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ABSTRACT 

This study is on the r o l e of g inger p roduc t ion in the r u r a l economy 

of Jaba and Kachia Local Government Areas of Kaduna S t a t e . I t t r i e s to 

examine the p roces se s of p roduc t ion and marketing of g inger in r e l a t i o n 

to i t s r o l e on the p roduce r s ' income and people of the immediate 

sur rounding. 

After t r a c i n g the p roces se s of p roduc t ion and marketing of the crop 

from producers through i n t e r m e d i a r i e s to the e x p o r t e r s and /o r consumers, 

the s tudy u s e s i n f e r e n t i a l methods t o ana lyse t h e r o l e o f t h e crop in 

the economy of the peop le . 

I t demonstrated t h a t income i s h igh ly dependent o n t h e f i e l d s o f 

p e o p l e ' s inves tment . And t h a t c e r t a i n f o r c e s , i t would seem, combined 

to prevent the farmers from making meaningful p r o f i t from t h e g radua l 

p r i c e i n c r e a s e fo r the c rop . A working hypo thes i s was b a s i c a l l y 

formulated to t e s t the v a l i d i t y of t he s e a s s e r t i o n s . The main q u e s t i o n 

being 'Who is a c t u a l l y b e n e f i t i n g from the p r e s e n t high p r i c e s of g inger 

i n p a r t i c u l a r and a g r i c u l t u r a l p r i c e s i n g e n e r a l ? ' . 

The empi r i ca l r e s u l t of the study shows t h a t g inger product ion in 

the study a rea ha s been i n c r e a s i n g q u i t e remarkably. The study a l s o 

shows t h a t t he r e has been f l u c t u a t i o n in the p r i c e s of the c rop , bu t 

the amplitude of f l u c t u a t i o n being more during season of s c a r c i t y and 

l e s s dur ing season of h a r v e s t . Thus, o rde r ly marketing through 

procurement, bu f f e r s t ock ing , and p u b l i c d i s t r i b u t i o n , deserve s e r i o u s 

c o n s i d e r a t i o n . The study a l s o shows t h a t a l though the p r i c e s r ece ived 

for the ginger produced have inc reased over the y e a r s , where farming 

o p e r a t i o n s a re c o s t e d , p r i c e s pa id by the farmers for farm i n p u t s have 

inc reased much more. 
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Moreover, the marketing intermediaries make excess profit at the 

expense of the producers. As a result, ginger farmers within the study 

area were actually not benefiting from the recent high prices for the 

crop. The contribution of ginger to the income of the producers could 

only be seen from the fact that most of its farming operations were 

carried out at those times the farmers were less engaged in the farming 

operations of other crops. The unfavourable price parities, if conti-

nued for long, may prove as a disincentive for the producer - discoura-

ging further increase in ginger production. 












































































































































































































































































































