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SYNOPS1S

a) INTRODUCTION
This study elucidatcs the major organizing
principles bechind the location of] traditional markets

and more westernized shopping cenkres in Zaria Urban

Area.

In developing economies like Hausa-land (Zaria),
development of intra urban trade relations is epitomized
in the net-work of market placesz whigch function as
physical loci for the exchange of commodities.

The market place thereforc is the moest important
trading institution in deﬁeloping countries. Bearing
this in mind the urge to undertake this research stems
from the idea that:

1. markets play & vital role in the economic and

social life cf the people;

2. they are eseential links in the chain of commodity
dietribution;

3. they strengthen the economic base of a jown;

4. traditional markets as mejor commercial and business
institutions have given g large measure of social security

and economic opportunity to traders;
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5 more westerpized commercial motivities tend to
logate around traditional markets;

6. lastly the inadequacy of site area for the markevs
has resulted in not only extreme congestion but also
encroachment on publie roads and open spaces.

Recently in developing countries like Nigeria,
situations of social and economic dualiem exist because
it has becun discovered that traditional markets are
chiefly used by the lower income classee while large
shope which locate around the market cater chiefly for -
the needs of the upper income ¢lass consumers. Therefore
it is characteriestiec of Urban Centres e.g. Zaria to
have several such traditional markets and shops
growing together at different parte of the town.’

The ineffective mechanisms or weck organizing principles
of these commercial centres in a town tend to produce
weakly connected arrangement of supply points and
consumption units which could represent major constr-
aints in econcuic development.

The rationale for this postulate stems from the
fact that various economic activities are invariebly
Seperajed in sprce and cénsequently a certain.

proportion of a societiee
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resources is inevitnbly dissipated in overeoming spatial
friction. Secondly is mans locational behaviour which
varies from settlement to settlement. In Zaria Urban
Area locational habits have shown a cluster pattern
around four main zones.

There is therefore a need for spatial and hierar-
chical clustering ¢of commnercial activities to serve
the Zaria Urban Aren Community more effectively than
the present system.

The identifigation of these pringiples and the
analysis of related spatial arrangement of traditional
markets and commergial gentres in Zaria,Urban Area
constitutes the gore of the present study. This study
therefore is mainly intra-urban since it is limited
to Zarias Urban Area.

The study is divided into Nine Chapters and each
chapter has sub headings and sub-sub headings.

The first Chapter identifies the study area, talks
about the aims and objectives, scope of study and
and limitations, and the survey and methodology used.

The Second Chapter is a review of past literature
related to the theeis topic and it also defines the

terme used in the study.
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‘Phe Third Chepier is o brief historicaeld background
of Zaris Urban Area. | - |
The Fourth Chapter examines the characteristiés of
existing traditional markets in Zaria Urban Ares in
- terms of their locntion, physical condition, design
gcharacteristica, commercial characteristics and
existing standards.
| The Fifth Chapter like the fourth examines the
chargecteristics of the four main shﬁpping areas in
Zaria.
The Sixth Chapter analysizes and synthesizes the
findings from Chaptere four and five, It identifies
the relationships between traditional markets and shops
congidering many factors, identifics hierarchies of
gommercial establishments and shoppiﬁg centres, Identifies
pPlanning principles and standards and makes g conclusion
of the findings. |
Chapter Seven makes recommendation in terms of
future shopping area rcguirements, commercial and
service requirements for shopping aress, recommends
the mumber of centres and hierarchy of shopping centres
for Zaria Urban Area in the next fifteen years and recommends

some planning principles and standards.
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The eighthChapter ie a conceptual design of
e shopping centre at the District Centre level demon-
strating my idea of integration. It discusses the design
concept and makes proposals for iwplementetion.
The nineth Chapter concludeec the whole work omn

the thesis.

b) Identification of Study Area:

The area chosen for this study focuses on the
present day human settlement of Zaria Urban Area.

The area is formed by four fairly distinct urban
quarters namely: Zaria City, Tudun Wada - ‘lusasa,
Sabon Gari - Zarias Township, and Samaru - University
Complex.

Zaria Urban Area occupies a North Central position
in the interior of Nigeria.

The historic City of Zaria until the recent
growth of Kaduna dominated the area now known as North-
Central State for many years. Zaria Urban Ares also
occupies a nodal location in the Sub-regional network
of transport routes in Kaduna State making it accessible
to all district market towns. In the National Context
it 18 connected to the rest southern states by roads

and railway lines. Its ncdal position in the national
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transportation system has also attracted, commercial,
administrative, educational and religious institutions
eepecially prior to the growth of Kaduna.

Approaching Zaria Urban Area from the Scuth the
first part is the original Birni (Walled City) referred
to in this thesis as Zaria City. It retains much of
its physical characteristics that matured during its
evolution.

It is a coaplex maze of mud-walled compounds
tightly arranged into groupings which are seperated By
narrow foct paths and open drainage canals. A single
major street cutse through the whole of it from its
Northern Gate to its Southern Gate. It leads to the
market, the Bunirs Palace and the adjacent friday Mosque
which are the focal points of Zaria City.

The second area is Tudun Wada which is situated
immediately North of Zaria City it was the original
settlement of non-Zaria natives of former Northern
Nigeria although today quite a number of non-Northerners
and expatriates live there.

The third district is Sabon Gari. It is a larger
and more modern strangers quarters:and wag a direct result

of colonial policy makers. This district has become the
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main commercial and entertainment centre for Zaria
containing the large commercial firms, Lebanese Shops
and the largest of the four traditional markede,

To the morth of Sabon Gari lies the diswinctly
seperated Governuent Reservation Area.

The fourth district Samaru, was once a rural
Village and is typical of the unplanned boom town
which accompanies the rapid expansion of a major
employment centre.

These four districts, Zaria City, Tudun Vada,
Sabon Gari and Samaru each has g traditional market

and a shopping zone or area.

c) Aims and Objectives

1, To study the existing traditional markets and
commercianl areas within Zaria Urban Area with a view

to identify the existing system and hierarchy ~f
commercial centres.

2. To study the characteristics of existing traditional
market: and commercial areas with a view to identify

the planning principles and standards developed through
ages of practice.

3. Tc propose a hierarchy of shopping centres and
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vuggeat a system of integrating the existing traditional
markets with the proposed hierarchy of shopping centres.
4. To make a conceptual design of a district shoppihg
centre taking into acccunt the planning rrinciples and
standards identified and those to be proposed.

2 To add to the information needed for commercial
arca planning in the eventual preparation of a master
plan for Zaria.

6. Finally if the above aims and objectives materialize
they will help in the creation of a pleasant and quality
environment that will help commercial activities
establish in & properly laidout and planned sites
instead of being establicshed naphazardly in almost

every residential apartment as is the case presently.

da) Scope of Study and Limitations

The study is mainly an intra-urban study of the

four main traditional markets in Zaria Urban Area
and the adjoining shopping areas.

*The study of these four traditional markets, Zaria
City, Tudun '/ada, Sabon Gari and Samaru covered such
arcas as their locations, physical conditions, design

characteristics mode of transport, goods sold and
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protlens encountemed By the trpders.

The second major part of thc study was a comprehensive
study of the adjoining shopping areas to the markets,
This study of the shopping arca covered a formal interview
with the entreprenuers in terms of the nature of their
business,space occupied, number of customer visiting
them and the business contacts thcy make.

The third study was a consumer survey to know
which centre they visited morc frequently.

The threc studies were aimed at comprehensive
analysis cf loccational, physical and commerciel
characteristics of markets and shopping arecas to
determine how far the existing ones have satisfied
the shopping requirements of the Zaria Urban Area
population.

Apart from the above the study also tries to
identify all places of reasonable trading activities
in Zaria Urban \rea.

The population is projected to fifteen years and
this is tc¢ help in determining the number and hierarchy
of shoppring centres that will cxist in Zaria Urban area.
in the next fiften years.

Because of the difficulties enccuntered during the
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survey due to the limited lewel of understending of the
general public, of the usefulness of the study, the
study, does not offer information on amoumt '- accrued
in each centre. Therefore it does not use the standard
method of percentage sales in calculating the area and
number of shops. Instead I have found out the average
population served by each shop in the traditional
market since the figure can be worked out and applied
™ with some caution and medifications.

This study was limited to the resident population
of Zaria Urban Areas. The final outcome of the study
ie to provide basis standard requirements for planned

shopping centres as part of large commercial centres.

c) Survey and Methodology:
For the collection of deta needed for the purposes

of this study the methods adopted wcre:

s Use of ,uesticnnaire for social survey;

2e observations;

3. inforuation from Ministry of Trade and Industry and

the Administrative Officee governing Zaria Urban Aresa.
Three social surveys were conducted. One survey

was conducted for the traders in the four traditional
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markets, The sample population wes choscn Ly gquota
sampling. 100 respondents were interviewed in each
of thece three markets, Zaria City, Tudun Wada and
Samaru while 600 respondents were interviewed in Sabon
Gari market.

Right in the market choice of traders was by
stratified random sampling. This helped to cover all
the activities in the markets.

The twe other social surveys were conducted by
Mr, Tom Girjring of the Department of Urban and
Regional Planning for the benefit of the Zaria study
which is presently ¥R in that Derartment. One of the
surveys was an entreprenuer survey for the whole of
Zaria covering a wide range of goods and services the
method of chooeing the sample population was guota
sampling and the respondents were randomly chosen. A
population of 1118 respondents were interviewed.

The third survey for thie study zlso by Mr. Tom
Gir}ring was an individual travel behaviour with each
individual representing a hocusehold. The useful part
of the study was travel related to shopping. A total
of 1365 households were interviewed throughout Zaria.

Observation method was used in loca$ing other
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$ypee of couwmercial activities in Zaria Urban Area.
A 100% information wae given in Sabon Gari and

Zaria City district offices on - v

a) number of traders;

b) type of stalls;

e¢) commodities sold; and

d) sex of treders.

Information on consumer purchase to the traditional
markets and shopping areas camc from Federal Office of
Statistics, Kaduna.

For easy iaentificaticon cf aress Zaria was
divided into four main zones initially and then thirty
zones in the surveys on individual travel behaviour

and Entreprenuer contact diary.

roblems:
An experimental survey conducted to help determine
_the monetary turnover in each centre was a complete
failure. The reason is because the entreprenuers grew
suspicious of the whole idea. For the analysis of the
information gathered on the field the Computer was

used and programmes were written in zasp language.
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CHAPTER TWO

THEQORETICAL FRAMEWORK

a) Review of Panct Literature

Treditional West African Markete have nct been
studied widely. Most literature available n this topic
are moatly by Geographers, Eccnouists, Sociologiste and
Historians. Phyeical Planners have done very little in
contributing t¢ any literature hclpful for the purpose
of planning traditional markets. The result of the
above is that studies on traditional West African
Markcts have left out the physical design asgpect of it,

The review ot available literuture on markets and
shopping areas is broken up into thrce parts. The first
part reviews literasturc which surround the Historiec, Social,
Economic and Geographical characteristics of traditional
markets, the second part reviews literature on consumer
behavirur and thirdly is s reviecw of modern conceptual
designs of shopping centres,

The mcest widely read and gquoted literature is
that of "Hodder and Ukwu" in their book "Markets in
West Africa".

They have defined traditional market as, "an

authorized public concourse of buyers and sellers of
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commodities mecting nt a place, more or lese atrictly
limited or defined at an appointed time." This
definition hes been uscd very widely by most Authors
who have written cn this topic.

They went further to say that in the above
definition markets are strictly that of an instsitution-
alized activity cccuring at a definite place and
involving the meeting of traders thcre at a particular
tinme. This definition, therefore, excludes those
innumerable small places »>f ad hoc trading involving
a bandful ~f women meeting at street corners in front
of compounds or building wsitcs,

lost important still this excludes the theoretical
concept of markets as for instance the whole ¢f any
region in which buyers and sellers are in such free
intercourse with one another that prices of some goods
tend to equality easily and quickly. They further
mnentioned that traditional markets gre purely not merely
economic instituticonse but are ascsociated with several
non-economic aspects of the peoples culture. Such
non-economic functions are religious, scecisl, cultural
and political.

4Bromlcy writing on markets says that the market
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place ie the moet important trading institution in
developing countries, but regrets that little study has
been done on this particularly as concerns internal
trade.

He further seid that "in studying the develcping
countries Geographers and Econcmists traditionally paid
a great deal of attention to agriculture and industrial
production. With the exceptirn of international trade,
they have until fecently given little attention to the
marketing of the goods produced.

He recognized that in mcst of ‘frica, Asia and
Latin America, a much larger volume and variety of goods
is handled in internal trade than international trade,
thus internal trading deseryves as much attention.

He also observed that as a city grows and becomes
more complex and sophisticated, the traditiinal market
experiences a relative decline within the face of
econounic competition from shops which are permanent
establishuents. He mentioned also that the permanent
shop has several nmarked advantages cf the markes.

It offers the preprictor greater security,better facility
for storing and displaying gocds and greater advantage to

sell geods of high value and quality. Norually the
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Custouer ressgives gxtra oomfort and petter service.

C. Y. Yang in his description of markete in
Northern China discovered what Bromleg said ebove and
says further that shops require relatively high capital
investinent and have high running costs. He and Bromleg
conclude therefore that in general the shop represents
quality and service while the warket offers cheapness
and that the market alsn affords one an opportunity to
bargain. I have found Bromley's and C. K. Yangse
studies very relevant to this thesis since they have
studied both markets and shops, Osher authors have
treated them in isolation.

There is a general acceptance of Hodders classifg-
cation of traditional markete in terms of their occurence,
and he has deduced the terms, gericdic and daily markets,

Polly Hill and R, H. T. Smith writing on, "Spatial
and Temporal Synchronization of pcriodic markets in
the four emirates «f Northern Nigeria noticed that the
frequency nf occurence of these traditional markets
varies widely throughout Africa. So that weetings occur
every nth day where n is rarcly greater than eighs.

T. H. Eighauy in his article on “Rural periodic markets
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and the extension of the urban system" observed that
rural markets usually operate on a pericdic regime but
that urban narkets operate on a daily regime because of
increased dezand and the inclusion of more westernized
central place functicns in the urban markets.

He went on to say that an increase in the central
plade functions of markets is a material manifestation of
rising expectation and a greater diffusion of information
which are so characteristic c¢f developing areas today.

New to consider literature on consumer behaviour i%
will be seen that a lot of such studies have been
conducted for U,.S.A. and Jestern Buropeen Countries,
Nevertheless the salient aspects of consumer behaviour
do not differ so much from African or to be more precise
Nigerian situaticns.

Writers on consumer behaviour have taken into
account christallers central place thecry and much of
the findinge hovef around the assumptions ci the
theory. Christaller advanced the idea that there were two
limits to the market sizeSan upper limit beyond which
the consumer would not travel for the goosd and a lower

limit below which there would be insufficient consumers
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to support the funetion. From this emerge the words

Range of a good and threshold population that is the

minimum expected to support a function. He also

deduced from this theory that hierarchy of centres and

functions exist. He used the words lower order and higher

order hierairchies. He says that at any level of hierarchy

such a centre will offer all the functions in all centres

lower than it in the order of hierarchies plus its own

specialized functions, From this cne will deduce that

the highest order hierarchy cffers all the functions in

such an area while the functions of the lowest order

hierarchy will be performed at every hierarchical level.
Dr. J. A. Gana, in hic thesis on "market centres

in Zaria Divisiog Nigeria" discovered thet a hierarchy

of markets exist ranging from rural to urban centres.

From his Chapter on the bchavi ur ;i the urban consuamcr,

he discovercd thet in Zaria Urban .rea, Consumers

purchasee were higher in Sabon Gari markct than in

the other three markcets therchy placing Sabon Gari

market ae & central city market.

His rcsults revealcd that whereas consumers travelled

only short distancce for frequently cdemanded gocds and
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services such as meat end green grocery longer journeys
were made to purchase less frequently dcusnded gouds.

The significant point is the gecneral tendeney to visit

nearest centres more frequently.

We A. V. Clark notes that "it is necessary to
understand the relationship between househclds and
central placcs because it is the consumer who supports
the central places, He adds that we may then treat
shopping centres as central places because central
place theory can be employcd in physical planning to
determine the spatial structure ~f shopping centres
within a city in terms of their hiersrchy, functions
performed znd minimum threshold population to support
the function.

B. I. L. Berry observed a hierarchy of Business
Centres within a city and says that the hierarchy resulds
because diiferent commerdial functicns have different
demand levels. Consumers eprend differing vroporticns
of their income on different gecods and services and
purchase them with different degrees of frequency.

