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ABSTRACT 

Benue Links is a limited liability company established by 

the Benue State Government with the assistance of the Federal 

Government through the Federal Urban Mass Transit Agency 

(FUMTA). like any other mass transmit agency (established by the 

Federal Urban Mass Transit Agency), Benue Links was designed not 

only to alleviate the transport problems of the masses and 

create employment opportunity in the state, but also to cope 

adequately with the repayment of the soft loans for its 

establishment if the management of the transport outfit is 

inefficient and ineffective. 

Mass Transmit System is said to be effective if it is 

capable of evacuating a large number of people from various 

parts of the city or from one urban centre to the other within 

the shortest possible time and at a reasonable measure of 

comfort. Urban Transportation system has become more acute and 

forms the major transportation mode in our great Country-

Nigeria. 

This dissertation therefore examines the management of 

Benue Links with respect to the implementation of marketing 

techniques, and possible suggestions to improve its operations 

for the achievement of the objectives of the Urban Mass Transit 

System in the State in general and customer satisfaction in 

particular. 
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To accomplish this task, the project has been divided into 

Six Chapters. Chapter One introduces the project topic as well 

as the scope of the study and end with defination of some terms. 

Chapter two is the literature review which attempts to throw 

light on the conceptual frame work of marketing; marketing 

objectives, marketing services and scope of service operations 

in public transportation. Also in the Chapter, Factors 

affecting marketing decisions and planning marketing actions and 

its application to Benue Links (Nig) Ltd as well as benefits of 

marketing to the Company under study are discussed. Chapter 

three is basically on research methodology where sample 

selection, method of data collection and analysis for the 

research are treated. 

Chapter four Reviews Benue Links historical background 

encompassing its organizational set-up, its objectives and 

coverage. While Chapter five provides data presentation and 

analysis with application of marketing in transport industry and 

ends with proof of hypothesis, Chapter Six is the concluding 

part which provides recommendations for an effective and 

efficient application of marketing techniques in the management 

of public transport sector. 
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complimentary Facilities for the mass transit system 

However, to operate profitably and therefore justify its 

establishment and cut down on government constant assistance in 

terms of funds operation of the Transport Scheme has to 

introduce the marketing concept philosophy to Banking as: 

i. Identifying present and future markets for service. 

ii. Selecting which markets to serve and identifying customers' 

need within them. 

iii. Setting long and short term goals for the progress of 

existing and new services. 

iv. Managing and service so as to persuade customers to use 

them at a profit, and controlling of success in so doing. 

The application of marketing in Banking Industry is similar 

to that of marketing in other service industries including 

transportation. 

Today, the present state of Nigerian economy and as it 

affects the service sector in particulars has led private 

transport organizations, for instance, Skene Dili Chukwu, Chi Di 

Ebele and the like, to take marketing as a serious activity 

which has hitherto been neglected. 

As business have begun to recognise that marketing is of 

vital importance to the success of a firm an entirely new way of 

business thinking a new philosophy has evolved. It is called 

the Marketing Concept' and it states that " the Customer's 

want-satisfaction is the economic and social justification for 

a firms existence", consequently, all company activities must 
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Another example is the automobile industry in Nigeria which 

has catered to the demand for smaller and more economical 

automobiles, but meeting this desire has resulted in more fatal 

accidents to the users of smaller cars. Again the cosmetic 

industry in Nigeria traditionally catered for moments passion 

for lighter complexion by offering a product (the breaching 

cream) that at the same time damages their skins. 

Finally, a firm may be doing a good job of relying heavily 

on importation of foreign made goods to satisfy the needs of 

most Nigerians who prefer foreign made goods to home made ones. 

But in trying to satisfy such customer, it may run into conflict 

with government policy of reducing both foreign debts and 

dependency on foreign goods. This indeed is unacceptable to the 

third world countries sometimes referred to as the Less 

Developed Countries (LDC). 

The need therefore arose for a call to be make for a new 

concept either to modifying the marketing concept or replace it 

This has brought about the selective national marketing 

concept' which is a new proposal for the third world countries. 

" The selective national marketing concept is a management 

orientation is to determine that the key task of the 

organization is to determine the needs and wants of target 

markets, selectively in relation to the priorities of the 

nations local conditions at a given time and to adopt the 

orientation to deliver the desired satisfactions. more 

effectively and efficiently than its competitions in a may 






































































































































































