 

pest on their farms, which has helped to improve their farm yield.  

 

 

 

 



76 
 

 5.3 Conclusion 

From the findings of this study which seeks to assess “Noma Tushen Arziki”, programme 

for small scale farming development in Du District of Plateau State, it is gathered that the 

programme is broadcast by PRTV and it is aimed at helping farmers improve their yield through 

prompt and educative information disseminated through the station. In-spite of this effort, the 

programme is yet to achieve its major set aim. This is due to the fact that the farmers who this 

programme is meant to reach, have not really felt the benefits of the programme, this is as a 

result of the lack of awareness on the existence of the programme. Similarly, the timing of the 

programme is not convenient for farmers thereby leading to low viewership. Furthermore, it was 

very clear that adequate feedback mechanisms were not put in place to get farmers views and 

input on the programme. 

However, the fact that television has dual advantage of vision and hearing, the 

programme can be made to be participatory if farmers are mobilized to participate in the 

programme process and their information needs are given high priority and addressed 

adequately. 

5.4 Recommendations 

From the foregoing, the following recommendations are proffered: 

i. The airing time of the programme needs to be rescheduled so that the timing is conducive 

for the people that it is meant for (farmers); and PRTVC should organise an awareness 

creation campaign to rural areas in Plateau State to let People (farmers) know about the 

programme and the time its being aired so that they will watch the programme whenever 

it is on air. 
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ii. The topic to be discussed on the programme should be within the contemporary needs of 

farmers at the time. For example, if it is raining season, the programme should address 

issues associated with raining season farming. This will help in meeting the immediate 

needs of farmers, which will help in increasing the efficiency of the programme. 

iii. Feedback mechanism should be put in place on and off the programme. This will enable 

farmers ask questions and contribute during or after the programme. It will also help 

them reach the producer and get connected with other farmers and stakeholders in the 

agricultural sector who can help them. 

5.5 Contribution to Knowledge 

  The study which sought to assess the efficiency of “Noma Tushen Arziki” television 

programme in bringing about small scale farming development has been able to show that: 

i. Awareness creation on television farming programmes will improve the number of 

viewership, and further enhance farm yield and productivity and among small scale 

farmers. 

i. There should also be a synergy between Agricultural programme designers and farmers  

which this programme is meant for. This will increase farmers solidarity for the 

programme, increase their understanding on new innovations and opportunities in the 

sector; and increase their capacity to become ambassadors of the programme “Noma 

Tushen Arziki” 

ii. The study has also shown that consideration of farmers‟ convenience in the airing time of 

the programme will improve the number of viewership. That is, programme should be 

scheduled and aired when farmers are not on the farm and at a time when they are less 

busy. 
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iii. The study has shown that when feedback mechanisms are put in place, farmers‟ 

participation on and off the programme will be enhanced. 
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INTERVIEWS 

Interview with Thomas Nanyiemp: Producer “Noma Tushen Arziki” programme of Plateau 

Radio Television Corporation (PRTVC) Jos, 15thSeptember, 2016. 

Programme Manager Plateau Agricultural Development Programme (PADP) Jos, 15 th 

September, 2016. 

FOCUS GROUP DISCUSSION WITH WOMEN WHO ARE FARMERS IN DU 

Ladi Pam, a farmer in Du District 20th August, 2017. 

Justina Haruna, a farmer in Du District, 20th August, 2017. 

Rebecca  John, a farmer in Du District, 20th August, 2017. 

Mary Chuwang, a farmer in Du District 20th August, 2017. 

Kenang Davour, a farmer in Du District 20th August, 2017. 

Esther Peter, a farmer in Du District 20th August, 2017. 

FOCUS GROUP DISCUSSION WITH MEN WHO ARE FARMERS IN DU 

Paul Davour Zee, a farmer in Du District 22nd August, 2017. 

Nathaniel Jatfa Simon, a farmer in Du District, 22nd August, 2017. 

PwajokBolsha, a farmer in Du District, 22nd August, 2017. 

