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Abstract 

The study considers gender ideologies presented in the 

mass media. Chapter 1 argues that ideologies are conditioned 

by social relations within modes of production but are 

relatively autonomous of them rather than reflexive. The 

dominant ideology of the socio-economic formation is that 

which represents the class and gender interests of the ruling 

group and which attempts to hegemonize tne ideologies of 

subordinate groups. In this process the mass media play an 

important role in propagating dominant ideology and delegitim-

ating others. Specifically the media have a marked tendency 

to legitimise women's subordination. 

The Nigerian mass media are discussed in the light 

of this theoretical framework, arguing that through overt 

control, cultural imperialism and apparently neutral media 

practices the media in Nigeria take part in the reinforcement 

and recreation of dominant class and gender ideologies. 

An analysis of the situation of Hausa women is also given. 

The radio and television programmes preferred by women 

were structurally analysed in terms of gender ideologies. 

These programmes were found to underrepresent women and present 

them as subordinates to men and with negative characteristics. 

By so doing the mass media reinforce the subordinate aspect 

of women's subjectivity while ignoring and delegimating 

the other aspects, hence militating against the potential 

mobilisation of women as a social force. 
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In the course of the study more empirical evidence 

is provided which rebuts the liberal-pluralist theory of 

the mass media reflecting a diversity of viewpoints. 

The study concludes that while ideological struggle is 

not a sufficient condition to eradicate oppression and 

exploitation it is a necessary corollary. More research 

needs to be done on the determination of gender ideologies 

in the media in order to consider how the media might 

reinforce the progressive rather than conservative 

elements of women's consciousness. 
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• 

their production of programmes; with the March 1983 Inter­

national Market for Television Programmes organised by the 

NTA in order to gain easier access to foreign products. 

The Ideological Character of the Mass Media in Nigeria: 

From the theoretical analysis presented earlier one would 

expect to find that, as a state governed by capitalism the 

Nigerian mass media would feature dominantly pro-capitalist 

ideology. Ibrahim's important study of political economy 

of mass media in Nigeria demonstrates convincingly that 

this is so. Concluding his content analysis of the press 

he states that 

the political and ideological character of 
Daily Times and New Nigerian are supportive 
of the ruling comprador bourgeoisie and 
consequently of imperialism. As part of 
this support, they also routinely attack 
all attempts by labouring people to fight 
for their rights. (Ibrahim 1983:207). 

The large proportion of foreign sources of media 

content in Nigeria and the capitalist and sexist ideologies 

in them have already been mentioned. But even in terms 

of indigenous programming ideologicdl themes are worked 

into pro-capitalist discourses. The NTA (1970) decree 

aims (among other things) "to seek, identify and preserve 

Nigerian culture and to promote the study of Nigeria 

history and languages". In taking up this objective NTA 

largely screens songs and dances from various ethnic 

groups divorced from the socio-economic settings which 

gave them meaning (e.g.) harvest dances are shown without 

explaining that these were performed at redistributions 

of wealth within small communities, or the image of the 

"taking drum" is used although, as Ewu points out, "whereas 
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the audience ideally should have oeen actively involved 

in making the decisions on issues of public interest, the 

decisions are already made for them on Tambari" (Ewu 

1936:89). 

Further Cabral points out that 

culture, both as a cause and an effect of 
history, includes essential and secondary 
elements, strengths and weaknesses, 
merits and defects, positive and negative 
aspects, factors both for progress and 
stagnation or regressions, contradictions, 
conflicts (extract in Mattelart and 
Siegalub (eds) 1979:210) 

and goes on to say it is necessary to analyse culture for 

what it is to retain the good and channel them. However 

very often when the media valorizes indigenous cultural 

traits it is those retrogressive elements which are com-

patiole with the maintenance of exploitation and oppression, 

such as the ideal of the traditionally submissive women 

versus the independent women spoilt by western schooling, 

(see, for example, Tambari 'Ya 'yan Zamani episode - NTA 

Kaduna). 

Ewu's analysis of television drama comes to a similiar 

conclusion about media content to that of Ibrahim's on the press 

i.e. that there is a strong pro-capitalist and pro-

government stance to be found. Kasagi and Cockcrow at Dawn 

both extol 1 the virtues of the governments' "back-to-the-

land" and Green Revolution policies - the former by port­

raying the pitfalls of urban life for peasants and the 

latter by extolling the success of the retrenched urban 

worker who returns to his village to farm. Themes.£f 




















































































































































