He says that functione with low threshcld have high
freguency ¢.g. convenience gonds and goods with high

threshold have low freguency of purchase e.g. furniture.



-2 -

Goods with high threshold are found in few specialized
centres while gondo with low threehrld are found widely
in geographic space.

Studics by physical designeres have ended up with
sugiestions on the pattern and concept behind the
design ¢f shopping centres.

Frederick Gibberd in "Town Design" saye that the
"Success of a shepping centre depends a great deal on
the whim of the shopper and that no planning can take
place without a thorough investigation intc his shopping
habite, ‘/hether he travcls by fcut, bue or private
car whethcr he prefers to telephone for fe¥ branded
go.,ds or bargains over the counter.

He saye that the only way to approach this problem
is to start with goods which he classified into three
broad categories depending on the frequency of purchase
namely:

i. Convenience goods
ii. Demand goods
iii. Impulse goods.
He oaye that these various categories of goods are

scld through four main forme of shopping groups:
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i. the Market

ii. the Shopping Street
iii. the Department Store

iv. the Preciuct.
In Nigeria they are sold through the first three
categories but in this order, ° Y

i. the Market

ii. the Shopping Street
iii. the Department Store.
Gibberd defines the market as the oldes® form of
shopping centre, Consists of a ssries of stalls cor
booths ranged in rows in an open or sometises a
covered space around which the public can circulate goods
are mostly convenience goode and they are arranged in
stalle or even on the ground which perfcrms the
functions ci the display window.

There is no seperation betwecn the shopper and the
merchandize so thaet the former fingers the goods.
Sometimes without purchasing and can bargein about the
price. The market io characterized by a lively
jostling crowd >f people. Usual arrangement of stalls

is to place them ¢nd on in parallel rows.
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. Town Design, by F. Gibberd
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Although circulation is in theory a lineasl one, frequent
spaces are arrangcd between the rows co that the shopper
can out across frou row to row thereby setting up a
gyfatory movement.

The shopping activity is essentially a pedestrain
one and the only timee when vehicles appear on the scene
are before the market opens and the stalls and their
display arc set up, and when it is over and they are
dismantled. It is important to note that Gibberd is
discussing Furopean situations where stalls are not
pernanent but in Nigeria they are permancnt structures.
Ref, Fig. 2.01
The shopping street fig. developed through the
markct stalls becoming more permanent structures consists
of a street bounded on both sidee by shops which have
show windows and entrance doors at the back edge of
the pavement and storage spacc and goonds accecss at the
rear facing a service way cor road.

™he shopping precinct (refer figs 2.02, 2.03, 2.C4
and 2.05) developed frcm the removal of the motor car
altogether., It has three broads 1llegs, shopping streets,

which are closed to wheeled vehicle and precincts.
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Shops

Service area

Cars

Display window

Service route

Pedestrian circulation

Town Design , by F. Gibberd



Fig.2.03

CONCEPTUAL SKETCH.

An inner ring road with roads running
inwards and terminating at inner cul - de -sac.

Source : Lewis Kebble .



Fig. 2.04

CONCEPTUAL SKETCH: Source: Shopping Towns USA,
by Victor Gruen & Larry Smith.

CLUSTER MALL . Centrally located magnet.

Main Tenant is exposedto
shopping traffic only.

Car parks

Magnet .
Rows of shops

UEAET

Pedestrian mall



Fig. 2.05

NS

R

CONCEPTUAL SKETCH

|

Car parks

Magnet
Rows of shops

Pedestrian mall

Source : Shopping Towns USA, by Victor Gruen
and Larry Smith.
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It will in tiwme supersedec the shopping street.
K, L. Davies writing slso -n the jprecinct enys that
roads for bcth private and service vehicles are on the
periphery of the precinct and servicc bays are provided
to the shops. Nuuwerous short cutc are made between the
buildings to connect the car parks tc the shopring
parades and they are generally designed ag display
windows to wake the appreach ac attractive as powesible.
A 8tudy undertaken by the Distributive trades E DC
recommende the precinct developnent and saye that the
idea ie inherently more attractive te shoppers than the
usugl extended High Street. They recomnended the
siting of accese from car parke at the dispoegition of
magnets (c.g. department stores) and says that'the mall
would be narroweu to encourage impulse shopping. In
"shopping Tewns, U,S,A." Victor Gruen and Larry Smith
reconaended as part of design ooncept the precinct
and suzgests
a - mells, courts lanes, plazac
b - covered pedestriar areac such ag public corridors,
They have considered the shopping traffic in deriving

this mcdel and deseribed them ac walking from stall to



stall comparing prices,

The Departument Store which Gibberd likened to
gcveral different kinds of shope under one roof has
characteristicec of both the market and the shopping
street. Different stores may specialize in different
types of geoonds and their merchanfize may be aimed at
different sections of the Community. The goods are
displayed in show windows facing the strecet as in a
shopping strect but in addition to this there is an
internal display which may be likened to the market stall.

Today in the design of precincts Departuent
Stores have also been incorporated.

Cillian M, Pain in ‘planning and the shopkeeperb
recognizes the different categories of shopping and
the hierarchy of centres, ranging from convenience shops
to Regional Shopping centres.

Gillian Pain further viewed the problem of planning
and design in towns as one of matching accessibility
against environnental standards within the financial
capabilities of = cociety. This she said has influenced
planning and design concepts. She also talks of the
precinct. She says that the precinct forms the basis of

designs planrecd to create horizontel segregation of
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vehicles and pedestrains. Lewis Kebble in his book
also discucses the precinct and sets out two main
layout types which could achieve pedestrainization

of the shopping area using the inner ring roads. Ref.
fig.2.04 &2L05. Standards offered by Vagale, for the
Western State, Joseph Dechiara asnd Lee Koppelwan in

Design criteria were also studied.

b) Definition of terms used
MARKETS::

Market has been defined by Hodder and Ukwu as
"an authorized Public Concourse of buyers and sellers
of commodities meeting at a particular place more or
less strictly defined at an appointed tiwe. 1 accep¥®
thia definition in general and for the scope of this
study "markets are those authorized public sites where
transactions in goods and services& take place in an
organized manner at a particular eite recognized by the
governing local body".

_§§92§ING STREETS AND SPOTS

"They are unplanned competition featuring convenience
and shopping goods develcped on major arteries ground

traditicnal market zones and residential areas. Stores
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are widely spaced over length of artery and in
residential buildings".
SHOPPING CENTRE:

I have defined this as " a group of commercial
eetavlishments, planned, developed owned and nanaged as
a unit. %Yith cff cstreet parking provided on the
property (in direct ratio to the building area) and
related in size and type of shops to the trade area that
the unit serves®,

This definition theoritically definee what the

idea of integration is all about.
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CHAPTER THREE
ZARIA AND ITS ENVIRONS

a) Brief Historic Background:

Zarie is the most southernly part of ancient
Hausaland and was known originally as Zazzau.

It is not known precisely when Hausa-speaking
people settled in this area but we may surmice that
their coming was originally associated with the
desiccaticn of the Northern lands which drove them
from their earlier home in the central sahara and they
lived in Zazzau for more than a millemium.

Before Islam the existent religion played an
important role in the foundation of the state of
Zazzau a8 the early wall cities were built around
the great inselbergs of Kufena and Tukur Tukur.

The settlement was characterized by walled
fortification surrounding the town cettlement. What
is known today ae Zaria City was a new walled town which
later replaced Kufena sometimes after 1500 A.D.

History records that Zaria did possess a degree of
societal complexity and heterogeneity within its

fortification which distinguishes ite urban character
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from the surrounding rurel areae.

It also pocssessed an administrative crganizetion
based on a ward system which collected taxes, supervised
markets and maintained defence in the city.

Birnin Zazzau was the political and ecconomic
expression of the etate, Its wealth was a function
of the rrosperity of the state and security within its
walls depended on the power of its rulers.

Its market was a hub of trade its tributary
arcas were aependent on it for prectection and provided
taxes agricultural produce and slaves.

The close pclitical ties between Zaria and its
more imuediate environs allowed the growth of a
pattern of rural-urban relaticns which found
expression in socio-political intercourse.

Great changes have taken place in the pattern of
settlement since the beginning of colonial rule. In
Zaria a modern town has been erected outeide the gates
of the walled city c.g. Tudun Yada, Sabcn Gari and
Samaru. Similar developments on a smaller scale have
taken place else where at Funtua, ﬁklumfashi and
Dutesenwai. New gtreets, plot layouts, the arrival of

immigrant populations and the setting up of trading
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premises have followed in the wake of the railway and
the motor road.

¢) Physical Layout of Zaria:

The present day human settlement of Zaria is

formed by four fairly distinct quarters, Zaria bity,
Tudun Wada, SabonGari, and Samaru.

Zaria City which is the original settlement of the
Zazzau people lies in the south of Zaria Urban ‘rea.
It retains much of its physical character e.g. the
city wall. It retains the character of typical Eausa
gsettlement and has not been influenced to any conside-
raBle extent vy western influence.

Tudun /ada situated immediately north of the
main city gate is a strangers quarters for both non-
Zaria natives of former northern Nigeria and Southerners.

Its strecets are laid out in a grid pattern. It
is in this quarters you have most of Zaria's Academic
Institutions. _

To the North of Tudun V/ada lies Sabon Gari a
relatively wore modern strangers quarters which was
a result of colonial policy and plans. The area is
characterized by non traditiconal wmediun sized plots

which are laid out in block fashion. This area is
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occupied mainly southern wage employees and merchants.
Like I have menticoned earlier it is the main commercial,
business and entertainment centre. To the north of

it lies the distinetly serperated Government Reservation
Area. Thic was a typical prain child of the colonial
government and it is characterized by more western
European oriented physical planning. The roads are
properly laidout, plots are mainly detached and there
are a lot of organized open spaces. It was meant for
the high class government workers and it is still the
same today.

AMfter the G.R.A. travelling north are a few native
settlements Kwangila and Hauwa. Kwangila is laidout
in Compdund form like Zaria City and it is seperated
from another native settlement - Panlladan by the Zaria
- Kano railway line.

Panllaedan situated at the Kano road junction
offers some convenience shopping facilities to residents
of Aviation I and Basawa.

The Northern most section of Urban Zaria is the
Samaru - University Complex. Samaru Village a former

native settlement owes its growth to the influence of
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the University which offers job opportunities to many
peorle. Proximity to plec. of work has influenced

the settlement of the University workers in Samaru. The
area has taken a strip character of developaent and

the evidence of the basic grid street system does little
to organize the growth of the area. In general,

present day Urban Zaria has developed mainly along
Sokoto - Kaduna road which cuts across the whole of

the town. Now a new byepass has been constructed by
the Federal Government paceing from Wusasa to lauwa
thereby cutting off Tudun “ada and Sabon Gari. This

we assume will influence the growth pattern of

Urban Zaria.

e) (i) Sooio-Cultural Characteristics:

The estimated populaticn of Urban Zaria in 1975
according to Niger is 275,000. The composition of this
population is less heterogeous than that of Kaduna or
Kano. 15% of Urban Zaria population are of non-northern
Nigerian origin. The religious composition of Urban
Zaria is predominantly Muelim. JAccording to the 1963
census, Zaria division had 64% Muslims population while

in the southern Jama'a division there is a 61% majority
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of chrietians.
(1i) Crafte:

Indegenous small scale crafts industry has been
traditionally a fairly well developed complex system
of interdependent family owned enterprises. So that
within Zaria city one quickly becomes aware of the
importance of traditional cccupaticns amocngst the
inhabitants.

Although large number of sewing machines dominate
the market place,Zaria City has long been noted for
the production of clothing, and tailoring wmay be
regarded as a modern expression of a traditional activity.

Small group of tanners, leather workers, dyers,
potters and blackocmiths are to be found normally
concentrated in a small cluster of nearby compounds in
one or possibly two wards of the City. These Cfaft
occupations are hereditary and within each group the
craftsmen are linked together by kinshipties. The
seasonal character of the climate allows farmers to
practice other trades particularly during the dry
season. \mong types of crafts are making of grass
mate, hats and ropev, wearing and embroidery.

NModern craft is concentrated in Tudun Vada and
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Sabon Gari quarters. This is a refle:tion of the
role played by immigrants. Sabon Gari houses the
commercial centre, all the large firms and greatest
nuaber and widest range of modern craits and small
industries.

Thesc pre concentrated in an area adjacent to
the market such modern crafts are capentary and

gilver smith.

d) Educational Charscteristics

On approaching Zarie from sny direction Educational
Instituione mark the way. The Kducationecl Inetitutions
in Zaria range from primary schools, secondary schools,
teachers' coilleges, University and speciality schools
like, school of pharmacy,school of Aviation, School
of Nursing and Military School.

With regardc to the distribution of these
Institutions one genersl featpre can be identified.

If not physical detached from thc urban ares they
tend to be sited near main routes in the rural urban
fringe of twentieth century Zaria.

It is of course nol surpvising that educational

Institutions combine quiet surroundinge with ready
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acceseibility, All but one of the post primary
instituions are outside the walled city. The only
one in the walled city is the governuent secondary
school which was opened as a primary school as carly
as 1912. The walled city has little to offer in the
way of western education but thie is cue largely to its
having stood for long time as a centre of Islamic
tradition and learning.

Education forms a central place activity in Zaria
and in fact it is regarded as the most important eekbial
central place function in Zaria. Compared with other
Northern Nigerian towns Zaria ranks first in terus
of education.

Although other central place functicns may be
identified there is no doubt that it is Zaria educational
function that today wmost influences itc character and
gives it dietinction as an urban settlement,

The growth of the educational ministry has not
come about in isolation from other activities.

Administration, Commerce and transportation
preceeded it but education provided an added impetus
to Zaria's economic life.

The grade of workers attracted to Zaria, by these
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institutions may probably account for the high purcha-
eing power of Zaria.

The education industry also adds to the urban
character of Zaria by the cosmopeclitanism and
morphological diversity it has occasioned. The
concentration of educational activities in Zaria has
considerably diversified the composition of its
inhabitants bringing together people with different

Nationalities and ethnic groupings.

e) Transportation System:

Generally Zaria has a poor intra-city transportation
system. The single major road which cuts across urban
Zaria experiences a lot of congestion because it
serves both the internal traffic passing from Sokoto,
Kano, Jos, Kaduna, Gusau and Funtua.

As a result there is a lot of congestion caused
by all kinds of vehicular traffic, animal traffic and
pedestrians.

In Zaria City the width of the single pared road
is narrow. This road ie plied mainly by private cars
and mini buses. There is no pedestrian walkway along

this road and the right of the way is so narrow that
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many houses are just built next to it with no set-backs.
Thie creates a lot of hazard to the immediately adjoining
compounds and the market area where you have the greatest
congestion. This road also lacks adequate bus stops

and terminals. Mcvement by public.transport to other
parte of Zaria City is very poor.

Tudun ‘‘ada has more motorable streets this can
be attributed to the grid pattern of street layout.
There are three main paved roads the Kaduna - Sokoto
road, Jos road and the Wusasa by¢-pass. The short
distance between the intersections on VWusasa bye-pass
and Jos road creates a lot oi traffic cheos.

Taxi cabs, private carc, mini buses dominate the
vehicular traffic along Tudun Wada. The nctorious one
mile strip presents a seriocus traffic hazard to all of
its competing u;g;i

There are properly designed bus stop bays along
Kaduna-Sokoto road to handle adequately the large
volumes of mini buses using the road. Secondly the
make shift Taxi terminus infront of the ‘hmadu Bello
University Teaching Hospital creates its own traffic
proﬂlem.

Sabon Gari - Township zone controls a lot of
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internal tratfic. The level crossing on Sokoto road,
increases the problem of congestion. 11 the inter-
sections inSabon Yari lack adequate traffic devices
and the result is traffic cougestion and confussion
particularly at the Hospital road - .\minu road inter-
section and Vaff road - park road intersection.

In the G.R, \. traffic movement is casier because
the area is properly planned and majority of the
occupants own cars, so there is no addition %o the
traffic volume by public transport vehicles.

In-side Sabon Gari the streets are not paved but are
motorable and are adequately served by taxi cabs.

In Samaru Town the streets are unioproved and
nearly impassable by motor cars, The Village beyond
the railway line is completely cut off from vehicular
access,

Generally speaking road linkage to the major urban
network is a problem for all the non-urbanized area
within Zaria region.