Gyang Pam Gwom, a farmer in Du District 22nd August, 2017. 
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Manch Davour, a farmer in Du District 22nd August, 2017. 

Dauda Dung Gambo, a farmer in Du District 22nd August, 2017. 
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APPENDIX I 
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APPENDIX II 

 

DEPARTMENT OF THEATRE AND PERFORMING ARTS  

FACULTY OF ARTS 

AHMADU BELLO UNIVERSITY, ZARIA 

I am a postgraduate student presently carrying out a research on the topic: Assessing „Noma 

Tushen Arziki‟ Television Programme for Small Scale farming Development in Du District of 

Jos South Local Government Plateau State, as a partial fulfilment of the requirements for the 

award of Master of Arts (M.A) Degree in Development Communication.  

Your responses shall be strictly held in confidence and treated as confidential. Your name is not 

required as you are free to play anonymous.  

Yours Faithfully, 

Akuson, Patience Daniel 

QUESTIONNAIRE 

Bio- Data of the Respondents 

Instructions: Please tick the box () appropriately where necessary  

1. Age:  18-30 [   ] 31-50 [   ] 51-70 [   ]  71 and above [   ] 

2. Gender: Male [     ] Female [    ]   

3. Occupation:  Student [   ]    Civil Servant [  ] Farmer [   ]    Trader [  ]  

4. For how long have you been farming?5- 10years [   ]11-20years [   ]21-30years [   ] 

` 31 and above [   ] 

Section B 

Instruction: please thick [√ ] in the appropriate cell in the table below. 

Indicators (Likert Scaling): 

(i) Strongly Agreed (SA) 

(ii) Agreed (A) 

(iii) Undecided (UD) 

(iv) Disagreed (D) 

(v) Strongly Disagreed (SD) 

 

 

 



91 
 

 

Section B (Question 5 - 11) Farmers’ accessibility to the television programme “Noma Tushen 

Arziki” 

 

 

Section B: (Question 12- 17) Efficiency of “Noma Tushen Arziki” Programme in Helping 

Farmers Improve their Production. 

S/N INDICES SA 

 

A 

 

UD D SD 

5 Farmers are familiar with the programme “Noma Tushen 

Arziki” 

     

6 There is electricity available in Du community for farmers to  

have access to the programme on television 

     

7 Farmers view “Noma Tushen Arziki” programme on PRTV 

regularly 

     

8 Farmers watch “Noma Tushen Arziki” programme on 

personal television sets at home. 

     

9 Farmers‟ watch “Noma Tushen Arziki” programme at their 

neighbours house. 

     

10 The language of communication used in “Noma Tushen 

Arziki” programme is understandable to the farmer.  

     

11 The timing of the programme is convenient for the farmer.       

S/N INDICES SA 

 

A 

 

UD D SD 

12 Farmers always get useful information from the programme       

13 The information farmers get from the programme is clear 

and understandable to them. 

     

14 The programme provides new knowledge and innovations 

for farmers 

     

15 The information farmers get from the programme “Noma 

Tushen Arziki” helps in improving their farm yield  

     

16 The programme “Noma Tushen Arziki” is relevant and 

should continue 

     



92 
 

 

SECTION C: (Question 18- 23) Ways through which “Noma Tushen Arziki” Programme can 

Further Enhance Farmers’ Productivity. 

S/N INDICES Yes No 

17 Do you think the programme ”Noma Tushen Arziki” programme can 

enhance farmers‟ productivity 

  

 

In what way(s) do you feel the programme can be improved to enhance farmers‟ productivity?  

 

 

 

 

 

 

 

 

 

S/N INDICES SA 

 

A 

 

UD D SD 

18 Farmers should be allowed to actively participate in the 

planning and production of “Noma Tushen Arziki” 

programme 

     

19 More feedback mechanisms should be created so farmers can 

contribute on or off the programme. 

     

20 Local content, initiatives and farmers‟ perspective should be 

given uppermost priority in the programme. 

     

21 Use of indigenous language of the farmers should be 

encouraged for better understanding.  

