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ABSTRACT 

This project is problem solving in nature. The 

Nigerian Brick and Clay Products, Kano is a subsidiary 

of the Nigerian Mining Corporation. The Kano Brickworks 

has a basic problem of low sales of its products - Burnt 

Bricks. The research starts with certain assumptions 

which could be the reasons for the low sales. These are 

high price of product, failure of the product to meet the 

requirements of the customers, inadequate promotion of the 

product and poor distribution network. Marketing audit is 

used as a framework for analyzing the problem. 

Questionnaires were distributed to Architects, Engineers 

and Contractors who are the Decision Makers in the purchase 

of such products (building materials. Interviews supple-

mented the questionnaires. 

An important finding of the research is that the 

size of Burnt Brick does not satisfy the needs and wants 

of customers. The Manufacturers should consider increasing 

the size of bricks. Another finding is in relation to 

the price of Burnt Brick which is higher than that of blocks 

thereby limiting the sale of Bricks. Although Kano 

Brickworks has a huge stockpile of finished products, 

they are not available to buyers due to poor distribution. 

The company should improve the Distribution of its products 

as it is important to the sale of products. The manufacturers 
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of Burnt Bricks should make the public aware of the 

product and its qualities through aggressive promotion 

in the National Dailies, on TV, and through Architects. 
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This takes place in another double 

er with a vacuum chamber where the 

e-aired and dropp ito the extruder 

•saes the clay to the desired brick shape. 

The extruded column of clay is cut into 

'd brick size as it pa through the cutter, 

7 -

ig - Bricks are placed on pallets and moved 

..n elevator which takes them to the drier, 

drying chamber has a twin fan and both hot and 

Ld air dampers. The bricka arc dried by a hot air 

rapper from the kilns and from o hot air producer. 

The bricks are first grad , cehydrated for some 

hours to avoid warping and cracking. 

Burning - After drying, the bi icks art-: taken to 

the kilns for burning. The burners use a cheap 

by-product of crude petrol urn distillation as 

fuel. The burning is fed by the continuous supply 

of oil and acid into the kiln until the required 

temperature is checked by rt-ocouple unit. 

Cooling - The bricks are colled by opening the 

doors of the kiln tunnel to allow cold air to 

rush in. As it cools the bri s the air becomes 

hot and is trapped by a devic d sucked to th 

drying chambers of the plant. 




















































































