The seven mile length ot the Sokoto road between
N.T.C. road intersection and the I1.°‘.R. Goll Course
is rapidly becoming subject to linear development of various

use types, thereby creating additional demands for road
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access,

This fact combined with increasing traffic volumes
evompounds the problems of safety hazard and congestion.
It ie also important to note that the congestion on the
seven mile stretch along Sokoto road from I.A.R. to N.T.C.
intersection is not caused mainly by .raffic generated
from Kano and Sokoto but more by the traffic generated
from the A.B.U. Main Campus, I.A.R., Samaru and
Aviation I.

Public transpertation system within Zaria Urban
area 18 not well developed becaguse there are no
planned bus routes and bus stops. Other forms of
public transportation are taxi cabs which are owned
by private business entrepreneurs, Even the mini
buses are privately owned and managed.

From observation of all roads in Zaria Urban Airea
both paved and unpaved no provision is made for

pedestrian walkways.

f) Economic Base

Farming both for subsistence and exchange forms
the major basis of the Hausa economy. Approximately
80% of the populaticn in Zaria and ite environs engage

in Agriculture as their main occupation.
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Following transportation,cash crop, farming of
cotton and groundnut has assuped great importance,
although food production remains of considerable
significance.

Average farm sizes are relatively smagll and are
about five to six acres., This is cleur manifestation
of the heavy reliance on hand-lgvour and technology.
According to D.V. Norman some of the factors determining
farm size in Zaria Divieion include size of family and
labour force length of tune each household is prepared
to work and the avallability of financial resources
for non-farmily labour.

Because of the simple production technique per
capita farm incomes are low,

Other forms of economic activity are local craft
production and trading. Most of the comuercial
activities take place in the traditional markets.

In the more recent times small industries and
modern crafbs have also added to the economy of
Urban Zaria.

This reflects the iapact role played by immigrants

in bringing new activities from elsewhere in Nigeria.
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g) Population Distraction

The estimated population of present day Zaria
using N.I.S.E.R. recommendations is 276,000, The
accuracy of this figure is not very dependable since
the projection was made from 1963 Census at growth rate
of 5.48%. 1In 1963, Zaria had a popul -Sion of 167,000,

Zaria Urban area has four main populaticn cluster
zones and these are Zaria City, with an estimated
population of 57,000; Tudunliada with an estimated
population of 104,000; Sabon Gari - G.R.A. Complex with
an estimated porulation of 81,000 and Samaru with an
estimated population of 32,000. Zaria population is not
as heterogenous as that of mnst Nigerian towns.

" great mgjority of the residents in Zaria are
of Zaria origin. Over 90% of the residents in Zaria
City are of Zaria origin. Nevertheless Sabon and
Samaru population are more heterogeous in character.
There are a lot of southerners, and expatriates from
Britain, )merica, India, Pakistan and Lebanon.

Until Nigeria ia able to conduct a wor?hy population
census it would be difticult to have a near accurate
breakdown of the population composition and distribution

in all Nigerian towns and villages.



- 45 -

CHAPTER FQUR

CHARACTERISTICS OF EXISTING

In this Chapter the four traditional markets
are considered under each sub-heading and inferences

are drawn ag to their similarity and c.smilaritird.

a) Locaticn:

Judging frow the information gathered from the
market masters in the four markete there is no evidence
to show that these markets were located under any
principles of planning. But from observation dhe
location of these markets are within the confirns of
the four urban quarters in Zaria Urban Area. In
short one can safely say that these markets have
been located to serve the needs of the residents who
live around themn.

In terms of their physical location Samaru Market,
is located at the north-west corner of the Samaru
Village. It has an area of about 1.5 hectares. To
the immediate North, PEast and South of the market are
residential, apartuwents. On the western:cide immediately

next to Bokoto Road is a Petrol Filling Station and
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across the Sokoto road is the University Campus.

Sabon Gari market the largest amongst all of them
has an area of about 5 hectares, It is located in
the central business district of Urban Zaria., It is
surrounded on all three sides by three trading streetse
Aminu road, Lagos Street and Hospital Road. These three
streets form a big triangle in-side which the market.
is located. Some residential quarters are located
very close to the market. The market derives its
name from the local area which it is located. Opposite
the market on the minu road side of it is a Police
Station, an ‘rea Court, Tax Office and the ‘dministr-
ative Office.

Another characteristic of its location is that
it lies in the densely populated strangers quarters
of Urban Zaria. Being the main market, its physical
location is not very central to urban Zaria. It lies
seven kilometres North of Zaria City market, two
kilometres North of Tudun Wada market and eleven
kilometres south of Samaru market.

Tudun '/ada market is located to the West of the
Jos - Kaduna road intersection. It has grown into

Kaduna road. To the eastern side of it is the more
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densely populated part of Tudun Wada quarters, Along
this side ie the 7‘hmadu Bello University Teaching
Hospital which lies in South of the Market and to the
East on Jos road are the Institute of Administration
and the \dvanced Teadhers' College. To the V/iest along
the o0ld bye-pass are several schools which include the
famouc Barewa College and the Kaduna State College of
‘rts and Science.

The market ie surrounded by Commercial Service
and Business activities on all sides including some
residential and recreational land uses. The market
has an arca of 1.5 hectares. To the west of %he
market are residential houses which could be mistckenly
taken as part of the market.

Scouth of the Tudun VWada Market is Zaria City the
original settlement of Zaria people. The City market
is located to the south of the walled city along the
single major paved road which cuts across the city. It
occupies an area of about 2 hectaregs and it lies at
a distance of about 0.75 kilometre to the Eairs Palace,
where you have the administrative officeeg and a
police ©tation. On the east the market has grown

almost into the carriage way of the market street.
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Opposite the market on the other side of the market
street are commercial and residential apartments. Behind
the market to the North are residential apartments of
typical traditional architecture with dye piis all round.

It is iiportant to note that all the four markets
have mosques and praying ground in th. viecinity. Sabon
Gari market in adaition to this has a church located
directly next to it with no roads seperating themn.

Most reeidential mpartments immediately around
the markets hardly have any barriers seperating theuw
from the market. 'hat obtains then particularly in
Samaru, SabonGari and Tudun'/ada markets ie that you
can walk straight from the wmarket right into a residential
building. The only areas where you have any form of
physical seperation are places with streets or roads.

1l the four markets have taken their names from
the arecas where they are physically located hence you
have Samaru, Sabon Gari, Tudun 'Yada and Zaria City
Markets.

It ie worthy to note that apart from the four
markets studied there also exist some old markets moat’?‘
which have dwindled a great deal due to the present
influence of the four main markets which were

first discussed.
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One of such markets is the Muchia market located
in the Muchia Area of Sabon Gari quarters. The functions
of this market has dwindled so much interms of the
variety, quantity and intensity of goods sold there.

The reduction of functional acti-itiec is attributed
to the nearness of the biggest market Sabon Gari.

There is also along Jarri Road a night market
called "Kasua Lahadi".

There are alsc special markets that specialize
in sale of a single commodity or commodities that can
be classified as one group. One of such market is the
cattle market or Zango as it is locally called., It is
located opposite Aviation II in Ugwan Mallam 1sofo.
The second type of this special market is the tomatoe

and vegetable market located along Kaduna road at the
: “ ™ ....'(‘l' [ ® - 2N ’h '.v_;.ﬁ.'rut}’ q
Wusasa Road junction, ~ I T "¢ -

:\M.;»J‘_M

(1) Location Zone of Traders:

It was ecqually necessary to relate the location of
traders to the markets they traded in to see if physical
location of a market had any influcnce on where the
traders came from,

The results are to be found in the Table below.
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TABLE 4.01

CHARACTERISTICS OF EXISTING TR.DITIONAL
M.‘;m .‘.'.RI ﬂ H

CLASSIFIED BY LOCATION ZONE OF

M *RKET LOCATION ZONE .F_TRADERS
CITY| “oins | “aonr | SMMARD| Upinre | TOTAD
City 8 3% 6% 1% 3% 7% 100%
Tudun “ada %] 86% 4# 3% -~ 100%
Sabon Gari 8% | 20% 4 1% 23% 8% 100%
Samaru 11% 2% 3% 8 1% 3% 100%
Source: Market Survey.

From the table above we can see that on the whole

the percentage of traders who come from outside to trade

is very small and it is highest in Sabon Gari market
and city market which we can say have g some degree of
regional influence.

Viithin Zaria more traders come from outside the
location zone of the Sabon Gari market to trade there.
In the three othcr markete Zaria City, Tudun Vada and
Sanmaru over 80% of the traders in each case live within

the location zone of the market.
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(b) Social Charascteristics of Traders:

Some of the most striking and distinctive charac-
teristics of traditional west \frican markets are to be
found in the social structure of the market. Results
of the survey conducted for the four tiaditional
markets in Urban Zaria showe that women play a great
role in trading. |

Thic fact ies also reflected in the writings of
previous Authurs in their study of traditional markets.

Professor Vagale writing on Anatomy of Traditional
Markets in Nigeria (Focus on Ibadan) said that most
of the trading is in the hands of women. He went
further to say that to the market-woman, the market
place not only offers cash rewards through trading
but also serves as a meeting gfround for social and
cultural activities. He also notes that "The market
as a business Institution has given a large measure
of economic opportunity and social security to women
who form the bulk of the traders.

The dominance of women is calculated from the
overall number of female and male traders in all the

four markets in Zaria Urban Area. Looking at each
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market critically the dominance of women egists actually
only in Samaru and Sabon Gari markets. The reason for
this is hot far fetched., Majority of the residents in

Sabon Gari and Samaru Southern are non-Hausa wage earners.

TABLE 4.02

SOCIAL CHARACTERISTICS OF TR'DEi. IN
A

A

"y ¥ ﬁ I.5. iy
BY SEX: - 19075716

MALE TEVALE ROW
MARKET No. % No. % TOTAL
Zaria City 378 17% 108 23% 100%
Tudun Vada 234 7% 94 29% 100%
Sabon Gari 1001 34F 1865 667 100%
Samaru 122 31% 278 69% 100%
Column Total 1735 4 2% 2345 58% 100%

Source: Market Masters Register.

The low percentage of women in Zaria City and Tudun Wada
markets is attriouted to the religion of the people.
Among the few women found in the city market majority of
them are Yoruba women of Cgbomosho origin. In Tudun Wada
the women traders are Ibo women, Yoruba women and non-
Meoslem women from non-Hausa parts of former Northern
Nigeria.

On the average in the whole ofZaria women account
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for 58% of all the traders while men account for 42%.

Coneidering the age structure of traders in gll the
markets it was observed that a large number of them
fell within the agec of 20 - 50 years but a greater
percentage were between the ages of 30 - 40 years,

People below the age of 18 years .ound in the
markets were either sitting for their parents or guardians.
There is some relationship between type of comwodities
sold and sex. A great majority of those who ®mold local
foodstuff and Household goods like enamel plates, pots,
pane and other cooking utensile were women. Motre men
80ld variety goods and the sale of meat and fresh
fish was dominated by men.

In the wears and appreals section more women sold
wrappers traditional jewellery and men sold mainly

imported ready made clothes and shoes.

(c) Physical Condition:

The physical condition in all the four markets
ha® been considered under four sub-headings:

(e¢) i. ©Physical Layout:

411 the four markets except for the new blocks in
Tudun Wada and Samaru markets have a generally bad

layout plans. Bad stall layout in the market are
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attributed to the fact that no detailed layout plan of
stalls was drawn before they were built. Secondly a
great deal of the stalls have been put up by the

traders not considering any layout pattern.

Despite this the general stall layout pattern is to
place them in rows forming a srid pati rn. The spaces
between the stalls are not uniform. The general impression
considering coverage is that the stalls have been placed
in such a manner to achieve maximum site coverage thereby
leaving lkttle room for circulation and no rooms for
open spaces.

c)ii, Sariigtion _and Health:

The State of environmental sanitation in all the
four markets is very poor. There are no proper drainage
systems;where you have a few gutters they are filthy and
covered with garbage sand, dirty water, bones papers sticks
etc. These haril substances in the gutters and the sand
prevent liguid waste from flowing out swiftly. Secondly
these gutters are open so that hard wastes can be easily
dropped inside by traders, buyers and even wind.

The drains and stagnant pools of sewerage are
a veritable source of horrid odour and ureeding places

for flies and mosquitoes which usually plague the
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markets. During the wet season the narrow walk-waye in
the market becomes muddy because the walk-ways are not
paved and this increases on the difficulties encountered
by buyers in finding their ways through the market.

Garbage receptacles in the markets are few and are
not suitably placed. The few drums pr« vided as refuse
disposal are inadequate in number as a result they become
very easily filled up. Secondly they are not emptied
regularly the result is that the over-flowing refuse
spills all over the whole area. Coupled with this the
drums have no cover {(lid) so the exposed refuse gttract
a lot of flies and insects.

In Sabon Gari market there are a few refuse disposals,
particularly in the section where we have temporary open
stalle wecre a lot of local foodstuff and fresh food are
sold.

In the northern section of the marketc where the
permanent stalls are locatdd there are hardly any garbage
receptacles.

The old mission street adjacent to the market on
the east has been completely blocked from any vehicular
or through pedestrian traffic because it has been converted
by the traders ard consumers as trading spots and refuse

dumping ground.
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Most fresh food naturally attract flies and in the
markets you have a lot of flies patching on meat,
vegetables and other commodities which attract flies.
The number of thesc¢ flies are increased by those
attracted by the dirty open drains. In Samaru the space
between the fuel station and the marke . is usecd ag a
refuse dumping ground. The situation is worse in
Tudun VWada market where only 10 butchers stay in built up
apartments to sell while the rest stay out.

There are no adequate toilet facilities. In Sabon
Gari market no improvement has been made to the existing
toilet since the plan of the market was made in 1953.
Despite the fact that the number of traders have increased
from 682 in 1953 to 2,866 in 1975 no improvement has
been made to the toilets in terms of building a better
one with more rooms.

Toilets are non-existent in the other three
markets, The environmental sanitation in the markets
creatc a great deal of public nuisance. The result is
that we have leafs, tins, sticks pappers, bottles,
littered everywhere. Refuse often pile up in huge
heaps which spread on to the roads blocking the carriage
ways and also the odour from the refuse makes life

unbearable for the adjoining residential houses.
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¢) ii. Service and Infrastructure

The situation with regards to services is very
poor. In all the four markets the only service provided
is water. There is no provision for essential fire
fighting facilities, electricity and telephone.

Considering the fact that these 1 irkets grew
organically there are inadequate or no planning for
parking facilities.

Sabon Gari market has a public transport parking
facility!but no parking allowances for private cars,
motorcycles and bicycles. Of all the markete Sabon Gari
is the only one which has a taxi and bus terminus.

In Samaru market there is g make shift Bus and Taxi
terminus which creates gecident hazards along Sokoto
road. No parking facilities have been provided for
private cars although private car owners use the petrol
filling station in front of the market for parking.

In Tudun Vada there are no parking spaces or
Taxi and bus stands.

In Zaria City there are unplanned bus stops along
the market street particularly near the market. Zaria
City is peculiar in that no Taxi cabs ply tne routes

except buses. These busco have turned the space in front
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of the residential building. directly opposite the
market and the market mestere office ag a terminus. This
causes a great deal of traffic congestion and confusion
around the market.

In the market the roads and streets near the market
arc used for curb parking although theoc have not been
provided for during the road construction. Curb parking
helps to norrow down the width of the carriagc way and—
reéults in more traftic congestion. The situation is

worst in Sabon Gari and Tudun Vada.

¢) (iv) Circulation:

Circulation in the four markets ie very poor. The
reason is because 8talls have been badly laidout and spaces
between blocks and narrow. Coupled with this, because
of lack of display facilities in the design of stalls
and sheps traders have converted the circulation routes
into display spaces and this further narrows down the
space.

This deplorable state of circulation causes a lot
of congestion between shoppers, traders and hawkers.
Hence walking from one part of the market takes a lot
of time. It is generally believed that shoppers spend
more time finding their way through the market than they
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spend on actual buying of goods.

The resultant effect of this poor circulation system
inside the markets is overcrowding.

There is also congestion on the access routes to
the markets. Though most of the markets are accessible
the approach roads are poorly designed and laidout. They
are characterized by defective intersections, curb
parking, heavy encroachment by traders (particularly in
Sabon Gari and Zaria City markets) and location of
petrol filling stations very close to the markets e.g.
in Samaru, Tudun Wada and Sebon Gari.markets.

da) Design Characteristics

a) (1) Lay Out

In considering the design characteristics of the
existing markets the first thing that comes to mind
is the layout.