     

22 Consideration of farmers schedule in respect of timing the 

programme 
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APPENDIX III 

CHECK LIST FOR KEY INFORMANT INTERVIEW 

I am Akuson, Patience Daniel, a Master Student in Development Communication with the 

Department of Theatre and Performing Arts, Faculty of Arts, Ahmadu Bello University Zaria.  

I am researching on the topic: Assessing Noma Tushen Arziki Television Programme for Small 

Scale farming Development in Du District of Jos South Local Government, Plateau State.  

This interview will be recorded (voice), and photo will be taken during the session as part of the 

research data collection process. 

__________________________________________________________________________ 

 

Questions for the Producer of Noma Tushen Arziki Programme  

1. Can you please tell us about yourself and your role in the production of Noma Tushen 

Arziki? 

2. What is the aim and objectives of the programme? 

3. What is the content and nature of the programme Noma Tushen Arziki? 

4. How accessible is the programme to the viewer? 

5. Do you include farmers in the design and production process of the programme? How?  

6. Do you think farmers participation in the programme can help meet the objectives of the 

programme and further improve farm yield? 

7. Why is the programme on television and not other mediums? 

8. Do you think television is an adequate medium for the transmission of this agricultural 

programme? 

9. Do you have a feedback mechanism? 

10. What are the challenges faced in the programme production process?  

Questions to be answered by a representative of Plateau Agricultural Development 

Programme (PADP). 

1. What are the aims and objectives of Plateau Agricultural development programme? 
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2. How has “Noma Tushen Arziki” programme been able to achieve the aim and objectives 

of Plateau Agricultural development programme? 

3. Do you think “Noma Tushen Arziki” is adequate in meeting the needs of farmers? 

4. What do you think can be done to improve farmers‟ productivity in Du?  

Interview Record 

Interview Record 

Key Informant: Mr/Mrs. ---------------------------------------------------------------------------------- 

Sex: ---------------------------------------------------------------------------------------------------------- 

Status: --------------------------------------------------------------------------------------------------------  

Date of Interview: ------------------------------------------------------------------------------------------ 

Duration: ----------------------------------------------------------------------------------------------------  

Venue: -------------------------------------------------------------------------------------------------------  

Interviewer: ------------------------------------------------------------------------------------------------- 
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APPENDIX IV 

CHECK LIST FOR FOCUS GROUP DISCUSSION  

I am Akuson, Patience Daniel, Masters Student in Development Communication with the 

Department of Theatre and Performing Arts, Faculty of Arts, Ahmadu Bello University Zaria.  

I am researching on the topic: Assessing “Noma Tushen Arziki” Television Programme for Small 

Scale farming Development in Du District of Jos South Local Government, Plateau State.  

This interview will be recorded (voice), and pictures will be taken during the session as part of the 

research data collection process.  

___________________________________________________________________________ 

1.  Please kindly introduce yourselves? 

2. Are you familiar with the programme “Noma Tushen Arziki”?  

3. How often do you watch the programme “Noma Tushen Arziki”?  

4. Please tell us about the programme. 

5. What do you have to say about the schedule and timing of the programme.  

6. What time do you think the programme should be held? 

7. In what ways do you think farmers benefit from the programme “Noma Tushen Arziki”?  

8. Suggest ways you think “Noma Tushen Arziki” programme can be able to enhance 

farmers‟ productivity? 

9. Are there feedback mechanism? 

10. Do you have any extension agency that help farmers?  
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APPENDIX V 

KEY- INFORMAT INTERVIEW 

Response from Thomas Nanmiap (“Producer Noma Tushen Arziki”)  

I am Thomas Nanmiap the producer of the NTA. Talking about my role NTA has been a long 

standing progamme even when PADP that were sponsoring the programme shy away PRTV has 

never relent in making sure that NTA has remained in our schedule.  

