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ABSTRACT
This study tries to asertain the views of the University staff and students on the materials

in Nigerian univesity bookshops. It answered two research questions and tested a null
hypothesis. Survey research method was adopted while questionnaires
interview and consultation of documents sources were used to gather data from |l
bookshop managers, 440 <aff and 660 students in 11 Nigerian federal University
bookshops and their universities.
The study found 60. '% of the university staff LIS against 63,8% of the university students
who opined that Nigerian university bookshops had varieties of books, 64.4% of the
university staff and 67.4% of the students also confirmed the availability of stationery.
The awareness lor books was attested to by 28. 8% of the university staff as well as zero
percent of the university students, but through the book offers meetings. While 62%
university stall agreed that the materials in Nigerian university bookshops were
relevant for leaching and research, 9.7% University students said it was so 13. 9%
the university students as against zero percent of the university staff affirmed the
affordability of the prices of souvenirs in Nigerian university bookshops

The study found that majority of the customer uiniversity saff and student:
low opinions as to availability and awareness of material, its relevance and price
affordability in Nigerian university bookshops. The study recommended among other
things that the managers of Nigerian university bookshops should pool financial
resources together, obtain large amounts of foreign exchange and form a consortium
for the importation of customer targeted instructional materials to stock their
bookshops, market the materials by using appropriate publicity methods to keep
customers aware of the materials while selling same at affordable prices.
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BACKGROUND TG THE PROBLEN]

A university bookshop s established 10 provide 'I;lni\t.'l’?ill_\' -oriented  instructional
materials that a general bookshop cannot provide. This tallies with the opintion ol
Evans. (1990) that the university bookshop should provide relevant materials that
support the academic functions to the customers. To empower the university bookshops
for this task, the universities in Nigeria gave mitial take-oft grants 1o their bookshops
and as well bought shares i the Timited Habihity Nigerian university bookshops. Also.
the university departments and units were directed in most cases 1o procure materials
from the bookshops.

In the words of Steinhotl, (199250 a tepical university: bookshop Lwes the challenyo
of providing and servicmy vanctics of relevant learming materials o ats customers at the
right tme. The task of promoting these matersds to e awareness of the diflerent groups
of costomers: and selhiog e at alTordable poces e parts oF contentions wssues m e
Nigerian university bookshops. Lheretore. the o o thns worke i tocascertain whot o
the opinions o the customers (umiversity st b and students) there s material avanlabiding
Nigerian university bookshops: whether the customers are aware of the materials, whether
the materials are relevant for teaching, rescarch and learning: and finally whether the
prices of the materials are affordable.

Research Questions

Thus, this work sets out to answer the following rescarch questions:

b What type of materials do Nigerian universiny hookshops provide!
2. What is the perception o custonwrs tuniversity stall and students) on matenia)
availabilitv, awareness tor materials. relevance of the materials and alfordabslin

ol the prices of materials i Nigerim uninversity: bookshops?”?

METHODOLOGY

This rescarch used descriptive/survey rescarch method 1o study a population comprising

the Nigerian federal university bookshops and their universities. Random sampling

technique was however used to select eleven federal university bookshops and their
20
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universities. Lo costne wdeguate representation of e sespomdent S charaiensis
steatiticd samploee technione . claala 199D s vsed b select the bookshop nosieers
andl their custome vs pade aprob e gmiversane ot ood cnedente The saonple popal wem
catipriscd 1F bookshop i, B0 baaecco gt Sedl e oot veveesiy oot
while questiommres. on the spot observation, oral mervow and comseltation o
documentary sources were used to gather datin Tor this study .,

FINDINGS AND DISCEUSSIONS

Response Rate

One thousand am) 1we copres of the questionpaiie - tonade upool IS manersity stal) ol
608 universiny siodentsy ropresenting D1 0% ot thie L TO0O copies distributed 1o the iy
groups oF ewsforers wore aotrmed on ol ode e Brgaie 00T guestiongene
return, 1s considered Tagh cnongh tor use o e stody