With reference to Fredrick Gibberd in his book
"Town Design" markets are characterized by series of
stalls and shops ranged in an open or sometimes a
covered srace. The usual arranc.ement is to place them
end on in parallel rows the alternative spaces between
the rows being for the public and the traders, standing

behind the stalls back tc back. The rows tend to be in
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parallel pairs. The situation described above may be
found in a planned market with stalls properly laidout
€.8. the Kaduna Central market and the Onitshg Main
Market. The Onitshg Main Market is a very good one
which epitomizes what the trend of design for markets
in the tropics should be like. It is completely under
cover with roof lighting so that the traders and buyers
are shaded from rain and glare from the sun.

In Urban Zaria Commergdial activities in traditional
markets take place in stalls and shops. Some of the
stalls are properly laidout while others are not thereby
creating some blind spots. In theory the stalls should
be laidout in perallel rows or pairs to create lineal
pedestrian circulation.

In Samaru market some new blocks which are presently
under construction are properly laidout in a lineal
fashion. But in the older section of the market the
stalls are not properly laidout. Most of the stalls
are meke-shift and have been put up by the traders.

The worst ares in the market whose layout causes a lot
of circulation problem is the butchers secticn.

In Saben Gari market the 1953 plan shows some

planning behind the layout of stalls and other uses.
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Today The situation is completely changed. The section
where food condiments and meat are sold shows some good
layout but the area where grains and tubers are sold is
very improperly laidout.

The reason for the change in the layout situation
of the market between the 1953 plan and what exists
today is not far fetched. The volume of traders and
shoprers have increasged about four times so that traders
in the absence of council provided stalls have put up
their own stalls and placed them any where they found
suificient space.

In Tudun Wada market there are twelve new blocks
nf shops laidout in a parallel form. On each side of
a block there are eight shops so that each block has
sixteen shops. These new blocks were recently bullt and
rented out to traders by the local Authority.
&nThe other half of the market ngfopen stalls laidout very
haphazardly. |

In Zaria City the layout tends towards a grid
pattern but the spacing of stalls are irregular and this has
resulted in s disorderly layout.

d) (ii) Structure Type of Stalls

Stalls can be classified according to structure and

type. 1t was discovered that there are two main types
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of stalle namely open and lock up stalls.
TABLE 4.03
DESIGN CEARACTERISTICS:

STALL TYPE IN ZARIA
CL7SSIFIED BY MARKETS

. TOTAL NO. OF
S TALL TYPE
MAREKET SEEN 10CE U { STALLS IN ZARTA
Zaria City 300 186 486
Tudun Wada 138 190 328
Sabon Gari 2548 318 2866
Samaru 400 400
Type Total 3366 694 4080

Source: Market Masterc Register.

There are a total of 4,080 stalls in all the four
markets in Zaria. 486 in Zaria City, 328 in Tudun Wada,
2,866 in Sabon Gari and 400 in Samaru. Out of these
3,386 stalls are open stalls while 694 are lock up. This
means that 83% of the stalls are open while 17% are lock
up. It is important to note here that the terms open and
lock-up are those used by the market Administrative
uthority. Any stall which has no iren or wooden doors
have been classified as open.

Further brealhdown classification of stalls by the

authorities are permanent lock-up stalls, medium lock-up,



open stalls,

This clgssification I found out is according to the

type of door.
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temporary cheds and medium open stalls,

FProm this I have derived my own classification to

avoid ambiguity.

T*BLE 4.04

DESIGN CHEARACTERISTICS STALL/DOOR TYPE IN

2 ARITIA

CLASSIFIED BY MARKETS

In all the markets stalls with iron and wodden doors

are rcferred to as permanent and lock-up by the

authorities while those with mgke shift doors or no doors

at all are referred to as temporary open stalls (See

tables 4.03 & 4.04).

TYPE QF DOOR 3T A~

MARKET LL
PERMANENT PERMANENT ALLUMINIUM NO.OFTOT_

I RON DOORS | WOODEN DOORS |MAKESHIFT DOCRS|DOORS AL
Zaria City -~ 186 57 243 | 486
Fudun ada -~ 190 8 13C 325,
Sabon Gari 288 30 350 2198 | 2881
by - - 76 324 | 400
Type Total 288 462 435 2895 4080
% 7% 1196 10. 7% T13% {1004

Source: Market Masters Register.
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Under this heading we shall consider $he bype

of walls in the market.
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These are thrce main ¥ypes

of walls, those built with either conecrete walls,and

mud walls, alluminium sheet and the fourth type arc

those with no walls at all.

TABLE 4,05

DESIGN C

STAL

HARACTERISTICS:

i 4 4

TYPE OF WALL Total
MARKETS No.of
Concrete|Mud JAlluminium|Nc Walls | Stallg

Zaria City - 54 132 300 486

Tudun Wada 190 10 8 120 326

Sabon Gari 318 - 350 2198 2866

Samaru - 56 33 311 400

TYPE TOTAL 508 120 523 2929 4080

% 12.5% 2.9 12.8% 71.8% 100%
Source: Market Masters Register.
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From the above table 71.8% of all the market stalls
have n, walls 12.8 have make-shift Alluminium sheets
walls, 12.5% have concrete walls and 2.9 have mud walls.

Lheese resulte are not encouraging for health and
security reesons. Alluminium sheet walls will generate
a great deal of heat at the same time they can be easily
removed by thieves so they do not pfovide adequate
security atall.

Oven walle create a lot of insecurity and will
easily encourase traders to encroach on the already
narrow spaces because they are not confimed. This will
result in great degree of congestioh.

Corodities sold in stalls which have no walls are
cacil,s ligble 7> attach from flies.

a) (ii) Sree of Stalls

The renge of the floor area of stalls ranges from
42 Yo 30m?. fThere ir a noticeable relationship between
trpe2 o0 sunll ond cpace. Temporary stalls with no walls
end doors ar: wsuaslly sbout 4m2 - 6m2, Temporary stalls
with make-chift doors and Alluminium walls are about
10m° to ™Mm?. While permanent stalls with either iron

doors o wodden doors have floor areas which range from

2on” %5 2212, In Tudun Wada the new 190 stalls built with
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conerete blocks and with wooden doors are 20m?, The
distance between block of stalls is about one meter
which is very small and narrow for purposes of pedestrian
movement in the markets. The spacing ies equally very
irregular. The extreme nearness of the shop blocks
to one another has resulted in overcrowding and lack of
air and ventilation. This has also increased the

vulnerability to fire hazards.

d) i,Qoumercial Characteristicc of Traditi-nal Markets

Commercianl activities in the traditional markets
can be divided into two broad groups. They are Retail
activity and Service Activity.

Retail activity involves the exehange of & g doby
the retailer for money which comes from the buyer. Service
activities are all such functi~ns which a ccnsumer obtains
in the market without actually taking home any additional
gond e.g. hair dressing.

For convenience in analycing coumercial activities
in the markets they have been classificd into thirteen
groups. Twelve of these fall under Retail activity and
the lact one under service activity.

The twelve groups for Retail activity

classifying commodities which are related under one
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heading and there are alsc sub-groupings in a major
group.

An attempt is further made to show the number in each
group in each of the marketsa. This is necessary because
some functi ns engage m re people than others. The
tables belew show the situation in the four different
markets seperately while another table adds up everything
to derive a single breakdown for Zaria Urban Arean
as a unit.

Zaria City Market:

Zaria City market has the greatest percentage of
people engaged in service activity when compared wish
Other activities. Service activity is 12.9% of all
commercial activities in the market. Out ¢f these
people engaged in service 80% are tailors and there are
no hairdressers at all. This has to do with the muslim
religion which forbids women to expose their hair in
public. 48% of the people sell locally produced food
items. 15.8% of the traders sell wears and apperrels.

Ref. Table 4.05.



TABLE 4.08
COMMERCIAL CHARACTERISTICS
NO. OF 3 LD IN
ZARLA
COMMODITY TYPE Tnﬂgbgnms %
11. Green Grocery 61 12.5%
2. Grocery-Fish / Tew
-Meat 37 T.6%
l 3. Local Food Stuff |
: - Grains 50 12. 3%
[ - Tubers 20 4.1%
- Vegetable 0il 14 ~ 2.9%
- Soup ingriuients 16 3. 3%
t 4., ILivestock 28 5.8%
5. ‘ears and Apparels 77 15.8%
) 6. Variety Goods 42 8. 7%
i 7. Household Geods 30 6.2
IB. Electrical Bquipment 14 2.9%
9. Furniture = o~
10, Tools and Fixtures 11 2.3%
11. Crafts 13 2.6%
b?. Drug - =
j13. Services 63 12.9%
| TOTAL 486 100%

Source: Market Masters Register
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TABLE 4.0§

COMMERCIAL CHARACTERISTICS:

NO. OF TRADERS BY COMMO IN
ADA
COMMODITY TYPE .. %
i1. Green Grocery 78 23.8%
2. Groecery - Fish 44 13. 3%
- Meat
3. Local Foodstuff
- Grains 38 11.6%
- Tubers 12 3.6%
-~ Vegetable Oils 8 2.4%
- Soup Ingridients 18 5. 6%
4. Livestock 15 4.6%
5. Wears & Apparel 24 7.5k
6. Variety Goonds 46 14 %
7. Householl Goods 2 0.6%
8. Electrical Equipment 16 4.8%
9. Purniture - -
10. Toole & Fixtures g 2. 7%
11. Crafts 2 0.6%
12. Drug - -
13. Services 16 4.9%
TCTAL 328 100%

Source: Market Mastcrs Register.
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In Tudun Wada market 9%5.1% of the traders are engaged

in retail activity while only 4.9% engage in service
activity.

Hair plaiting as a service function is conspicuously
absent like in the Zaria City market. Out of the

few people engaged in service functions about 90% of them
are tailors.

_0.3% of the retailers scll locally produced f-od
stuff and 4.8% sell electrical equipment. The electrical
equipments scld are mnstly bulbs and transistor radiocs.
Variety go>ds rank next to food stuff. 14% of the
traders sell variety goods.

It is important to note that both inside and
outside the market only two women were engaged in the
sanle of household gonods such as plates, plastic

buckets, cups and pans.
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TABLE 4.07
COMMERCI AL CHARACTERISTICS:
NO. OF AD (0] DIN
SABON GARI MARKET
COMMODITY TYPE M e %
1. Green Grocery 700 25.4
2. Grocery - Fish J
{ iy
3. Local Foodstuff
- Grains 101 3.5
- Tubers 89 ;. %
- Vegetable 0il 43 129
- Soup Ingridients 620 22.6
4, Livestock 90 3.1
5. Variety Goods 190 6.6
6. Wears & Appareals 160 5.5
7. Household Goods 148 5.1
8. Electrical Equipment 90 3.1
9. PFurniture 50 TeT
10. Zools and Fixtures 70 2.4
j1. Crafts 60 2
12. Drugs 34 1.2
13. Services 86 3
TOTAL 2,866 100%
Source: Maket Masters Register
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In Sagbon Gari Market 97% of the traders are engaged in
retail activity while only 3% are engaged in services.

The naturc of service activities in Sabon Gari
market is in form of hair plaiting, grinding and repair
works,

70.8% of the retailers sell fond . Suff which is
loecally produced. Out of these 25.4 sell Green Grocery
11.6 sell Grocery and 3.1 sell livestock such as birds
and 22,6% sell local soup condiments.

Household goods account for 5,1%. Household goods are
mainly enamel bowls, cooking utensils and plastic
products like cups, platcs buckets and drinking glasses.

Electrical equipments include transistor radios,
table fans, hot plates, ring boilers, straighthening
courts and lower order goocds like bulbs plugs etc. It

is the only market that gells Household furnishing goods.
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TABLE 4.08
COMMERCI AL CHARACTERISTICS:
NO. OF TRADERS BY COMMODITIES SOLD IN
SAMARU MARKET
COMMODITY TYPE Tg?i)gs %
1. Green CGrocery 54 13.5
2. Grocery - Fish
Meat 22 13
3. Local Fooudstuff
- Grains 53 13.25
- Tuber 34 8.5
- Vegetable 0il 31 T+ TS
- Soup Ingridients 43 10.75
4. Livestock 32 8
5. Wears & Apparels 17 4,25
6. Variety Goods 21 5. 25%
7. Household Goods 16 @

8. Electrical Equipments 9 2.25
9. PFurniture - -
10. Toouls and Fixtures 10 2.5

11. Crafts 8 2
12. Drugs - =
13. Services 20 5

TOTAL 400 5.
So.rce: Market Masters Register,
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In Samaru Market 95% of the traders are engaged
in retail activitice while 5% are in service. Amcng
these retailers 74,75k sell locally produced food
ranging from vegetables to grains. 4% of the traders
sell household goods. 2.25% of the traders sell
Electrical equipment which are mainly low order
electrical equipment goods like bulbs, electric wires
and plugs.

In trying to compare all the different activities
in the four markets Zaria City records the highest
relative percentage of people engaged in services.

This helps to explain the over-whelming number of

tailors found in Zaria City market. It equally records
the lowest relative percentage of traders selling local
foodstuff. We shall alsc note that drugs and furniture

were found only in Sabon Gari market.



- T5 -

TABLE 4.09
COMMERCIAL CHARACTERISTICS:
NO. OF TRADERS BY COMMODITIES SOLD IN
ZART L URBAN 1REA
COMMODITY TYPE b an %
1. Green Grocery 893 21.8
2. Grocery - Fish 468 11.5
- Meat
3. Local Foodstuff
- Grains 254 6.3
- Tubers 155 3.8
- Vegetable nil 96 2.4
- Soup Ingridients 697 17
4, Livestock 165 “
5. Wears & Apparels 278 6.8
6. Variety Goods 299 T:4
7. Household Goods 196 4.8
8. Electrical Equipments 129 3.2
9. Furniture 50(Only | 1.2
In Sabon Gari)
10. Tonls & Fixtures 100 2.5
11, Crafts 81 2
12. Drugs 34 (Only
in SabonCGari)f 0.8
13. Services 185 4.5
TOTAL 4,080 100%
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Prom the foregoing results from Table 4.09 it has
been found that 66.8% of the traders in Zaria Urban
Area are engaged in the sale of local foodstuff ranging
from Green Grocery to livestcck.
Variety go.ds, wears and apparels rank next with
a total of 14.2%. 4.5t of the people engage in service
activities. It is equally important tc mention here
that service functicns in the markets are mainly: 1,
1« Tailoring
2. Repairs
3. Hair Plating
4., Grinding.
All of these service functions are present in

Sabon Gari and Samaru markets., Hair plaiting as was
previously mentioned in absent in Tudun Wada market

and Zaria City market due to religious reasons,



TABLE 4.10

COMMERCIAL CHARACTERISTICS:

CLASSIFIED BY THE FOUR MARKETS IN ZARIL. URBAN
DERIVA it
SIEON _GART AITA CITY T SAWMARU _JTOUDON WADA T popar
COMMODITY F.C.| Rank ¥ ol Hank |[P.C.|Rank|[P.C. |Rank
Sale|Position|Sale|Position| Sgle|Posi {Sale |Posi., Hwo.mow
T % T 3 y.wmf
1. Green Grocery 7%.8 18t 6.9 ard 6 4th| 8.7| 2nd 100
2. Grocery T1:6 18t 7.9 4th 11 2nd| 9.4 3rd 100
3. Local Foodstuff T0.9 18t 9 3rd |13.4] 2nd| 5.6] 4th 100
4. Livestock 54.4 1st 17 3rd 19.4} 2nd| 9.1} 4th 100
5. Wear & Apparels 57T 1et 27.8 2nd 6.1 4th| 8.6] 3rd 100
€. Variety Goods 63.6 18t 14 3rd T 4th|15.4| 2nd 100
7. Housekold Gcods T5: 5 18t 15.3 ond 8.2 3rdl] 1 4th 100
8. Furniture 100 1st - - - 100
9. Elec. Equipment 69.8 1lst 10 ird 7.8] 4th}12.4] 2nd 100
10. Tools & Furnitures 70 18t 11 2nd 10 3rdl 9 4th 100
11. Crafts T4 18t 16 2nd 10 3rd o 4 th 100
12. Drugs 100 18t - - - 100
13. Service 48,1 18t 34 2nd 10.8] 3rd| 8.€| 4th 100

- M-
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d) (ii) Identification of Existing Hierarchies

The above table 4,10 tries to establish the
existing hierarchy of markete in Zaria.

From tables 4.06 - 4.09 Sabon Gari Market caters
for 70.2% of all commercial activities inside the market
12% in Zaria City 9.8% in Samaru market and 8% in
Tudun Wada Market,

To derive a hierarchy, the percentage sale of
each commodity has been identified for each of the
four markets. (see table 4.10) and scores have been
awarded to each market depending on its rank position
in the sale of each commodity. From this each coummodity
hae four rank positions 1st, 2nd, 3rd and 4%h. Likewise
each rank position has been awarded arbitrary scores

like this:

First Position = 10 scores
Second Position = 5 scores
Third Position = 1 score
Fourth Position = ZETO.