The aim of the programme basically is to inform and educate the farmer on the basic knowledge 

of farming and the most recent technology involved in farming. To educate them so that at the 

end of the day they could have better yield 

Hausa language is the major language of communication among people of diverse tribes and 

culture on the Plateau. It is the popular language used in the market, in neighbourhoods and 

even to transact business between farmers and their neighbouring communities, hence the 

language is a well known one in the state. 95% of farmers we have worked with can speak and 

understand the language very well 

Mainly is to educate them. We go to their farms see what they do and let them tell us how they 

go about it and we show them how to do it better 

By going to the farm basically you involve the farmer, you first of all give the farmer 

questionnaire, interview them while on the farm basically we use the farmer to demonstrate to 

other farmers 

From when I took over as the producer of the programme, I cannot count the number of times 

farmers came to the station looking for me, because these are the feedback mechanism, they 
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come to know more. Some of them even try to go to the other farms to see what they are 

actually doing there. 

Television is the best medium for the transmission of this programme because you can actually 

see practically what they are doing. While television is not so elitist because it depends on the 

reach anyway, PRTV for example has a wider reach, you can see us in Langtan and Shandam 

where we have our booster stations 

Ones in a while, we give our phone numbers while recording if they need more enlightenment 

and information. Because it is a recorded programme 

Well within we basically have the problem of logistics but we are getting by. Another problem 

is the issue of funding. We are coping in spite of all the challenges we are trying to keep the 

programme on, because is very important more so that government now is emphasising the 

issue of farming now to oil.  

Response from Philip Gonap (Programme Manager PADP) 

PADP is an arm of the state ministry of agriculture that deals directly with the farmer on issues 

related to extension services, which is the acquisition and transfer of technology to the farmer. 

PADP mediates between the research institute and farmers, ours is to extend this information 

that is proven and adoptable to the farmers with the view to improving their productivity.  

The essence of this communication is to relieve the farmers through sensitization and 

information dissemination through this media. The programme has helped us reach those that 

were not available to us while we are trying to pass some information. So the essence is to pass 

this information to farmers and since it is electronic, it gets to a large number of farmers and has 

being sensitizing farmers and conscientizing them, improving their capacity to develop better. I 
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will not say that television it is adequate because it is a science and dynamic. We cannot say 

that something that started many years ago without reforms that is been done is adequate, it is 

never adequate. That is why we as practitioners of the agricultural extension we bring in 

reforms from time to time to meet up with the needs of the farmers. The olden day farmer was 

an illiterate farmer but the present day farmer is a literate farmer so except we change with time 

we shall be out-modelled 

There are other forms of communication in the extension sector. We are not saying that the 

television cannot meet it, but the communication through the television has to be modified from 

time to time because the life is dynamic itself so those things that we find that will not give us 

maximum output from the communication through the “Noma Tushen Arziki” will have to be 

incorporated in other forms. That is why apart from the television programme we have other 

trainings that are taking place. You know we are developing agriculture through the value 

chains so we are also incorporating the capacity of “Noma Tushen Arziki” to fit into the value 

chain development that we are practicing now so that they will also get to the farmers with a 

greater understanding. “Noma Tushen Arziki” is passed through the electronic medium of 

television where one medium is lacking the other helps out. 

Farmers‟ productivity can be improved through the evolution of the extension activities that we 

are talking about, which involves training the farmers, working with the research institutes to 

get new technologies sending same to the farmers. In fact what is essential is constantly training 

the farmers along the value chain from time to time that will help in improving the productivity 

of farmers. 

Definitely you know change is difficult, by the word extension we are saying we are change  

agents and in the course of changing the farmer from his traditional technology that he is more 
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used to, to a modern one definitely we encounter challenges but we have to apply the necessary 

principles. It is the principles that we have to apply to get them to adopt the new system that 

will help them improve their productivity and livelihood.  

The challenges are there most especially funding, if you go through all of the ADPs in the 

country our main problem has been funding, funding, funding.  Coinciding with the economic 

crunch that we find ourselves in, in this country it has made it more difficult. Another area is 

mobility, in fact, mobility and other aspects of need are tied to funding too. If there were 

funding we will buy motor cycles and rugged vehicles that can get to the farmers. Because we 

don‟t just talk to the farmers, we do a lot of demonstration with the farmers under adoptive 

research. So definitely we need to get to the farmers but our handicap is lack of funding. In fact 

the staffs are dwindling in population the ratio that was used to apply one extension worker to 

eight hundred farmers now is almost seven thousand.  