Type of Materads Nagevian University Bookshops Prosude

The answer o the peseu e griestion. Whae tvpe o nuterids do Nigerian aniversin
bovkshops provice?, sl cnable as Snow o the mayersity bookshops in Nigeria possios
tertny Dok s s othor astenetional materabs e concral ook hops cammot proe b
The responses too the anrcrviews soitle Bowd - Bope womagcrs wovealed than ol b 1l
respondents ndhicated  provision ol primary and secondary . schoal books, wating
materials and olhee stationery. While 8 manazcrs agreed thian they stock photocopy i
materials. classroom consumables, ie. chulk, duster. Blackboand renoviator and rulers, 6
respondents provide books tor reereational readimg, ollice cquipment and souyenirs,
Surprisingly  however. only 4 universiny bookshops alliomed  the possession ol
recommended  and aescorch-oriented books wheh e indspensable to eaching.
learning and rescarch Yunctwoms of the aniverar o baither e 1o establids b
many ol the wversity conrse otlerngs we conered by the collecuons e Nigoraan
untversity book shops, the rescarcher seiected 128 conrwes from the Nigerian univerly
Calendaus., or thie perond 2000 30 2005, Gud cross nratched then wth the collectuon, w
the sarapled wmversity bookshops. The esercise revealed thiat just two universaty
bookshops docated o Thadan Ulpiver ey aad Oalen Swolowe Daibveras Lol

materials, which cover more than 0% of the teacd abypeot oftermds, Pl conne b
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carlier study by Makotsi (2003) that showed that the collections in most istitng ozl
bookshops in Nigeria rarely cover 50 percent of the subjects tavght in those mstitutions,
The managers in an interview, blamed their inability to stock the required materials on
the poor state of Nigerian publishing industry. scarcity of tertiary books in the local
markets and the problems associated with the importing rescarch oriented books
generally. From the foregoing, the managers of Nigerian university bookshops seemed to
have affirmed that their bookshops did not possess the type of materials expected of
university bookshop.
Perception of the University Staff and Students on the Materials in Nigerio
University Bookshops
To be able to ascertain the views ol the customers (university stalt and students) on 11
materials in Nigerian umiversity bookshops, the matertals were grouped into: hoon
journals, audiovisuals, stalionery, souvenirs, sporting  wearequipme st and o
equipment. These were then listed in o guestiommaire and adiministered on the o
groups of respondents to indicate the availability ol awareness for, relevance ol uul
alfordability of the prices of the materials. The percentage responses by the Statl and

Students in table-1: below were used to discuss the views of the respondents.

3l
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Table 1: Analysis of the Perception of University Staft and Students on the

Materials in Nigevian University Bookshops

I - ‘ RESPONDEN S,
| University Stalt Limversity Students
Materials Freq. a Freqg "
Availability of Materials
I. Books 240 60.7 388 618
2. Journals i 15.5 83 205
3. Audio Viswal 0.2 15.3 2 N
4. Slali('-m:rii:;; 200 644 | 410 ' 6]
5. Souvenirs 33 13.5 - 21 | 151
6. Sporting Wear/Eiquipment 7S 18.3 6 ' 4.3
7. Office Equipment 68 16.7 2. | V¥
e . o = o g !
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Material Awarencss throughs

1. Bookshops® orientation |

talks
2. Book officers™ forum ‘
3. Sample distribution
4. Visits 1o departments

n

Publication lists
6. Exhibition and Sales
7. Hand bills on bulletn
bourds

Relevance of Matervials to;