From Table 4.10 Sabon Gari market ranks firet in
13 places so its total score is, Sabon Gari 13 x 10 =
130 scores.

For Zaria City it ranks second in five places and
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third in another 5 plades so that its total scores is
(5 x5) + (5x 1) = 30 scores,

Samaru ranks second in three places and third in
four places thereby bringing its total number of scores
to (3 x 5) + (1 x 4) = 19 scores.

Tudun Wada ranks second in three places and third
in two places ending up with a t - tal score of (3 x 5) +
(1 x 2) = 17 scores,

From the above scores we can derive three hierarchy

levels:
18t Order Hierarchy - Sabon Gari Market
2nd " " - Zaria City Market
3rd » " - Samaru Market

Sabon Gari market serves as the city centre market,
Zaria City serves as a district centre market while
Samaru and Tudun Wada Markets can be called Community

Centre Markets,

d) iii. Consumer Behaviour

Table No.4.11 is drawn tn show percentage of
consumer purchases for some commndities in Zarias Urban
Area Markets.

An assumption of fundamental importance is made

that functions which attract a very high percentage of
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Consumers at one centre, is a high crder function,

While functions which attract consumers at a fairly

equal percentage at all centres are lower order functions.
From the table 100% of consumers who purchase furniture

from markets do so in SabonGari Market.

TABLE 4.11
COMMER ARACTERISTICS:
OF CONSUNER PURCHAGES FOR DIFFERENT
C ARKETS
Commodities|og00n zgﬁ; Tudun |semaru | To tal
Grocery 30.7 | 26.4 | 24 20.9 | 100%
Convenience Goods 26 27 22 25 100%
Variety Goods 61 29 6.6 3.4 100%
Wears & Apparels 80.6 | 10 6.7| 2.7 | 100%
Househcld Goods 17.8 12.C | 10.9}) 4.7 | 100%
Wholesale 84 10.4 5.1} 0.5 100%
Loecal Food Stufi 52 15.6 14.4 ]| 18 100%
Furniture 100 - - - 100%
Services 32.8 24 23.2| 20 100%

Source: Data compiled by the Pederal Office of
Statistice, Kaduna.
Most purchases in Zaria Market are done in Sabon Gari
market. Only Grocery, Convenience goods and loecal food

stuff are the purchases fairly well distributed in the
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4. 4d) iv, Location Zone of Consumers

TABLE 4.12
LOCATION ZONE OF CONSUMERS
70 THE FOUR MARKETS IN ZARIA
LOCATION ZO '3S TOTAL
MARKETS Within | Within [Outside | P.C.
Zone Zaria Zaria
Zeria City 85. 1 13.4 1.4 100%
Tudun Wada 56 .8 40.7 2.5 100%
Sabon Gari 48.4 47.8 3.7 100%
Samaru 61.2 36.8 2.0 100%

Source: Entrepreneur Survey.

The table shows that 85.1% of the customers to
Zaria City market live in Zaria City. While only 13.4%
come from other parte of Zaria. The distribution of
customers to the other markets is fairly equal. Only
a few customers come from outside Zaria so that the
regional influence of the markets is not very wmuch.

In Zarie City 90.4% of the customers travel 1 - 2 km o
80 their shoppring. Samaru 93.7 travel 1 - 5 km to do °*
their shopping there. For Tudun Wada 86.7% travel
1 - 5 km and Sabon Gari 90.3 travel 1 - 10km. From #his

the influence of the areas can be drawn. Ref. Fig. 4.02
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e) Existing Planning Principles & Standards

There is a tendency for traders selling related
commodities to bc located in the same area of dhe market.
Although in some cases certain non conforming uses are
located very close to those who sell fancy goods, wears
and apparels. The zonning of uses is poor.

This means that although there is a general tendency
for traders selling seme commodities to be located in
sgne area the general zonning of uses is very poor.

There is an identifiable relationship between #%ype of

stalls and commndities sold and the space allncated to

them.
TABLE 4.13
ST&LL{COMTODITY RELATIONSHIT IN MARKETS OF
VLA AN AREA
COMMODITY TYPE STALL TYPE
Grocery Open
Tubers n

Soup Ingridients & Grinding "

Grains & Vegetable 0il Makeshift lock up
Crafts & Services " "

Electrical Equip., Household Goods | Permanent lock up
Wears & Apparels, Variety Goods " "
Tools, Drug & Furniture " »

Sturce: Market Survey.
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From the findings with regards to design
characteristics scme standards alsc exist. Stalls built
with concrete and mud blocks had more space and they
were cccupied by traders who scld unperishgble items
who had large quantity of goocds to sell. These stalls
were also lockable. Stalls which had no walls ctherwise
open stalls had smaller spaces and traders who sold
perishable goocds were located in such stalls.

From the analysis cn design characteristics and
the identified relationship between lccation of traders
and the commodities sold, it would be safe to infer that
there exists some standards in the traditiconal marke¥s
only with reference to the above mentioned.

But considering the lack of standard parking
facilities and adequate circulation there exists no

standards and this needs to be considered seriously.



- 8¢ =
CHAPTER FIVE
CHARACTERISTICS OF EXISTING SHOPPING AREAS

Location:

In considering shopring activities which happen
outside the defined area of the traditional markets, four
main areas have been identified namelr: Zaria City,
Tudun Wada, Sabon Gari and Samaru. The names given to
these four centres ccrrespond with those of the
traditional markets to allow for easy comparison and
the suggested integration.

In Samaru area a shopping strip has been identified
stretching from the Barclays Bank South of Samaru Village
up to the Petrol filling Station in front of the Samaru
traditioral market. This lineal development of
commercial activity is main!y on one side of Soko%o
road, opposite the Abmadu Bello University Main Campus.
Behind this lineal development are alsc some commercial
functions mainly in the adjcining residential streets
which are quite close to the market.

The second zone of shopping is the Sabon Gari -
Township commercial complex. This area includes,
comuercial establishments along Aminu Road (before the
Abbatoir) Hospital Road, Main Street, Park Road, Waff

Road, Crescent and Sokoto Road (from the level crossing



Fig. 5.01
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to the intersection with Park Road). This area controls
a great percentage of the hub of comnercial activities
in Zaria Urban Area. In this zone you have the central
motor park and the railway station. Also around #his
area is the Sabon Gari Market some administrative
offices and cinema houses,

The third zone is the Tudun Vada commercial area.
This includes the'"notorious" one mile stretch of
comuercial establishments along Kaduna Road which
starts after the Kubani River bridge up tc A.B.U, Teaching
Hospital, It also includes the shopping strip along
Jos road. Als» around this area is situated the
Tudun Vada Market.

The fourth zone is the shopring strip along
market street in Zaria city. It starts from the
Northern boundary of the market fto the southe-west
boundﬁry of the market along the same market streef¥.

Other areas of considerable shopping activities have
been identified and these are mainly in the residential
areas., Such areas are characterized by the sale of
convenience goods. They are often found located in
intersections or open spaces or under big trecBs Such

centres have been identified in twenty nine zones out of
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the thirty zones into which Zaria was divided for the
purpose of thies study. Socme example of such zonee are
Palladan, Cikaji, Dogon Bauchi or Independence and
Wusasa to name a few. (Ref. Fig. 5.01)

5.b.Physical Conditicn:
5. b.(i) ngout

The shopping zones have grown organically so

they lack any planned lay-ut in terms of any form of
physical planning more attention has been given to $he
traditional markets, Because the shops were not planned
for they have developed lineally but crganically cn both
sides of the streets and roads. Due to lack of planrning

they are located usuglly in residential apartments.

5.b.ii) Sanitation and Health

The shopring streets are not as filthy as the
markets, The buildings in which shops are located
perform dual functicn because they serve two purposes
{commercial and residential) as a result they offer
poor residential environnent particularly for children.
Usually such areas arc overcrowded and infectious
diseasec spread very fast and easily.

They lack refusec receptacles and dry and wet refuse



are littered all over along the sides of the streets.
The few gutters are very badly constructed and they are
filled with stegnant pool of dirt which emit unbearable
odour. Such filthy gutters arc¢ not only typical of
the markets and shopping areas but are alse found all

around the regidential greas in most . Urban Zaria.

5.0.i1i) Infrastructure and Services

- There are basically no provision of esaential.Jl
gervices for public use. In the few derartment¥al shops,
specialtty shops, Banks and Super markets the services
provided are malnly for the use of the workers. I? is
ohly in these type of establishments do you have pipe
bnrne water, telephones, fire extinguishers and refuse
receptacles. .

5.b.{iv) Circulsticn and Parking

Accessibility to these shops are ponr because
majority of them are located in major streets thak have
a lot of traffic congestion e.g. the nne mile stretch of
comnercial activity in Tudun Wada lcecated directly on
the congested Kaduna road and the location of commercisl
establishments along Hospital road, Aminu road, Main
otreet and FPark Road in Sabon Gari. These aress

expericnge a lot of traffic congestion.
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There are nce pedestrian walkways on the roads.
This creates a lot ¢f acecident hazard for the pedestrian
and vehicle drivers., ' = A
There are nc offstreet or curb parking provided in the
shopping areas., The narrow streets are characterized
by unauthorized curyu parking faciliti s. It is necessary
to mention here that a few department stores, speciality
shops and the banks have provided off-street parking
facilities, No service rvads are provided for delivery
pﬁ.rpos.é's. What exists now is that loading and off-loading

are done right on the najor streets.

¢, Design Characteristics

Mgjority of the shops were not initially designed
to be shops, they were mostiy designed as rooms for
residential use but were converted inte commercigl
establishuent spaces.

Only the departmental stores e.g. Chellarams and
the Speciality stires e.g. Bata, Limson and Lennards
were designed as Commerecial buildings with display
windows, All other sheops including soume departmental
stores have n~ display windows which facilitates window

shopplng.
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The structurec of shop

into five types:
1

2
3
4

5

-

The makeshift ones are

have nv hcuses to rent,

s 89

Makeshift
Kiosk
Mud block
Concrete

Temporary

buildings were classified

thr se put up by traders wh

They are usually wmade of

wondden poles no walls and are found in the Railway

zone, opposite the main motor park. These are usually

placed on unauthorized ground so they are built in

a form that can be easily removed.

Kiosks are found in many areas in Zaria Urban

Area. They are usually made frou

usually rectangular in shape with

The other foras

Tempourary means people wh> have a

f structures are

tizber and are
wooden sides and rocf.
acre permanent.

shop that is structurally

okay but nre staying at the site temporarily until a

better alternative is f und.
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TABLE 5,01
DESIGN CHARACTERISTICS:
STRUCTUR A OPS IN DIFF-
NT 20 N ZARLIA URBAN AREA
. il b d STRUCTURE TYYE TOTAL
Make= | w5 op Mud_Tboncrete Tempo
Shift - Bloci, Block | rary
Zaria City 18.7 9.3] 49.3 13.3 9.4 1004
Tudun Weda 24 .7 15 24.1 35.7 1.1 1004
Sabon Gari 20.4 8.5( 14.21 47.7 9.2 1004
Samaru 17.9 8.5| 24.9 42.8 6.0 100ﬁ

Source: Entreprenuer Contact Diary.

This table No. 5.01 compares structure type in
each zone seperately.

The general high percentage of shops in mud and
cunerete blocks ies because they are permancent. The high
percentage .f shops in mud blccks in Zaria City could be
because of the dominant use of lueal building material
in couetrunction of housing.

SeCsli Space
The area of wakeshift shops range frem 4n° to 6m2,
This area is also comnon to kiosks, Sheps in mwd bleek

and concrete building range from 15m€ to about 45m2
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and above for department stores and speeciality shops.
Gencrally shops 1n the shoppring area oceupy more space
than stalls d» in the traditi- nal narkets.
5.d. Service o |
Service funeti 'us range frowm low wrder personal
service functivons to high order estab..shments like
comnercial Banks. For this study service nctivities have
been further claggified under three broad groups
with sub-headings: -
1)  Personal Scrvices
8. =~ Daundry |
b. « Hairdressing in Beauty Saloons
¢. « Tailoring | - _ |
d. =~ ©Snall secnle reﬁairs of Watcﬁés, shoes,
bicycles etc.
2) Large Scale Repair Services
a. = Eleetrical Equipment reﬁéiraﬁw
b. -~ Automcbile service & repsirs,
3) Coumercial service Offices |
a. = DBanks
b. - Insurance
Cse = DBusiness Offices .
de ~ TYost Office _  ? 
e. - Pilling Station.



In Za¥ia Urban Ares perdentage of service activities

are distriluted in this order.

TABLE 5.02

COMMERCI&% CH%%ACTEHISTICS OF SHOPPING éREgS:
OF SL AC
TN ZARTA URBAN AREA.

ZO0NE % OF SERVICE ACTIVITY
Zaria City 6.8
Pudun Wada 175
Sabon Gari 1477
Samarau 61
T0TAL 100%

Table 5.02 shows percentages cf all types of services
lumped together. It is important to mention that the
nature ~f service functions in different areas differ

a great deal. BSowme areas have more of personal services
and repair services. Althiugh an area may have several
service establishuents they may be in a luwer order

in the hierarchy, depending on the nature of the
services, Service functions which are common to

many zones are of g lower order than
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services obtained in a few zones, A detailed analysis
¢f gervice functi ns found in each zone will be made.

In Zaria City there are no Banks and Insurance
Companies. The nature of service functione are mainly
personal services particularly tail-ring. There are a
few barbars, no laundries andopge Fill. a5 Station.

In Tudun Wada the nature of service functions is
dominated by gutomobile repairs, electrical equipment
repeirs personal services, hotels and filling staticns.
The high perceantage of Aut nmobile repairs is attributed
t> the large number of shops which sell autcmobile parts.

Sabon Gari has the greatest number and types of
service functione., It has all the three main types of
service functions including all the individual service
types under each main type.

It has Insurance Coupanies, five Commercial Banks,
It has two big Autvmobile repairs firms: J. Allen and Co.
and Mandilgs Ltd. It also has several electrical
equipment repair shops. All low order services ranging
from wateh repairs to hairdressing are found in $his zone.

It is the only zcne in Zaria which has a modern
Hairdressing Saluvon, This zone has seven Filling Stations
and six of these are located in the Central area. This

zone habours the main Post Office.



- 9% -

Semaru has all the three main kinds of service
functions, that is, Pers~nal Services, Large Scale
Repair Services and Commercial Service Offices.

Under personal services it has hasirdressing and
tailoring. It has one Electrical Egqnuipuent repair shop
and has two commercial banks and a post office.

From the foreguing analysis only Sabon Gari and
Samaru officer some high order services like Banks

and post offices.

5.d.ii. Retail Activities, Ref. Pig. 5.03

Retail activities in the shopping areas have been
broken down into thirteen groups dependong on the scale
~f the retail function and secondly on the type of
cunmudities sold. These thirteen groups are mainly:

1. Kanta (a Nigerian adopted word for suall scale selling
of goods on tables, and small cupbocards)

2. C.nvenience goods shcps e.g. Kiosks

3. Variety shops

4. Books and Staticnary

5. Household goods

6. Tocols and appliances

7. Super Markets
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SABON GARI
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shopping areas
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RETAIL ACTIVITY IN THE FOUR MAJOR
SHOPPING AREAS IN ZARIA.

Source : Field Survey 1975/76 Session




8., Department Stores

9, Fashion Stores

10. Electrical Equipment Stores

11, Furniture

12, Autcmobile Parts

13, Automobile Scales

14. The general characteristic of these different retail
establishments is that they sell mainly industrially
manufactured gonods and high order goods. Gonods like
grocery are usually not scld in these establishuments
except in a few super markets and departmental Stores,
Not all retail activities are found in each of %he four
main zones hence there is a need to discuss each zone
scperately. It would be necessary to menticon here

that for the purpcse of this study Zaria Urban Area

was divided intc thirty zones initially to be able to
identify all kinds «f retail and services functions. But
an intensive study was carried out for the four main
shopping areas already mentioned. These areas are

alsc parts and parcel of the thirty zones.

The Zaria City zone is zcnes 1 - 4; Tudun Wada zcne

5 - 12; Sabon Gari zrne 13 - 24 and Samaru zone 25 - 30.

In this case all the residential areas were ccnsidered.



A "Kanta"
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It was necessary to do thie because some degree of
commercial functions are identified in residential
buildings.