Response Focus Group Interview with Women Farmers in Du. 

We know of the programme “Noma Tushe Arziki”. The programme has really helped us 

because we have been watching the programme for a very long time now. We get information 

on poultry farming, on how new and improved system of brooding and feeding birds. We have 

also been educated through the programme on how to keep our farm environment clean and free 

from diseases. 

Farming is the inheritance our parents left for us, so we have to farm if we don‟t, what will we 

eat? The programme is good and we feel the timing should be changed so that we farmers can 

benefit from it. 
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We hardly get time to watch the programme. Our advice to PRTV and the programme producer 

is to please shift the programme to at least 7:00pm or 7:30pm by that time farmers are at home 

resting. We also want to see the people from PRTV and PADP on our farms too.  

The programme is really a good innovation, we feel it should continue. The programme is good 

and it should continue. It is a platform where farmers can improve their ways of farming which 

will bring about better yield and they can learn from one another  

FOCUS GROUP DISCUSSION WITH MEN FARMERS IN DU 

Yes we are familiar with it. It is only rarely when we don‟t have work to do that we accidentally 

stumble on the programme and we watch it. I thought the programme is even dead.  

If someone is into farming very well, you get to know what to do on your farm by watching 

other peoples‟ development on their own farms. You will know how to control diseases that 

disturb other peoples‟ farms by seeing what solution other people use on their programme 

Sometimes we get information from the programme and sometimes we are exposed to farming 

other crops too that we didn‟t know or have an idea we can do here and we say let me try 

something like this on our farms and it works. Other people see it to and learn from us and the 

source has been the programme “Noma Tushen Arziki”. It‟s more of the extension part of the 

agricultural work that we have been receiving from them. 

For us farmers, it is not a good time, because it runs from 4:00pm or 4:30pm. At that time we 

are on our farms, we go to farm in the morning working all through and come back home 

around 5:30- 6 0‟clock 
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The producer and presenter of the programme have visited some of us on our farms to interview 

us on crop and animal farming. It has been helpful indeed, we share the challenges we 

encounter on our farms and when they televise it, the people in power get to know these are the 

challenges we face as farmers. But sometimes, the Nigerian syndrome comes to play most 

times, they hear put it on paper and do nothing about it. Even when government respond, most 

of these office farmers‟ capture the whole thing and share it among themselves neglecting the 

farmers who are passing through the real problem do not get to know whatever effort 

government is making. 

The programme provides useful information on how to combat diseases and pest on our farms. 

Through the programme we are exposed to other things that we were not aware about like 

mushroom farming, fishery, piggery, etc. it has been broadening our horizon to know that we 

can engage in other forms of farming that can generate income and employment.  

The time for the programme should be changed because at 4:30 we are still on our farms. It 

should be adjusted to 7:00pm to 7:30pm because if it exceeds that time we may have gone to 

sleep 

PRTV should widen its‟ reach so that other farmers on the plateau can benefit from the 

programme. It seems like the coverage is just within the Jos and Bukuru metropolis which Du 

fall under, because pictures speak better than just words.  

There are no feedback mechanisms. We are speaking from experience when they go you don‟t 

see them again. There should be something like that so we can interact with other farmers‟ and 

other agricultural experts the producer.  
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We have no extension agent around here again, that was when World Bank was working; even 

in PADP it is just on paper because we don‟t see anybody. The ASTC that is even trying to do 

before, is now commercialize and gradually facing-out, these days they are just limited to 

cultivation of land. However, Rurcon which is an NGO have been helpful in providing 

extension services and have been helping and encourage us farmers to do a lot of thing that 

government should have done. 
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APPENDIX VI 

PHOTO-SHOTS FROM FIELD SURVEY 

 

KII with Mr Nanyiemp, Producer “Noma Tushen Arziki” 

 

FGD with men Farmers in Du 