. Teachinge

1

Research

3. Leisure reading
4. Social necds

5. Knowledge update
6. Sporting activitics
7

. writing and photocopying

Affordability of Prices of;
1. Books

2. Journals
3. Audio Visual
4. Stationeries

5. Souvenns
6. Sporting Wear L guipment

7. Office Equipment

Services

43

1 68

I-J
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-
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Table:-1: above on the customers” views on bookshops™ muterials shisws that 607" of
the group of the university stafl as against 63.8% of the university studeuls opined that
varieties of books arc available in Nigerian university bookshops. noa Turther inferyiew
regarding this high percentage response, the respondents argued that although most of
the available books were not the recommended type, books were however in many of
the university bookshops under reference. Apart from books, stationery is another
group of materials that 64.4% of the university staft and 67.4% of the university
students agreed was available in Nigerian university bookshops. The journals, which
are the main sourcés of current information for teaching and research, were confinmed
available in university bookshops by jusl 12.1% of the university stall and 20.0% of the
group of univcrsity students. The respondents were however onanimous in their
opinjons during an interview when they said that the university boukshops in Nigeria
hadn't varietics of maderials. For examples. art materisls Blke tol oo pen poee
colours, fracing papers; sofl goods such as juckets, sseeaters 10 shins, and otliers hike
cosmetics, drugs were conspicuously absent from the shelves of most Nigerian
university bookshops. The managers went further to state that most of the maoterials are
produced abroad and that they hadn’t money to oblain foreign exchange to import them,
With regards to awarcness for bookshops’ materials, 28.8% of the university staff as
against zero percent of the university students smd they get information through faculty
book officers” meetings, Just as 13.8% of the group ol stalf affirmed receipt of
information on hnokshqps materials through managers” visits to the t[del tments. zero
percent of the students’ group said it was so. e positions of university students hoie
are justifiable in that students are neither included in the book olficers” meeting nov aie
they consulted when scelecting materials  for hookshop acquisitions. Suvprisingiy
however, publication lists that cun advertise bookshop taaterials fur and side woere
acknowledged by just 5.4% of the stafl proup and LO.8% ol the university stidonv an
their source of inlormation on materials in the niiversity buokshops,

From the foregoing, it is clear that ouly a small proportion ot the respondents were
aware of the available materials in Nigerian university bookshaps, Consequently, the

respondents held very low opinion of the publicity given to bookshop materials. The
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managers o, attested o this inoan interview when they confiomed using jost the
window and in-shop display methods of publicity whitle wnoring the use of public i
lists, exhibition/sales and distributing/pasting land bills on the bulletin board- o i
campuses. This is sertous because majority of the bookshops™ customers agreed we an
interview that they had the habit o occasional visits to the university bookshops

In trying to sample the opinions of the customers on the relevancee ol bookshop
materials. the learning., weaching, rescarch. leisure reading. social activities. knowledge
update, sports. writing and photocopying of nwterials that are done by the respondents
(university stall and students) were used.

Thus, the study revealed that a small proportion of the customers, 6.2% university stafl
and 9.7% university students. agreed  that the materials i Nigerian aniy e
bookshops were usetul for weaching and rescarch. which unfortunately e the win
functions of the university amd its commumitics. Wihile 10.4% o the aniversity st
opined that the materials in their bookshops e relesant for writing and photocopy e
functions. a highor perecntiage. 45.53% ot the university stadents alfiomed 1t s s Moo
51.4% of the university students as against zore percent ol the amversing sralt o od
that the souvenirs in the aniversity bookshops were relevant 1o therr socral aoods
Unfortunately however, these sundry goods (sonvenirs, toiletries and cosmetiosy that
were sought after by majority of the students were not provided by most o the
university bookshops i the sample, as found under 2.2 above.

As to the affordability of the prices of the university bookshops' materials, 23.7% of the
university staft’ as against 23.8% ol the group of university students agreed that the
prices of books are affordable. Just as 29.6% of the group of university staft acceded o
the affordability of the prices of stationeries in the university bookshops, a slighil
higher percentage of the students. 31.9% agreed i is soo However, while zero pereont o
the university staff held the view that the prices of souvenirs in Nigerian univera
bookshops were affordable. 13.9% ol the universine students concord that 1t s so.