In Zaria city most of the shcps are Kantas, Convenience
shops,suall scale electrical equipment stcres and
drug stores. They are (except for Kanta) located along
the market street and majority of them are found arcund
the traditional market: Kanta is found in all the
residential zones in Zaria City.
Certain shopping establishments are conspicously absent
such as super narkets, fashion shops, stationery stores
and departmental stores.

In Tudun Wada the main shopping area is along
the notorious one mile stretch along the Kaduna Road.
Shopping facilities in the residential areas are
mostly Kantas and cuonvenience shops. Alcung Jos Road
there is a Super Market, some fashion Shops and Variety
Shops. Shops along Kaduna road sell mainly motor
parts, and bicycle parts. This area is the amajor spud
f r Automobile parte sales. There are alsc sonme
convenience shops, supernarkets and drug stores., The
large number of drug st res could be because of the

nearness tc the A.B.U. Teaching Hosrital.
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Sabon Gari area acts as the city centre and is
characteriged by high order goods. Inside the residential
areas of Cikaji, Muchia, Dogon Bauchi and Tsugugi you
have a lot of Kantas, convenience shops and small scale
drug stores.

The main commercial zone cd4n be broken into
two. The Aminu Street, Hospital Road and Lagos Road
area which have a 1ot of retail shcps selling different®
categuries »f goods., This area is very clcse to the
traditional market. The second half of the zone is the
Main Street, Park Roand, Waff Road and the PZ area or
the retail and wh lesale zone. In the zone surrounding
the traditinnal market the shope are mostly Drug Stores,
Variety Shops, Small Fashion Shops, Furniture Shops,
Heusehold goods shrops and a Supermarket located almost
inside the market. There are also shops whiah sell small
scale electrical equipments, building materials and pares.
In the other zone you have department stores, variety
shops, whclesale, furniture shops, motor parts and
automcbile sales. Shops in this zone are larger
in ecale. This area is agbout 0.25km from the Sabon
Gari traditional market so that consumers can actually

move from the market to these shopping areas.



- 9B =

This Sabon Gari zone sells allgords scld in the other
shopping areas plus its own specialized goods like
Autcmobile sales and Furniture,

Shopping activity in Samaru has developed lineally
along Sckoto Road oppoeite the University. The Southern
boundary is the Barclays Bank and Northern boundary is
the residential apartuent beyond $he market. In Samaru
area as a whole I have identified these type of shopping
activities:

Kanta, Convenience shop, Variety Shops, Household
shops, Stationary Toocls, Super Markets and Drug Stores.
Kanta is found in almost every compound in Samaru. There
is only one super market Kowa Stores. All other
Stores which sell gocde are variety shops. There are
also several Qunvenience shops which sre main Kiosks.
Household goods are mainly cups, plates and plastic
buckets. There are shops which sell small secale electrical

appliances like bulbs there is slso a record shope.
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Consumer Behaviour in the Four Main Shopring

- 99 ..

Areas in Zaria Urban Area.,

TABLE 5.03

% OF CONSUMER PURCHASES OF DIFFERENT GOODS

URBAN AREA

% PURCHASES

IN EACH ZONRE

COMNMODITIES

Sabon |Tudun 5 Zaria
Gari Wads Samaru City
Variety Goods 34 36.1 53 46
Household Goods 23 20.6 19 T.9
Textile &
Apparels 1%1.2 6.3 0.2 0.2
General Mercha-
ndize 9 2.8 2.4 -
Drug & Pharmac-
eutiC'ﬂl 5 2- 2 4 60"1'
Automobile Pars)
Equipnent &
Tools
Personal Services|{ 6.2 11 10 38
Qther Services L D 4.3 4 15
TOTAL 100% 100% 100% 100%
Source: Federal Office of Statistics, Kaduna.

In the table above No.

5.03 Kantas have been left

outa
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Super Markets and Departmental Stores have been grouped
under General Merchzudize and Autoumobile Parts,
Flcclrieanl ogquipment and aeppliances and Tools have

been grouped together under one heading.

The percentages are relative and refer to gach
centre seperately. Although Sabon Ga. .. generally offers
the greatest amount and variety of services yet it
recorus only O.4#. This percentage hae been derived
by comparing the nuuber of services to other functions.

From nbservation a large percentage of people
who received Automobile repair pervices did so 1in
Pudun Wada snd Sabon Gari. Iikewise commercial bank
gcrsices were only obtained in Samaru and Sabon Gari

so also is Postal Services.

The degrec of specialization and the intensity of eaoh
commercial function has a direct influence on the amount
of consumer purchases and freguency of visit to that
centre. This is elaborated in Chapter Six. R

Ref. Fig. 5.04 - 5.07

5.f. TIxisting Planning Principles and Standards

So far from the analysis of findings there are no
gtandards or principles as regards the number of each

type of commercial establishment to be located in each
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shopping area. The present situation was not planned
80 there were no guiding principles behind this.
There areno guiding principles behind the type of shop
and siructure. The fact that bigger shops are located
in buildings built of concrete and mud blocks is
expected naturally. These buildings 3ually ~ffer mcre
srace and security hence the rents are higher. ©So it
is only logical that only such shops which ¢an cescupy
the space effectively, and be able to pay the high
rents would occupy such spaces, There are nc zcning
poluocinlia, Shops and other commercial activities
have developcd orgenicnlly. Hence you find Garrages
and DPeraix ;bcps located between variety shops e.g.
J. Allen & Co. is located behind a speciality shop and
variety chop.

From th2 san-lysis on Parking and Ciruulation there
are ro plezairz principles and standards., All the roads
in the ecrmumerdinsl distriet are bugy yet there are no
provision for offstrecet parking and curb parking. There
are also nc pelestiian walks and zebra crogsings to
feeilit .z padestrian movement.

I can therefore draw a conclusion that shops have
devaloped orgenically wherever they are located wity no
placaing principles and standards governing their location

and opersiicns. Secondly no planning principles and. -
p
i~r
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standards governing the natmre of circulation % be

provided in such areas.
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CHAPTER SIX
ANALYSIS AND SYNTHESIS OF FINDINGS
A SUMMARY OF FINDINGS

6.a. Relationship between existing Traditional
Markete and Shopping Areas:

6.a.i, Location

In all the four main shopping zones studied namely
Zaria City, Tudun Wada, Sabon Gari and Samaru shops
have located next to the traditional markets. In Samaru
the shops are located all arcund the traditional market
on Sokoto road within a distance of 0.25kn, In Sgbon
Gari the shops along Lagos Road, Hospital Road and
Aminu Road actually surrouvnd the traditi-nal market.
They extend from this area westwards to Main Streed,
Park Road, Waff Road and the PZ area.

In Tudun Wada Shops and other Commercial estahli-
ishments are located very close to the traditional
market, particularly on Kaduna road.

In Zaria City 90% of the shops are along the
market road starting from the northern boundary of #%he
traditional market to the southern boundary and along
the tesidentinl road that forms an immediate boundary
with the traditional market on the western side. The

distance again is less than 0.25km. In Conclusion there

is locaticonal relationship.
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6.a.,ii, Commercial Relationship:

There is a great deal of commercial relationship
between the markets and shopping centres.

A very important factor to note is that shey sell
basically same commodities. The difference is in the
degree of specializetion and prices. Varkets specialize
in lower order goods particularly focd. Where they
sell the same kind of goods the markets specialize in
the lower order one e.g. Electrical equipmens. In she
market there are cheap brand electrical equipments like
cheap transistor radios, Ircne, Ring boilers while
bigger shops sell quality goods and high order goods
like television, refrigeratcrs, electric hairdriers and
electric cockers that have ovens.

Local foodstuff is found only in the markebs.

One important thing about the market is that it affords
one a chance to bargain which does nnt obtain in the
shops. %e can then say that while shops specialize in
quality and high price gonds which are sold at fixed
prices the market on the ccntrary stands for gquantity,
cheapness and affords une a chance to bargain. 1In this
instance the market serves the low income group who

prefer to bargain and are shy and afraid to enter such
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big shops like department stores to buy what they need.

¥ b.a:d111. Interdependence:

The proximity in their location creates some
interdependence. For the entrepreneurs they can easily
notice change in prices cffercd by others by comparing
and adjusting to such changes. The m. .ket and shops
depend on the same consumers for their sales so that
one can be a source of attraction for the other, e.g.
The market can act as a magnet in a properly planned
shopping centre. The survey findings revcaled that
markets are visited more frequently than shope so
that the lcecation ¢f other commercial establishments
near a market means that customers to the market can be
attracted to the shops easily. The situation san
be also reversed.

Looking at it from the consumers point of view
their nearness in location will afford her a chance to
combine shopping from both of them in a single trip,
thereby saving time. ©She could alsc compare the prices
of same gonds sold in the wmarkct and shops and decide

where to buy from.

6.b. Identification of Hierarchies

Tr identify the hierarchy of shopping centres

that is considering markets and other commercial
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establishments together two criteria have been used.

The first criterion classifies all commercial
estavlishments into twenty types and tries to find out
in how many zones out of the thirty surveyed zones
each type occured.

The other criterion is used to suppo. . the first
eriterion. This other criterion finds cut the
catchment area of each hierarchy of centre. In short
it is only the first criterion which establishes the
hierarchy,

To be able to locate the lowest order type of
commercial establishment, Zarie Urban area was divided
into thirty arbitrary zcues. These thirty zones form
the four urban quarters already discussed. In this
case zones 1 - 4 represent Zaria City; 5 - 12 Tudun Wada;
13 -~ 24 Sabon Gari and 25 - 30 Samaru. It was also
necessary to identify the actual zones out of these
thirty zones which hgboured the traditional markeds.
Zaria City market is lccated in zone 1, Tudun Wada market
in zone 11, Sabon Gari market in zoune 19 and Samara
market in zone 30.

This lengthy explanation is necessary to avoid

ambiguity. These thirty .zones refer only to studies
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devoted to shopping generally, hence the traditicnal
markets were also included,.
Using the first criterion commercial establishuends

were divided up intc twenty types:

1. Kanta 11. Traditional Market
2. Convenience Shop 12. Pashicn Shop

3. Personal Services 13. Electrical Equipment
4 Variety Shops 14. DBuilding Materials
5 Household Goods 15. Automobile Repairs

6. Drug & Pharmaceutical 16. Banks
7. Bocks & Stationary 17. Post Office
8. Filling Station 18. Departmentsl Stores
9. Tools and Appliances 19. Insurance Company
10. Super Market 0. Autom,Bile.

(Please refer to Fig. 6.01)

Locking at the graph Fig., 6.01 vertically we can
identify four clusters of commercial activity around
Zaria City, Tudun Wada zones 10 & 11, in Sabon Gari
zones 16 - 19 and in Samaru zone 30. These are the
existing four major shop;ing areas,

To be able to derive a hierarchy of commercial
centres the graph is read hcrizontally. Following
christallers assumption in central place theory the more

nften a particular funetion appears in space the lower
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its order.

Reading horizontally therefore starting from
Kanta and going upwards to Automcbile sales, five

hierarchy of centres have been derived.

TABLE 6.01
IDENTIFICATION AND ESTABLISHMENT OF
ORDER OF HIERARCHY Commercial L: '
Establishments lanning Unit
pth Hierarchy. Lowest
Order |Kanta-Personal Servicedg Housing Clustexn
4 th " Kanta-Filling Station | Residential
Planning Unit
3rd " Kanta-Elec.Equipment Community
Centre
2nd " Kanta-Post Offices District Centr
18t " Highest
Order Kanta-Automobile sales | City Centre

From Table 6.01 and fig. 6.01 the lowest order hierarchy
in this instance serves the needs of a few housing clusters
and goods are mainly convenience goods scold in Kantas

end Kiosks. The fourth crder hierarchy services the

needs nf people in the residential planning units and

functions are all those found in the 5th hierarehy plus

its own special functions. In this crder the highest
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hierarchy offers all functions in all the hierarshies
lower than it plus its own specialized funchions,

The information got on distance travelled by
consumers to different centres shows that the higher
the order of the hierarchy of a centre the longer the
distance peorle will travel to such . centre.

From Chapter four we found the latchment areas
of these zones to be 80.. In Zaria City 90.47 of the
Consumers shopping in that area travel 1 - 2 km, 1In

short its patronizers live within the walled city. 1In

Samaru 90.4% of the customers travel 1 - 5km and in
Tudun 7ada 86.7% travel 1 - Skm while in Sabon Gari

90.2% travel 1 - 10 knm.

From the above the trade areas of these four main

centreg are:

Sabon Gari 1 - 10knm
Samaru 1 - 5Skm
Tudun ‘Yada 1 - Skum
Zaria City 1 - 2km.

All other centres below these in hierarchy are engulfed
in larger trade areas first by the City Centre, District
Centre etc., The trade area >f each level of hierarchy

falls within the trade area boundary of all centres
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higher than it in the order of hierarchies. As such
housing clusters will have the smallest trade area
while the city centre has the largest trade area.

6.c. Identification of Planning Principles:

From the analysis in Chapters four and five little
was identified in terms of any planni: - principles.
i. Use of Space

There is a general poor space allocaticn to
different uses. Both commercial and non-gommereial
uses have developed over space with time. For iﬁstance
there Qre no organized open spaces and no set standards
to follow in spade allocation. |
ii. Circulation:

In the markets,stall buildings have occupied alot
of space and very narrow strip of walks are left for the
pedestrians. There are no provision for vehicular or
push car delivery of goods to stalls.

Goods are therefore delivered by head porytage
through the very narrow circulatory routes wsed by both
customers and the traders, The narrow péd;strian walks
are further narrowed down by traders who display their
gnuds right on the routes.

The resultant effect is conge:.tion and the reason is lack



of adequate planning considerations for different land
uses,

Along the shopping areas there are no pedestrian
walks, no service routes for delivery vans. In effe‘t
the pedestrian uses the same road as the delivery vans,
through traffic and push cars.

iii. Parking Facilities

Only Sabon Gari market has a parking facility for
conuercial vehicles. Non of the markets has parking for
private cars. Markets and their nearby shopping areas
are characterized by curb parking which creates a lot
of congestion.
iv. Zonning

A little bit of zonning existe in the tradjtional
markets bevause traders selling same commodities locate
close to one and the other. But in some cases traders
selling unrelated commodities are located not far from
each other. This has been mentioned in Chapter four.
There is no attempt to seperate the dry and wet markets.
In the shopping area zoning is also very poor. Shops
are located in residential buildings. Conmercial
landuses have not been zonned seperately frou residential

landuses due to lack of planning. In some cases, Hotels,



- 112 -

Restaurants, Bars and Noisy record Shops are located in
residential buildings and this creates a poor environment
particularly for children.
ve Locational Criteria

Markets have been located organically and have also
attracted shops which have also loeatod organically.
The result cf this organic location is that many
people travel a long distance to get to any eentre. No
centrality in location. People in Wusasa must travel
at least 5 km to any of the traditirnal markets nearest
to them. Same is true for people who live in Basawa,
Bomo and Palladan. The distance between Tudun Yada market
and the shopping centre is very short from the Sabon Gari
éhopping complex. This reflects lack of planning and no
consideration for centrality.

6.d. Idrntification of FPlanning Standards

There are no standards governing the area allocated
to markets and shopping areas. The area which the
markets occupy are small compared with the number of
stalls in each market.

To some extent the market has some standards. There
are s8tandards with regards to structure type, space and

type of commrdity scld in the stalls.(Ref. Chapter 4).
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Despite this the spade allocated to each stall type is
smgll this tempts traders te spreed their goods on to
the redestrian walks.

In the shopring area there are no standards for
comuercial and non-commercial uses aleo. The roads
are the same width with little set bucks. No standard
between the number and type of commercial activity in
each area with the population served.

Generally there are no standards gov:rning dhe
design criteria of shope and stalls hence most of them
lack essential things like display windows that will
facilitiate window shopping.

6.b. Conclugion

FProm the foregoing synthesis and analysis there is
a need tn integerate markets and shopping centres and
locate theu together.

The reason for integration ie that in verms of location
they b~7T3 naturally gr vn together in the same zone.

In terms of commercial relationshijy they offer similar
commodities though at different levele and soales

and they cater for different categories of a cities
population. In short a situation of soccial dualism

exists. Any integration of them will meman better use
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of space which will create a quality environment.

An integration of both will increase on their economies
0of scale and for the consumer he will save a lot of time
and money commiting over space.

These two are so related that they need to be integrated
and not seperated. They should be plooned for and
planning principles and standards should be set to
prevent them from further organic development.

From the identification of hierarchy of centres i%
is now evident that they exist and must be planned for,
for the good of urban Zaria.

Finally if any integration is to be proposed and
alopted there should be a creation of hierarchy of centres
catering for different degree of eoqmeroigl functions

thapeuuet be planning principles and standards ¥o .guide
the planners whom this task would face.
In Chapter seven a series of recommendasions will be made
with regards to the inferences drawn from this

conelusion.
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CHAPTER SEVEN

RECOMMENDATIONS
PROPOSED HIERARCHY OF SHOPPING CENTRES

In identifying the existing and future hierarchy
of shopping centres in Zarua Urban Area the nature of
goods sold was used as the first criterion. In Chaphder
six under identification of hierarchies five hierarchies
of commerciel centres were derived namely:

1. City Centre

2. Dietrict Centre

3. Community Centre

4. Residentinl Planning ‘rea

5. Housing Cluster,

To derive the number of each type of commercial centre
or planning unit ie a function of the propused popu-
lation to be served.

From population estimates and projections Zaria
Urban Area population is estimated at 224,000 in 1975.

Projected Zaria population using 2.5% rate is

1980 - 252,000
1985 -~ 280,000
1990 - 308,000

The 2.5% growth rate used for the population estimates

and projections is that recoumended by the Kaduna State
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Government.
The proposed population for each planning Unit
in 1990 is:

City Centre 308,000+

District Centre 80,000 - 100,000

Community Centre 25,000 = 35,000

Residential Planning Area 6,000 -~ 10,000

Housing Cluster 750 = 1, 500
TABLE 7.01

PROPOSED HIERARCHY OF COMMERCIAL CENTRES IN RELATION

A A A ) . A
ARLA AN AREA
A B C D
TOTAL NO
OF EACH
PLANNING UNIT POPULATION SERVED | NUMBER TYPE IN
ZARTA
City Centre 308,000+ 1 1
District Centre 80, 000~-100,000 3 3
Community Centre 25,000~ 35,000 2-3 6-9
Residential Planning
Unit 6,000~ 10,000 3-4 21-30
Housing Cluster 750~ 1,500 £~9 160+~

Note: (Column C of Table 7.01 refers tc the total nuaber
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of each type of planning unit tc be found in the
next higher order planning unit c¢.g. 2 - 3 centres
Commupity Centres in each District Centre. The last
colunn D gives the total of each type in Zaria Urban
Area). Future comuercial requirements at eash planning
unit is related to the findings in fig. Nc.6.01. The
figure refers to the existing situation which I have
adopted for the future with certain modifications,
Pollowing the present situation Banks and Post
Offices are located only in Sabon Gari District (which
acte presently as the city centre) and in Samaru District.
It is therefore recommencded in this study that
Banks and Postal services should be loecated in all
propoged District Centres and Coumunity centres while
only postal services should be located in proposed
Residential planning areas and scme post voxes in
Housing Clusters. There should also be some number
of market stslls in the community centres and residential
planning arese.

. % . %, Recommended Planning Principles and Standards

To deteruine future shopping centre requirement
we have to.recall situations of existing space standarde

and commercial establishments. In other worde the existing
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density of uses in the markets and shopping arcas have
to be calculated. There is also a need to determine
stgll/person ratic and shop/person ratio.

In doing this it is essential to bear in mind that from
the analysis of the existing planning principles ..
and standards, Parks, Roads, Pedestrian walks and Open
sraces have been very poorly provided for in all the
markets and shopping areas studied.

To find out the area required at each planning unit,
the area required for the traditional market and
shopping areas are each calculated seperately. The
addition nf these areas will be the required area for
a shopping centres.

Before the calculation a brief review of some
standards for area allocation and shop allocation is
made briefly. These standards are not accepted in
entirety but with some caution.

The following table below is the rccomuended
standard fcr land allocation to different landuse type
in a traditional market, prepared for the former

Western State of Nigeria by Professor Vagale.
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Source: Anatomy of Traditional Markets By Prof. Vagale

Y . LANDUSE # OF DEVELOPED AREA
1. Stalls 30 - 40%
2. Organized Open Space 15 - 20%
3. Utilities Services &
Facilities 10 - 15%
4, Street, Walks Parking lot '5 - 20%
5. Other uses 10 - 12¢

This standard to some extent gives scme idea of
the different uses to be provided for in the market.
But while it may be adequate for situations in Ibadan
it is not totally adequate for Zaria.

Stall & Shop Allocation:

Tc calculate the number oi shops and stalls needed
or to be allocated to each planning unit the method
used is that adopted from the New Delhi Master Plan.

In the absence of any standards for Nigerian situation
this method has been adopted. India is a developing
Country and its commercisl activity is not too different
from that of other developing country like Nigeria.

The number of shops and stalls to be allocated %o
each planning unit 4cperds on the nature of goods sold
and market size required.

The table below which has been adcpted from the
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New Delhi Master FPlan shows the percentage total of shops

and stalls to be allocated at each planning unit.

TABLE T7.02
é ALLOCATION OF STALLS & SHOFS TO EACH
PLANNING UNIT
PLANNING UNIT 7 N5°T833EgmmﬁéﬁﬂTﬁEﬂsmms
City Centre 15% - 20%
District Centre 20%
Community Centre 30%
Residentisl Planning Area 15 - 18%
Housing Cluster 15 - 18%

Source: New Delhi Master Plan.

There are presently a total of 4080 stalls in Zaria
Urban Area cn a total land area of 10 Hectares.

From this therefore the density of stalls on land
is 408 stalls on a Hectare of land. It is important %
mention that stall coverage is presently about 80% of
the land area in a market.

With this high percentage coverage the walk ways in the
wmarket are very narrow, therc are generally no provision
for community facilities except toilets and most of the

markets have no parking facilities.
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Present stall person ratio is 1:55, that is one stall
%0 every 55 persons. From the findings of the present
study it is agreed that thie ratio is very high. One of
the reasons is that many traders who have no stalls ,
use open spaces and some roads for displaying and
selling their goods. Since all these traders help %o
solve the need of the consumer it is only proper that
they should be provided with adequate shelter where
they can sell their goods confortably. Secondly the
aecommodation of these traders in built up stalls will
help save the uarkets from their present state of
congestion and environmental degeneration.

It is therefore proposed that the ratio %o be
adopted for planning purposes between now 1975 to my
target year 1990 should be 13440 that is one stall to
every 40 persons.

Assuming this ratio is already alwseady in vperation
the number of stalls in Zaria for 1975 should have
been 5600 and would be

6300 stulls in 1980
7000 stalls in 1985
7700 stalls in 1990,
With the above number of stalle for the different years,

and accepting that 20% of these should be located in the
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three district centres, it therefore means that in

1975 there should have been 1120 stalls for the district
centres and 1540 for them in 1990. It means that each
district centre in 1990 will have 513 stalls while

if this had been in operation now there should have
been 373 stalls in each district centie in 1975,

If we assume a market of 408 stalls to have one
Hectare of land at 60% stall coversge while other
land-uses occupy 407 the total area of a market of
this size will be —go x 1Hec. = 1.67 H.

Using this as a standard then a market of 513 stalls

will occupy a land area of 51 x 1.67 H= 2.1 Hectares.

From thie the total area to be allocated to district
centre market in 1990 considering all landuses will be
2.1 hectares,

This method is used to find market requirement% for other
planning unite in 1990. (Ref. See Table 7.04).

Shopping Area Reguirement

In calculating shopping area requirement the present
shop/person ratio has to be considered. Secondly a
proposal is made in terans of area adequate for different
kinds of shops. This proposnl is made from the observed

situation as regards the floor space of difterent shops.
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The present number of shops in Zaria is 876 and the
shop/person ratio is 1:253.
From the results of the survey it was also found that
many people who used makeshift constructions for
shops did so because they had no proj :r shop alloeation.
From the point of view of the consumer the shops in
Zaria are few and concentrate in one main zone so that
pebple outside this have to commute a long distanece
to buy certain goods. It ie therefore iuportant to
increase the number ot shops in Zaria so that more
entreprenaurs can be adeguately accommodated so that
our present open spaces which have converted into shops
can be saved.

From thie therefore it is prorosed to reduce the
present ratio of 1:255 to 1:200 to allow for the
growth of more shops in Zaria Urban Area.

From this ratio the future number of shops to be
located in Zaria in 1980 should be:

1260 shops
1985 1400 shops
1990 1540 shops.

For the present assumin that this ratio had been in
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operation Zaria should have had 1120 shops in 1975.

It is suggested that 20% of the shops should be located
in the district centres. It follows that there will be
309 shops in the three district centres in 1990 and

103 in each centre,.

Three sizes of shops have been recommended namely:

Large shops = 150mf - 200m?
Mediuam shops = 50m° - 80m®
Average shops = 30m2 e.g. ordinary shops

The size recommendations are made to facilitate the
calculation of area needed by shops in a shopping centre.
It is also proposed that:
5% of the shops should be large

35% of the shops should be medium

60% of the shops should be average.
From this a district centre shop with 75 shops will
need an area of 0.435%H., It is suggested that actual
shop coverage should be 407 of the total area. While
60% of the land should go to other uses.
From this therefore & shopping ares with 75 shopswill
will occury a total area of i%% x 0.45 = 1.2 Heec.

Using the above as a standard a shopping centre with

103 shops will occupy an area of lgé X 1.24 = 1.4

Hectares.
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A district shopping centre in 1990 with 103 shops and
513 stalls will occupy a total area of 2.1 Hectares +
1.4 Hectares = 3.6 H. This method is applied also
in determining the number of shops stalls and the
subsequend area required in the other shopping centres
of different planning levels. It is suggested that
from the total number of shops and stalle required in a
city 15% - 20% of them should be allocated to the
city centre.
This study does not calculate the area required for a
shopping centre in the city centre because at the city
centre level commercial activity is very complex and
depends a great deal on many factors. Ref. Table 7.03
for the recoummended standards for other plancing units
other than the city centre.
TABLE 7.03
RECOMT"ENDED LAND ALLOC:TION TO DIFFERENT
ST I AT e e

LANDUSE % COVERAGE OF TOTAL AREA
Shops & Stalls 50 %
Open Spaces 5%
Communi ty Facilities 20%
Roads, Parks, and Iaths 2 5
TOT AL 100%




RECOMMENDED PLANNING PRINCIPLES AND STANDARDS FOR SHOPPING CENTRES

TABLE 7.04

AT DIFFERENT PLANNING LEV 0 00
= _ = TOTAL : TOTAL
” B POPULATION NUMBER ‘| AVERAGE | NO., OF STALLE & SHOES| t-x
FLARNING UNIT RANGE oF units| NO-IN| Srsmance [ MARRET | SHOES LEEA
44304 Efor
1.| City Centre 308000+ 1 1 Tkm 2695+ 539+ =
o, District Centre 80000-1000C0 3 3 3 - 5km 513 103 3.6H
3.] Community Centre 25000-350000 -3 69 | 2 - 4kn 320 64 2. 3H
4.] Residentigl Flanning o
Area 6000-100000 3-4 21-30| 1 « 2km 47 10 D . 35H
5., Housing Cluster 750- 1500 6-9 160+ 0 =-25km | A convenience -

shop and 3 - 4
:mﬁmw.ﬂ_.d i) "
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- | | : TABLE 7.05

ST ANDARDS RECOMMENDED FOR HELATED FACTLITIES TO BE LOCATED NEAR SHOPPING CENTRES

DESCRIPTION STANDARDS REMARK S
1. Post & Telegraph Office with .
Delivery & Booking 50 x S0m Floor Space with | One to be located in every
Parking Dist¥rict Centres,
m._MHOmde sgencies 20m x 25m Floor Stace Oune to bYe located in every
_ S Camnunity Centre.
3. Flectric Sub-Station A plot of about 15m x 15m In city and District
. . Shopring Centres.
4, Police Station | _ Size of Plot will depend ' In Digtrict lentres.
on density and No. of _
Storeys. w

5, Police Tost o Size Varies frem 25,000 r In Mwmdwwmw wwmwmwmeommwmwmm

6. Fire SBtation . _ Cne for svery 315,000 pop . In Comganity Centres.
_ _ plot area varies not [
less than 0.25H

[ _OMSme Hall .- _ One for every 60,000 pop. One iv everr District Centres.

—
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TABLE 7.05 (CONT'D)

DESCRIPTION

STANDARDS

REMARKS

10.

11.

Religious Building
Mosque or Church)

Community Hall & Library

Petrol Filling Station with
Service Garsges

Commercial Banks.

For a pop of 10,000

For 35,000 population

With suitable Parking
Facility.

One for every 10,000
Parking to be ade-
quately provided.

One in every Residential
Flanning Area.

In Community Centres.

In District and Cémmuni ty
Centres. .

In District and sone Communi ty
Centres,
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T.beid FProposed Landuses to be located
near a ohopping centre:

A shopping Centre is an integral part of a City
Centre. As it was mentioned in the scope and limitatsions
of the study this study is expected to make recomtenda-
tions as regards the landuses to be iocated near
the shopring centre.

It is necessary to wake these recoumendations
because shopping activities usually start operating in
the mid morning hours and end in the later afternoon.
Af no other landuses are planned for the area, the
shopping centre would remain dead at night and this
nay add to the insecurity in the whole area. Goods
attract thieves so shopping centres should be kept
warn at night.

In the shopping centre apart from stalls, shops
and banks which facilitate monetary transactions,
restaurants, night clubs, police post should be located
within the precinect of the shopping centre. Also
within the shopping centre should be mosgues and
fire stations,

Likewise the shope should be so designed that they

would afford people window shopping facilities which
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majority of the shops lack presently.

There should be service functions like Postal
Services, Petrol pumps, and garages.

Religious buildings arc very essential in this
zone. A larBe majority of Zaria Urban “rea population
are moslens, praying grounds should b€ provided very
near the shops and stalls and central mosques %o
facilitate Friday Mosque attendance.

The field survey revealed that a lot of the
moslems suspcnd selling to pray at every praying hour
and to attend the mosque.

With this in mind it is essential to locate a
police post in the zone to keep off robbers.

With our poor electricity suprly system it would
be ideal to have an elcctric sub-station in all District
and Community Centres.

Lastly some degree of residential landuse should
be within this zone. It is suggested that some
comuercial business, recreational and public activities
can function in the ground floor of = storey wuilding
in the commercial centre so that the upper floor can be
used for residential uses.

Finally the total area devoted to the city centre,

District Centre of Community centre should be the area
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devoted to the shopping centre plus all other areas
devoted to the other uses which are located within the

city, district or community centre respectively.
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CHAPTER EIGHT
CONCEPTUAL DESIGN FOR A HYPOTHETICAL SITE

1. The reason to design a shopping centre hypothetically
is because there is no master plan for Zaria Urban Area.
Right now it is difficult to choose a particular site
because the area may be allocated for a difierent use
when the master plan is finally prepared.

So for the idea behind the conceptual designs is to
guide anyone who may have to plan a shopping centre for
Zaria in future, Factors which are common to shops and
markets have been considered in evolving the concepts.
Likewise the problems encountercd by both have also
been evaluated to facilitate evolving the conceptual
designs.

The choice of designing a shopping centre at the
District level ies partly related to the findings of the
study. Presently in Zria Urban Area three markets
are functioning as district markets and are very much
related to the settlement pattern. It is my assumption
that these district markets play important roles in
solving the day to dny needs of the residente and are
therefore visited more frequently than the Central
market.

If this is so designed it would save residents the

problem of commuting long distance to the city centre.
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In a shopping area different percentagee of land has

been devoted to different landuses.

Market Stalls - 25%
Shops = 28%
Open Spaces = 59
Roads, Faths, Parks = 25%
Common Facilities = 15%

A total of 1.5 Heectares of land has been allocated

to the market. These includes the stalls, comeon facilities,

parking and pedestrian
Out of these 60% of it
coverage. That brings

This means that in the

walkB .
was allocated for mctual stall
the stall coverage to 0.9 Hectares.

whole shopping centre of 3.6

Hectares 0.9 Hectares which is 25% of the land for a

district shopping centre is allocated to market stalls,

It is further suggested that ¢ut of this 0.9 Hectares

of land different areas should be allocated to differen®d

sizes of stalls, Ref.

Table 8.01
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Out of this roads parking, parks and walkwaye eccupy 30%
while common facilities occupy about 17 - 20%.

3. DFSIGN CONCEPT: Integration

The idea behind the study is to integerate markets
and shops to form = shopping ccntre. The concept therefore
tries to locate market stalls, shops and facilities
common to them in a defined area.

With this in mind the concept first aims at
traffic scgregation, Vehicular traffic, pedestrian
traffic and Goods traffic. To scgerate thesc forms of
traffic different things have been provided for.