The findings of the study showed Tow customers” opimions on: maternad availadaby
awareness for the materials, relevance o the materials oo customers” necd

affordability of the prices of materials in Nigerian university bookshops. The o
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perception of the respondents might be because managers of Nigerian wiversity
bookshops didn't use the information on the marketing environmient: students, stafl, the
various university courses; and customers” social needs o stock  their shops as
suggested by Morden, (1991:38). This was confirmed by the wish of majority of
students to have social goods like toiletries, cosmeties, greeting cards and souvenirs that
were not stocked by most of the university bookshops in the sample. In the same vein,
most university staff in an interview gave prelerence to materials tor teaching, learning
and research, which’ were not available in most o the university bookshops undes
reference.

Test of Hypothesis

One hypothesis was raised. to find out the opions ol the university st and students on

the materials in university bookshops, The hypothesis is stated below amd tested (St |

1980).

There is no significant difference bevween university staff and students in their perception

of the available materials in Nigerian wniversity bookshops.

In the test of this hypothesis, an attempt was made at finding out the opinions of staff
and students as to the availability of materials in the university bookshops, awareness
and relevance of the materials as well as the alfordability of the materials. Thus. the
hypothesis takes into vonsideration factors like; availubility of, awarcnéss for, relevanee
of, and affordability of the prices of books, journals, audiovisuals, stationery

souvenirs, sporting “wear/cquipment and office equipment in Nigerian aiversiy
bookshops. The t-test was apphed becawse of the two independent variables. stall and

students. Table-5 below shows the ttest result,
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The university bookshaps should provide awareness for their materials by
sending information guides on their stocks as well as distributing new arrival
lists to faculties and departiments

The managers of Nigcoan wiversity baokshops should endeavonr to strengthen
their collections by providing social poods not currently available m thewr shops,
but were preferred by university stafl” and students, who want them for social
functions.

The university stall” and students should participate in the selection of varicties
of relevant materials for ordering and stocking the university bookshops in
Nigeria.

The managers of Nigerian university bookshops should use the information on
the university. various course ofterings as well as the on-going rescarches 1o stock
the university bookshops with materials that are relevant to the needs ol the
customers.

The managers ol Nigeran university: bookshops should buy directly from the
publishers and producers ol stationery and other instructional materials instead
of buying from a third party or retailers that would bring about hiph

unaffordable prices .

A8
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TABLE-2, T-test on the Diffevence Between Stadl and Students on thew

Pereeption on the Materials in Nigevian University Bookshops

Variables | N I MIEEAN | 51 | S I (DNE ! I*
S | | o
Stwdents | 575 | 2.5228 0327 | 0014 | 2632 | 1018 0.0
| - ]
Stafl’ ERE ! 1.8824 [ 0450 ]n,nH !
— i , i | |

The observed t-test value (26.32) is higher than the eritneal value, which is 1.96 at 1018
degree of freedom. The observed level of signiticance (1) is lower than the accepted
level of 0.05. Thus the null hypothesis is rejected. (1% 0.05),

The implication is that the students ended 1o have o higher pereeption of the avalal)
materials than the stalt. This could be due o ther frequent visits to the bookshope: il
also a direet result of their social needs

Conclusions

From the findmes on the customers” oponons o bookshop matertals o0 cane e
concluded that negonty of wmeversity st and sopdents apaeed oo the v alababie ol
books and stationery while confirming the unavinlibility ol the reninning group ol
materials. Also, few ol the customers agreed 1o the awareness for as well a0 the
relevance of those materials while a much smaller proporiion aceepted that the prices ol
the materials were altordable. This can, by extension. be the reason that customers.,

(university staff and students) gave low patronage to their university bookshops.

Recommendations

Based on the findings and conclusions of this stady. 1t is recommended that:

1. The managers of Nigerian university bookshops should pool Gnancial resom oo
together to obtain large enough foreign oxchange, formm i consortivnm fos
material acquisition and beat the prescnt ceconomic situation that prevents
individuat s ceaty bookshops  from anporting vancties of o koo

mstructional wateriids from the overseas
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