Off street parking spaces are provided for private cars
nnd delivery vans. Right inside the shopyring centre
every other moveuent outside th¢ parking spaces are
pedestrianized. In short the idea is behind the design
of a precint. Ihere the pedestrian crosses the roads
used by vehicular traffic, zebra crossings are provided
and where the shopping centre has a road crossing through
it, the pedestrian walk is passed under ground to avoid
traffic chaos.

The shops are allocated in relation to the circulation
routes te afford chances for adequate poods display

which will also facilitatc window shopprine.
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Different conceptual designs have been given
suggesting the difierent ways in which markets and
shopping areas have to be integrated. Ref. Fig.
8.01 - 8.04
4. SITE LAYOUT

a) Zonming

The different uses in the shopjing centre have been

zoned. The market is zoned seperately froum the shaps
and comuon.facilities. The common facilities have
been seen to be the link between the shops and

markets so that they have been placed in such a way
that they lie somehow in between, or in such a way that
both bodies can use them effectively. In side the
“orlet different retail activities have been zoned
sererately. Tradere selling same type of commodities
have been placed together.

Generally wet and dry market have been placed in
defiued sections. This is so becsuse the wet market
is often very messy and requires the use of water
a &reat deal. '

Likewise in the shopping arca it is proposed that
related comwodities should be placed in the same area.
It is equally suggested that comnon facilities should

also be placed in a defined area but in such a way that
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it wil: facilitate the :dea of integration since they

serve both the marketes and the shops.

b) Circulation

Circulation within the shopping centre is such that
would facilitate pedestrian movenent
In thc wmarket the width of walks vary. There are
major walks which ocan allow a lot of shopping traffic and
pueh cars. Along these it is suggested that bigger
etalls be located there. There are also suall walks
which leads one inside the area occupied by smaller
stalls. In general every e&tall is accessible from a
walkway.

Also in the area devoted to shops every shop is
placed in such a way that a pedestrian walk passes in
front of it. lLikewise those which adjoin the vehicular
streets are also accessible from the pedestrian walks

on the side of the roade.

c) Goods Display

The idea behind making every shop accessible and
facing a road or & walkway is to allow for display
windows. This is expected to facilitate window
shopping hours and outside shopping hours.

L
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ITE L: OF CONCFPTUAL DOSIGHNS 8,02 - 8,/

1st CONCEPTUAL LTENATIVY -~ 8,02,

This altern-tive trics to show what the existing sitvition
is like. The narket is centrally located with roads pusiin: on
all four sides of it, There are parkins sprc < at the Horthern
side and Southorn side., On 211 the adjoining strectas are the
shops ind other cormercizl activities streetins sovetiines on the
whole longth of o street. The immediate neighbouriiy; lond woe of
the cormercial arec is residential, The problen of this type of
plan are nunerous.
1 - There is often alot of Traffic congestion around the parket.
2 - Pedestrians crossing over to the shops fron the rerket find
it very hard,
3 =~ Becauwse there is no linit to the shoppingstreet it srovs

uncontrolled ofton to the end of the strect.

K

- No cormon facilities are adequatcly planned anl loeated

to serve the peorle in the coiunercial centre,

2nd CONCEPTUAL ALTERNATIVE - 8,03
This z2lternative develomnent is ained it retaining the
traditional growth pattern of coivercia) activities, but vith

sone nodifications,
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The site is cut into two by a bnjor rowl, The mrket is loc ted
one side of the road while shops are located on the other 9ide,

On the fron of both the parket and the shops are coizon f. cilities.
There are also parking spaces on both sides which -re vsed for
both laading and unloadins and for private parking, Thicr site has

open spaces incluled on both sides of the roa..

Problen:

1« The prodblec: of this type of conceptual deaimm is €. -t it
creates alot of problen for the pedestrian who wants to
cresg fron side of the shopping centre to the otlor.

2. The cormon facilities hide both the shops and the rarket
fron direct nccess fron the major ronds.

3. The road nrkes the physical seperation to be pore cornsciously

felt.
Advantnames

1s It hag included open spoces which can be used 8 points of
relazation.

2. It has included conwon facilities,

3. Shopving is pedestrinniszed to sone extent,

4. Pedestrian walkwoys are provided and where it croszses the

uajor road it forrs an undergraund ) ss,



- 140 =

3rd CONCEPTU'L ALTERN'TIVE - 8,04

This alternative is developed frow the second one. It is

2 shoppinz precint and denostrates nore effectively the idc- of

integration.

Advantazes :

1. Shops are located near the najor roads to afford oprortu-
rity for window shopping, for passers by,

2. Concept of integration has been considered by nokiis the
cormon facilities the physical link between the uparket and
the shops.

3. Attenpt has been nnde 2t segregating vehicular troffic fron
pedestrian awl pgoods traffic.

4. The whole of shopping centre is thus wvirtually pedesirin-~

uﬂdo

HYPOTHETICAL DE3ICH = 0,05

This is a pore detailed desism. Show the nu.nb-er of market
stalls does not show nunber of shops o8 this may vary depending
on aize, This shopping centre is crossed by a najor roaxd which
has three lanes,’ Ou this road therc is carb parking. The other
two roads are 1ccess and service roads, DBach of then hos two

lanes of 8owide, Tho ped2strian wolk ways are 2n vile.
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The whole shoppinz centre is pedestrianized.

Zoning:
There is the tradition:l narket with 396 stalls = stall
gizes are: 2u x 3n
3n x 4n
4n x 5n
5n x 6n
Shops:

Shop sizes vary both the general width except for the dept
store is 6n - 12n, Open spaces are inter spaced and the corwion

facilities are located between the shops anl market.

Parking:

There are parkins spaces at the perrhery and there are a
total of 54 parkine spaces. The shops are newrer the n- riking
spaces and in the rarket the bigger stalls are near loadins md
unloadingz,

Tublic toilets are located at n2jor entry points.

The landuse at the side is residential except the areax to the

East which is reserved for future expansion.
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D PROPOSALS FOR IMPLIMENTATION

a) Phasing of Programume

The implementation of this to take place in
about fifteen years time that is 1990. Hence the
poprulation has been projected to that time and the require-

ments calculasted for that tiwme.

Ionlemntnation

1) To iuplement the ideas in this study the Zaria
Master Plan which is presently under preparation
should indicate the location of the city centre,

the district centres and community centres,

2) The different hierarchies of commercial centres
should be planned and integrated with the Residential
areans and also with the master plan.

3) It is suggested that each district centre should
bc developed one after the other, but where the

fund and personnel are available two can be developed
sioultaneously.

4) At the site the area for shors and stalls and
other landuses should be adeguately marked out.

5) Since planning is n continuous process it

is suggested that the plan should be reviewed from

time to time.
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ADMINISTRATIVE SET UP

The shopping centres should be administered by the
local council. It should owe its allegiance diredtly
to the local council znd not to the ministry of Trade
and Industry ae is the case now with shops. This will
also help to avoid the overlap of powers.

The area devoted to shopping centres should be
developed by the state government but the administrative
management should go to the local council, This
suggestion calle for e clearly defined degree of authority
given to the state government and local council. In
“Zaria Study" (preliminary Reyort) it was suggested
that Zaria should be declared a "planning area" with its
own planning board. Should this materialize the
affairs already suggested for the state government
should then gJ&this body.

Each shopring centre should have an administrative
office physically located at the site and this office
should coordinate the affairs oi traders in the market‘
stalle and entreprencurs in the shops., It it also .
propoged that the land should belong to the lccal couneil
and they should also build and own the market stalls.
They can build and own some shops whose developuent is

within their financial reach. Otherwise areas for shops
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should be clearly demacated, and leascd or sold to private
developers. But building regulations should be set and
each private developer must be compelled to adhere to
the architectural requireaents.

Finally each hierarchy of shop;ing centre should
be directly responeible to a central city office which
will coordinate the affairs of the different hierarchies

of shopping centres.
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CHAPTER NINE
COFNCLUSION

So for tae rosul ts derived in thie study conf?rm with the
aims =nd objcetives nat.

The study hos boeon “ble to identify the existing hierarchy of shopping
arcas and morkots, It has nlso derived a hierarchical set up of shop=
ping centres ~s planning units, bearing in mind the population to

be served,

It has suggested whht range of population each shopping centre
should serve, hov mnny shops and stalls to be allecated in oich
hierarchy and hes estinatad the aren to be allocated to » shopping
centre nt crch lovel,

The s'udy hns «gually nnde recommendntions with regards to
plamning pripciplen and standards to be adopted in design of shopping
Centreco, This stedy hoo theorctienlly brought shopping facilitices
cleoser to the “co le Wt in a planned manner, It has cqually
improved the rd oavironncntel and physical situntion thnt are
charactecristic of shopping contres by plamning ~nd providing uses
that ‘re prosently l-2Ming in marke®s nnd shopping areas,

It is nvr beliof thet the findings, rocommondations and proposals
emrorated 3w this otudy would in onc way or the othor be useful to
the Zoria sludy to:n md any other person interested in the plaming

of cormercial activity for Zarin Urban Area. '



1.

T

10.

1.

- 146 <

BIBLIOGRATHY

Abiodun J. O:

Berry B.J.L.:

"Urban Hierarchy in developing
Country." Econ Geog. Vol.43, 1967

"Market Centres and Retesil
Distribution". Prentice Hall, Engle
wood Clifs New Jersey 1967.

Berry Barnum & Tennant: “Retail location and

Bromleg R.J.:

Clark 7.A.V.:
Davies R.L.
Lighany T.H.:

Gana J. A. 3

Gibber Predrick:

Hodder and Ukwu:

consumer behaviour." Papers and
proceedings of the Regional Science
Association Vol. 9 1962.

Markete in Developing Countries."
A review Geog. Vol. 56 1971.

"Consumer travel patterns and
concept of range. ‘nnurals of
Ascociation of American Geographers

Vol. 58 1968-

"The Retail Pattern of the Central
Area in Conventry" Institute of
British Geographers No.1 Dec. 1972

"Econonie Geography Vol.48 1972."
Rural periodic Markets and exten-
gion of the Urban System. A
Western Nigerian Approach."
Economic Geog. Vol. 48 1972,

Market Centres in Zaria Division.
Fh.D. Thesis University of .\berdeen
November 1973.

"Town Design"
Architectural Press London 1959.

Markets in West Africa. University
of Ibadan Iress 1969,

Joseph De Chiara & Lee Kop; leman:

"Design Criteria."



12.

13.

14.

15.

16.

17.

18.

19.

e 147 -

Mortimore: "Zaria and its Region.,”

National Economic Development Office:
"The future Pattern of Shopping
Dis:ributive Trades EDC April,
1971.

Pain G.M.: "Planning and the shopkeeper."
Barrie and Roc.. L.ft. 1967:

Polly Hill and R.H.T. Smith: "Spatial and Teuporal
Sunchronization of periodic
markets, Evidence of four
Buirates in Northern Nigeria."
Economic Geography Vol.48 1972.

Vogale Edited: "Comuercial Centre for Ijebu Ode
Design and Layout."
Ibadan Folytechnic 1971.

Vagale Edited: "Anatouny of Traditional Markets
in Nigeria. Focus on Ibadan
City." Ibadan Folytechnic 1972.

Victor Gruen and Larry Smith: "Shopping Towns
in U.8.A." Reinhold Publishing
Company 1960.

Thomas Gihring: "Zaria Study." Preliminary
Flanning Report 1974. Dept. of
U.R.P., A.B.U., Zaria.



Zaria Morkets'! Reserrch Stall Holders' Survey

Inte Market .rea lNo.

Mumber of Interviewer

l

Identification Mumber of Informant

A.B.U, is drawing up 2 plan to develop Zaria and wants to find
out abou! the iuportance of the markets and th. problems traders
have in their wvorlt, .L11 information nbout indaviduals will be
kept sccret ~nd will not be given to either the L.A. or the
Governnent.

1s Name o” Informwnt

2. Age (Code a8 number of years)

5. Sex M
2F -

4 Place o origin
Town _ Division State

01 FKorth Ceniral 08 Lagos

02 lorth Yect 09 Rivers

03 Imo 10 Bast Central

04 DHNorth BEst 11 Midwest

05 Deme Flateau 12 South Bast

06 Kwars 13 Other

07 ‘lest

5. Ethnic Group

01 Hausa 07 Idoma

02 Yoruba 08 Nupe

03 Mlani 09 Dekarkiri

04 TIbo 10 Igala

05 Edo 11 Urhobo

06 Ishon 12 Calabari
13 Other

6. What work do you do in the market?
a) ‘Trnding Code C or 1
b) Othor Code as follows
1. ™Meiloring
2, Shoencling or repniring
3. Cyecle repairing

4e Tatchreling



Te

8.

9.

10,

Tta

12,

13.

5. Crinding pepper

6, OGriding mills

7. Manufacturing p2lm oil or other
8, onop bar

9, Other

Os No other work besides trading

Which ward of Zaria do you live in?

1. 0la City 5. &wmaru

2 abon Gari 6. Village near Zaria >
3. Tudun “Yada 7. Other

4. GoRu!lc

How far is this from the morket?
Code as rumbor of milcs

How do you travel to the market?

1. TFoot 5. Motor Cycle
2. Cycle 6., TDonkey

3' DJS 7. Private c-"lr
4. axi 8. Other

How much does it cost you and your assistants to travel to
the market cach week?

1+ Under SOK 4, ¥1.50 - 2,00
2, 50: - # 5. ¥2,00 - 2,50
3. H1. - 1150 6. N2¢51 - OVBI‘

Do you store your goods in the market or elsewheare?

Storea them in the market

Takeo them home

8tores them in another stall in market (friend ete.)
Levves some in market, takes some hone

Other

U= 0

Do you amploy & guard in the market? O or 1

How do you transport your goods to the market?

1 Hodload - self 6. Puph-cart

2 Hendlond - porters 7T Tad

3 Donlkey 8 Motorcycle

4 Cycle 9 Other

5 Ius 0 Leaves goods in market



14, How much doon it cost you to transport your goods to the market
etch wedd?

0 lorthing 3 ¥1,00 - ¥2,00
2 5i-¥ .OO 5 Over H'S-OO

15. Why did yov come to this market to trade?

Have alvayn been trading here

Market conditioms hove attractive

Market nenr plioce of resgidence

Came beenuse of relztives/misband

Came becoune o stzll was available here

Crme becruse of advice from othars

Inherited ~» 2t.1) here

Moved here from rurml arers whon trade improved
Because I om o notive of this area of the town.

16, Do you sell goods mrinly retnil or mainly wholesnle?

0 HNot trading 3 Doos both
1 Meinly Yholesale 4 Other
2 MWinly teteil

17. MNumber of Market Stoll (if any)

18. Type of 'alls

0 Ko 'alls 3 Mud
1 Crasp 4 Brick or concrete
2 TFan 5 Qther

19, Type of roof

0 Mo roof - open spice 3 Pan
1 gross 4 Other
2 Mud

20, Can the st~1) be lockod a2t night

21, Length of stoll in feet
Code ns muuber of feet

22, Brerdth of stall in fcet
Code »s mumber of fect

23, How many years have you been in this stal)?
Code ns Tor number of yeurs

24, How wag the sinll acjuired,




0 No 4tall 5 Loan from friend or relative

1 Trected it for self on land 6 Allocnted it by the council
alloecrted by Council T Moved in after stall

2 Inherited it abandoncd by previous

3 Bought it {rom another trader owner

4 Hir-d it froi nnother trader 8 Other

25, How long 'id you h've to vwait before you rwld get o stall in
this market?

Code as mmber of yeors
O Ddid not hhve to wnit
1 up to one year
2 up te o years cte,

26, Why did you chos® n stall in this part of the market?

It wis the only ~veilnble stall

No choicec -~ alloenrted by council

Inhorited 2 str1l here

To be noxr othars 2elling snme goods in the same place
To. be neor [ricnds/rolatives

Near to the motor par?

Congidered the st:ll supoarior

No choice - somecone celse acquired the stall for trader
Good pleco to atrnct customers

Infornrnt {r.dines on this spot before market built up
To be with othor tradors to control prices effectively
Askcd to lool after stnll by provious owner when he left

27. Do you trede in the market every day?

0 Yes 2 Not on Pridny
1 1ot on Sundny 3 Other

281 How wny hours o dry do you spend in the market?
Code ~8 n'mber of hours

29. Vhare the noin problens you heve in trading?

Fuct 'ting Salos/Lack of Sales
Lrel of metoricls for vwork
preserving unsold perishable stock
toilcts

Dirty state of the morket

High rrices

shortore of goods

short of cimitnl

Poar of Tire

Fire of thieft.

—#



BP. Do you hove onovgh room in your stall?

87. Could you poy morc if the mrket amenities were improved?



